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PHILIP MORRIS INCORPORATED 
INTER-OFFICE CORRESPONDENCE 

IOO Park Avenue, N.Y. 17, N.Y. 

Dr. R. N. DuPuis Date; August 3> 1956 

George Weissman 

. New Parliament Study by Elmo Roper 



Attached is your copy of the large study which we undertook in' con- / ’/•. 
nection with New Parliament. r/ ' : 

Tour attention is invited to the section entitled "Discussion”. 

In our view the following points are the crucial ones: ^ 

With Respect to New Parliament ;V 

The survey confirms that the most promising of the alternatives 
tested is the blue package with the recessed cigarettes at the 2£ premium. . • 

This: is undoubtedly the most important conclusion of the survey* . - •• ;f 


> 

The survey indicates that the old Parliament had a very high-grade 
reputation among both its own smokers and among the' smokers of other brands, 
with' its main stated weakness - price. 

With Respect to Marlboro 


The survey indicates that: 

1. Among filter tip smokers Marlboro has an' outstanding 
reputation for good flavor, equalled only by Winston. 

2. The surface design and structure of the Marlboro box 
are extremely well regarded even by non-Marlboro 
smokers. If the box puts a ceiling on the brand, such 
a 1 ceiling would seam to be very far above its present 
volume. 



3. There is a suggestion,, hut by no means proof, that the 
80mm. length is not necessarily an asset among king size 
smokers. 


Lo If Marlboro has any other weaknesses that would put a 
ceiling on its market share, it would appear that they 
must lie in the area of brand' personality. 


With Respect to Philip Morris 


- 

The possibility is reintroduced that a "product acceptability" . {£0 

problem may have been a major cause of the inability of the Philip Morris 1 » 
brand to hold its share of its market during the last few years. "During the 


w years, uuring xne 

. .. ; . . 
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Mayfair period Philip Morris has again demonstrated its ability to attract 


more than its share of "triers* and its relative weakness in retaining its 


smokers* The package change was favorably received, 9-1, and the blend 
change, less noticed, by 3~1« 


i s* jV.- 


General 


m 




' ; , A :• ' 










The survey points up the fact that the powerful stimulus to the 
filter tip market is being created by the emergence of filter tips fromi a 
specialized metropolitan,, sophisticated: market to a broad national market 
encompassing all segments of the population as to geographical area, sex, - V;k , 
race: and 1 economic groupings* The survey, although conducted primarily in \/ 
urban areas, reflects very well the percentages of total industry enjoyed: ... ... 

by Regular, King Size and Filter Tip cigarettes as: shown through our sales 

' ' ' ''* l-.'f £ 

Another implication of the survey, which will bear very close l 


u-si 


statistics. 


watching,, particularly in relationship to New Parliament, is the fact - ; i HP 


that, possible variations in' price may enhance the salability of a product* 
In. relation to this, it should: be borne in mind that the greatest period! 
of growth for the Philip Morris brand was during the depression years when 
it had! a price differential* This is not meant as: an absolute statement, 
but. rather, as yet, an unproved hypothesis that may have implications 
importance for the future* 
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_ Question _ 

1. Do you ever smoke cigarettes? 1-5 

2. What brand do you smoke most often? 6-17 

3a. What brands, do you smoke occasionally? 18-31 

3b. Why do you. smoke (Parliaments, KcoLs, Spuds) now and then?' 32-36 

3c. Why don't you smoke (Parliaments,. Kools, Spuds) regularly?' 37-41 


3d. How. many packs of (Parliaments,, Kools, Spuds): do you smoke in a month? 4:2-41 
ASKED OF NON-FILTER SMOKERS ONLY 


X4;a. Hbw, long have you been smoking, your present brand? 45-46 
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X4c. Why did you switch? 53-57 
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X6a. Has the: package design of any of these brands been changed recently? 65-70 
Xob. Do you like the: new design better? 1 ' 71 


X"a. Have you tried, any brand recently that you don't, usually smoke? 
X7b« Why did you try Philip Morris? 
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X7d. Why didn't you continue to smoke: Philip Morris regularly? 

X7e. How long did you smoke Philip Morris altogether? 

X8a. Have you particularly liked, any recent cigarette advertising? 
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12 - 

13a- 
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l4a. 

l4b. 


Are there any other things you like about your present brand! 
you have not mentioned? 

(included in summary table, pp. 128-129) 

Why didn't you ever smoke (Parliament, Marlboro, other)' 
as your regular brand? 

What brand would you buy as a: second choice? 

Is there a filter brand you would not buy? 
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239-257 
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258-276 

18 a 
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280 - 285 . 

l 8 e • 

Who did you buy the cigarettes for? 

286 

19 a,L. 
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287-291 

19 c. 

Is (brand); a good buy for the money? 

292-297 

19 d. 
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298-299 

20 a. 
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300-302 

20 b:. 
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303-305 

20 c. 

Which of' these materials does the worst job of filtering? 

306-308 

201 . 

Which brand uses that material? 

309-311 

A-21. 
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312-315 
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28 a.. How many cigarettes of the two types have you. smoked? 325-327. 

28 b. Why haven't you smoked any of (these,, the) cigarettes? 328 

■'V-, t-.V 

29 a.. Aside: from price, which of the two do you like better ? 329-361 /. >- 

29 d,.a. Considering taste, price, package: and filter, which would you buy ?. 362-385 

29a, b, 

31a,. Do you like (type would buy) a lot better, or only a little 

32 , 33 ' better than (the other 1 kind) 1 ? 386-394 » 

29c,3ib, Why do you like: them (type would buy): better (than: the 

33>34 other kind)? 395-409 


29e. Why would you be: more apt to buy those (the less expensive 

ones) instead of the others? 4:10-411 

(NON-PARLIAMENT 1 SMOKERS): 

32a,b. How did they (th e ones you would smoke)' compare to your regular 
brand? (if liked "about the same " 1 or "better")! If they were: on 
sale,, would you switch to them? 4 : 12-415 


(PARLIAMENT SMOKERS) 

32a,34a. If you couldn't get: present Parliaments,, and the new Parliaments 
(the ones, you would: smoke) were the only Parliament cigarettes 
available, what brand would you smoke? 4 l 6 - 4 l 9 

32b,34b. Even though you don't: like them as well as present Parliaments,, why 
do you like these new, Parliaments better than other filter-tip 
brands? 420-421 


22c,24c. Why do you like that: brand better than these' new. Parliaments?' 


4:22 


35* What things don't you particularly like: about, the new Parliament? 

36 , 36 a, Which of these words, or phrases would you use' to describe (the 
36b, 15.. new Parliaments,, etc:.)?, 


423-4:29 

430-441 


37a. Which of the two types of: Parliament did you think was, better 

as far as taste or flavor is: concerned? 442-44:8 

37b'. Why do you think that one has the better taste 1 or flavor? 449-4,55 

1001751780 

♦Numbering: of questions varied in accordance with the particular form of 
questionnaire being used. 
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PURPOSE OF THE SURVEY 


Although this was basically a study of the filter-tip market, with' 
special reference to the Parliament brand.,: the over-all design included a. 
variety of purposes, which concerned different groups of smokers. The areas 
covered' with the different groups Included in our total sarnie of respondents, 
were as follows: 

Among all smokers : 

(a) The brand they now smoke. 

(b) Brands smoked as an occasional brand, with special 
reference to mentholated cigarettes and Parliaments' 
as occasional brands. 

Among non-filter-tip, smokers : 

(a) Recent changes in brand smoked. 

(b) The effect of Philip Morris' package and blend changes 
on smoking, the: brand,, and on attitudes toward the: brand. 

Among Parliament smokers. : 

(a) The types 1 of people who. smoke Parliament.. 

(b) Their attitudes toward their own brand as. compared 
to attitudes: toward- other brands of filter tips. 

(c) How. long they have been smoking Parliament and what 
other brands 1 they have smoked. 

Among. Marlboro smokers : 

(a.) The types of people who smoke Mar lb or os. 

(b) Their satisfaction with' the brand' and attitudes 
toward specific features of the brand. 

(c) The sources from which Marlboro is drawing its 
smokers. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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Among smokers of filter-tip brands other than Parliament 
and' Marlboro : 

(a) The brands, they now smoke and have smoked In. the past. 

(b) Their reasons 1 for smoking them., and for switching 
from brand to brand. 

(c) Their attitudes toward Parliament and Marlboro, and 
their reasons for not trying or not smoking them 

as a regular brand. 

Among alii filter-tip smokers 1 : 

(a) Their preference among different types of' test 
Parliaments: 

(1) As to a premium price of either 2^, X$ or 
7$. (the same price as existing Parliaments); 

(2) As to a Mol ins,-type box with either a blue 
or a red version of a new design, or an 
adaptation of the existing design.; 

( 3 ) As to. a flush, or a recessed filter. 

(b) Their interest in 1 the new Parliament as compared to 
the cigarettes they visually smoke. 

Essentially, however, the study was concerned with the Parliament 
brand, its personality, its smokers,, and its potential smokers, both in its 1 
original form and in the: new, form which was being test marketed. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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HOW HIE SURVEY 

WAS'CONDUCTED : 


Ill 


HOW, the : survey was commoted 

Since, as outlined in The Purpose, this study actually consisted of 
a number of different sections, the various parts of the study were handled in 
somewhat' different ways* 

THE: SAMPLE 

The sample consisted of three basic groups :: 

1 4 A cross section of 96 QQ addlts in non-rural areas, of the 
age: of l 8 years and over, distributed by size of place and geographic area, 
in 1 accordance with the distribution of the total population. Controls 
were 1 assigned in each quota for sex, age,. economic level, employed females 
and factory labor* 

From this group we got our cross-section sample of smokers, and 
specifically filter-tip smokers. The figure of 9600 for the total cross- 
section sample: was based on an estimate that,, at the time: of interviewing, 

1 out of 8 adults would be filter-tip smokers. This 1 rate would then give 
us the total of 120,0 filter-tip smokers needed for adequate breakdowns. 

Our final figures showed 1522 out of the total of 9564 interviewed to be 
filter-tip smokers 1 , a, yield of roughly 2 per cent more than our estimate* 

II* 1200 Parliament smokers . Seventy-five per cent of these 
interviews were distributed in major cities, in accordance with their per¬ 
centages of total Parliament sales, cumulated in units of 15 interviews 
per quota* The remaining: 25 : per cent were distributed at random among the 
balance of the 53 cities where: Parliament, was advertised. While: the sample 
is representative of the geographic distribution of Parliament smokers as 
a whole, and is to some extent representative of their distribution by 
size of town: of residence,, it is: not however a representative cross section 
°f Parliament smokers as to age, sex, etc.,, as is the cross section of 
smokers of all filter brands. 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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We felt that since Parliament was a premium-priced, orand, 
and since Parliament smokers: were relatively rare, they would he more 
likely to he recognized individuals at points of supply. We therefore 
instructed Interviewers to get names of Parliament smokers from retail 
tobacco outlet clerks, from restaurants, country clubs, etc. The restric¬ 
tion we: placed on this method was that at the time of interview, the Parlia¬ 
ment smoker should not know that we: were interested in only Parliament 
smokers for this section of the sample. This knowledge would have led to 
the realization that the study was being 1 done for the Parliament brand, 
and would thereby have biased their answers to many of the questions we 
wanted to ask preliminary to giving; them cigarettes for testing. 

III. Ah over-sample of Marlboro smokers . Although the method 
used to get. these Marlboro smokers and the conditions imposed were: the 
same as those: used to get Parliament smoker respondents, the assignment of 

I 

I the Marlboro over-sample quota was different.: Parliament over-sample 1 quotas 

I 

! were assigned, to particular interviewers in particular markets. In contrast, 

i. 

the Marlboro over-sample was obtained by instructing, all interviewers, who 

1 had cross-section quotas to get two more Marlboro smokers for every one 

they picked up in their at home interviews on their cross-section quota. 

Thus, while this, over-sample is again representative of Marlboro smokers 
by geographic: distribution,, and is more closely representative by size of 
place of residence.,, it, like the Parliament over-sample,, cannot, be con¬ 
sidered to be a representative sample of all Marlboro smokers as far as 
other demographic: characteristics go. 

QUTSTIOnillRSS ATT) SAMPLE DESIGN! OF PRODUCT TEST 

These three groups were: then handled as follows.; 

The Screen Questionnaire 

All respondents were first interviewed on a screen questionnaire* In the 


case of the cross-section quotas, this separated cigarette smokers from others and 

Source: https://www.industrydocuments.ucsf.edu/docj ikOOOO 
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filter-tip smokers from' other cigarette smokers. In the case of over-sample: 
smokers,, this served' to check whether they really belonged in the Parliament or 
Marlboro over-sample. Smokers who bought 5 packs or more of Parliaments a month 
were treated as Parliament, smokers in' the product test section of the study. We 
felt these people were f amil iar enough with the brand, the package, and the cost: 
of the cigarettes to serve our purposes for this part of the study. 

All smokers were then: checked as to present regular brand and brands 
they smoked occasionally, together with their reasons for occasional smoking of' 
Parliaments or a mentholated brand., 

A'l 1 filter-tip smokers, were then skipped to the filter-tip: questionnaire. 

Non-filter cigarette smokers picked up on cross-section quotas were 
asked a further series on the screen questionnaire. These were the questions, on 
recent trying, of other brands,, attitudes toward Philip Morris, package and blend 
change. An additional question was, asked ini two forms' of matched samples:' the 
attitude of non-filter smokers toward the availability of a filter version of 
(a), their own brand, and (b) Philip Morris. The interview with non-filter smokers 
was terminated at this point. 

The Filter Smokers Questionnaire 

This: questionnaire actually consisted of two parts bound together. The 
first part,. Questions 1 through 23, concerned the brand habits and attitudes toward 
other brands as, well as their own, of all filter-tip smokers'. The second part,. 
Questions 2w and following, was exclusively concerned with the product test of a. 
new, type of Parliament cigarettes. 

The first part was asked in essentially the: sane form of all filter-tip 
smokers, whether' they were filter-tip smokers, picked up in the: cross section,, or 
part of the Marlboro or Parliament over-sample:. However, in the tabulations which 
follow', the two over-sample groups are tabulated separately, since their inclusion 
would naturally bias the total picture we got from the cross section of smokers of 
all filter-tip brands. 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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VI 

There are some 14 forms, of this filter-tip smokers, questionnaire. The 
variations between the individual forms concern the product test portion of the 
project., Questions' 24: and following, which will be discussed later. 

There were, however, an A and a B form of Questions 4 through 23 whieh 
differed in the following; ways: In Questions Jc and 13b, the A form of. the ques¬ 
tionnaire asked respondents about Parliaments first, whereas the B form' asked about 
Marlboros first,, to eliminate the possible bias of order of asking about, the two. 
brands. In Question 15, a word-association test. Viceroy and Winston were used for 
the A sample, and Kents and L & M for the B sample. Marlboro and Parliament were 
used for both halves of the sample. Again, in Question 16, different stereotyped 
personalities, were used on the A form and the B form. In Question' 18, we wanted 
to get a picture of the source and amounts: of purchase of filter-tip cigarettes 
on all 7 days of the week. In the B form, interviewers making interviews on 1 
Monday were asked to ask about cigarette purchases on "Saturday" rather than 
"yesterday." Our interviewers do not customarily Interview on Sunday, and there¬ 
fore Saturday purchases would have been omitted if: we: had always asked about, 
cigarettes purchased "yesterday." 

The Product Test . 

In this section of the study, we were: faced with the problem' of testing 
a number of variations of a new type of Parliament among several different groups' K 

of people: (a), our cross section of filter-tip smokers; (b) a sufficient sample of * 

Parliament smokers to provide adequate breakdowns on attitudes toward the: individual 
variations of the product;: and (c) an over-sample: of Marlboro smokers. It was the I 

demands of testing these variations among groups adequate to provide reliable break- ■ 
downs of attitudes toward any one variation that determined the total size and 
final composition of the sample. The new type of Parliament was essentially an j 

SO-mmi. length cigarette in a Molins-type box.. This, box is roughly the: dimensions of a ■ 
king-size: package, but made: of cardboard rather than paper. The existing. Parliament 
had been, offered in both regular 70 -mm. size; and king 83 -mm. size,, in. a heavier I 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO I 
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cardboard, sliding-drawer package which was thinner and wider than the soft paper 
cup package which is used for most brands: of cigarettes. The existing. Parliament 
had been selling at roughly a 7^ premium over "popularly-priced" filter-tip brands:., 
One of the questions we wished to investigate was the effect on the Parliament 
brand of a.price lower than the existing Parliament price, but still above that of 
the popularly-priced brands. Specific ally , we wished to: check four price levels: 
popular filter price, a 2 cent premium, a 4, cent premium and existing Parli ame nt, 
price. 

A second question concerned the type of filter tip., The existing 
Parliaments had a recessed filter, whereas most popular brands of filter-tip ciga¬ 
rettes, had: a flush filter, one cut off even with the end of the cigarette. We 
wished to investigate the relative desirability of these two types for Parliament. 

Finally,, there was a question of the package design, as well as the 
type of package. The existing Parliament package had! been definitely different in 
design as well as type from the general run of cigarette packages,; and we wanted to 
test, the 1 effect of a fairly radical change, in this design. The new type of Parlia¬ 
ments were, however, quite similar to the lay observer to, the Marlboro brand. They 
were the: same length and came in the same type of box, and we therefore wanted to, 
get the' reaction of an adequate group of Marlboro, smokers to the new type Parliament. 

To sum up,, then:, the variables we wanted to cheek were as. follows,: 

Price, in which the variables were: 

Popular filter price: (the same as Marlboro or Winston) 
versus 

either a 2 cent premium price: 
or a 4 cent premium price: 

or the price of existing Parliaments {74 in most cases) 

Package. 

The existing Parliament box 

The Matins box with a new. design in red 

with the same new design in blue: 
with an adaptation of the existing Parliament 
design (in huff) 


O 

c 

H* 

CT 

CT 
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Source: https://www.industrydocuments.ucsf.edu/docs/rnthkOOOO 


Filter 


The recessed version of the new Parliament filter 
The flush version of the new Parliament filter 
The existing Parliament filter 

And we wanted to check these variables among (l) a cross section of smokers of 
all filter-tip brands (except those who smoked Parliament and Marlboro); (2) a 
special sample of Parliament smokers;: and ( 3 ) a special sample of Marlboro smokers. 

Our basic attack on this problem was to handle it by the paired 
comparison method. We gave each of our respondents 5 packages of each' of two 
types of Parliament cigarettes. An exception to this rule was 1 with the Marlboro 
smokers, who: were given 5 packs of the new type Parliament and 5 packs of Marlboro. 
We gave respondents 5 packs of each' type because we wanted to get their reactions 
only after they had a chance to become familiar with the cigarette and the package. 
Cigarettes, were given to respondents: at the end of the interview' on filter-tip. 
brand habits and attitudes . We then' called hack approximately a week later and 
asked them a series of questions about which of the two types of cigarettes they 
had been given to test they preferred. 

We were, of course, not actually asking the respondents to buy these 
cigarettes, and therefore the problem of price was handled by telling the respond¬ 
ents that one. type of the packages we were giving them' would sell for one price 
and the other type would sell for a different price. The usual approach in a com¬ 
parison situation such as this is. to have, on price comparisons, price the only- 
real variable in the comparison. In other words, we would give respondents two 
groups of identical cigarettes, and simply quote a different price for one group 
than for the other. Since, however, we wanted a.sizable group In.each of our com¬ 
pared comparison cells,; some 200 to 300, to provide for possible breakdowns within 
the cells, and since we were dealing with a total of 11 variations, we: would need 
a minimum of 2^00 filter-tip smokers in order to provide for approximately 3'00 in 
each cell. And if filter-tip smokers represent one out of 8 of the population. 
Source: https://www.industrydocuments.ucsf. edu/^ft$iit^cR>S(^^- 
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this would mean Interviewing a total of 19,200 people in order to get our cross- 
section of filter-tip smokers. We therefore decided that we would give each re¬ 
spondent two variables ini a pattern arranged so that one of the variables could be 
washed out when we wanted to look at the effect of the other one. 

Thus the comparisons made by the 1200 respondents were broken down into 
the: following cells, using: the recessed filter in the blue Molins box in all cases 1 
as the "bridge." 


Number of 
respondents 


Come ared • 


300 COMPARISON OF BLUE VERSION OF MOLINS PACKAGE DESIGN WITH RED VERSION 
- BLUE' AT POPULAR FILTER: PRICE 


50 80 -mm. recessed filter test 

Parliaments in Blue version: 
of new design,, priced same 
as Winstons 

50 (same as above) 


50 (same as above) 


RED AT HIGHER PRICES 

8c-mm. recessed filter test 
to Parliaments, in Red version 

of new design, priced 
2 1 cents more than Winstons 


Same cigarettes as above 
to but price was quoted at 

h\ cents more than V,'instons 


Same cigarettes, as above 
to but price was quoted at 

7 cents more than: Winstons 1 


- RED AT POPULAR FILTER PRICE, BLUE AT HIGHER PRICES 


50 80 -mm* recessed filter test 

Parliaments in Blue version 
of new design^ priced at. 

2 cents more than Winstons 


80 -mm. recessed filter test 
to Parliaments: in Red version 

of new. design and box, 
priced same as Winstons 


50 Same cigarettes as above 

but price was quoted at to 

k cents more than. Winstons 

50 Same cigarettes: as above 

but price was quoted at to 

7' cents 1 more than Winstons 


(same as above) 


(same as above) 


h* 

c 

O' 

- h* 

■v? 
C A 
H* 

C 0 

ro 


****** 
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Number of 
respondents 


Compared: 


300 COMPARISON OF BLUE VERSION OF MOLING PACKAGE DESIGN WITH: "BUFF 1 " 
ADAPTATION: OF EXISTING! PARLIAMENT DESIGN FOR. MOLHS! BOX 


50 


50 


50 


- BLUE AT POPULAR: FILTER PRICE, BUFF 

80 -mm. recessed filter test 
Parliaments: in Blue version to 

of new. design, priced 
same as Winstons 


(same as above) 

to 


(same as above) 

to 


AT HIGHER! PRICES 

80 -mm- recessed filter test 
Parliaments in Buff version 
of new design, priced at 
2 cents more than Winstons 


Same cigarettes, els above 
but price was quoted at 
4 cents, more than! Winstons 


Same cigarettes as above 
but price was quoted 1 at 
7 cents, more than Winstons 


50 


50 


50 


* 


50 


50 


- BUFF AT POPULAR FILTER PRICE, 

80 -mm. recessed filter test 
Parliaments in Blue version 
of new design, priced at 
2 cents more than! Winstons 


BLUE AT HIGHER. PRICES 

80 -mm. recessed filter test 
to Parliaments in Buff version 

of new design and box, 
priced same: as 'Winstons 


Same cigarettes as. above 

but price was quoted at to (sane as 1 above); 

4 cents more than: Winstons 


Same cigarettes as. above 
but price was quoted at 
7 cents more than Winstons 


to 


(same: as 1 above): 


COMPARISON OF RECESSED FILTERS: WITH FLUSH FILTERS 


- RECESSED AT POPULAR FILTER PRICE, FLUSH AT HIGHER PRICES 


h>' 

O' 

o 

H* 



H- 


CD 

C*> 


80 -mnu recessed- filter test 
Parliaments in Blue version to 

of new design, priced 
same as Wins tons 1 


8 o-mm. flush filter test 
Parliaments in' Blue version 
of new design, priced at 
2 cents more than Winstons 


(same as above) 


Same cigarettes, as above 
to but price was quoted at 

4 cents more than Winstons 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



Number of 
respondents 



50 


(same as above)' 


Same cigarettes as above 
to but price was quoted at 

7 cents more than Winstons 


- FLUSH FILTER AT POPULAR FILTER PRICE, RECESSED AT HIGHER PRICES 

50 80 -mm. recessed filter test 60 -mm. flush filter test 

Parliaments in Blue; version to Parliaments in Blue version 

of new design, priced at of new design, priced 

2 cents more than Winstons same as Winstons 


50 Same cigarettes as above (same as above) 

but price was quoted at to 

4 cents more than Winstons 


50 Same cigarettes as above (same as above) 

but. price was quoted at to 

7 cents more than Winstons: 

Total respondents in 2 cent, 4 cent, and 7 cent price cells. - 300 each 
****** 
COMPARISON OF EXISTING PARLIAMENTS WITH NEW. PARLIAMENTS 

300 80 -mm. recessed test Exist ing Parliaments 

Parliaments In' Blue version to in existing design 

of new design and priced and box priced 7 cents 

2 cents, more than Winstons more than Winstons 


Through this arrangement, by combining different sets of cells, we could 
wash out either the price difference or 1 the: package difference. This same group of 
cells was set up: in the sane quantities for the Parliament over-sample. 

The second part of the questionnaire had to be printed in some 14 
different forms to handle the fact, that we were talking: about two different types, 
of filters, two different types of packages, and three different package designs, 
with smokers of Parliaments, Marlboros, and a cross section of smokers 1 of other 
filter-tip brands. Although the questions in most cases are essentially the same, 
the actual -wording had to. be varied in accordance with the particular situation. 

In order- to prevent any one interviewer's having to deal with' all the: different 
variations of the product test sample, we arranged the quota assignments' so that each 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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interviewer had only two different types of test Parliaments, 


The interviewers: assigned cross-section quotas were divided up into: six. 
groups. There were three ways in which the six groups were the: same: 

(1) In all quotas some respondents were given existing 
Parliaments,; quoted at the existing Parliament price, and new Parliaments in 
blue packages at a price of 2 cents: more than Winstons (Form OA or OB of 
the questionnaire)! 

(2) : All Marlboro smokers encountered in the cross, section (as 
well as those In the over-sample) were given existing Marlboros, quoted! 
at the existing price, and new Parliaments in blue packages at a price of 
2 cents more than Marlboros (Form: MA or MB of the questionnaire:)'! 

( 3 ) All Parliament smokers, encountered In the cross section of 
filter-tip. smokers were given existing Parliaments quoted at the: existing 
Parliament, price, and new, Parliaments in blue packages at a. price: of 2 
cents more than Winstons (Form PA.or PB of the questionnaire). 

It will be noted that one thing. Is. common to all these three: different 
types of interview, and that is that in all cases respondents were given new 
Parliaments, in blue packages at a price of 2 cents more than Winstons. As we 
said above, all respondents were, in fact, given new Parliaments with recessed tips 
in blue packages. The pricing procedure: was, however, varied as. follows with other 
groups of respondents by setting up six types of quotas for interviewers: 

Type 1 - Blue packages the same price as Winstons'! red packages at 
either 2^, hjf or 7? ‘ more than Winstons (Form XA-1 of the questionnaire). 

Type 2 - Red packages at the same price as Winstons:; blue packages 
at either 2fS, k^ or 77 more than Winstons (Form XB-2). 

Type 3 - Blue packages at the same price as 1 Winstons!' huff packages 
at either 2^, kfi or 7^ more: than Winstons (Form XA-5). 

Type k - Buff packages at the same price as V.’ins tons; blue packages 
at either. 2^, k$ or 7 ^ more than Winstons (Form XB-k). 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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XIII 


I 
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i 

I 

i 

i 

a 

a 

a 

a 

a 

a 

a 

a 

a 

i 

a 

1 

i 

l 


Type 5 - Blue packages with recessed tips and blue packages with flush 

tips; those with flush tips priced at 2d, 4$ or 7^ more than Winstons (Form XA-5). 

Type 6 - Blue packages with recessed tips and blue packages with flush 

tips, with the recessed tips priced at either 2$, 4^ or 7? more than. Winstons,, 

and the flush tips at the popular filter price (Form X3-6). 

The Parliament quotas were divided up in the same way, except of course 
that there were no Marlboro samples in. these quotas. There were special, question¬ 
naires, however, for all Parliament smokers. These are the blue forms 1 of the 
questionnaire, and are as follows: Form PA or PB for the comparison of existing 
Parliaments in blue packages with recessed tips 1 at a price of 2jj more: than Winstons; 
Forms PA-1, PB-2, PA-3, FB-4, PA-5, and PB-6 corresponding to the XA-1, etc., forms 
of the questionnaire as far as 1 the cigarettes, given out and the price quoted. The 
quota: assignments were arranged by geographic area and size of place within geo¬ 
graphic area, and then these six groups, were distributed at random through the 
total quota assignments 1 so as to insure distribution by geographic area and size 
of place for any one individual cell. 

All quotas were made up in units of 64 interviews which, according to 
our one-out-of-eight estimate of the percentage of filter-tip smokers In the: adult 
population, would give 8 interviews with filter-tip smokers. When the requirements 
for proper distribution of a 9600 cross section made it necessary,, we split, these 
6 k interviews among two or more towns,. And of course in other cases the: proper 
distribution of the cross section required a few more or less than this number 
of' 64., 

As will be noticed in the composition of the: six groups listed above,, 
while: any' one interviewer was only dealing with two types: of test cigarettes, she 
had to: quote different prices to different respondents, and she had: to give 5 
packages; of existing Parliaments, and 5 packages of one type of test Parliaments to 
certain respondents. 

All Marlboro smokers were given' 5 packages of one type of test Parliaments 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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and 5 packages 1 of Marlboros. This latter group: posed no complications. The 
same type of cigarettes—80-mm* recessed test Parliaments in the blue version of 
the new, design in the new type; package, quoted at 20 more than Marlboros, plus 5 
packages of Marlboros 1 —were given to all Marlboro smokers. 

With smokers of other brands, however, the fact that some respondents 
were given test Parliaments and existing Parliaments, and other respondents were 
quoted different prices from one interview; to the next, posed several complications« 
One was that we could not actually tell just how many filter-tip smokers any one 
interviewer would meet in interviewing 6k respondents. If all interviewers were 
to quote a 20 differential in their first interview, and a 10 differential in their 
second interview', etc., it might well be that the varying number of filter-tip 
smokers occurring in different interviewers: 1 quotas would result in one cell being 
over-represented! and another cell being undfer-rep resented. We provided for this 
problem by (l) rotating the starting price differential order and the type of 
cigarettes given out from interviewer to interviewer, and (2) providing each 
interviewer with extra questionnaires and extra cigarettes in case she ran: over 
our estimate of filter-tip: smokers. 

In all cases, the actual price quoted to the respondents, was the price 
which would obtain in their area. Interviewers were instructed to find out the 


price of Winstons 1 and Marlboros in their area,, and the average price: of Parliaments, 
and fill these actual, prices in in blanks provided in the questionnaires,, so that 
they would say, for example: "Here are some cigarettes we’d like you to test. 

The ones, in blue packages, would sell for 260, the same price as Winstons or 
Marlboros, while the ones in red packages would sell for 280" (if she were quoting 
the 20 price differential to that particular respondent). The 70 differential was 
again always quoted as an actual price, and followed by the phrase, "the same price 


as 1 present Parliaments." 
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These same systems of rotation, of questionnaires were used for the 


Parliament over-sample. In this case, however, we did not have to allow for any 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




overage of cigarettes, because we did not have: to base our shipment of cigarettes 
on an estimate of the number of Parliament smokers they would meet—they were 
assigned a specific number. 

In: both groups, interviewers were instructed to insert the actual prices 
they were going to quote in the questionnaires, and arrange the questionnaires 1 in 
the order in which they were to be used (the order in which they were supposed to 
quote the price' differential of 2^, 4$ or 7^ with successive respondents). This 
distribution of respondents into this large number of cells: by splitting, up the 
cells into six different groups and: providing for rotation of cells, within the' 
group resulted in cells in the cross-section quite evenly matched as far as numbers 
go. And while the factual characteristics of the respondents do vary from cell to 
cell (see Distribution of Respondents in Volume III of report), several tests of 
the possible effect of these differences produced no significant variance. 

Interviewing started on: March 19 and the majority of it, including the 
callbacks, was completed by April 21, although some quotas were delayed in. starting, 
and were not completed until April 28. 
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Job No* 861 March, 1956 Place. 

: .* <*V v • ■ *•' ••; v- -•. t.l ’• i ---' • • ■ 


-Screen Interview 


1. We’re making a survey of cigarette smoking. Do you now 
aver smoke cigarettes? 

.- 7 .-. Ye* _11-1 (Aik 2) 

No _2); 

(SKIP TO FACTUAL) 

• • Don’t know _3J 


2 , What brand do you moke nut often? 

" ■ C ' ' • 2 .V 


' Camel _ 
Cavalier 


Chesterfield (Reg.) _3 

Chesterfield (King) _4 

Du Maurier (Filter) _5 

Dunhiil_ 1 " ' fi 

Encore (Filter) - 7 

Herbert Tareyton_8 

Herbert Tareyton (Filter)!_ 9 

Kent (Reg.): (Filter) >_0 

Kent (King) (Filter)_JC 

Kool (Reg.)'_13-H 

Kool (King): _2 

L Sc Mi (Filter):_3 

Lucky Strike _4 

Marlboro (Filter) _5 


^VSVlp to 
■-/ Instruction 


Old Gold (Reg.)_ 
Old Gold (King) 
Old Gold (Filter,) 
Pali: Mill _ 


Skip to 
Instruction 


Parliament (Reg.) (Filter)!_2 

Parliament (King) (Filter)_3 

Philip Mbrris (Reg.) _4 

Philip Morria (King) _3 

Raleigh (Reg.) I _6 

Raleigh (King) -7 

Regent-8 

Regent (Filter) -1-9 

Sano _0 

Sana (Filter)_X 

Spud!___13-1 

Viceroy (RJsg.) (Filer):_- 2 

Viceroy (King) (Filter)__3 

Vogue (Filter) _4 

Winston (Filter) _5 

Other filter _6 


.Skip to 
* Initnictioa 


„19^1 1 Aik b & c 


Filler but no reg. 
brand _ 


fiVSklp to 
/ Ib struct!os 


Other non-filter . 
No reg. brand _ 
Don’t know_ 


3*- Are there any other brandj you smoke on certain, occasions, 
or just fbr a change? 

Yea _20-1 (RECORD BRAND ABOVE) 

No_ 2) 


Don’t know_3) 


(SKIP TO INSTRUCTION) 


A 1 


3b, Why do you like to smoke; (Parliament*,: Koala, Spudi) now 
and then? 


r . .. 21- 
• ’* 22 - 
Don’t know_22-Y 


, 23- 

24- 

Don't know-24-Y 


c., Why don’t you' smoke them aa your regular brand? 
Parliaments j. 


27- 

28- 

Don’t know__28-Y 


29- 

30- 

Don’t know._30-Y 


Don’t know_ 


d. On the average, how many packs of (Parliaments, 1 Kocla, 
Spuds) do you smoke in a month? 


Parliaments 

K.ksIs 

Spuds 

Leaa i than 1 pack-_J:3-1 

_34^1 

_33-1 

1 - 2 packs . ... .2 

2 

'f 

3 - 3: packs . . 3 

_3 

_3 

6 packs or more _4 

_4 

a 

Don’t know ___5 

_5 

_5 


IF USUAL BRAND IS FILTER-TIP. SKIP TO: 
BLUE FORM IF PARLIAMENT SMOKER. 
PINK FORM IF MARLBORO SMOKER. 
WHITE FORM IF OTHER FILTER SMOKER, 


IF USUAL BRAND IS NOT FILTER, CONTINUE ON I THIS FORM 


mm: 










. •-i •;« 

r'»b-v 


1 


w*'- -4 1 S,V 

_ • "-Kir '-' 
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XJa. Have you tried any brand in the last 6 or 8 months that'you 
dbn’t usually smoke? Any others? 


Camel — 
Cavalier 


f:; 


Chesterfield (Reg.)-_3 I 

Chesterfield (King),_4J 

DuMaurier (Filter),_5f 

Dunhill_ 

Encore (Filter)'_7 l 

Herbert Tareyton _ 

Herbert T areyton 
(Filter) -- 


Pill Mall _59-1 

Pirliament (Reg.) | 

(Filter) ... 2 | 

Parliament (King) 

(Filter) ._.3 ' 

Philip Morris (Reg.) . 4 
Philip Morris (King) 5 


, (Skip 
to 8) 


(Ask 

bj 


Rileigh (Reg.) 
Raleigh (King) 

Regent _ 


Kent (Reg,) (Filter) 0 

Kent (King) (Filter) . Xi 

Kool (Reg^)_58-1 

Kcrol (King)_2 

L Sc M' (Filter)_3 

Lucky Strike_4] 

Marlboro (Filter)_5 

Old'Gold (Reg.)_6 

Old'Gold l (King)..7 

Old I Gold (Filter) _8/ 


Regent (Filter) 

Sano_ 

(Skip Sano (Filter) _ 
to 8) Spud- 


==?* 


_0 

_ X 


Viceroy (Reg.) 

(Filter)_ 

Viceroy (King) 
(Filter) _ 


(Skip 
to 8) 


Vogue (Filter) _4 

Winston (Filter) _5 

Other filter _ 6 

Filter but no reg. 

brand !_7 

Other non-filter . 8 

No reg. brand _ *9 

None or don’t know 0 / 


( 

b. We're interested in why people try different brands and how 
they feel about them:, For example, why did you try Philip 
Morris? 


61- 


62- 

c. Do you happen to remember about how Idng ago that was? 

1 63- 

d. Why did” t you continue to snioke Philip Morris as a regular 
brand? 


64- 

65- 

e. How long did you smoke Philip Morris altogether? 

Ju« once-66-1 

2-3: days _ 2 

4 d*y»-l week :. 3 

Over 1 week-2 weeks___4 

Over 2 weeks-1 ess than month_ 3 

Month or more___6 

Don’t know_ 7 


Xfla. Have you noticed any cigarette advertising recently that you 
particularly liked? tlf "yes"} For what brand? 


a. b. c. 


Yes; Liked 

Disliked 

Wanted to try 


69-1 

_71-1 

Chesterfield _„_2 

2 

_ J. 

Herbert Tareyton _ . 3 

3 

__3 

Kent . .. 4 

_4 

_4 


L Sc Mi___5 _5 



7 

7 

' 7 

Old Gold_ 

_8 

_8 

__8 

Parliament .. 

.. 68-1 

— 70-1 

__ 72-1 

Palll Mall 


2 

. .2 


J 

3 

3 

Viceroy 

_14 

_4 

4 

Winston _ 

_5 

V 

_ 5 

Other_ 

_6 

_6 

_6 

No, haven’t seen any 

_7 

7 

_7 

Don’t know __ 

_8 

_8 

_8 


b. Have you noticed any oigarette advertising recently you 1 par¬ 
ticularly dislike?; (If "yes”) For what brand? (RECORD 
ABOVE) 


c. Have you noticed any cigarette advertising recently that 
caused you to want to try the brand? (If "yes”) For what 
brand? (RECORD ABOVE) 


X9. If Philip Morris came out with a filter tip Philip Morris in 
addition 1 to the present non-filter Philip Morris, 1 what would 
your reaction be? 


73- 

74- 

Don't know_74—Y 

XHO. (IF HAS TlRIED A BRAND OTHER THAN PHILIP MORRIS 
IN X7a); Why hasn't Philip Morris been one of the brands 
you tried recently!? 


75- 

76- 

Don’t know _76-Y 


1 
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IF EVER SMOKES KOOL OR SPUDS IN QUES. 2 & 3 GET NAME AND ADDRESSi 

Name --- 

Street —------ - - 

Town -- 

Date of Interview- 

FACTUAL 

Sexi Occupation.: * 


Male_77-1 

Executive and 



professional . 

_78-l 

Female ___2 


Small busmen 



proprietor _ 

-2 

in... 

White collar _ 

_3 

18-24 —.77-3! 

Personal service 


' 23-34 4 

and protective . 

_4 



5 

33-49 _3 

50 SC over_ 6 

Nornfactory labor 

-—6 


Farm proprietor . 

-7 

Economic level:: 

Farm labor _ 

_8 


Housewife 

o 

B 8 

Other 

_0 

C _9 

Not completed.- 


D 0 




Non-English 


Race: 

speakmg_ i _ 

78-X 

Refused due : to non¬ 


White _77-X 

interest at 


Question £ _ 

.Y 

Negro _Y 

(write ia) 


Interviewers Initials 


r 

[ 

r 


t 

l 

L 

L 

L 

t 
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Jbb.Noi 861 March, 1956 Place 


-Screen Interview 


11362 


■ 

r 


V,, We’re malting a survey of cigarette smoking. Do you now 
mr smoke cigarette*? 

Yes _1I-I (Ask 2) 


36. Why do you like to imote (Parliaments, Koob, Spud*) now 
end then? 


(SKIP TO FACTUAL! 


2, What brand i do you smoke moet often? 


Chesterfield (Reg.) __1—.—3 

Chesterfield (King) - 4 

Du Maurier (Filter) -5 

Dunhill_J— -.-6 

■ *. Encore (Filter) --- 7 

Herbert Tareyton_8 

Her Bert Tareyton (Filter)-9 

Kent (Reg.) (Filter)--—0 

Kent (King) (Filter):--X 

Kool (Reg.) _13-1 

Kool (King) -2 

L SC M (Filter) _3 

Lucky Strike - 4 

Marlboro (Filter) -5 

Old: Gold (Reg.)__—6 

Old Gold (King) _7 

Old I Gold (Filter) i_8 

Pall Mall_14-1 

Parliament (Reg.) (Filter)l-2 

Parliament (King) (Filter) j -3 

Philip Morris (Reg.) —_—.-.4 

Philip Morris (King) -5 

Raleigh (Reg.)' -——- 6 

Raleigh (King): _ _7 

Regent_8 

Regent (Filter)- —9 

Sano -0 

Sano (Filter)_X 

Spud _15—1 

Viceroy (Reg.) (Filter) --2 

Viceroy (King) (Filter) -3 

Vogue (Filter)_4 

Winston (Filter);_ 5 


-'V Skip to 
- 6 /Insthuetioa 


II Skip tD 
}. Instruction 


, Skip to 
^Instruction 


-19-1 Aik b & i 


_6> Skip to 
/ Instruction 


Filter but no reg. I 

brand: ___ 7 -7l' 

Other non-filter ____—8 -8 | 

No reg. brand- 9 - ~9 / 

Don’t know-0 : -O' 

3*U Are there I any other brands you smoke on certain occasions, 
or just for a change? 1 

Yea-20-1 (RECORD BRAND ABOVE) 


Don’t know- 


c. Why don’t ^fou smoke them as your regular brand? 
Parliaments 


d. On the average, how many packs of: ('Pajrliament*, Koolsv 
Spuds) do you smoke in a month? 


Pirl iamenrs Kooh 


Lew than 1 pack 


6 packs or more 


(SKIP TO INSTRUCTION) 


IF USUAL BRAND IS FILTER-TIP, SKIP TO: 
BLUE FORM IF PARLIAMENT: SMOKER. 


PINK FORM IF MARLBORO SMOKER. 
WHITE FORM IF OTHER FILTER SMOKER: 


IP USUAL BRAND IS NOT FILTER, CONTINUE ON THIS FORM 


•'' - 

■ v.- - - - if 
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X4a; How loogbave you been smoking (brand in 2)? 

Less than 3 months_36-1/ 

3 mo*, to less than 6 mos._2( (Ask b) 

6 mas. to I ypar_ 3/ 1 


Over 1 year . 
Don’t know ... 


_4 

:_ 3 


(Skip to 5) 


b. What brand did you smoke most often before you started 
smoking (brand in, 2 ) ? 


Camel .... 
GavaHer 


-37- 1 1 
_2 


Pali Mali:_ 39-1 


Chesterfield I (Reg.)_3 

Chesterfield , (King):__4 

DuMauriex (Filter) i_3 

Dunhill_g 

Encore (Filter)_7 


Parliament (Reg.): 
(Filter) __ 

Parliament (Kinie) 
(Filter)_ 


Herbert Tareyton 

Herbert Tareyton 
(Filter) _ 


Philip Morris (Reg.)_ 4 

Philip 1 Morris (King)_5 

Raleigh (Reg.)-6 

Raleigh (King).. 7 


X5*. Here is a list of popular brands of cigarettes. (HAND RE¬ 
SPONDENT GRAY CARD) As far as you know, has the blend 
of tobaccos in any of these brands been changed in the last 6 
or 8 months? (:lf |,, yej"] Which ones? 

Ye* 



43-1 y 

Cavalier. _ 

.. . . 2 f 

Chesterfield _ 

_3I 

Lucky Strike 

- 4' 

, Philip Morris 

__j) 

Raleigh_ 



No, none have changed'. 
Dbn’t know_ 


(Ask b) 


(Skip to 6) 1 


b. (ASK FOR EACH CHANGED IN X5o) Do you [ike the new 
blhnd better, about the same, or not as well as the old bl^ndj, 


Kent (Reg.) (Filter)._0 

Kent (King) (Filter) 1 _X 

Kool (Rkg.)-38-1 

Kool (iKing): __ . 2 

L iC M i (Filter)_ 

Lucky Strike _ 


Regent - 

Regent (Filter) 

Sano _ 

Sano (Filter) ._ 


_8 

_9 

_0 

_X 


Spud _40-1 

Viceroy (Reg.): (Filter) 2 

Viceroy (King) (Filter); 3 


Marlboro (Filter) . 

Old Gold (Reg ) 
Old Gold : (King) . 
Old Gold (Filter) 


X4c. Why did you switch to (brand in 4) frcm (brand in 2 )? 


or haven’t you tried it? 

Not 

Haven’t 

Don’t 

Better 

Same 

as well 

tried 

know 

CatneU _._44—1 

_ 2 

_3 

_4 

5 

Cavalier _45-1 

_ 2 

„ 3 

-_ 4 

_3 

Chesterfield *.46-1 

_ .2 

_3 

_ 4 

_.3 

Lucky Strike ....47—1 

_ 2 

__3 

_4 

——5: 

Philip Morris . 48^1 

_ .2 

_3 

_4 

_5 

Riatiigh _49-1 


_3. 

_4’ 

_5 

Xfca. As far as you have. 

seen, has th e 

package 

design of any 

of these 


brands been changed in the last 6 or 8 months? (If "yes") 
Which ones? 


Yes: 


3 


3 


50-1 \ 

-.4 

Other filter_ 

_6 

Cavalier ... 





Chesterfield 

A 

5 

Filter but no regular 





hranrl 

_ 7 

Lucky Strike_ 

__ 4 \ 

. 6 

Other non-filter__ 

_ 8 

Philip Morris _ 

. 5 ) 

7 



Raleigh . _ _ 

_ 6 


No reg. brand .. 

_ 3 



- 8 

Don’t know __ 

_O' 

No, none have changed 

—A 


(Skip to 7) 


Don’t know 


h. (ASK FOR EACH CHANGED iN X6a> Would you layyvii 
like the new package design.better than me old package de¬ 
sign, about the same as the old package design, or not as well 
as the old package design? 


Not. 


Don’t 


Don’t know.. 42-Y 



Better 

Same 

as well 

know 

Cam els . 

51-1 

..2 

3 

4 

Cavalier . 

. 52-1 

-. 2 

_3 

_4 

Chesterfield 

-53-1 

_2 

_ 3 

_4 

Lucky Strike 

... . 54-1 

-2 

3 

_ 4 

Philip Morris 

53^1 

-2 

_3 

... 4' 

Raleigh _ 

..... 56-1 

..2 

3 

.. 4 


f 

F 

r 

f 

f 

I 

I 


I 
L 
L 
1 

II 
IL 
li 


Source: https://ww^jidustrydocuments.ucsf.edu/docs/mthkOOOO 
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V 








f 

f 

f 

r 

r 

f 

r 

f 

i 

[ 

i 

i 

i 

L 

L 

L 

l 

L 

L 

L 

l 


X7a. Have ypu tried any brand in the last 6 or 8 months that you i 
don't usually smoke? Any others? 


Camel — 
Cavalier 


3 


Chesterfield (Rfcg.)-3 I 

Chesterfield (Ring)-4| 

DuMaurier ( Filter) j- 

IXmhill!_ 

Encore (Filter)- 

Herbert Tareyton- 


PaU Mall!_39-1' | 

Parliament (Rtg.) 

(Filter) _2 

Parliament (King) 

(Fiber) _ 3 

Philip ' Morris (Reg.) 4 
Philip i Morris (King) 5 

Raleigh (Reg.) .—6 

Raleigh (King)_ 7 


(Skip 
to 8!) 


(Ask 

bl 


Regent 


_ 8 


Herbert Tareyton 
(Filter) _i_ 


Kent (Reg.); (Filter) 

Kent (King) (Filter)....XI 


Regent (Filter)-9 

Sano-0 

(S|,Ip Sano (Filter)-X 

to 8) s P ud -60-1 


ftool (Reg.) - 

Root (King)_ 

LA M (F.lter) 

Lucky Strike — 


Viceroy (Reg,) 

(Filter):..2!| 

Viceroy (King) 


v ( Skip i 

to 8) 


Vogue (Filter) .. 
Winston (Filter) 
Other, filter _ 


4 

- 31,, 


Marlboro (iHlter)_5 ! ] 

Old Gold (Reg.)_6 I 

Old Gold (King)_ 7 I 

Old Gold (Filter) 8 / 


Filter but no reg. 

brand -- 7 

Other non-filter ... *_...8 

No reg. brand _ j9 

None or don't know..... 0 ) 


b. We're interested in why people try different brands and how 
they; feel about them. 1 Tor example, why did you try Philip 
Morris? 


61- 

. . . . 62- 

c. Do you happen to remember about how long ago that was? 

63- 


d. Why didn’t you continue to smoke Philip Morris as a regular 
brandP 


64- 

65- 


e. How long did youismoke Philip Morris altogether? 

Just 1 once - 66-1 

2-3 diys_ --2 

4 day»-l week- 3 

Over 1 week-2 weeks -4 

Over 2 weeks-1 ess than month- 3 

Month or more _6 

Don’t know ___-— ?■ 


X8a- Have younoticed any cigarette advertising recently that you 
particularly liked? (If "yes”) For what brand?! 


a. 

Yes: Liked 

b ^ 

Disliked 

.69-1 

c 

Wanted to try 

_71-1 


_2: 

2 


3 

3 


.4 

4 

L & M 5 

3 

_5 

\jacVy Strike ^ 

_6 

_6 

Marlboro ___ 7 

.7 


Old! Gold_8 

_8 

_8 

Parliament -68-1 

70-1 

_.72-l 

Pall Mall . 2 

_ 2 

_2 


Philip Morris -3 -3 



. 4 

4 


5 

5 

Other _6 

_ 6 

_6 

No, haven’t seen any - 7 

_ 7 

_ 7 

Don’t know -8 

_8 

_8 


b. Have you noticed any; cigarette advertising recently you par¬ 
ticularly dislike? Wf "yei") For what brand? (RECORD 
ABOVE) 


e. Hive you noticed! any cigarette advertising recently that 
caused you to want:to cry; the brandP (If "yes") For what 
brand? (RECORD ABOVE) 


X9„ If (regular brand) came out with a filter tip (regular brand) 
in addition to the present: non-filter (regular brand) what 
would your reaction be? 


73- 

74- 

Do n’t know-74-Y 


XI0. (IF HAS TRIED A BRAND OTHER THAN PHILIP MORRIS 

IN X7o,J Why hasn’t Philip Morris been one of the brands 
you 1 tried ! recently? 1 


73- 


Don’t know_76-Y 




Source: https://wwv^wdyst^documents.ucsf.edu/docs/mthyiQOO 
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IF EVER 1 SMOKES! KOOL OR SPUDS IN QUES. 2 4 3 GET NAME AND ADDRESS: 


Nam* - 

Street: -- 

Town - 11- 

Date of Interview 




FACTUAL 


Sex: 


Occupation: 


' ’' 


: C . ' ' " 


Male — 

J77-H 

Executive and 




professional_78-1 

Female _ 

_2 





' Small buxines* 




proprietor - 

_2 

Age: ;; 


Whit* collar - 

_3 

IB-24_ 

-77-3 

Personal service 


25-34 _ 

4 

*nd protective . 

-4 

35-49 _ 

_3 

Factory labor - 

_5 

30 & over._6 

Non-factory labor 

_6 



Farm proprietor . 

-7 

Economic 

level: 

Farm labor-- 

__8 

A_ 

—77-7 

Mousewifte-- 

_9 

B _ 

_ s 

Other 

_0 

C_ 

_9 

Not completed: 


D _ 

_0 





Non-‘English 




speaking. .. 

78-X 

Race: 






Refused due to non¬ 



. 77-X 

interest at 




Question i #_ 

_Y 

Negro 

_Y 

(write In) 







Interviewer’* Iiiitial*_ ^ 

i 

i 

L 

t 

I: 

L 

i 

l 


Source: https://wwv^icidustrydocuments.ucsf.edu/docs/mthk0000 
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Job No. 861 March, 1956 Number 


.. 

" ifvt.il ire f 


i ■ v-- 

>>>- 


: • S~*Z\ 

■ v U^,, 

• **Ay t:_. r *\_... 

■ s*. i. 

t ! ,i %. $ tJ * 


L How U>ng ago did you first start to smoke filter tips regularly? 

f 4? 


tW f, ■ 

. L«« than 3 mo*. . 


■ ;* f* , 


3 moi. — less than 9 mo*. 


9 1 mo*. — less than 1 Va yrs. 


f 

r 

r 


f 

r - r: V 

' ' Ml’ ^. ^ ‘ 

r ‘ 
r 

i 
t 
( 
i 
i 
i 
L 
L 
i 
t 
i 
L 
L 


* ■ -~vrs t W r. •* :-* * ;.' ■ 


Place.:2l. 


^xai 

XA3 


Screen Interview No._ 


•• ^vnryf- • * ■ .. ’’ cy.' 

FOR PINK AND BLUE QUESTIONNAIRES ONLY: . ^ 

' I i-. " -- t=... 

4 . CROSS-SECTION_10-1 .. J.. 

* OVERSAMPLE _ “ -i-- , — - 2 

i'-JV v-f •; . -*■. ;• .... -■ . . r . 


». V* fit pis'll. 

'■■ L * . »j-'. 1>-Ji 

* .- 1 -r^~ 'i 


.. irs.-i' 


•" s-v-v.. 


-114-1 


1 ^ yrs. —lew than 2 :, /i yrs. 

2 y 2 yr*.— les* than 3 ! Vl yr*. 

3 Vj ynt or more___ 


Don’t: know 


5'. Why did you first start to smoke: filter tips regularly,? 


Don’t know:-—13—Y 


6, What brand of non-filter-tip cigarettes were you smoking before 
you first started to smoke filter tips regularly? ., 

■ V .-.,.... i. ,- ■?. •- »'■*- -- 

„ Always smoked filters (voL) .. _14-1 


^Camels_ 


Chesterfield: 
Regular 
King — 


Herbert Tareyton 

Kool _ 


Lucky Strike 

Old Gold: 
Regular 
- King - 


Pill Mall 


15^1 


Philip Morris: 
Regular 
King _ 


Spud _ 

Other regular 
Other king - 


No regular brand 
Don’t know _ 


-J- 

6 

—7 

_8 


Source: https://wwwjfl^ustrydocuments.ucsf.edu/docs/mthHiiOOO 
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Page 2 XA1 XA3 


; rv.r--v 


\«T' - 


4/44 


7«. Here is a card with a list of brands on it. (HAND RESPONDENT WHITE CARD) Are 
never heard of? 

t w,‘ 7*. 7 b. 8m. 

__Never Brand 

'** r heard Never started 

of tried on 


there any brand* on that list yon 1 bar* 


Commander 


-I6-1 
_2 


_ 18— I 20-1 


1 • 


3 

1 

3 


Herbert Tareyton 

4! 

4 

4 



4 

4 

3 


K-nol! 

6 

6 

6 


r. fe M 

"* "7 

7 

7 


Marlboro (filter) 

. . • H 

- II 

_ _ 1.8! 


. Old Gold (filter) 

Parliament 

JL17-r’ 

7. 

Hl9-I 
_ 2 

1—21—1 

2 


Sntid 

1 

__3 

3 


Vuirmy 

4 

_ 4 

_ 4 


Winston 

5 

__ 3 

_5 


Other filter 


_ XXX XXX 


tswip 


Still smoking brand. XXX XXX XXX 
Ndn.filter brand j XXX XXX XXX 
Don’t know _XXX XXX_0 


9a. 

10 a. 

11 a. 

13a. 




Have Tried 


First 

switch 

Second 

switch 

Present 

fegun smoked 

larly regularly 


27-1 

-124-1 

7 

% - ' - V 

_26-1 

_J&-\ - 2 \ 


2 

2 

_ 4! S 


3 , 

h V 

v 3 

. 7 8 

i (Aik b 

4! 

4 

4 

3 

X 

for 

! Pbrlla- 



. t \i: 

I 

mant 

and/or 

_5 

_5 

5 

_29^1'_ 2 / 

6 

fi 

6 

4 - A 

Mdrl- 
) boro 1 

7 7 

7 

_ 7 _ _ 8 

«■• a ' 

fl 8 

8 

- 0 x( 

aad 


t. 


1 

one 

1—23-1 '' 

J-25-1 

_27-1 

—30—1 _2 

other 

_ 2 

3 

7 

_ 2 

4 _3 

brood 

V 

3 

__3 

_7 _ 8 

H 

4 

4 

_4 

_0 _X 

"X’d ") 1 

3 

i 1' 

_5 

___5 

_31—1 ._2 


6 

6 

_ 6 

_4 5 


) 7 

... 7 


XXX XXX 


(Skip 

8 to 12 ) 

... 3 

(Skip: 

toltic)_ 8 

(Skip 

to Vic) XXX XXX 


_9 

..9 

XXX 

XXX XXX 


P CSkip 

1 . _..0 'to 10 a) 

_ 0 

_ 0 

XXX XXX 



Don^t 

know 


_6 

_9 

_1Y 

_6 

_9 

_Y 

_3 

_6 

XXX 

XXX 

XXX 

XXX 


7b, (Of those you have heanhof) Which of the brands on the 
list have: you never tried—(by never tried, I' mean never 
smoked as much as a pack of them) (RECORD ABOVE IN 
7b I COLUMN ) 


IF RECORDED IN 7b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X‘d BRAND (IF ANT) 

C. Is there any particular reason why you have never tried 
(Parliament, Marlboro, others)? 

Parliaments: 


8a. What was the! first filter-tip brand you smoked regulirly? 

(RECORD ABOVE - IN Ba. COLUMN) 


b. Why did you choose (brand in 8i)ia* your regular brand? 


None or dhn’t know . 


33- 

_35-Y 


34- 

35— 

None or don’t know-_3.5-Y 


Other: 


36- 

37 - 

None or dbn’t know _37-Y 


Don’t know_39-Y 


9a. What brand did you switch to when you stopped smoking 
(brand in 8a)? (RECORD ABOVE IN 9o. COLUMN)' 


b. Why did you switch from (brand in 8a) to (brand in 9a)f 


Don’t know_41-Y 


Source: https://ww\^ 4 adustrydocuments.ucsf.edu/docs/mthK0000 
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10 *- What brand did you »witch to when you stopped smoking 
i>Y_(brand in 9a)? (RECORD AT LETT IN IDa, COLUMN)' 

t c •-y _;«? >• *■' i y» ; jv i. n ri * A*.*. - : 5 i: •. ••*•**, 

b. Why did you switch from (brand in 9a) to (br and in 1 0a)? 


w 1 ■ ^ 


IvOt' . r-*'jk _<■, -v- 


Donlt know.--43-Y 


11 *. And your present brand is-L-*— is that right? 

(RECORD AT LEFT IN llo. COLUMN) 


b. Why did you switch to that brand from your previous 
.* brand? ■ 


Don’t know_45—Y 

c. How long have you been smoking your present brand? 1 

Less than I 3 mos. -46-1 

3 mos.—less than 9 1 mos^-2 

9 tnos.—liss than l 1 /^ yrs.i-3 

l l /2 yn--—less than 2^ yni-4 

2 Y 2 yrs .—less than 3 'A yrs.-3 

3 Yz yrs.—or over ___6' 

. ^ ^ . i Don’t know_7 


12. Are there any other things you particularly; like about your 
present brand that you have not mentioned? 


jDon’t know_48-Y 


CHECK RECORDING BLANK AND ASK FOR AUt_BRANDS NOT 
MENTIONED EVER IN QllES. Ml. 

13a. That leaves Jbrands) as ones you have tried but never 
smoked'as a regular brand—is that correct? 

(RECORD AT LEFT IN 13a. COLUMN! 


IF RECORDED IN 13d ’TRIED BUT NEVER SMOKED 1 —ASK FOR 
PARLIAMENTS. MARLBOROS AND ONE OTHER X'd BRAND, 
IF AKT ? . Vo . 

13bj Why didn’t you ever smoke ('Parliaments, Mirlboro, other) 
as your regular brand? „ ; , , , 4 < 

Parliaments: 


, V7-;, 50- 

Don’t know-50-Y 



ASK EVERYONE 

14*. If you couldn’t get:your: regular brand, what brand would 
you buy as a; second choice? 

a. b. 

2nd Would! 

choice not buy 



3 

3 


4 


L & M _ 

5 

5 


6 

6 

Old Gold' (filter) 

7 

7 


8 

. 8 


56-1 

38-1 


2 



3 

3 


4 

4 


5 

5 

OtViPT- fi'ltpr 

_6 

__<; 

Any filter 

_7 

XXX 

Go back to non-filter: 
Regular size_ 

_.... 8 

XXX 

King; size_ 

_9 

XXX 

Either 

regular or king 

.0 

XXX 

None 

_X 

_X/, (Skip 

Don’t know 

_ _ Y 

_YV to 15) 

any particular filler brand!that 

you would not'buy? 


(If "yes") What brand? (RECORD ABOVE) 
c. Why wouldn’t you buy that brand? Any other reasons? 

39- 

60- 

Don’t know_60-Y 


Source: https://ww\^dustrydocuments.ucsf.edu/docs/mthkOOOO 
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15 


Here is a card! with a list of words and phrases. (HAND 
RESPONDENTi YELLOW CARD) Which of these words and 
phrases would ypu 1 use to describe ('Marlboro;, etc.;)? Any, 

Others? Which of the words and phrases on the card would 
you use to describe (Parliament, etc.)? (ROTATE ORDER OF 
BRANDS ASKED) 

?'± . V r 

Marl- Parlia.. 
bnro mem 

Vice¬ 

roy: 

Wins¬ 

ton 

* L. Tiastes like a 

V. * real cigarette_ 

_11-1_14-1! 

_17-1 

20^1! 


2 2 

2 

2 


... 3 3 

3 

3 


4 4 

4 

4 


3 3 

5 

5 


6 6 

6 

6 


7 7 

7 

7' 

“ 8. Good value 

. .8 .... 8 

8 

. 8 


9 9 

9 

9 


0 0 

0 

0 

11.. Not enough taste _ 

1 22 More:artrac- 

_ 12-1_15-1 

2 2 

__18-1 

.... 2 

_21-1 

2 


3 3 

3 

3 


.. .4 4 

4 

4 

15. Odd or peculiar 

taste_ 

_5 _5 

_ 5 

5 

16. Mild _ 

6 .6 

_6 

_6 

17. Up-to-date _ 

_7 _ 7 

. 7 

_7. 

18.. Distinctive _ 

8 8 

_8 

_8 

19. Satisfying _ 

... 9 9 

9 

9 

20. Easy to: draw on ._ 

21. Popular with 

women 

_0 _0 

_0 

. 0: 

13-1 _16-1 

..... 19^1 

_22-1 

22. For me:_ 

2 2 

_2 

_2 

23. Not for me ....._ 

.....3 3 

3 

__3 

None or don’t 
know_ 

_4 __ 4 

_4 

_4 


1l6., Imagine for a minute that you wer* going to buy a pack of 
filter-tiR cigarettes for (a truck driver, etc.)— a, pack of th«- 
brand he would most likely smoke* Which of the brandi 
lifted om this card (HAND 1 RESPONDENT PINK! CARD!) 
would you buy for (a truck driver, etc.) (even if you don't 
actually know one)? ■* 


* \ > ' ' ' . 

Truck 

driver Doctor 

' Sten- Bank 

ogTaph^r president 


23-1 _ 24—1 

25-1 

26-1 



2 

2 



_3 

V J 




Kent 

4 4 

_ A 

_4 

L Sc M 

5 5 

_5 

3 

Marlboro 

_6: _6 

_6 

_6 


Old Gold: (filter).. 7 _7 ..7 _7 


rarJi ament .. 

Viceroy ... 

. a 

.. . 9 

_ a 

... 9 . 

.. a 

9 

__o 

9 

W'inston _.. _ 

. . __ 0 

.. .0 ... 

0 

0 

W'buldn’t. use 

filter {vol.) . 

X 

_X 

X 

_X 


Don’ti know__Y _Y .Y ..Y 


17 . From what you know of the various brandi t: which of these; brands of: filter tips; would you say hasithe (best taste, etc.)? 1 

(HAND RESPONDENT PINK CARD)' 


Best 

taste 


Du Maurier_ .27—1 

Encore:___._2 

Herbert Tarestcsn (filter) .. 3 

Kent:_ 4 

L & M _3 

Marlboro _6 

Old Gold (filter) .... _ 7 

Parliament _ 8 

Viceroy _ 9 

Winston _ 0 

Don’t know _ X 



Best 

Worst 

Best 

Worst 

looking; 

looking 

type: of; 

taste 

package 

package 

package 

_28-1 

— 29-1 

_30-1 

_. 31-1 

.2: 

.. .2: 

2: 

2 

_3 

..3 

..3 

3 

- 4 

_4: 

-_4! 

_ 4 

_5 

..5' 

_3 

_5 

_6 

_6 

_ 6 

6 

. 7 

.7 

__7 

_7 

_8 

8 

_8 

_8 

_9 

9 

9 

9 

_ 0 

_O 

0 

o 

_X 

_X 

X 

X 


W’orst 

Most 

Least 

typ e o f' 

effective 

effective 

package 

filter 

filter 

... 32-1 

.... 33-1 

34-1 

.. .....2 


2 

_3 

3 

.3 

_4 

4 

_4 

-.5 

. . 5 

_5 

_6 

._.... 6 

. 6 

. 7 

7 

... _ 7 

_8 

.. 8 

_8 

9 

_9 

_ 9 

_ 0 

0 

_. 0 

_X 

X 

_ X 


Source: https://ww\|4ttfilustrydocuments.ucsf.edu/docs/mtl^p000 
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When you go to buy your regular brand of filter tip:*, do i 
you find I that: 

You never have any trouble finding a *tore that 

Carrie* them ---35—1 

. K\ . . . ' ■ r,...~v4: 


A few stores don’t carry themj but most stores do- 2 


While many stores do carry them, a lot of stores don't-3' 


Only a few stores carry your regular brand--—1—4 

Don’t know-5 

. Did you buy, any filter tip cigarettes yesterday, either for 
yourself or someone else? 


* ■ ' Yes _ 36—1 

'■ No _;_ 2\ 

Don’t know_3-' 

How many did you buy? 


36-1 (Ask cl 

- 2\ 


(Skip to 19) 



By the 



By; the 


pack 



canon 


.. 37-1 

1 


5 


2 

2 


_ 6 ' 


3 

3 


. .. 7 

10 or: more packs 

_ 4 

Don’t know _ 

_ 8 , 

(not carton) 





Where did you buy them? 




Drugstore_ 

38-1 


Vending math 

ine ... 4! 

News-cigar stand 

or store_2 


Other __ 

— .5 

Grocery store or 





supermarket _ 

1 


Don't know ... 

_ 6 


Who did! you buy the cigarettes for? 

SeU_ 

Other, member oh family . 


Other, not member of family..9 1 

Don’f know _ _ 0 1 


To your knowledge, is the price of some filter tip brands 
higher thani ethers, or do they all cost the same amount? 


Some prices higher than others _39-1 (Ask bl 

All the: same _...'_2\ 


XAH XA3 Page 5 


. Which filter tip brands would you say are the 
priced brands? „ ' " ' 

-• 7. *7 --- b. ' •' ’«.'*** 

higher- 

1 ti-*: t 

Higher 

priced 

Good buy 

for Not a 

money: good buy; 

Don’t 

know 

Du Manner 

40-1 

42-1 ...2 

3 


2 

42M . 3 

6 

Herbert Tareyton 

3 

42—7 R 

9 

1C* nt! 

4 

42-0 X 

Y 

I & M 

.5 

_ 4 3—1 7 

3 


. 6 

43-4 5 

6 


... 7 

43-7 8 

_ 9 


" V . ! ' 8 

43-0 X 

_ Y 


.41-1 

44-1 2 

_ 3 

Sano (filter)! _ 

2 

_ 44+4 __ 3 , 

_ 6 

Viceroy _ 

3 

_ 44-7 _.J_ 8 

_9 

Vnpif . ... 

_ 4 

444-0 _ X 

_ Y 

Winston _ 

_5 

... 45-1 _ 2 

_ 3 

Other ..... . 

Dbn’t know . . 

_ 6 

_7. 



(iFOR EACH BRAND RECORDED IN "b") 

Do you think: (brand) is a good buy for the money, or 
dbn't you think they are worth the price?' 


(RECORD ABOVE) 


IF RECORDED IN 19b ASK FOR PARLIAMENT,, MARLBORO 
AND ONE OTHER X'd BRAND, IF ANY 


d. Why do: you think (Parliaments, Mirlboros, other) cost 
more than other brand*? 



'Source: https://ww\^dustrydocuments.ucsf.edu/docs/mthk0000 
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20- Here if a list of tome of the materials that are used in the 
filters of: different brandi of: filter tip cigarettes. (HAND 
'* RESPONDENT GREEN CARD) Which one of theie do you 
*' r *’ n think would! do the best job of filtering? 


Best 


Activated char¬ 
coal filter —5.2-1] 


Asbestos - 

Cellulose ace¬ 
tate filter _ 

Cotton - 


► (Ask bJ 


Paper filter-—51 

Purocel filter-l_6j 


None_ 

Don’t know 


(Skip fo c) 


Wiorst 

—- 7^1 

_:_3 

__ 4 

_5 

__ 6 

_8 


(Ask'd) 


(Skip to 21) 


21. Do you usually smoke a regular-size or a king-size: cigarette? 

Regular size 61—1 Long-size (yol.)- 4 

King-size_ 2 Either-3 


In-between (volJ)--3 Don’t know 


22. What is your occupation? 


b- Do you happen to know a brand which uses that material I 
in its filter? (If "yes") What brand? 

b. d- 

Has Has 

best worst 

Yes: 


Du Miurier 
Encore __ 


_54-1 — 56^H 


_2 _2 


Executive and professional-62—1 

Small business proprietor- 2 

White collar-—-3 

Personal service and protective-4 

Factory labor- 3 


Non-factory labor 


Farm proprietor-7 

Farm labor..—-8 

Housewife: - 9' 

Other _ 0 


Herbert Tlareyton (filter)-- 

Kent - ... 

3 

.4 

_3 

. 4 

L SC M .. - - 

5 

5 

Marlboro _ _ 

6 

_6 

Old Gold (filter) _ 

.7 

_7 

Parliament .... . 

8 _.. 

_8 


23^ Are : you married or single?' 

Married ----63-i-l (Ask bl 

Single --- 2\ 

Divorced -3 : (Skip to 241 

Widimedl_4/ 


55-11 — 57-1 
_2 _2 

_ 3 ___ 3 

_ 4 _ 4 

_.5 _ 5 

_ 6 _ 6 

No: __ .____7 -7 

Don’t know __ _ 8 -8 

C. Whichione of the materials on the card do you think' would 

do the worst: job of filtering l RECORD : A BOVE) 

tL Can you think of a brand'which uses that mater ial I in its 
filter? (If "yet") What brand? (RECORD ABOVE) 


b:. Whati brand of cigarettes dfies ypur (husband) (wife) 
smoke?; 

Does not smoke cigarettes _64M 

Does i not live with respondent OvolJK_2 

Smokes: 



65-1 


66-j 

Encore . - 

_2 

Sano (filter )i .... 

_2 

Herbert Tareyton 
(filter) . 

_3 

Viceroy .. 

_ 3 

Kent .-.- 

..... 4 

Vogue .... 

. 4 

L & M __ 

—- 3 

Winston .. 

.5 

Marlboro .— 

_6 

Other filter_ 

_6 

Old Gold (filter.)' 

... 7 

Non-ifilter brand 

_7 

Parliament . 

_8 i 

Don^t know — 

... _8 


Regent --—- 

San© (filter) _ 

Viceroy; _ 

Vogue: - 1 - 

Winston _ 

Other (fiber)_ 


'S. 




Source: https://ww% 41 dustrydocuments.ucsf.edu/docs/mthkOOOO 
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241 The makers of. Parliament are considering making *ome changes in the present Parliament. I’d like to give you five packages of each 
^;:- s of two different type* they are considering to see which you like best. 


l V- u< 1 1 > ii ■.v„>r i £ 


The: two different types would sell for different prices. ‘ '■ 4 ' ' * 

**'C* ft h'*T +?'34i a'f. . :: 

The price of cigarettes varies somewhat ftom store to store, but present Parliaments sell for about 

most brands of filter-dp cigarettes like Winston’s or Viceroys sell! for about- 4 ■ pack. 


'.I CUMJj*. i<] l )MA. U , 


around here* while 


The cigarettes in the blue packages would sell for- 4 

{Winston price) 


and the others would cost: 




{ C i (iit-. 

* f- **V**;. f. : n 


(Winston plus 2tf) -67-0 


(Winston plus 4<*) 


(Winston phis 1 7 , 4 ) 1 


_Y , the same as the present Parliament 


MARK PRICES ON EACH CARTON AS YOU GIVE THEM TO RESPONDENT 

I'll call back in about a week after you have had la chance to smoke both kinds andlbecome familiar with: them to see which you like 
best. When would be a good I time for me to call? 

QUESTIONS 25-27 OMITTED ON THIS FORM 


Name of Respondent: — 


Economic level: 


Callback date: 


Interview Date 


Interviewer?! Initials 


1001751814 














^v. 


i 




Source: https://www^ustrydocuments.ucsf.edu/docs/mthk0000 
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ASK EVERYONE "w; j v r r.t ;• ... 

32*- Hbw did they (the ones you would smoke) compare to your 
regular brand? Would you say you liked them a lot better 
than your regular brand, only a little better, about the same, 
not^ quite as well or not nearly as well as your regular brand? 


Lot better ^ 

^'24-1 ' 

Little better . 

, i 

2 

About the same _ 

' ' 3 

Not quite as well ... 

_4) 

Not nearly as well 


Don’t know _ 



(Skip to 35) 
(Ask bl 


b. If: they were on sale in the stores, do you think you would 
•witch:to: them or would you continue to smoke your present 
regular brand? 

" * ■ - -v -• Switch to Parliament _„_ 25—1 

4 • Ji v ^ Continue with present__2 

Don’t know _ ‘ _3 


QUESTIONS 33. 34 OMITTED ON THIS FORM. 


35 ; ^ hat things, if any, don't you particularly; like about these 
new Parliaments (the ones you would smoke)? 


Source: https://ww% 4 jidustrydocuments.ucsf.edu/docs/mthk0000 
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1 


Here is • card with a list of words and phrases on it Which 
of these words or phrases would you use to describe the ones 
--- e in the: blue packages? Any others? , . 

(HAND RESPONDENT YELLOW CARD) 


b. How about the ones in the other packages?' Which words or 
phrases would you use to describe these? 

(RECORD ABOVE) i Any others?' 

37aj Which of the two types of new Parliaments did you think' 
was better as: far as taste or flavor is concerned? 


Blue_ 

Others i_ 


—34—IV 
_ 2 


(Ask b) 


No difference or dbn't know_ 3 (Skip to 3B) 

R Why do you i think that one has the better taste or flavor?; 


. .. 1. Tastes like a real cigarette 

Blue Others j 
.30—1 32-1! 1 

2. Man’s cigarette 

2 

2 


3 

3 


4 

4 

■ • - "i : c: V „ , | i* 

3 

.4 >' . Jr, 

S 


6 

6 

7. Too expensive 

7 

7 

1 - 'V 8, Good value fbr money 

8 

A 

9. Hard to draw on 

9 

9 | 

10. Good flavor ._ 

0 

o 

r ’ 11 . Not enough taste 

X 

X !! 

12. More attractive rip 

Y 

Y 

13. Too strong 

3 l-l—i 

33-1 

^ ; 14. Superior quality_ _ _ 

_ 2 

_2 

15. Odd or peculiar taste _ 

_ 3 

_3 

' 16. Mild 

_ 4 

_ 4 

17* Up-to-date _ r _ 

5 

_ 5 

18. Distinctive __ 

6 

6 

19. Satisfying _ _ _ 

20. Easy; to draw on ___ 

_ 7 

8 

- i ■ 

21. Popular with women 

22. For me __ _ 

23. Not for me_ __ 

None or don’t know 

_9 

. . 0 

X 

_Y 

. 9 1 

.o ! 

_ X: 

Y 


Don’t know_36-Y 


38a- Just as far as appearance is concerned, which of the two i 
do i you feel has the best-look ing package? 

- . Blue -:_™_1_37-1); 

r. ? tti ’*■ ss ** > , .... c. - I (Ask bl 

«' , . .11 Others_2), 

" * ' * 1 " • ’ 

No difference or dbn’t know_ 3 (Skip fo 39) 

\- \. 

■■ r . 

b. Why'do:you think that one is the best looking? 




' - v * ‘ 'if .. 






Don’t know._ 


38- 


, . 3.9- 


_39-Y 


39 ? 


Which type of cigarette package do you like best-—this 
kind of a box..the kind of box that the usual Parliaments 
come in, or the soft package that most cigarettes come in? 


This box_ 

Parliament box . 
Soft package 


Don’t know __ 

Why do i you like that kind better?' 


(Ask b) 


(Skip to 401 


Don’t know 


. 42-Y 


40-a Did you notice any: difference in the filters in the two types 
ofi test cigarettes? (If "yes") Which did you like better, or 
didn’t it make any difference? 

Yes 


Blue 

Other 


_43-1 

-2 


Don’t know but 

noticed difference ... 3f 

No —did.t't notice : di fference 4 } 

b. Why did you like that one better? 


(Ask b) 


(Skip to 411! 


Don’t know_43-Y 


f 

I* 


£ 

d 


i 

i 

i 

i 

i 

it 


■ 

) 



Source: https://wwv^dustrydocuments.ucsf.edu/docs/mthk0000 
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4K Both of these cigarettes had what they call "recessed” 
filters, the filter material doesn’t come all the way: out to 
die end of the cigarette. Which do you prefer, recessed 
filters like these, or filter tips where the filter material ii 
cut off i even 'with the end of the cigarette? 

Recessed_46-1 (Ask b) 


Even with end 
Don't know _ 


_46-l 

_ J2 1 Skip to cl 

_3 (Skip to 42) 


b. Why do you like recessed filters better? 


i; -': 'V.' 


47- 

/ (Skip 

■I . . 


46- 

l to 




i - 


Donlf know-48-Y j, 

r r i *' 

C, Why don’t you like recessed filter tips as well? 


49— 


Don’t know _ 50 -Y 


42^* How about the length of the cigarettes? Did you nohow 
any difference between the length of these cigarettes and 
the ones you usually tmoke? 


Yes 


JIJ-1 


No _ 2 

Don’t know _3 


(Ask bJ 

(Skip to 431 


b, Which did you prefer as far as length goes? 

Usual_51*-4 

Teat ___5 

* ' ' Don’t know_ 6 


43 . Would 1 you be inclined to recommend the new Parliament* 
to a friend? 1 (II "Ves") Which ones? 


Yea: 


Blue _ 
Other 


Either or both 
No_ 


52-1 

_ .2 

_3 

_ 4 


Don’t know 


— y 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOi l OO 
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7«. Hire U a card with a list of brands on it* (HAND RESPONDENT WHITE CARD) Ara there any bmndi on that list you 
never heard of? , .j. • . . — ■ • ■ *-■■-- 


hav« 




7m. 


7b. 


8aj 


Have Tried 


___ _Never 

. ^ heard 

of 

Never 

tried 

Brand 

started 

on 

First 

•witch 

Second 

•witch 

Present 

smoked but never 
regu-t smoked 

I*rly regularly 


Don’t 

know 


15-1 

20^1 

• '1_22-1 

24-1 1 ' 

-—26—1 

7 

2R—1 21 


3 

Di» Manner. 1 

_2 

_2 

2 

2 

4 3 


6 

Encore \ 

* 

3 

3 


3 


1 (Aik b 

Q 

Herbert Tereyton 

(filter) _ _ 4 

4 

4 

4 

.41 

4 

0 X 

for, 

Pflrllas 

meat 

Y 

Kent 5 

3 

3 

5 

3 

3 

_29-l 2 

V 

Kool 6 

6 

6 

__6 

6 

6 


and/or 

6 

L ft M 1 ' 7 

Y 

' y 

7 

•' y 

7 

*' ‘,, * ^ 

boro 

and 1 

9 


8 

8 

*■ -. * f 

' 8 ; a 

8 

0 xf 

Y 

Old 1 Gold' (filter) 111 17—1 

_19-1 

21-1' 

1.23-1 

„25-l 

_27-1 


on* 

_3 

Parliament 2 

_2 

2 

__ 2 

-1-2 

_2 

A 3ll 

other 

brand 

If, 

_6 

Spud . J 3 

3 

_ 3 

_) 


3 

. ’ - ' 

__7_8 

_9 

Viceroy 4. 

_ __ 4 

_ 4 

_4 

__4: 

_4 

_o x 

•Xd'l 

_Y 

Winston 3 

__5 

3 

_5 

__5 

_3 

3S-1 2'J 


_3 

Other filter XXX 

XXX 

_6 

_6 

_6 

_6 

_4 „_5 


_6 

No regular brand _ XXX 

XXX 

(Skip 

_ 7 to n;n_ 7 

_7 

_ 7 

XXX XXX 


XXX 

Still smoking brand XXX' 

XXX 

XXX 

(Skip 

8 to 12! 

(Skip 

8 to lie) 

(Skip 

_8to He;) 

XXX XXX 


XXX 

Non-filter brand_XXX 

XXX 

XXX 

__ 9 

_9 

XXX 

XXX XXX 


XXX 

Don’t know XXX 

XXX 

(Skip (Skip i 

_0 to 9a!_0 ito liOol 

_0 

_0 

XXX XXX 


XXX 


7b. (Of 1 those you have heard of) Which of the brandi on the 
list have you never tried—(by never tried, I! mean never 
smoked as: much ai a pack of them) (RECORD ABOVE IN 
7b COLUMN) 


IF RECORDED IN 7b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X d BRAND (IF; ANT) 

c. Is there any; particular reason why you have never tried 
(Marlboro,' Parliament, others)? 


Marlboro: 


34 — 

35- 

None or don’t kno-"_33--Y; 


Parliaments: 


33- 

None or don’t know..33-Y 


Other: 


36- 

37 - 

None or din’t know_37-Y 


8a. What was the first filter-tip brand you smoked! regularly? 

(RECORD ABOVE IN 8a, COLUMN) 


b. Why did you choose: (brand in 8a) as your regular brand? 


Don’t know_39-Y 


9a. W hat brand did: yio” switch to when you stopped smoking 
(brand ih,8a>? (RECORD'ABOVE IN 9a. COLUMN) 


b. W T hy did you switch from (brand in 8a) to (brand in 9ai)? 


Don’t know . 


41-Y 


V 


Source: httpsZ/wwvi^ustrydocuments.ucsf.edu/docs/mthi^pOOO 
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10a- What brand I did you twitch to when you stopped smoking 
(brand in 9a)? (RECORD AT LEFT IN lOd, COLUMN) 


b, Why did ypu switch from (brand in 9a) to (brand'in 10a)? 

43- 

Don’t know._43-Y 


IT*. And your present brand is u 


is that right? 


(RECORD AT LEFT IN 11b. COLUMN) 


b. Why did you switch to that brand from your previous 
brand? 


Don’t know _45-Y 


3 mos.i—ffess than 9 moi._ 

9 mos.—less than 1 \'z yr*-_ 

V /2 yesj-^less than 21V yru _ 

2V.Z. yrsj^—less than 3^2 yr*- 1 _ 

3Vl Joj—^ r, over _ 

■ DonY know__ 


present brand that you have: not mentioned?: 


CHECK RECORDING BLANK AND ASK FOR ALL_ BRANDS NOT 
MENTIONED EVER IN QUES. 701. 

13i- That leaves (brands) as ones you have tried but never 
smoked as a regular brand—is that correct? 

(RECORD AT LEFT IN 13b. COLUMN) 


IF RECORDED IN 13a 'TRIED BUT NEVER SMOKED "—ASK FOR 
PARLIAMENTS, MARLBOROS AND ONE OTHER X'd BRAND. 
IF ANT ;, i r: 

13b- Why didn’t you ever smoke (Marlboro^ Parliaments, other) 
as your regular, brand? • • i » 

Marlboro:: v 

C':’ ... 3i- 

■■' v 52- 

Don'l know._52-Y 


Parliaments; 


49- 

30- 


Don’t know_ 


Other.: 

33- 

34- 

Don’t knDW,._._54~Y 

ASK EVERYONE 

14 a - If you couldn’t get yiour regular brand, what brand would 



you buy as a i second! choice? 






a. 

b. 




2nd 

Wouid 




choice 

not buy 


46-1 


_ 35-1 

37-1 



Encore: __ 

... .2 

_2 


_2 

Herb. Tareyton (filter).3 

. 3 


3 

Kent .. 

_4 

_—4 

■ 


L 8C M_ 

_5 

_5 


-4 


... 6 

6 



Old Gold (filter) 

_7 

_7 


. 5 


ft 

ft 


6 


56-1 

.58-1 



Sano (filter): .. 

_2! 

.... 2 


_7 


3 

_3 

: ' 


Vogue __ __ 

_4 

_4 



Winston _ 

_5: 

_3 i 


it. your 

, Other filter___ 

_6 

_6 



Any: filter_ 

_—7 

XXX 



Go back to: non-filter: 



47- 

Regular size .. 

. 8 

XXX 



King size _ 

... 9 

XXX 



Either 




48- 

regular or king . .... 0 

XXX 



None • . .. 

_X 

- X) 

(Skip 

48^-Y 

Don’t know _ 

_Y 

_vl 

to 115) 


b. Is there: any particular'filter 

brand that 

you would not buy? | 


(If "yes'*) What: brand? (RECORD ABOVE) 
c. W’hy wouldn’t youbuy that brand? Any other reasons? 

39- 


Do n’t know 


60- 

60-Y 


Source: https://wwwjjflustrydocuments.ucsf.edu/docs/mthkOOOO 
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15. 




Here: is a card with a lut of words and phrases. (HAND 
RESPONDENT YELLOW CARD) Which of these words and 
phrases would you use to describe (Kents, etc.)? Any others? 
Which of the words and 1 phrases on the card would 
you use to describe (L Si M, etc.)? (ROTATE ORDER OF 
■ RANDS ASKED) . .. .„ 


' Marl- 

' ; ...... boro 

1 . Tastes like a 

-V real cigarette:_ 

2 . Man’a cigarette_ 

f 3. The cleanest smoke 

4. High class_ 

3. Snobbish 
6 . Poorly made 

■ 7. Too expensive 

ft. Good lvalue 
r - for money_] 

' *9. Hard to draw on 

10 . Good! flivor_0 

11. Not enough taste _12-1 

12. More attrac¬ 
tive tip___2 

13. Too strong_' 3 

14. Superior quality __4 


Parlia^ 

ment 


Kents L 8c M 



None or don’t 
know _ 


4 _4_ 


16. Imagine for a minute that you were going to buy a pack of 
filter-dp dganettes for (a housewife, etc.)—a pack of the 
brand be would most likely, smoke. Which of the brands 
listed on this card (HAND RESPONDENT PINK CARD!) 
would you buy for (a housewife, etc.) (even if you don’t: 
actually know one)? 



H 6 use~ 

wife 

English¬ 

man 

Glamorous 

movie 

actress 

Male 

college 

student 


23-1 

24-!' 

23-1 

26-1 

Encore 

2 

2 


2 

Herbert Tareyton 

(filter)_3 


_3 

3 


4 

4 

4 

4 

L & M 


5 

3 

_3 

Marlboro __ 

6 

_ 6 

_ 6 

_ 6 

Old Gold (filter) 

.. 7 

_7 

7. 

_7 

Parliament _ 

... 8 

_ 8 

8 

_ 8 

Viceroy . _ 

9 

9 

9 

9 

Winston .. 

_ 0 

_ 0 

0 

_ 0 

W^ouldh’t use 
filter; (volj) 

_X 

. X 

_ X 

_X 

Don’t know _ 

_Y 

. Y 

__Y 

_Y 


fhat you know of the: various 

brands. 

which of these 

brands of filter tips 

would you say 

has the 

(best taste,, etc. 

)?; 

RESPONDENTi PINK CARD) 












Best 

Worst 

Beat 

Wo rst 

Most 

Least 


Best 

Worst' 

looking, 

looking 

type of 

type; of 

effective 

effective 


taste 

taste 

package 

package 

package 

package 

filter 

filter 

Du Maurier._ 

... 27-1 

_28-1' 

— 29-1 

_30-1 

_31-1 

_32-1-1 

33-1 

— 34^1 

Encore ... „ . 

. 2 

2 

7 






Herbert Tareyton (filter) .... 

_3 

_3 

_3 

_3 

_3 

—. 3 

3 

- 2 

3 

Kent: . 

4 

.... 4 

4 

4 





L 6c M 

_ 3 

... 5 

5 


y 




Marlboro ___ 

_ 6 

_ 6 

_ 6 

6 

. 6 

... 6 

..5 

_ 6 

-5 

. 6 

Old!Gold (filter) _ 

..7 

.7 

... 7 

_7 

_7 

7 

7 

7 

Parliament 

.. .8 

.. 8 

8 

_ 8 

g 


--/ 

- / 

Viceroy _ 

_9 

_ 9 

_9 

_9 

_ 9 

....9 

_9 

- 8 

_9 

Winston . 

. 0 

_ 0 

_ 0 

_o 

o 

o 


r% 

Don’t know ... 

_X 

_X 

_X 

X 

_X 

_X 

...u 

_X 

—_u 

_X 


Source: https://ww^jidustrydocuments.ucsf.edu/docs/mthk0000 
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When yon go to buy your regular brand of filter dpi, do 
you find that: oatvjsd ♦-**» ?« fWmsp*-*:.-*«. 

VfC *s 

You never have any trouble finding a itore that 

Carrie* them ---1-35-1 


~ ., **d< cl ■'.*./... 

OP . i 

. Uw rr*. i w-’-v 


_;,.. ..ti* 1 *’’ i. ~ *' ' . 

A few store* don’t carry them, but most store* dd> ___ 


Did I you buy any filter tip cigarettes yesterday (Saturday) 


either fbr yourself or someone else? 

- ,.‘ :l tn«*i r '' - v \.< 


56-1 (Aik c) 


■ No __ 

Don’t know 

-i , , M 

How many did you buy,? 


(Skip to 19) 



By the 

pack 


By the 
carton 


37-1' 


5 

2 packs __ 


2 rartnm 

_6 

3 - 9 packs_ 

__3 

3 or more cartons 

_7 

10 or more packs 

_ 4 

Don’t know_ 

_8 


(not carton) „ . 

<L Where did you buy them? 


Grocery store or; 
supermarket _ 


Who did you buy the cigarettes for? 

Self__ 


. . - i 

Other, member of family_ 


Othery not member of family . 
Don’it: know- 


Some prices higher than others _39—1 (Ask b) 

All' the same___2\| 


19b., Which filter tip brands would you say ar* the higher- ■* 

UH*1n? r “' d brat ' d ‘.!., ,«iS la «,«»A U «»>« V-V 

rv!»»-'AV.»^->-jr-> I'i. _L__£ _ 

--- : . Good Buy. ^ 


Higher for Not a Don’t 
priced i money good buy know 


’■’• - . ,, c.',* . rr. t« i . AJ-, , T/vrrE^vt*'** fr{. ►«>. 

While many store* do carry them, a lot of store* don’t_3' 

1 it irnril^ ?„"> avlnnncll ' •/ _ . : 

OR > i*' 1 ’ * K ' 

T7 : r ; ■ . - ; . •** .*• V. 1 

.. Yj*wV!tyvc: H.-.-j-r 1 .■’■■: • "• ' " ■ 

Only a few. stores carry your regular brand I *’•” ' A 

VYd'r? .y -. 

r . Don’t know—-3 

. -r*ri**idyyr»->vita-- A-s/t iV-■ v ■- 


Drugstore ___38-1 Vending machine.—. 4 

* N*wncigar stand or store:_2 Other_1—5' 


To your knowledge,; is: the price; of some filter tip, brand* 
higher than ethers, or dothey all cost the *ame amount? 1 


Du Miurier . 
Encore i 


. - - • r - * 1 * -a ; 7 '• r*, - t 

(-1_42-1_2 _ 

* ' ■ sc fLi ,'»!£.• ! i ‘ 

~2 —42—4 _—3 ,_ 


Herbert Tareyton 
(filter)_ 


^Cent_I_ 1 _. 

v L & M _‘ - 

. Marlboro_ 

Old Gold (filter,) 

T * Parliament_ 

Regent - 


' ;i -. Ai.-tvij*, 

-3 'l42-7 fl _9 

__^4 A l_42-0 X '_Y 


_ 5 _ 43-1 

— 6;_43—4 

_ 7 _43—7 

J— 43—0 
— 41 - 1 ' __ 44-1 


43- 0_X — 

’ - • - ^ >iflU 

44- 1_2 „ 


Sano (filter)' 

■' -r is i #i 

Viceroy ___ 


_ 2 _ 44-4 _ 3 _ 6 

ts-v* I’ jf'j * v-rt,» • • • -.-nyvd *s.r-» »h 1 i 

-- 3 -_ 44-7 _ 8 _ 9 


. Vogue- 

Winston._ 

Other _____ 

Don’t know ._ 


(FOR EACH BRAND RECORDED IN ”b") 


Cb Do you think (brand) is a good buy for the money, or 
don’t you think! they are worth the price? 

(RECORD ABOVE) 


IF, RECORDED IN 19b ASK FOR PARLIAMENT^ MARLBORO 
AND ONE OTHER X'd BRAND, IF ANY 


d. Why do 1 you think (Marlboro?, Parliaments, other): cost 
more than other' brands? 


• • ' 30- 

3.14- 

Don’t know _.. 3H-Y 


Source: https://www^ystrydocuments.ucsf.edu/docs/mthk0000 
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20 a- Here ia a list of loot of the material* that ore used in the 
filter* of different brands of filter tip cigarettes. (HAND 
_ RESPONDENT GREEN CARD!]I Which one of these do you 
think would db the best job of filtering? 




Activated char- 

coal filter 52—1 J 

Asbestos - 


Cellulose ace¬ 
tate filter _ 

Cotton ___ 


_3 ) ( Ask b) 


Paper filter- 

Purocel filter- 6 / 

None-— 


W f om 

•__ 534-1 

__2 

__ 3 

_6 


Don’t: know 


(Skip to cl 1 


(Ask d) 


(Skip to 2i): 


b. Do you happen to know a brand which uses that material 
in its filter? (If "yes”) W f hat brand? 

b. d. 

Has Has 

best' worst: 

Yes: 

Du. Maurier ___34-1 .— 56-1 


Encore _ 2 

Herbert Tareyton (filter)_3 

Kent __ 4 

L SC M_ 5 

Marlboro _..._ 6 

Old Gold (filter) __ 7 

Parliament _ 8 

Regent __..._55—li 

Sano (filter!. 2 

Viceroy. ... .. > 

Vogue _ 4 

Winston _ 5 

Other (filter) - 6 

No ..... . 7 

Don’t know . 8 


_ 2 : 

.. 3 

_4 

_5 

_ 6 

. -1 

- 8 

57-1 


4 

-5 

_ 6 

.7 


c. Which one of the materials on the. card’do you think would 
do the worst job of filtering (RECORD ABOVE:) 


d. Can you think of a brand which uses that: material in its; 
filter? (If "ye*"): What brand? (RECORD AB0V,E) 


21 * Do you usually smoke a regular-size cigarette, a king-sixe 
cigarette, or one between regular and lung-aixe? . 


Regular size 

King-size_ 

In-between 


-61-1 Long-size (voL ) 1 
-2 Either- 


Don’t know ._ 


22 . What is your occupation? 

Executive and professional_62-1 

Small business proprietor_ 2 

White collar---3 

Personal service and protective-4 

Factory labor ____—5' 

Non-factory; labor_ 6 : 

Farm: proprietor _7 

Farm: labor _ 8 

Housewife _ 9 

Other . — _ 0 

23^. Are you married ox jingle? 

Married:___63-1 (Ask b) 

Single _ 2 ( , 

Divorced _ 

W’idbwed! _ 


-3 (Skip to 24) 

_4/ 


b. What brand; of cigarettes does your (husband) (wife) 
smoke? 

Does not smoke cigarettes....64—l 1 

Does not live with respondent: (vol.) 1 ... _2 


Smoke 


Du Maurier _65-1 

Encore: _ 2' 

Herbert Tareyton 

(filter): _ 3 

Kent: ____ 4 

L SC M _5 

Marlboro _ 6 

Old Gold (filter) .7 

Parliament _8 


Regent ___ 

Sano (filter) _ 

Viceroy . 

Vogue: _..__ 

Winston: _ 

Other filter . 

Non-filter brand 
Don’t know _ 


_ 66-1 

.. 2 

_3 

_4 

.5 

_6 

_7 

_8 



Source: https://wwviupdustrydocuments.ucsf.edu/docs/mthkOOOO 
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:^;r< r J v ^’ *** *dl -'**4 l,; s-iU. l/S -it* - *•***«**« < 5 ~>-. rheii-t :- 5 :&'■&#>. 

v ■-. • • 4 .' '■’ ■ ~‘ ' ' ? i 9 *r i : rsw ’ »:• >r* ■ r- .>. .... - s.J-.*:*- sr**.--* '*■' 

"--••T. 'V' '•' ^ ' ' —-■ --44 r - . . . i ir-'W f .U.Tv 4 . rt* 

' V- "’ "'*4 V : ;• *? - XB l—4_-67-4 ' !c'Jk>*» ivV: 4V ajvjq^wfcrhfcT -■ so* 

-1 % .^nv,.,,!? 0 : . ,i «.:;;«£ ii' r '>*T..-.';!_ ••• ^V-Vtv: f-- £•? ,-■■«•./*■*.... . 

» - ■ ' '. ■ - . . --— •- \V-> VTi.^ *1 I. 

• V-»«as 1 ;-'^jZ 1 r '&*•*+''* ***** • '>■ . *vr■ j 

24. The maters of Parliament are considering making tome changes in the present Parliament. I’d like to give you five packages of each 

• two different types they are considering to see which you like best. *4., £ .V ... m in iVv\ "iki* rtadw ssnsiit^ 

'".’-5-y. ; -vy.-- : L- ’ r> ' h**m. - *•• ■-.-.V......;»■ 

.'■'•i V,‘ •'■ ‘ ■ 4* i: • - ; Tbb.vVl. •-: i '. > tJ ^ ,. 5 ^ „nw • - - 

•«c' t ,T h *. tWO diH "“ , ,*>?“ WOUld * eU .' OT dif ^ .*T C ^ . : . ' -> «i 1 v ; , im *M 

.*'■; £'■-■''i ..iv'C W‘«*V- ■'*' .uV^ 14'.-. _■ ' • '!. - ' , ' ... *vcd «»«n' .- •' 


v - •-- •- (vt s-ri.q t. _ _ 

44;- kw* is^S 1 r* r J ’ 


iv> Vb.-W J.t? aa;JMs',r> ^r5« lj r:<am *;M 
. r .,. ( .~ .-.S* .Ta-f svmi «»'’•»» 


. The price of cigarettes varies somewhat from store to store, but present Parliament* sell for about 


i around here, while 

. . srw ,A . .; 


^ ' r*fi» err?! ot: f 
. ..:. . >*o r-» r» a*f c 


^ most brands of filter-tip cigarettes like Winston’s or Viceroys sell for about ——- -( a pack. - ~;''V '* ru * / ' 1 

..;• •■..-■■ . . V;' .■»:«, .'••• .. ...'■ . i ' #- •“* ... (- - . X'ssss bnaal/ftorJ, 

b :-d.f ' J:-."' • *’ \ t; • 

‘ y 1 - —» . • i ' r*}i> 01 : { 

£ - The cigarette* in the blue package* would sell for: .'j-»k V * V. 7*-' ^ 

, ■-s » . |i . ... ~>*o e.’ia't ti, 

."./■ ,■ '. -' ' ^RsT^fifatiidjli kll I*** --»h ^ -- - t.£.-.- - - .. vaft4. t'n^CS 

- v (Winston plus 20 -67-0 ( ■- V . ,- . ■ 

.■ _ ' V ■■ iS.’( >S* b^r:, :>.*«»;•*' (i.X A 

(Winston plus 40 : -X Zl!.H± 


(Winston plus. 7^) 


_ Y , the same as the present Parliament 


and the others would cost-- (. 

(Winstea price) 


MARK PRICES ON EACH CARTON AS YOU GIYE THEM TO RESPONDENT 


I'll call hack in about a week after you hjve had a chance to smoke both kinds and become familiar with them to see which you like 
_— ^ best. WTien would be a good time for me to call? - - ; > 


QUESTIONS 25-27 OMITTiED ON THIS FORM 




Name of Respondent: 


Economic level [ 


-6 Negro 


Interview. Date_ 


IhterviewerV IhitiaU 


Souree: https://ww^jndustrydocuments.ucsf.edu/docs/nnthkOOOO 


100175182 







1001751826 









. .z 

;JTJ?>Jr-- 


' rr*r^ v ' 


-mhl 


'■? s,/ ,- - 

'■-t: 




r ■^ 'ASK'EYERrONE '""'” ASBK^-^* W “OS' 

• •?*.*&*>» •'*•* -■ •» *>-w.,* • • f v’^^;. r. • 


32* How did they (the ones you would smoke) compare to your 
regular brand? Would you say you liked them a lot better 
' than your regulir brand, only a little better, about the same, 

not quite as well or not nearly; ai well as your regular brand? 

y- Lot better_Lui—.-24^1 V 

Little better _-L-U»d2 ! 'i~2 MAsk b) 


About the same 


+ > . Not quite as well . 


Not nearly as well 


(Skip to 35): 


y-t.-i, . v y»crr.’ rstt-vl - ' 


» 5 -oV—raiV K<rf, ti*> 




L 

L ■■■ 

tv 

L 
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ft. If : they; were on sale in the stones,, do: you think you would I /a- 

V ~ ' switchi to them or would you continue to imoki your pre*- '* ■ 

. ent regulir brand? . ** AP 

••.'’■'f v r.r .-v. ^ i 'Switch to Parliament ' - J 


. Continue with present 


QUESTIONS 33. 34 OMITTED ON THIS FORM. 


35. What thing?, if any, don’t you partieulkrly like about thea 
new Parliaments (the ones you would smoke)? 




• ViOIVt Vr> : *'AS"" t i -u) £ 


;■ y N «» V. t i i & ‘ 

^ . -C f .s- f«tf ,«ii 

v ••»■ aant: • -1 . 1 ! 


1 -J •* >"r-- • ; V>. " J 


< -• ■' 1 ■■■}• t! »/. • s r 


-SGurce: https://ww^jidustrydocuments.ucsf.edu/docs/mthk0000 


1001751827 







Page 10 XB2 XB4 


36a- Here is a card with a list of word* and phrases on it. Which 
' • of thru* words or phrase* would you use to describe the ones 
in the blue packages? Any others? 

(HAND RESPONDENT YEUOW CARD] 


38»* Just as far as appearance is concerned, which of; the two 
do you feel has the best-looking package? 


^ t y. .* 

1. Tastes like a real cigarette 

2: Man’s cigarette 

Blue Other* 

_30-1 _32-1 

_2 2 

. 3. The cleanest smoke_ 

_3 

__3 

A. High claw ... . . 

. 4 

___4 

5. Snobbish 

_5 

4 

A. Poorly marie 


6 

7. Too expensive_ 

7 

_7 

8 . Good value for money _ 

_ 8 

_8 

9. Hard to draw on_ 

Q 

_9 

ID. Good flavor 

_0 

_0 

11. Not enough taste___ 

_X 

_x 

12. More attractive tip 

_Y 

_Y 

13. Too strong 

_31-1 

_33-1! 


14. Superior quality_ 

15. Odd or peculiar taste 

16 v Mild _ 

17. Up-tondate ____ 

18. Distinctive__ 

19. Satisfying ..... _ 

20. Easy, to draw on _ 


..__ 6 

..7 

_ 8 


21 . Popular with women 

22. For me _ 

23. Not for me .... ... 

None or don’t know 


b. How about the ones in ithe other package*? Which words or 
phrases would ^you use to describe these? 

(RECORD ABOVE) Any others? 

37a. Which i of the two types of new Parliaments did you; think 
was better asifar as taste or flavor' is i concerned ? 


(Ask b) 

Others_._2)' 

No: difference or don’f know?_ 3 (Skip to 38!) 

b. WT\y do you thir.k that one has the better taste or flivor? 


Blue_ 

-V Others — 


_37-1 


No difference or don't know._3 (Skip to 3191 

b. Why do iyou think that one is the best looking? 


Don't know-39- 1 Y 

39*. Which type of cigarette package do you like best—this 
kind of a box. the kind of box that the usual Parliaments 1 
come: in, or the soft package that most cigarettes come in? 

Th is box_V 

Parliament box ___/ (Askb)' 

Soft package _... _/ 


b. Why do you like that kind better?' 


42- 

Don’t know-42-Y 

40a. Did you notice any difference in i the filters■ in the two types 
of test: cigarettes? (llf "yes") Which did you like better, or 
didn’t' it make any. difference? 


Don't know but 

noticed difference _ 3 | 

No—dido’t notice difference 4 

b. W^hy did you like that one better? 


Don’t know..45^-Y 


Source: https://wwwgj 2 £|ustrydocuments.ucsf.edu/docs/mthlgJ000 


888124,1001 










41* Both of these cigarettes had what they call "receased” 
filters,: the- fitter material doesn’t come all the way out to 
the end of the cigarette. Which do you prefer, recessed 
filters, like these, or filter tip* where the filter material is 
cut off even with the end of the cigarette? 

Recessed -;_46-1 (Ask hi 

Even with end _ 2 (Skip to c) 

Don’t know_3 (Skip to 42) 

bL Why do you like recessed filters better? 




t' 

(Skip 

4*- \ 

to 


421 

46—Y 

i 


c. Why don’t you like recessed filter tipi as well? 

49- 

50- 


42a Hbw about the length of the cigarettes? Did you node* 
any difference between the length of these cigarettes and 


the ones you usually smoke? 



Ye* -_ 

51-1 

(Ask b) 

No 

2 | 

Don’t k 

now_3 ' 

(Skip to 431 

Whichidid you prefer as far 

as length goes? 



Usual _ 

_51-4 

• • • ■ .' 

Twt 

5 


Don’t know _ 6 


43. Would you be inclined to recommend the new Parliament* 


to * fHend? (Ilf "yes"! Which ones? 

Yes: 

Blue 52-1 

Other .. 2 

Either or both _ 3 

No _ 4 


Don’fknow;-50-Y 


Don't know _ _ 5 


Source: https://www*'S^§try0OQuments.ucsf.edu/docs/mthipif^i«» 
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Job No. 861 March, 1956 Number__ __1 _1. Place 


XA5 


Screen Interview No. 


ft 


. V' ‘tv- 

■ *<■ t: 


FOR PINK AND BLUE QUESTIONNAIRES ONLY: 

■r: ' ' *- -t 

r CROSS-SECTION I_;_10-1 

OVERSAMPLE___1__2 


H— ^ 


r 

[ 

i 

i 

i 

li 

L 

L 

L 

1 

L 

L 

L 

L 

L 

I 


4. How long;ago did you first start to smoke filter tips regularly? 

■■ ■ ■ * v > • i 

: f*. . t.-*r. - 

„.*• 'x L«$ than 3 mol*,--.-——_-11-1 

•• ■- .i> .• " ■ - ■ ' 

• - V * 

3 moa,— lisa than 9 mo*._2 


9 --less than 1 l /jj; yrsj 

1 Yi yrv — leS3 1 than 2 ym 

2 l, /j yrs. — less than 3 | i yru 

y\i yra, or more_ 


Don't know _ _ 


5.. Why; did you first start to smoke filter tips regularly? 


Don’t know_13-Yi 


6 . What brand of'non*filter-tip cigarettes were you smoking before 
you first started to smoke filter tipi regularly? ^ . .. 

Always; smoked filters (voL) _14+J 

Camels_ - . _ __1__ 2 


Chesterfield: 

Regular _ 

King _ 


— 3 

—4 


Herbert Tareyton 


Lucky Strike 

Old; Gold: 
Regular 
King - 

Pall Mall._ 




Philip Morris: 
Regular __ 
King- 


Spud 


Other regular 
Other king_ 


No regular brand 
Don’t know_ 


_ 5 

_ 6 

_7 

— 8 ' 


Source: https://wwv|j 1 gdustrydocuments.ucsf.edu/docs/mthk0000 
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7*- Here is a card with a list of brands on it. {HAND RESPONDENT WHITE CARD! Are there: any brands on that list you have 
never heard of? 



7a. 

7K 

8a, 

9a, 

10a. 

I la. 


13a. 


, - „__— Never 

heard 1 

of 

Never 

tried 

Brand 

started 

on 

First 
switch: 

Second 

•witch 

Present 

Have Tried 

smoked but never 
regu- smoked 

larly regularly 

Don't 

know 

Command^ 

16-1 

18-1 

20-1 

.—22-1 

2 

24_f, 

—26-1 

2 

28-1 

‘ 91 

-4 


3 

Du Maurier 

_2 

2 

2 

2 

4 



6 

Encore 

3 

3 

3 


3 

3 



(Ask b 

9 

Herbert Tareyton 
(Filter) ... 

4 

4 

4 

4 

4 

4 

0 

x 

for 

' Parlia¬ 
ment 

Y 

Kent . 

3 

_3 

3 

3 

3 

3 

—29-1 



Kool 

6 

6 

6 

6 

6 

6 

4 

i 

a ad/or 
Marlt 

6 

L SC M " 

7 

7 

7 

7 


7 

7 


_9 

Marlboro (filter) 

8 

.8 

8 

8 

8; 

8 

0 

x 

and 

Y 

Old Gold 1 (filter) 

_117-1 

— 19-1 

—21—1 

-.23-1 

t 

—23-1 

_27-1 

—30-1 

— a) 

one 

l, other 

__3 

Parliament 

2 

_2: 

2 

_2 

2 

2 

4 

3 


_6 

Spud _ 

3 

_3 

3 

_3 

3; 

_3 

T 

8 

if 

_9 

Viceroy 

4 

_4! 

_4 

_4 

_4 

_4 

_0 

_^x 

-X’d") 

_Y 

Winston _ 

5 

- 3 

3 

_3 

3 

3 

_31-1 

2.1 


_3 

Other filter __ 

_ XXX 

XXX 

6 

6 

_ 6 

_6 

_4 

_5 


_6 

No regular brand 

XXX 

XXX 

(Skip 

7 *0 l i;)' 7 

_... 7 

_7 

XXX 

XXX 


XXX 

Still smoking brand XXX 

XXX 

XXX 

(Skip 
_8*o 12) 

(Skip 

8 to lie) 

(Skip 

_8 to 1 lie:) 

XXX 

XXX 


XXX 

Non-filter brand 

_ XXX 

XXX 

XXX 

_9 

_9 

XXX 

XXX 

XXX 


XXX 

F 

Don’t: know _ 

_xxx 

XXX 

(Skip (Skip 

0 to 9a) .. 0 'to 10a) 

_0 

_0 

XXX 

XXX 


XXX 


7b. (Of those you have heard of;) Which of the brandi on the 
List have you never tried—(by never tried, I mean never, 
smoked as much as a pack of them) (RECORD ABOVE IN 
7b COLUMN) 


IF RECORDED IN! 7b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X’d BRAND: (IF ANY) 

la there any particular reason why you' have never tried 
(Parliament, Marlboro, others)?' 


Parliaments; 


32- 


33- 


None; or don't know_ 33 —V 


Mkrlboro;; 


34- 

35- 

None or don’t know:_ 3 , 5 —V 


Other; 


36- 

37- 

None or doa'f know_37-V; 


8 *- What was the first filter.tip brand you smoked regularly? 
(RECORD ABOVE IN 0a, COLUMN) 

b. Why did you choose (brand in 8 a) i as your regular brand? 


38- 


. 39-Y 


Don’t know-41-Y 


9aj What brand did you switch i to when: you stopped smoking: 
(brand in 8 a)? (RECORD ABOVE IN 9n, COLUMN) 


b. Why did I you switch from (brand i in 8 a) to (brand in 9*>? 


Source: https://ww\^ndustrydocuments.ucsf.edu/docs/mthkOOOO 
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110 a- What brand did you rwitch to when you'stopped smoking 
(brand in 9 a)? (RECORD AT LEfT IN lOaj COLUMN!) 


b. Why did you switch from (brand in 9a) to (brand in 10 a)? 

. 7 . - 

", ,. 3 -;" :; ... 42- 

f** •. ' 1 VV ' ' - 45— 

~ ' ■ " ■ > £' Don’f know_43-V 


IK And yiour present brand is:__— is that right? 

(RECORD AT LEFT IN !I«. COLUMN) 


b.' Why did you switch to that brands from your previous 
brand? 


Don’t know _45—Y 

c. How long have you been smoking your present brand? 

Less than 3 mos. _46-1 

3 i mojr—less than i 9! mos,_2 

9 mos.— less than l\/ 2 . yrs.-3 

l */2 yrSi—less than 2* 1 V yrs._4 

2 1/2 yrsi —less than 3*^ yrs._5. 

3 1 /i2' yirsj-,—or over _ 6 

Don’t know_ 7 


12 . Are: there any: other thihgsiyou particularly Tike about; your 
present brand! thati you. have not mentioned? 


Don’t know.._48-Y 


CHECK RECORDING BLANK AND ASK FOR ALL BRANDS NOT 
MENTIONED EVER IN CUES, 7-11. 

13a- That leave* ^(brands)' as one* you have tried! but never 
smoked as a regular Brand—Ls that correct? 

(RECORD AT LEFT IN 13a. COLUMN) 


IF RECORDED IN 136 ■’TRIED BUT NEVER SMOKED"—ASK FOR 
PARLIAMENTS, MARLBOROS AND ONE OTHER Xd BRAND, 
IF ANY 

13b. Why didn’t you ever smoke (Parliaments, Marlboro, other): 
as your' regular brand? 

Parliaments: * - ’ '.* ' 

49- 

, . - ’v?. ; ; so- 

Don’t know_’-5D-Y 


51- 
J 52- 

Don’t know:-52-Y 


53- 

54- 

Don’t know_54-Y 


ASK EVERYONE 

14a. If you couldn't:get your regular brand, what brand would 
you buy as a second choice? 


Du Manner-55^-1 

Encore .... 2 

Herb. Tareyton (filter)_3 

Kent _ 4 

L 8C M_5 

Marlboro ....__6 

Old Gold (filter) _7 

Parliament _ 8 


Regent _ 56-1 

Sano (filter) __ 2 

Viceroy_3: 

Vogue ____ 4 

Winston _3 

Other filter _ 6 



Any filter._ 

i 

Go back to non-filter: 

_ 7 

XXX 

47- 

Regular; size _ 

. ... 8 

XXX 


King size .. 

Either 

— 9 : 

XXX 

48— 

regular or king 

0 

XXX 


None . 

.. X 


-48-Y 

i Don’t know'_ 

_Y 

-'I 


None ___X _X[ (Skip 

Don’t know _Y _Y:j: fo 15.) 1 

b. Is there:any particular filter brand that youiwould not buy? 
(Ilf "yes 1 ') W’hat brand? (RECORD ABOVE) 

c. Why wouldh’.t you buy that brand? Any other reasons? 

59- 

60- 

Don’t know.-60-Y 


Source: https://wwwgQjustrydocuments.ucsf.edu/docs/mthlgJOOO 
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15. Here is a card with a 

list of words and phrases. 

(HAND 

Imagine for a> minute that you 

were : going to buy a 

pact of: 

RESPONDENT YELLOW 

CARD) Which of these words; and 

filter-tip cigarettes for 

(a truck driver, etc.)—a pack of the 


to describe (Marlboro, etc.)? Any 

brand he would most 

likely smoke. Which of the 

brands 

. Others? Which of the words and phrases 

on the card would 

listed on this card 

(HAND 

RESPONDENT PINK 

CARD) 

you use to describe (Parliament, etc.);? (ROTATE ORDER OF 

would you; buy for (a truck driver,, etc.) (even if you don t 

BRANDS ASKED) 




actually know one)? 






Vice- 

Wins- 






boro ment 

rov 

ton 


Truck 

Sten- 

Bank 






driver. 

Doctor ographer president 

,1. Tastes like a 








real cigarette_ 

_lil-1 _14-1 

_17—1 

„ 20-1 





; . , 



2 

Du Maurier _ 

_. 23-1 

__ .24-1 25-1 

_ 26~1 

- 3. Tbe cleanest smoke 


3 

3 

- 





4 4! 

4 

4 

Enc nr * 

2 

2 2 

. 2 

5. Snobbish. 

___3 _3 

_3 

_5 





6 . Poorly made .. 

_ 6 _ 6 

_ „6 

... 6 





7, Too expensive_ 

7 7 

_ 7 

7 

Herbert Tareyton (filu 




• 8 . Good value 








for money 

8 .. 8 

8 

.... 8 i 


4 

4 4 

4 

^ ' 9. Hird to draw on_ 

_9 _9 

_9 

_9 





10 . Good flavor_ 

_ ^0 _ 0 

_ 0 

_ 0 



y 3 

5 

11 . Not enough taste .. 

...12-1 _15-1 

_18-1 

_ 21-1 





12 . More attrac- 








tive tip _ 

2 . 2 

_ 2 

_ 2 




g 

13. Tod strong 

_3 _3 

_3 

_3 





14. Superior quality_ 

4 _4 

_4 

_4 





15. Odd or peculiar 




Old Gold (filter);.. 

_ 7 

.7 .7 

_ 7 

taste _ .... 

_5 5 

_5 

_5 





16. Mild! __ 

_ 6 _ 6 

.. 6 

_ 6 

Parliament _ __ 

_ 8 

__ 8 _ 8 

_8 

17. Up-to-date . 

_ 7 ...7 

.. . 7 

.... 7 





18. Distinctive _ 

. . .. 8 .. . 8 

_ 8 

_ 8 





19. Satisfying _ 

. 9 .9 

9 

_9 

Viceroy ..... 

9 

..9 .. 9 

.9 

20 : Easy to draw on ..... 

.0 _ 0 

_ 0 ; 

_ 0 





21 . Popular with 




Winston _ 

_ 0 

_o ..... 0 

.. 0 

women_ 

13-1 _HS-!-1i 

... 19-1 

22 ^H 





22 . For me _ 

_ 2 _ 2 

_ 2 

_ 2 

Wouldn’t use: 








i filter (vol.) . 

_ X 

_X X 

_X 

23. Not; for me __ 

_3 _3; 

_3 

.3 





None or don’t! 




Don it know _ 

_Y 

..Y _Y 

.Y 

know 

_4 _4 

_4 

.4 






17. From what you know of the various Luanda, which of these brands of filter tips would you say has the (best taste, etc.)? 

(HAND RESPONDENT PINK CARD} 





Best 

Worst 

Best 

Worst 

Most 

Least 


Best 

Worst 

Iboking 

looking 

type of 

type of 

effective 

effective 


taste 

taste 

package 

packagei 

package 

package 

filter 

filter 

Du Maurier 

_27-1 

_28-1 

— 29-1 

_... 30-1 

._31—1 

32-1 

-33—1 

34-1 

Error* 

7 

... 2 

2 

7 

2 




Herbert Tareyton (filter ) 1 

_ 3 

_3 

_3 

_3i 

._3: 

—. 3 

. 3 

_3 

Kent . .. 

4 

4 

4 






LI M _ 


... . 5 

__5 

5 

_5 

5 

4 

5 ; 

Marlboro ___ 

_61 

_ 6 

_ 6 

._ 6 

_ 6 

_ 6 

6 

_ _ 6 

Old Gold! (filter) _ 

__7 

_ 7 

.7 

... 7 

_ 7.' 

7 

V..7 1 

7 

Parliament ... 

_ 8 

. - 8 

_ 8 

_ 8 

_ 8 

_ 8 

_ 8 

_ 8 

Viceroy: __ 

__9' 

_ 9 

—.9 

9 

9 

.9' 

_9' 


Winston 

_ 0 

_0i 

m 

n 

o 

n 

_ 0 i 

o 

Don’t' know___ 

_X 

_X 

_ X 

_X 

_X 

_X 

_X 

_X 


Source: https://www„ ndustrydocuments.ucsf.edu/docs/mthkOOOO 
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20a- Here is * list of lome of the materials that are used in the 
filters of different brands of; filter tip cigarettes., ('HAND 1 
RESPONDENT GREEN CARO) Which,one of these do you; 
think would do the best job of filtering? 


Best 

Activated char¬ 
coal filter_52- 

Asbestoa 



Worst 


_53*1 

_ 2 


( Ask b) 


Cotton 

'■ Paper filter . 

• i ; Purocel filter_6i/ 

None 


- Dbn’t know_8) 


(Skip to c) 


(Ask d) 


(Skip to 21) 


21. Do you usually smoke a reguiir-size or a king-size cigarette? 

'_4 

_ 5 

_6 


Regular size _ 

_61-1 

Long-size (voL) 

King-sir* 

_J2: 

Either_ 

In-between (voi) : 

_3 

Don’t know - 


22. What is your occupation? 

Executive and professional-62-1 

Small business proprietor'- - 2 

, t-.. . 

White collar--_-3' 

Personal service and protective_ 4 

Factory Labor ---3' 


b. Do you happen to know a brand!which uses that material 


in its filter? (If, "yes") What brand?; 

V. et¬ 
nas Has: 

best worst 

Yes: 

Du Maurier - 54-1 56—1 

Encore _ 2 2 

Herbert Tareyton; (filter)!.. 3-3 

Kent _ 4 4 

L SC M_5 5 

Marlboro ---6.. 6: 

Old! Gold! (filter) _ 7 _■ ... 7 

Parliament _ _.8 8 

Regent_55-H_57-1 

Sano (filter) _ 2 2 

Viceroy_3_3 

Vogue_4 4 

Winston i___5_5 

Other (filter)_6_6 

No _7 7 

Don’t know _ 8 8 


c. Which one of the materials on the card do you think would 
dd the worst job of: filtering (RECORD ABOVE): 


d. Can you think of a brand which uses that material in its 
- filter? (If ’’yei'T What brand? (RECORD ABOVE)' 


Non-factory: labor_I-6 ; 

Farm proprietor-_- 7 

Farm labor _ 8' 

Housewife ..._ 9 

Other __0 

23a- Are: you. married or single? 

Married_63-1 (Askb) 

Single _21 

Divorced -3. (Skip to 24) 

Widowed_ 4/ 


b. Whati brand of cigarettes does yiour (husband) (wife) 
■moke?; 

Does not smoke cigarettes __64-1 

Does not; live• with respondent (ivol.)l_2 


Smokes: 


Du Maurier_ 

65-1 

Regent _ 66-1 


... 2 


Herbert :Tareyton . 
(filter) 

.. 3 

Viceroy; _3 


4 

Vogue _ _ _ 4 

L 8c M 

_ 5 

Winston __5 

Ms rl b o ro; 

_ 6 

Other filter _ 6 

Old! Gold! (filter) 

... 7 

Non-filter brand __7 

Parliament' . 

- 8 

Don't know __ 8 


Source: https://wwvyfldustrydocuments.ucsf.edu/docs/mthkOOOO 
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XA 5-6_67-2 




24. The maken of Parliament are considering making some changes in the present PirliamenL Fd like to give you five packages of each 
of two different typej ithey are considering to see which you like best; . •.-..ti,". 

There is one difference you will notice before you even smoke them. When you open the package, you will find that one of the ways 
in which they differ from each other is that one has what they call a recessed I filter—the filter doesn’t come the whole way out to the 
end of the cigarette. The other type has a flush'filter, one cut offi even i with the end of the cigarette. 

~ v " Just so we’ll know what cigarette we are talking about, letls call one of them the “recessed tipped” cigarette and the other the “flush 
tipped” cigarette. _ - - -. 


The two different types would sell for different prices. >■ 

The price of cigarettes varies somewhat from store to store,. but present Parliaments sell for about 4 around here, while most 

branch of filter-tip cigarettes like Winstons or Viceroys sell for about { a pack. * 

The cigarettes with recessed tip* would sell for t and those with flush tips would sell for; 

(Winston price} 

( Winston price plhs i 2;f) ..67-0 

(Winston price plus'4/1 _ X 

(Winston price plus 7r.) ! ... Y, the same price: as: present: Parliament., 


MARX PRICE ON EACH CARTON AS YOU GIVE THEM TO RESPONDENT 


Til call back in about a week after you have, had a chance to smoke: both kinds; and become familiar with themj, to see which you 
Like best; When, would! be a good time for me to call? 

QUESTIONS 25-27 OMITTED ON THIS FORM 


Name of Respondent: 


FACTUAL 

Economic level; 


Callback dite: 


Mile.. 

_68-1 

A ..... 

Female _ 

Age; 

_ 2 

B _ 

C _... 



D .... 

118-24 _ ... 

.-. 68-3 


25,34 _ 

.-.- 4 

Race: 

35-49 . _ 

__5 

White 

50 and: over .. 

... 6 

Negro, 

Interview Date _ 

(month) 



(doyl 

Interviewer’s Initials .. 


Source: https://wwv^ipdustrydocuments.ucsf.edu/docs/mthk0000 
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W* are tearing several different types of Parliament*, so I’d like 
to check to see just which ones I gave you. I think I gave you 
one type which would sell fof ———4 the wane aa Wuutoni 
or Viceroy*. That type had recessed tip*. And then I gave you 
i tome other* which would sell for: ^ ,., c ,„ r 

(Winston price plus 2(> - ^ 

(Winston price plus 4f)- 

(Winston price pltis 7f) _(the same price as present 

v'_ ,„,iParliaments) 


The . 


ones had flush tips. Is that correct? 


28a. How many of the cigarettes of each of the two different 
.. . • types have you smoked? 


None 


R ecessed 

_I1-1 (Aik b) 


(Ask b) 


Leas than 1 pack 


1 to less than 3 packs 

3 packs or over - 

Don’t know--- 



b. Why haven’t you smoked any of (these, the) cigarettes? 


Recessed! 


Don’t know-13—V 


Flush 


Don’t <anov 


s TER Mi 

lA ~ VlNATE 


13—Y 


Both i 


Don’t know-17-Y 


29*. Leaving aside the difference in price, which ■■ of' the two 
cigarettes db you Like better? 


Recessed 
Flush _ 


_18-1 (Skip to 31) . 18-5 [Ask e> 

_2 (Ask b) _6 (Skip to 321) 


No difference 


Don’t know_1- 4 


(Skip 

tod) 


xxxxl 


(Skip: 
to 32) 


b. Would you say you liked them a Ibt better or only a little 
better than the ones with the recessed tips? 

• Lot better_19-1 

Little better _2: 

Don’t know ..3 

c. Why did you like them better? 


Don’t know_2I-Y 

dj Now considering everything*, taste,, price, package and 1 the 
filter,, w hich. do: you think you would I be most apt to buy? 

(RECORD ABOVE) 

e. Why would you be more apt to buy the ones with the re* 
cessed tips instead of the others? 


(Skip 

to 

32) 


Don’t know _23—Y 

QUESTION 30 OMITTED ON I THIS FORM. 

31a. Would you say you like the ones with' recessed tips a lot 
better or onty; a little: better than the others? 

Lot better _19—1 

Little better _ 2 

Don’t know _ 3 


b. Why do y;ou like i them better? 


Don’t know _21-Y 



Source: https://ww^i,pdustrydocuments.ucsf.edu/docs/mthlf0000 
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ASX EVERYONE 'L». -. - 4;. 

32*. How did they (the ones you would smoke) compare to your 
regular brand? Would you say you liked them a lot better 
. than your regular brand, only a little better, about the same, 
not quite a* well or not nearly as well as your regular brand? 



Lot better 

-24-1 \ 

LittU better_ 

-2J tAikbl 

About the same __ 

_V .... ■ < 

Not quite as well _ 

—4); 


(Skip to 351 

Not nearly as welll 

-5), 

Don’t know ___ 

_6 (Ask b) 


b. If they were on i sale in i the stores, do you think you would 
switch ito them or would you continue to smoke your present 


regular brand? 

Switch to Parliament_25—1 

Continue with present___2 

Don’t know _3 


QUESTIONS 33. 34 OMITTED ON THIS FORM. 

35, What things, if any, don’t you particularly like about these 
new Parliaments (the■ ones iyou would smoke)? 


28- 


29^ 


Don’tknow—.29-Y 


.v it-i a .4 ;-4 'l.'.v.? i* 

•' AW Wl. ^ V /■**■ r~i~" 

-V. ■■■>. m \ j - i *.*. 


■ 'V-v-V. * 



1 .:. :>v/: 

../• >::-v : i :*■ 


Source: https://ww\ftUBdustrydocuments.ucsf.edu/docs/mthk0000 
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3&a. Here is a card with a list of words and phrases on it. Which 
of these words or phrases would you use to describe the ones 
with recessed tip.? Any others? (HAND RESPONDENT 
YELLOW CARD1 

" a. b. 

Recessed Flush 


1. Tastes like a real cigarette — 
2 j Man’i cigarerre 

-3.0-1 

_2 

.. ..32-1 i 

2 

3, The cleanest smoke 

_3 

_3 

4 - High class 

_4 

_4 

3. Snobbish _. _ 

__3 

___5 

4L Poorly made 

_6 

_6 

7. Too expensive 

_7 

7 


8. Good I value for money 

9. Hard to draw on_ 

10. Good flavor_ 

11. 


_9 

_0 


_9 

_0 


Mb■ difference or don’t know_3 (Skip to 39! 

b. Why do you think that one has the better taste or flavor? 


Don’t know _36-Y 

QUESTION 38 OMITTED ON THIS FORMI 



Y 

Y ; 


Tl-1 

! 


2 

y j \ 

' 15. Odd or peculiar taste 

16. Mild 


- 3 

4 

4 1 



5 ! 


6 

6 1 

19. Satisfying _ 


_ 7 ! 

20. Easy: to dfaw oni.. 

.. . 8 

8 

21; Popular, with women 

.. 9 

9 1 

22. For me 

____ 0 

..... 0 

23; Not for me 

- _ X 

X 

None or don't know .. 

Y 

Y , 

b., How about the ones with flush tips? 

'■ Which words 

| 

or phrases 

would you use: to describe them? 

(RECORD ABOVE! Any others? 



3.7a. Which of the two types ofi new Parliaments did 

you think i 

was better as far at taste or flavor 

is concerned? 

! 

1 


*4_T ^ 


Flush . 

t A'lk' b) | 


39*. Which type of cigarette package do you Like beat—this 
kind of a box* the kind of box that the usual Parliaments 
come in, or the soft package that most cigarettes come in? 


(Ask b) 



This box_ 

_40-1 


Parliament box _- 

_2 

j 

Soft package_ 

_3 


Don’t know 

_ 4 


(Skip to 41) 


b. Why do you like that kind better? 


Don’t know,_42-^Y 

QUESTION 40 OMITTED ON THIS FORM] 

41*. As far as the filters themselves , were concerned, which did 1 


you prefer, the recessed 1 filters or 

the flush filters? 

Recessed _ 

_46-1 

(Aik b) 

Flush _ 

..2 

(Skip fo c) 

Don't' know ... 

3 

(Skip to 42) 

Why do you like recessed filters 

better? 



47- 


i 


(Ship 
to 

48- 1 «) 


Don’t know. . 48-Y /' 

C. Why don’t: you like recessed filter tips as well? 


49- 


1 

I 

L 

L 


Don't k'now- 


. 50-Y 


Source: https://wwwjQflustrydocuments.ucsf.edu/docs/mthkOOOO 
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Job No. 861 March, 1956 Number.. 





__: XB6 

Place_„__:_:-T; 

Screen Interview No._ 


iW' **<=■- \v r . J .-Ti'.’.Ai. 

‘i-.v-rf i a.:.' U'.i- »»••* $. 



* . i-*:. 



i. Ji ; + r 

■ rtV- 1 

->‘Vin ? x . « 

> . . . 7 

. v • > .... 


FOR PINK AND BLUE QUESTIONNAIRES ONLY: 

. *•. CROSS-SECTION ’"1- _10-1 1 

*;. . . . . .. ?. 

OVERSAMPLE _1_2 * 

? : 



4. How long ago did you first start to an ok* filter tip* regularly? 


V.ra.. . •• 

. f > Less than 3 mo*. : -11^-1 

3 mo*. — less than 9 mo*. - 1 --2 

9 mo*. — lea* than 1 Vi \ yru-3 

1 y 2 yn- — I*** than 2 Vi yr*.-4 

2Yt yr*. — less than 3 J /j yr*.-5 1 

3 Vi yr»- or more----—--6 

Don’t' know_—- 7 


6 . What brand of non^filter-tip dgarette* were you nnoking before 
you first started to smoke filter tipi regularly? 

Always smoked filter* (voL) 1 -14-1 


Camel*_—--:-2 

Chesterfield: 

Regular___3> 

King---4. 

Herbert TareytOn _ 5 

Kool ___6 

Lucky Strike_7 


Old Gold! * ‘ 


5„ Why did you firrt start to smoke filter tips regularly? 


Regular ___ 8 

King_ 9 

Pall Mall_13—J 


12 - 


13- 


Don’t know . .13-Y 


Philip Morris: 

Regular _2 

King -- 3 i 

Spud_ 4 

Other regular----3: 

Other king - 6 

No regular brand__7 

Donlt know _8 


Source: https://ww\|^j|ustrydocuments.ucsf.edu/docs/mt[^p00 
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7«, , Here is a card with a list of brands on it. (HAND RESPONDENT WHITE CARD} Are there any brands on that list you 
never Heard of? 


have: 


■ - • -. - — 7 a. 

7b/ '8*. 

9 a- 

10 a. 

11a. 

13a. 

Never. 

heard 

of 

Brand 
Never started 
tried on 

First 

switch 

Second 

•witch 

Present 

_ Have Tried 

smoked but never 
regu- smoked 

Lirly regularly 

Don't 

know 1 

Commander 16-1 

_18-1_20-1 

7 2 

_22-11 

7 

_24—1 

2 

—26-1 

2 

—28—1 - 2\ 

4' . ..5 ■ 

_3 

6 


V V 

3 

‘ ' 3 

3 

7 8 

(Ask b 9 

Herbert Tareyton 

(filter) A 

4 4 

4 

... 4 i 

v . 7 :? , o' 4 

0 X 

for, 


5 _3 

5 

_5 

5 

_29a.H _2 

ment ^ 


6 6 


6 

- 6 

t 

ond/or. 

r. Ar. Nfi 7 


7 

7 

7 



's’ 8 

8 

8 

8 

0 X 

OBd Y 

Old Gold (filter)_17-1 

_19-1 —21—1 

2 7 

_23-1 

_25—1 

_27-1 

3D—1 2) 

0B4 

Parliament 2 

_2 

_2 

_2 

4 _, 


Spud t 

3 3 

_3 

_3 

__3 

00 

r> 

H Q 

Viceroy 4 

__4 _4 

__4 

_4 

_4 

0 X 

■XdTJi Y 

Wtn«fr>n 8 

__5 3 

__5 

__5: 

_5 

_31-1 _2 1 

_ j 

Other filter_XXX 

XXX _6 

_6 

_6 

_6 

_4_3 

_6 

No regular brand _ XXX! 

»• (Skip 

XXX_7 io 11)_7 

_7 

_7 

XXX XXX 

XXX 

Sdll smoking brandJ XXX 

XXX XXX 

(Skip 
_ 8 to 12) 

(Skip (Skip 

_8 to lit) _Sto 11c) XXX XXX 

XXX 

Nomfilter brand _ XXX 

XXX XXX 

_9 

_ 9 

XXX 

XXX XXX 

XXX 

Don’t know XXX 

(Skip (Skip 

XXX_0 +0 ?□) _0 to 10b) 

_ 0 

_0 

XXX XXX 

XXX 

7h. (Of those you have heard of) Which of the brands on the 

8 a. 

What; was the 

first filter-tip brand you' smoked regularly? 


list have you never tried-i— (by never triedj, I mean never 
smoked I as much as a pack of them) (RECORD ABOVE IN 
7b COLUMN) 


IF RECORDED IN 7b ASK FOR PARLIAMENT MARLBORO 
AND ON E OTHER X'd BRAND (IF; ANY) 

c. Is there any particular reason why you have never tried 
(Marlboro, Parliament, others)? 


Marlboro:. 


34- 

35- 

None or don’t know _35—Y 


(RECORD ABOVE IN 8o, COLUMN) 


b: Why did you choose (brand in 8a) as your regular brand? 


Par Li amend: 


None or don it: know_ 


334- 
.33-Y 


Other; 


36- 

37- 

Ntme or don’t know-37-Y 


38- 


Don’t know . _.39-Y 


9a- What brand did you: switch to when you — -pped smoking 
(brand in 8a>? (RECORD ABOVE IN 9a, COLUMN) 


b. Why did you switch ftomi (brand in 8a) to: (brand in 9a)? 


Don’t know_41-Y 


Source: https://wwv^jjidustrydocuments.ucsf.edu/docs/mthk0000 
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15. Here is a card with a list of words and phrasesj (HAND 
RESPONDENT YELLOW CARD) Which, of these word, and 
phrases would you use to describe (Kents, etc.)? Any others? 
(t i n Which 1 of the words and phrases on the card would 
you use to describe (L & M, etc.)? (ROTATE ORDER OF 


BRANDS ASKED) 






Marl- 

Pirlia- 



* ' ‘* 1 ‘ v ' 

boro 

ment 

Kents 

L 8c M 

1. Tastes like a 





r real cigarette ___ 

-11-1 

_14+1 

_17-1 

_ 20-1. 

- 2. Mania cigarette 

2 

2 

2 

7 

3. The cleanest smoke 

_3 

_3 


3 

4i '4. High clan 

4 

4 

4 

4 

i* 5. Snobbish 

n 

5 

4 

5 

‘■ 6. Poorly made 

6 

6 

6 

6 

7. Too expensive 


7 

7 

7 

8. Good valhe 





for money 

8 

ft 

ft 

ft 


9 

9 

o 

9 

10. Good flavor ... 

0 

0 

0 

o 

11. Not enough ; taste 

12—1 

— 15-1 

_18-1 

_21-1 

. 12. More attrac¬ 





tive tip 

_2 

_2 

_2 

_2 

13. Too strong . _ 

_3 

.. 3 

3 

_3; 

14. Superior quality_ 

_4 

4 

_4 

_4! 

15. Odd or peculiar 





taste 

5 

_ 5 

_ 5 

__5; 

16. Mild! _ 

_6 

._. 6 

_6 

_6 

17, Up-to-date _ 

_7 1 

..7 

_7 

_7 

18. Distinctive _ 

_8 

_ 8 

_ 8 

... 8 

19. Satisfying ._ 

_9 

.9 

Q 

9: 

20. Easy; to draw on_ 

_0 

_0 

_0 

_0 

21. Popular with 





women____ 

13-1 

_16-1 

-19-1 

_22-1 

22. For me_ 

_ J2 

2 

_ 2 

_2! 

23. Not for me___ 

_3 

_3 

_3 

3 

None or don’ll 





know . 

_4 

_4 

.. 4 

4 


16. Imagine for a minute that you were going to buy a pack of 
filter-tip cigarettes for (a housewife, etc.)’—a pack of the 
brand he would most likely smoke. Which of the brands 
hated on this card (HAND RESPONDENT PINK CARD) 
would you buy for (a housewife, etc.) (even if i ypu don’t 
. actually know one)? 4 . .. 


Glamorous Male 
House- English- movie college 

wife man actress student 



23-H 

24-1 

25-1 

26-1 



7 

.2 

7 

7 


j Herbert Tareyton 

(filter)_3 1 

3 

._3 

3 


Kent 

4i 

4 

4 

4 


5 

«d 


5 

3 

4 


Marlboro 

... 6 

6 

6 

6 


Old Gold (filter) 

_ 7 

_7 

_7 

_7 

\ 

Parliament ... 

. .. .. 8i 

_8 

_8 

__ 8 

1 

Viceroy __ 

_ 9 

_9 

9 

9 

: 

Winston __ 

_0 

__0 

_0 

_0 


Wouldn’t use 
filter (volJ):_ 

_x: 

_x 

_x 

__x 


Don’t know_._ 

_Y 

... Y 

Y 

Y 



1 

17; From what you know of the: various brands, 
('HAND RESPONDENT PINK CARD) 

which of these 

brands 0 

f filter tipi 

would you say 

ha* the 

(best taste, etc.)? 

Best 

taste 

Worst 

tajte 

Best 

looking 

package 

Worst 

looking 

package 

Best 
type- of 

package 

_31-1 

Worst 
type of 
pc clcage 

Most 

effective 

filter 

Least 

effective 

Du Maurier ... 77J.I 

Encore 7 

_28-1 

. ...2 

_ 29-1 

2 1 

_30-1 

_32-1 

_33-11 

_34-H 

Herbert Tareyton. (filter) _ ... 3 

.. .. 3 

_3 

_3 

3 

3 

-2 

3 

-2 

3 

Kent . .. 41 

_4 

4 






L, SC M ... 5; 

3. 

3 

5 

_6' 

7' 

___5 

dr 




Marlboro f 

_6! 

_6 

.—.5 

. _ 5 i 

-5 

Old Gold 1 (fiber)_7 

.. 7 

_7 

_O 

_7‘ 

--6 i 

_ 7 

— 6 

-6 

Parliament ....___ 8 

_8 

.._..8 

_ 8 

__ 8 

_ 8: 

-7 

g 1 


Vicerov o. 

_ 9 

9 

9 

_ 9 

9 1 


8 

Winston _ O 

...... ..O' 

_O' 

_0 

_0 

0 

9 1 

9 

Don’t know___X! 

_X 

X 

X 

_ X 

_ X 

_ X 

-- 0: 


Source: https://ww\^dustrydocuments.ucsf.edu/docs/mtl^OOOO 
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r, 

e 11. 

E 

V* 

[ ; 

f 

b : 


When you go to buy your regular brand of filter tip*, do 
you i find that: , .. ' . * . , . }• 

You never have any trouble finding a store that , 

Carrie* them ____35-1 


A few store* don’t carry them, but most store* do -2 

•' * or 

* -i * -• • ,• ... t y--; 

While many store* do carry them, a lot of store* don’t-3 

OR 


Only ■ few store* carry your regular brand!_ 

... .. *:-'n**' 

Don’t know 


Did you buy any filter tip cigarette* yesterday (Saturday) 
either for yourself or someone else? 


Ye* __36-1 

- ■ - No _2 

Don’t know _3 

How many did you buy? 


6-1 (Aikc) 

-21 


(Skip to 191) 


1 pack _ 

2 packs _ 

3 - 9 packs 


-37-1 1 carton 


2 carton* -6 

3 or more: cartons_7 


10 or more packs:-4 Don’t know 

(not carton) 


d. Where did you buy them? 

Drugstore ____— -38^1 Vending machine 4 

News-cigar stand or store_2 Other-5 


Grocery store or 
supermarket _ 


Who did! you buy the cigarette* for?' 

Self!_ 


•Self;_J3~7 

Other, member of family-_8 

Other, not: member of family_9 

Don’t know _ 0 


To ypur knowledge,, is i tbe price of some filter tip brands 
higher than others; or do they all cost the same amount?' 


Some prices higher than others-39-1 (Aik b) 

All the same _2\ 

j (Skip to 

Don’t: know__3 ) 


19b* Which filter tip brands would you say are the 
priced brands?' j - 

* ; .1. : b. C. 


Page 5 XB6 
e the higher- 


Good buy, 

Higher for Not* 
priced money goodlbuy 


Du Manner 
Encore:_ 


Herbert Tareyton: 
(filter) i - 


Kent_;_ 

L & Ml_’_ 

Marlboro_ 

Old Gold (filter)_ 

Parliament _ 

Regent__ 

Sano (filter) ——™ 

Viceroy; _ 

Vogue_ 

Winston_ 

Other __ 

Don’t know_ 


42-0 

X 

Y 

43-1 

2 

3 

43-4 


6 

43-7 „ 

_8 __ 

_9 

43-0 

X 

Y 

44-1 _2 3 

44—4 


6 

44-7 

8 

9 

44-0 

X 

Y 

45-1 _ 

_2 _ 

_3 


(FOR EACH BRAND RECORDED IN "b") 


c. Do you think (brand) is a good buy for the money, or 
don’t: you think: they are worth the price? 

(RECORD ABOVE) 


IF RECORDED IN 19b ASK FOR PARLIAMENT. MARLBORO 
AND ONE OTHER X'd BRAND.' IF ANY. 


d. Why do you think (Marlhoros, Parliaments, other) cost 
more than other brands?' 



50- 

51- 

Don’t know .. 51-Y 


Source: https://ww\fldodustrydocuments.ucsf.edu/docs/mthkOOOO 
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Page 6 XB6 


20 a. Here is a lirt of tome of the materials that are used in the 
filters of different branch of filter tip cigarettes. (HAND 
RESPONDENT GREEN CARD)i Which one of these dd you 
think would db the best job of filtering? 


Activated char* 

coal filter_52-1 | 


Asbestos 


53+1 


Cellulose ace¬ 
tate filter _ 


_ 3 \ (Askib) 


(Ask dl 


Cotton - 

Piper filter . 


Purocel filter- 6 J 

None --7} 


Don’t know 


(Skip to cl 


(Skip to 21) 


b. Do you happen to know a brand which uses that material' 
in its filter ? 1 (Ilf "y*s v l What brand? 

b. <L 

Has Has 

best worst 

Yes: 


Du Maurier__54-1 56-1' 

Encore _ 2 2 

Herbert Tlareyjton (filler):-3'-3 

Kent___4 4 

L Sc M _ 5;-5. 

Marlboro-6-6 

Old Gold (filter)'_7 7. 

Parliament_ 8 - 8 


Regent _35—1 57-1 

Sano (filter) _ 2 - 2 

Viceroy __ 3 3 

Winston_5 

Other (filter)_ 6 


Don't know 


c. Which one of the materials on,the card doiyou think would! 
do the worst job of filtering (RECORD ABOVE) 


dJ Can 1 you think of a brand which uses that material in its 
filter? (Ilf "yes 1 ’) What brand? (RECORD ABOVE)' 


21. Do 1 you usually smoke a regular-size cigarette, a king-size 
cigarette, or one between regular and king-size? 


Regular size 

King-size - 

In-between _ 


- 6 I 1 -I 
_ 2 


Long-size (voL) 
Either_ 


Don’t know- 


22 . What is your occupation? . ' ' 

Executive and professional I-62-1 

Small business proprietor- 2 

White collar ___3' 


Personal service and protective,-4 

Factory labor - 5 

Nondactory labor- 6 

Farm proprietor_7 


Farm labor _ 

Housewife _ 

Other __ 


_8 

_0 


23a* Are you married or. single? 

Married_63-H ( Ask b)' 

Singli,- 


I 


Divorced _ 

Widowed_ 


-3j (Skip to 24) 

_<)' 


b. What: brand of cigarettes does your (husband) (Wife) 
smoke? 


Does not' smoke cigarettes ___ 

Does not; live with respondent ■ (vol.)~ 


—64—1 
_ 2 


okles: 


5 

Du Maurier ■_65-1 

_ 6 

Encore _ 2 

_7 

Herbert Tla reyton 

(filler) _3 

_ 8 



Kent _4 

L SC M_5 

Marlboro _ 6 

Old' Gold (filter) _7 

Parliament _ 8 


Regent _ 

Sano (filter)_ 

Viceroy .. . _ 

Vogue _ 

Winston 1 .... _ 

Other filter _ 

Non-filter brand 
Don’t know _ 


_66-1 

_2 

_3 

.. 4 

_5 

__6 1 

_7 

_8 


Source: https://ww\|4Bfilustrydocuments.ucsf.edu/docs/mth)bP000 
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Page' 8 XB6 


We are testing several different types of Parliaments* so I’d like 
to check to see just which ones I gave ypiu l think I gave you one 
type which would sell for: v _ , ; . 


(Winston price plus 2 jf.) 
(Winston price plus 4^,): 
(Winston price plus 7jf) 


yi . : 


the same price as present 
Parliaments 

That type had recessed tips. And then I gave you some others 
which would sell for'_ f, the same as Winstons or Vice¬ 
roys: Tlhe_ 4 ones had!flush tips. 1 Is that correct? 


28a. How many of the cigarettes of each of the two i different 
types have you smoked? 


Recessed 


None - 

Lesa than 1 pack -__ 

1 to less than 3 packs 

3 packs or over- 

Don’t know_ 


_11-1 (Ask 1 b) 


Flush ,■ » 

_11-6 (Ask b) 

-»Y -• • 


(Skip 

to 

2?i) 


Recessed 


Flush 


Both 


29a- Leaving aside the difference in price, which of the two 
cigarettes do you like better? 


Recessed 
Fliish — 


„184-i ( Ask b) 


d. 

I10-5 


(Skip 
to 32): 


(Skip 
to 31 J 


No difference . 
Don't know _ 


_3! 

l . i 

_4 


(Skip 

to d) 


.6 (Ask •) 


(Skip 
to 32) 


b. Would y;OU say you liked the ones with the recessed tips n 
iol better or only a littli better than others? 

Lot better_19—1 

Uttli better_ •- ? 

Don’t know_3 

c. Why did I you like them better? 




1 

of (these, the) cigarettes? 

Don’t know .... 

1 

... 21-Y 1 

12 ^ 

d. Now considering everything, taste, price,, package and the J 

filter, which do you think you would be most apt to buy? ■ 


(RECORD ABOVE) 

1 

13— 

W 7 hy would! you b:e more apt to buy. the: ones with the; flush \ 

tips instead of the others? ■ 

Don’t: know.-13—Y 

' ' ' ) 

' ' 


22 - | 

(Skip 

to 

32) 

14- 

Don’t know .. .. 23-Y J 



QUESTION 30 OMITTED ON THIS FORM, 


1 S- 

31a- Would! you . say you like the ones with rhV flush 
better cr. only a little better than others? 

dpi a let 



... . 19-1 

Don’t know_13-Y 

Little better _. 

_ .2 


Don’t know 

^ .. 3 


b. Why do you like them better? 


16- 


20 - 

17- 


21 - 

Don’t know-17^-Y 

Don't know 

..21-Y I 


Source: https://wwwjndustrydocuments.ucsf.edu/docs/rnthkOOOO 
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('-■ ‘ASK EVERYONE ‘ 1 ’V*’ ^ ***" 

«4. • < -w ^ t: *.£*»: Xi . *•'•'/#!■ *»-■ -l+t - .1. 

32a* How did they (the one* you would smoke) compare to your 
regular brand? Would you say you liked them a lot better 
,■ than your regular brand, only a little better, about the same, 
not quite as well or not nearly as well a* your regular brand? 

^ f Lot better_—Z_l^l'24-1 

’ Little better- 2 

1 y Jr; ! - 

About the same-3 

Not quite as well- —4 

Not nearly a* well -—5 

Don’t know -_6 (Ask b) 


(Skip to 35) i 


<A*kbl 


b. IF they were on sale in the storesy do you think you would: 
*' ' rwitch to them or would you continue to rmoke your pres- 

• -* ent regular brand? "• • * ' 

Switch to Parliament —~-25-1 

Continue with present-2 

• ’ , Don’t know __3 

- .• - *■ ■» r . ’• o v 

QUESTIONS 33, 34 OMITTED ON THIS FORM! 

35. What things if any, don’t you particularly like about these 
new Parliaments (the ones you would smoke)? 



2ft- 


29- 


X 



Don’t know_29-Y 


Source: https://wYpMndustrydocuments.ucsf.edu/docs/rnthkOOOO 
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Page 10 XB6 


34*- Here it a card with a list of words and phrases on it. Which 
of these wordi or phrases would you use to describe the ones 
with recessed tipi? Any others? (HAND RESPONDENT 
“ YELLOW CARD) 

' : :: ’ / ' •* • - 1 ‘ a. b. 

F _ Recessed Flush 

t IILU * I ID >11 

39*J Which type of cigarette package do you like best-—this 
-• kind of a box* the kind of box that the usual Parliaments 
. come in, or the soft package that most cigarettes come in? 

5 Vt! This box 40-1 \ 

T U-*.* rsv b ox .2 > (Ask b) 



2 

7 

! Don’t know 4 (Skip lo 411 



3 

3 


t i . ^ 4. Fiigh ciati 

" 4 


1 , 1 - 


.a. . 5. Snobbish 

3 

% ! 

b. Why; do you like that kind better? 


6 . Poorly made 

6 

6 



7. Tloo expensive 

7 

7 



8 . Good valhe for money 

ft 

8 



9. Hard! to draw on 

9 

q 

41- 


10 . Good 1 flavor 

n 

0 1 



11. Mot enough taste 

X 

X 

$. * y .. - . 


12 . More attractive tip 

Y 

Y 

i 


13. Too strong 

31-1 

_33-1 

2 

i ■ 

[■ .... 

i 

14. Superior quality 

7 

42- 


15. Odd or peculiar taste 

3 

3 



16. Mild 

4 

4 



17i Up-to-date 

5 

8 



18. Distinctive 

6 

5 



19. Satisfying _ 

_7 

.7 

ft 

Don’t know;....42-Y 


20 . Easy to draw on_ 

ft 

QUESTION 40 OMITTED ON THIS FORM. 


21 . Popular with : women _ 

_9 

_9 


22. For me 

_ 0 

n 

41a- As far as the filters themselves were: concerned, ; which. did 


23. Not for me_____ 

. .... X 

X 

you prefer, the recessed filters or the flush filters? 


None or don’t know 

Y 

Y 

] 

1 

r phrases j 
1 
1 

Recessed . . .. _ 46-1 (Askb) 

b. 

How about the ones with flush tips? Which words o 
would you use to describe them? 

(RECORD ABOVE) Any others? 

Flush . ... 2 (Skip (be:) 

Don’t know ... .3 (Skip to 42) 

b. Why do ypu like recessed filters: better,? 


37a- Which of the two types of new Parliaments did ypuithink 
wa* better as far as taste or flavor is concerned? 


Recessed 
Flush _ 


34—1 

_2 


(Ask b) 


Mb difference or don’t know_3 1 (Skip to 39) 

b. Why do you think that one has the better taste or flavor?; 


47- 

/ 

(Skip 

to 

48 - [ «) 


Don’t know_48-Y j 

c. Why don't you i like recessed filter tips as well?' 


Don’t know_3.6-Y 

QUESTION 3.8 OMITTED ON THIS FORM 


Donlt know_50-Y 


i 

3 

i 

K 

i 

% 

i 

i 




i 

i 

i 

i 

a 

i 

L 

1 

L 

L 

L 

U 


i 

} 



Source: https://ww\^igdustrydocuments.ucsf.edu/docs/mthkOOOO 
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42a. How about the length of the cigarette*? Did you notice any 
difference between the length: of these cigarette* and the 
ones ypu usually *moke? 

' ... 'Yes _(Ask b) 


No 


Don’t know_ 

b. Which did you prefer a* far as length goes? 1 

Uaual 1 „— 
Tot __ 


(Skip to 43) 


Don't know 


_31—4 

_5 

_6 


43. Would you be inclindedito recommend the new Rirliamentj 
to l friend ? 1 (If "ye*") Which ones? 


Recessed 


Flush 


Either or both-3 

No___4: 


Don't know 




Source: https://wwv^iafi|ustrydocuments.ucsf.edu/docs/mthWiCOO 
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r- 

■ > l_t_ NV. or- 1 ,' II_L ’ine/: 


Job No. 861' March, 1956 Number— 


PA 
PA3 




•ij;?,. 
r.: ~4 v 


„ Place _„: 

Screen Interview No.„ -• 


l ) ; 


n 


F 


FOR PINK AND BLUE QUESTIONNAIRES ONLY;: 

"i;; ■; CROSS-SECTI0 N _1.1 i 

V\ •>*" ’ OYERSAMPLE _ 1 __ 2 


4, How long ago did you 5-rrt *tart to smoke filter tips regularly? 


Less than 3 mo*. 


3 mot. — less than 9 mou . 


9 mot — less than l 1 /) yru - 

l 1 Vis >ts- — less than 2 'Vj yr*. 
2\*2 >ts -less than 3 ,l /i yr*. . 

3 ft yr*. or more-:- 


Don’t know_ 


5,. Why did ypu fiia^ start to smoke filter tip* regularly?' 


L 

L 

L 

L 

L 

L 

I; 


4, What brand of non-filterrtip cigarettes were you smoking before 
you first started to smoke filter tips regularly? r : 

Always i stocked filters (VoL) —1-1*4-1 

Camels_2 

Chest«rfidd:; 

Regular_- 3' 

King---4 


Herbert Tareyton_ 

Kool_ 


-3 


Lucky Strike 

Old i Gold; 

Regular 
King- 


Pali Mall 


.15-1 


Philip Morris: 

Regular - 


■ i — a*- ■ w-i ..<>lato: .< &L La 




_3 

13- 






Don’t; know_13WY 

Cither ktnft 

6 i 


No regular brand 1 _ 

_ 7 


Don it: know 

_.1,_S 

.-'i; .t- -k 




Source: https://ww 1 u 4 fidustrydocuments.ucsf.edu/docs/mthkOOOO 
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r ; “ • “ , . - - : - • H - — — — >M$' 


U 10a. What brand did you'switch to when you stopped smoking 
■>■ (brand in 9a)? (RECORD AT LIFT IN 10a, COLUMN) 


■ f > ■ ■: J ": ■?' '■ 


-1. * 


■J vX‘ :v m-Y •••'-*■■■'.• '■ ' > •‘■'•v. 

bl Why did you switch from (brand in 9a) to (brand in 10a) f 

I 

> 


r 

r- Y 

tim 


-••O 5 

42- 


43- 

Don’t know_43—Y 


il j&y ■ ;y • .p^My JX _ ; :y;:■ -v 

Y, b lla. And your present brand Uj 2—...—--•— is that right? 


11 a. And your present 1 

(RECORD AT LEFT IN lla. COLUMN) 


x . b. Why did you switch to that brand from your previous 

'*'■•■ ••• brand?. :'• •' - • - .-' : > •'••*• ■ •'"• 


F 

r 

F 

I 

L 

I 

L 

l 

U 

L 

L 

E 

L 

i 

C 

L 

I: 


Don’t know_ 


45-Y 


c, How long have you been smoking your present brand? 



3: rnoji—less than 9 moi._ 

___2: 


9 mos,—less than 1 l/j yrs. 

3 

r i " -* 

l */2 yrs-—than 2 1 / 2 ' yrs. 

-4i 

' ' '. Y' ■ ■■ /. 

2 V 2 yrs.—less than; 3^ y™- 





V- ; V ;--; _ ■ 

3l/n yr*.—or over 

6 


Don’li know 

7 


12 : Are there any other things! you particularly like about your 
Y.-.. present: brand i that you' have not mentioned? 


: - 

IF RECORDED IN 13a ’TRIED BUT NEVER SMOKED”—ASK FOR 
PARLIAMENTS. MARIBOROS AND ONE OTHER X’d BRAND, 

IF ANY 

13b. Why didn’t you ever smoke (Parliaments, Marlboro,, other) 

as your regular brand? ^ ’ 

- ■ .. - •.v v ' 

Parliaments: ^Y .• V' •*" \ *; 

% y]:'^ r l :3:F? ^ 




Don’t know... 


50-Y 


Marlboro: 


c*A?v--; ->;■ ■ 


Other: ....♦■' 


Don’t know 


CHECK RECORDING BLANK AND ASK FOR ALL^BRANDS NOT 
MENTIONED EVER IN QUE5, 7-11. 

13a. That leaves (brands) as ones you have tried but never 
amoked as a'regular brand—is that correct? 

(RECORD AT LEFT IN 13a. COLUMN) 




31- 

52- 

Don’t know:_52-Y 

i"' v - ” 

. V Y 53- 

' ■ ' Y' * ' 54- 

Don’t know-54-Y 


ASK EVERYONE 

14a. If you couldn’t get your regular brand, what brand would 
you i buy; a* a second choice? 


2 nd 

choice 

Du Maurier_1—55^-1 

Encore ___ 2 

Herb. Tareyton (filter)-3 

Kent---——-4 

L SC M_5 

Marlboro_-—_—6 

Old Gold (filter) i_7 

Parliament ___8 

Regent_i-1-56-1 

Sano (fiber)__1_2 

Viceroy;___„_3 

Vogue_u-4 

Winston_5 

Other filter__6 

Any filter_ —7 

Go back to non-filter: 


b. 

Would 
not buy 

_57-1 

_3 

__ 4 

_5 

__ —6 

_ L7 

_:_ 8 

__5&-i 

__ 2 : 

__4: 

_6 

XXX 


47- 

Regular size _ 

_8 

XXX 



King size .. .. . 

_9 

XXX 



Either 




46- 

regular or king... 


XXX 



None 

_X 

- XI 

(Skip. 

48-Y 

Don’t know . .. 

_Y 

_Yi 

to 1151 


b. Is there any particular filter brand that you would not buy? 
(If "yes") What: brand? (RECORD ABOVE) 

c. Why wouldn’t you buy that brand? Any; other reasons? 

39- 

60- 

Don’t know-60-Y 


Source: https://ww\4Updustrydocuments.ucsf.edu/docs/mtl]^0000 
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15. Here is a card with • 

list of words and phrases. 

. (HAND 

RESPONDENT YELLOW 

CARD) Which of these words and 

- phrases would you use 

to describe (Marlboro, etc.)? A!ny 

others? Which of the words and phrases on the card would 
you use to describe (Parliament, etc.)? (ROTATE ORDER OF 

BRANDS ASKED) 



■ .• . 

.• Marl- Parti a- Vice- 

Wins- 

■ V r ■ ■ t ; .v 

b^ro merit roy 

ton 

li Tastes like a i 



real i cigarette ._,__ 

-lll-l V-14-1 _17-1 

_ 20-1 

2, Man’s cigarette 

2 *' 2 2 

2 

3. The cleanest smoke 

_3 3 3 

*3 


4 * " '• : 4 ' 4 

•" 4 

5. Snobbish ... . 

S % 1 

3 

6. Poorly made . 

6 6 6 

6 

v . 7. Too expensive 

7 7 7 

. 7 

•' 8. Good value ■* 



. for money 

__ 8 B_8 

_8 

9. Hard to draw on_ 

9 -1 _9 -Li_9 

f ‘ o 

ID. Good flavor . ' 

o_Lo 

_„_.o 

111 Not enough taste_ 

12. More attrac¬ 

—124-1 1 — ll 5—1_18-1 

_ 21^1 

tive tip 

_ J2 - ‘ 2_2 

_:__2 

13. Too strong _ 

_ 3 _ 3 _ 3 

3 

14. Superior quality _ 

_ 4 _ 4 _4 

4 


16;. Imagine for a minute that you! were going to buy a pack of 
filter-tip cigarettes for (• truck driver, etc.)—a pack of the 
brand he would most likely imoke. Which of the brands 
listed on this card (HAND RESPONDENT PINK CARD! 
would you i buy for. (a truck driver,, etc.) (even if you don't 
actually know one)?' ^ J . v :'Vi':' > V 


; Truck ' Sten- Bank 

driver Doctor ographer president 


Du Maurier_ 


24-1 —-.25—1 


Herbert Tareyton (filter) . 


L & M_ 


Old' Gold (filter) 


16. Mild 

17. Up-to-dkte 
IB. Distinctive 
19. Satisfying 


22 . For m 

23. Not fc 


Wouldn’t use 
filter (vol.) 


17. From what you know of the various brandi,, which of these: brand, of filter tip.i would you say has the (be« fast 


(HAND RESPONDENT PINK CA5D) 


Du Maurier___ 

Encore__ _ . _ 

Herbert Tareyton (filter) 
Kent:___ 


L Sc M_ 

Marlboro _ 

Old Gold (filter) 
Parliament _ 


Viceroy ___ 

Winston___ 

Don’t know_ 



Best 

Worn 

Best 

Worst 

Mos 

Worst 

locking 

looking 

type of 

type of 

effscti 

taste 

package 

package 

Package: 

package 

filtei 

—.28-1 

_ 29-1 

- .30-1 

314-1 

7 

33 

_ 2 

2 

2 

2 

2 


_3 

. 3 

3 

3 

3 


_4! 

4 

4 

41 

4 


_5 

-3 

-5 

__5 

.. 5' 


_6 

- . 6 

_6 

_6 

_6 


_7 

.. 7 

.7 

__7 

7 


_8 

_._a 

8 

_8 

___g ; 


-9 

-9 

_9 

_9 

_ 9 


_0 

_0 

_o 

__ 0 

_0 


X 

_X 

_X 

_X 

_X 



Source: https://wwv^dustrydocuments.ucsf.edu/docs/mthkOOOO 
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Page 6 PA1 PAS 


20a. Here is a list of jome ofthemateriali that are used in the 
' filters of different brands of. filter tip cigarettes, (HAND 
RESPONDENT GREEN CARD) Which one of these do yon 
-V’ . -think would do the best job of filtering? ^.Vv* r> 


Activated char- V 
' coal filter —52-1 I 


Cellulose acc- 
. tate filter _ 

. Cotton_1 

Paper filter _ 
Purocel 1 filter - 

- None -—1 

Don’t know _ 


Worst 
-53-1 1, 


(Skip foe) 


(Skip to 21) 


b. Do you happen to know a brand which uses that material 
in ita filter? (If ’'yps’’) What brand? 

b. d. 

• ; - ' • • * Has His; 

best wont 

Yes: 

Du Maurier___54-1 —56-1 

Encore. ___._ r _ 2 -„- 2' 

Herbert Tiareyton (filter)__3 3 

Kent- 4 4 

L & M___3 _5 

Marlboro ______6 6 

‘ Old Gold (filter.) ___7 _7 

Parliament_:_8_8 

Regent____ 55—1 37-1 

Sano (filter);___'___2 _2! 


21. Do you usually smoke a regular-size or a king-size cigarette? 

'■ - . r; -?'*.■ ^ . ’v. ■ ^ 

^ Regular size ___61-1 Long-size (yoi) _ 

i T King-size ___2 Either _~—— -1—3 


j*.> .. ' -v r'.«?> 

In-between (voL) _- 




-1-3 Don’t know_! 


22. What is your occupation? ' jy, ^ i^ ^ 

l v ' Executive and professional -62-1 

; ~ Small business proprietor —I—1— ^J2 

-’-'11 ’■ ‘ “ ■ ' • r " ', ■ "White collar_1- —3 

Personal service and protective - 4 

\ ’ ‘ ^ - . O. • 

- \ - Factory labor . ..... . ,3 

Non-factory labor j_ 6 

Farm proprietor __? 

Farm labor .---1 

Housewife ____£ 

Other ___< 

23*- Are you married or single? 

Married_63-1 (Askb) 

Single_2 v 

Divorced-3| (Skip fro 24) 

W’idowed_4/ 


b!. What brand of cigarettes dee* your (husband) 
smoke? 

. Does not smoke cigarettes_ 



■1 

4 

Does not 

live with 

respondeat (vol.)_ 



Smokes: 




5 







65-1 



61 







J2 


No . _ . . _ 7- __ 

—7 

|i Herbert Tareyton 

(filter) . .. 

3 

Viceroy __ 

Don’t know __ 8 _ 

_ 8 






Kent _ 

_4 

Viogue _—— 



I. & M 

_ 3 . 

W’inston _ 

c. Which one of the materials on the card d6 you think would 




do: the worst: job i of filtering (RECORD ABOVE) 


Marlboro 

6 

Other filter _ 



! Old GoM (filter) . 

-7 

Non-filter, brand .. 

dJ Cam you'think of a brand which uses that material ir 

i its 




filter? (If "yesVI What brand? (RECORD ABOVE) 


Parliament. 

_8 

Don’t know_ 


Source: https://www.industrydocumerits.ucsf.edu/docs/mthk0000 
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X 


■: : ;^Cr >-•: i :; : tlt'iZ- 7^^-.:• -.*■ v- 

&'r-.. ’:• :-. .-, ■:- • ■ -;>• ■ * :•’ \ : |—:-—r~-i ~ 

I t»A 1^1 «r a I . ' ' ••_ ' 


X 


24. 


v?. 1 . , - ■ • . ■:■•-. | . ^ ^ r -.-6.’^ | . 

*■ • :?s ;. -;•. >i* /•' . . , *• /vt -.j .. v ~ . ....--. .-;? r . 

: ;^V'^ : '^ -■;,• -.:r :v ^ r - 't* 

The makers of Parliament are considering making some changes in the present Parliament, I'd like to give you five packages of each ‘ ..- 

of two different types they are considering to see which you like best, ' ^ Z •' X‘ ^ - f - - ^ 

•>,;4.v;;->5/. f v ^ 

'^.;7v;-.-. .--^v -•.y \< 7v;•* £ i&.C'l. *;>• ' -’,'.'■: ,r ; ■: > ; 'J *■ * : *$- 

prices. >'% S*- : *f * 


The two different types would sell for different price*. . 


X 


The price of dgarettes varies somewhat from store to store, , but present Parliaments sell for about-1-:- f around here, while 

most brandi of filter-tip cigarettes like Winston’s or Viceroys aell for about ———^— -4, * pack. : . •■., v. Uv ■[-’'}* •>;>* •*'■ 


i 

l T 

i 




The dgarettes in the blue packages would sell for.——- -4 

^ •, {Winston price) 


and the others would cost: 

(Winston plus 20) 
(Winston plus 40) 
(Winston 1 plus 70) 


_ 67-0 

_X 

__Y., the same as the present Parliament 


.V.*T-Y 


l 


MARK PRICES ON EACH CARTON AS YOU GIVE THEM TO RESPONDENT 


I 

I 


Tlkcall back in about a week after you have had a chance to smoke both kinds and become familiar with them to see which you like 
best. When would be a good time for me to call? - 


QUESTIONS 25-27 OMITTED ON THIS FORM 


I 


■* 

Jl 

II 

I 
X 

II 


Name of Respondent: 


Street: 


Town: 


Callback dite: . 


Time: 



-7 ■ . • .. • 



' -= »i;' '• 

FACTUAL 

' - « 

Sex: 


Economic level: 

: .-yv-/' 

Male__ 

_68-1 

A 

_68-7 

Female . _ 

2 

R 

_8 



C__ 

_9 

Age: 


D_ 

_0 

1R-74 

_68+3 



25-34 _ 

4 

Race: 


35-49 _ 

_3: 

White_ 

_68—X 

50 and over 

6 


Y 

Interview Date 


(month!) 

(doy) 



Interviewer’s Initials _ 


If. 






Source: https://ww\^4idustrydocuments.ucsf.edu/docs/mthkOOOO 
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We are testing several different kinds of Parliaments, so I'd like 
to check to *e* just which one* I gave you. I think I gave you 
iome Parliament* in blue package* which would sell for about 
— - the *ame as Winstons or Viceroy*, and some others 
which would sell for: ^ /; >. . 


' ^ (Winston price plus 2f) - 

(Winston price plus 4f,)'. 

(Winston price plus 7fi) . 
Parliament*., Ii that correct? 


_, the same price as present 


28a- How many of the cigarettes of each of the two different 
>• types have you smoked? ;*X\ ‘V!’' y X 7--' 


Leaving aside the difference in price, which of ! the two 
cigarettes do you like better? * i-.- . 's> ; \ - 

:T. . , v • i-y V , * 

- ;:wV-- 4X ^ 

Blue (Ask a) ' 


No difference 


. Would you say you like those a lot better or only a little 
better than the one* in blue packages? ' • ' ' 

V. h':, , Lot better 1 _I— — 

; . • . a : V-* Little better J_’:_ 


U 


_11-1 (Askb) 


_ll-6 (Askb) 


Le*s than 1 pack_2\ 

1 to lea* than 3 pack*_3^ 

3 packs or over __4( 


_8f fSk'P 

V tb: 

^9 2?) 


Why do you like them bettei 


r ? ' ■ f. : ’ V “ r ' V • i 


b- Why haven’t you smoked any of (these;, the) cigarettes? 


Don’t know_21-Y 

d, Now, considering everything,; taste, price, package and the 
filter,, which , do you think you! would be most apt to buy? 

(RECORD ABOVE) — i 

e. Why, would you be more apt to buy the ones with the blue tips 1 
instead of the others? 


Don’t< know_13—Y 


- V term- 

14 “ V INATIE 


QUESTIONS 30*31 OMITTED ON THIS FORM 


Don’t <cnow_I5-Y 


Don’t know.___ 




32. Would you say: you like those in blue packages a lot bettei 
or only a little better than the others?; 


33, Why do you like them better? 


Source: https://wwv^u3dystrydocuments.ucsf.edu/docs/mth^U,000 
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- f ; - ’ v£ ,v *’ ' ~' ;:<;v^‘v ; 4 ';■' -o’^; *‘ : 'A' 

, * -■ ,. ’-.'. x '; : r:; ->::^cC .'.“ '..aTvV^v. •.,^ ; :V *; r-.: -••• v*wu PA3 Page 9 , - 

• ASK EVERYONE c ^\ - /r^E^ 


ASK EVERYONE T; ' 

*' ^34a. If you couldn’t get the present Parliaments, and the new 
type of Parliaments (the ones you would smoke) were the 
; i - '- only Parliament cigarettes available, what brand of cigarette* 
v do you think you would smoke? '. - ’ . ^ ,,* ' 


■ P 
) 


New Parliament 
Du Maurier 


124-1 (Ask b) 




• s- v »*.-., .■ :Pf : ;£ ?1‘;Wl: ' P 




,-••»■ . ; :v Encore -1. --- 


*■<»"** v ^ -> . 

■ ♦■.■'■;>'. Herbert Tareyton (filter): _ 

. 4 

1 ' ; ;r :^‘ ■• 

'£ . Kent ----— . ■ V. ■- 

__ 5 

■*f: 

' -, Kool 

_ 6 


-* ;»' l & m ‘y;^V'- :••' . 


■ .. 

£ ; v ' .. ,w . Regular _—1-— 

_ r 

■ ■ ’ ’ ; V 

^ " V- King' - J .— i —- 

—- 8 

V ' 

1- .Marlboro -.. ■ 

__ 9 

y (suptoe) 

•' ; % ■ Old Gold (filter) _„ 

_ 25—1 

• ■ :•;! . ■'V-*' • 

Regent . 

_ _.2 


Sano __— --- 

_3 

1 . 

Viceroy --— 

_ 4 

1 

. Vogue ----- 

_ 5 


.. ' Winstons_ 

_ 6 


Other (filter) _ 

_ 7 


, Non-filter -,- 

_ -8 

.. 

Don’t know .. 

_ 9 

(Skip to 35) 

b. Even though you domt; like them 

as well 

as the present 

Parliament why do you: like these 

new Parliaments Better 

than other filter-tip brands? 




■•_• -•-* J : '. "- A? „••*.• 

.v- -_? 

VtV' 


• ’ v • v v >•;• 




Don’t know 


(Skip 

to 

351 


w 

*• ’>’.©.■ Why do you> like that brand 1 better than these new Parlia- 




26— 

( (Skip 

27- 



( 36) 

_27-Y 



35; What things, if any:, don’t you particularly like about these 
new Parliament* (the ones you would imoke)?' 


Don't know_29-Y 


Source: https://ww\|u^ustrydocuments.ucsf.edu/docs/mtl^{)000 
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"*:•. v:.,\2->‘-: fV ; ;* Y* ^•'■'••v^?**:"’•■..' 

^;.V; ^'"-:‘- '' - PAl PA3 ' Page 11 


M.. 


Both: of these cigarettes had what they call "recessed” 
filters, the filter material doesn’t come all th* way out to 
the : end of the cigarette. Which do you prefer, recessed 
. filters like these, or filter tipi where the filter material i* 
cut off even with : the end of the cigarette? 


Recessed —--i 

Even with end — 
Don’t know — 


_46~1 (Ask bl 

_2 (Skip to c) 

: •' 3 (Skip to 421 


Why do you like recessed filter* better? 




47- 

I 

(Skip 
4B- V *© 
42) 


Don’t know -48-Y 


c. Why don’t you like renewed filter tipi as well? 


49- 


50- 


Don’t know_50-Y 


I 1 ' 

t V-.... 

X 

■v*t 

t 

l 

r 

i 

■ i-u. 


42a- How about the length of the cigarettes? Did: you notice 7 U 
any difference between the length of these cigarettes and . jfj* * 
the one* you usually imoke? . ./'*'* * . 

y*X. -Y-."'*• T ‘ "CA»k bl' ‘ VK 


No 

Don’t know.-1^3) 


b. Which did you prefer as far aa length goes? 


(Skip to 43) ‘ 

. v.-vY'i 

■- - ••• • t 


- ‘ r; ^: Usual 

V : ’^31-4 

• J X Ut ! ' 

_ 5 



;• •■“•/. V X A r -' - '-v * Don’t know 

6 


V'-" ‘v">/ sfir: '• 


43; Would you be inclined to recommend the new 

to a friend? (If "'TM'’) Which ones? 

Parliament! 

Yes: ’ y 7 > 

' 

R!it»« 

__ 52-1 

Other 

- 2 

Either or both _ 

_3 

N'T 

4 

Don’t know _ 

— _5 


« n‘b». i ' 






w 


Source: https://ww\^-ifldustrydocuments.ucsf.edu/docs/mtl^OOOO 
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r 

c 

r 

r 

fi 

r 
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" ' V'Cv^^s : J.-‘. -'• ..-V.--:.; \:'V F .i.' ; -.. ::s$Vu PB2 

- V i.t i .' ••’ " ' ^ Pfj4 

Job No. 861 March, 1956 Number __ ,r ‘ ? ' 

" V^VA'!-,'iC-'-\ v j;: ., >;•••' v‘-r v'^.C'^ '• Screen Interview No. 


‘ V r ■ * FOR PINK AND BLUE 9UESTI0KNAIRES ONLYi: ' if 


>Vr ; ^ "'.v,v^‘ , CROSS-SECTION 

V .; r-- V- ‘ OVERSAMPLE _ 




_io-i 

_ 1 _ 2 


4. How long ago did you first start to smoke filter tips regularly?, 



; Less than 3 mol-‘—_I_i_-11-1 

i I 

3 moi — leu than 9 not-2 

9 moi — leu than 1 \i yrs-3 

1 Yi yrs. — leu than 2 :1 /i yn:-4 

2Vi yr*.-leu than 3 Vi yrs.-5 

3 Vi i yTv or more-6 

Don’t know___ 7 


6. What brand of non-filter-tip cigarettes were you smoking before 
you first started to smoke filter tips regularly? /•*..• , - ^ 



Always smoked filters (iroL)' -14-1 


Cameli .. 

Chesterfield: 

. 2 


.... ...... 3 


. .4. 

f-Ierb'prt Tareytnn 

_5 

K™1 

fi 

Lucky Strike_ 

7 


L 

Ji 5;. Why did you first start to smoke filter tips regularly? 

L 

L 

L 

L 

Don’t know:_13-Y 

L 

L 


Old Gold: 

Regulkr-8 

King__9 

Pail Mall__ 15-1 

Philip ' Morrij; 

Regular _ 2 

King _3 

Spud- 4! 

Other regular._„__ 3: 

Other king:_._!-6 

No regular brand___ 7 

Don’t know_ 8 


Source: https://ww\^4J3flustrydocuments.ucsf.edu/docs/mtl^ 1 0000 
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7«. Here is • card with a list of brands on it- (HAND RESPONDENT WHITE CARD) Are thwre uny' brands on that list youhava 

never heard: of? ■* ’y.. ' \ '.V-Tv '.V-v ■ / V-'--- . • V s v ;•'*» : .r. 1 '• ; C 

'-V£ “*■ ■--_Z2r 2k- ’_*2 l _2l •^:V •' ' 1°*- -13^ **“ • T * 

- •••' •> ■ • .'>.«v' ; V : - . , 4,ii.\.?; .Wvr vHiv e Tried •-«• v V I [jl 

■ *s ■«»«»««•sxr^iwwsr- * 

i, - •--.» ': n_,__ • '■% »„i„ ■ 


, jv. - ' _ 

:b f c. <£*?. \ '. ••- 

Commander 
Du Maurier 
Encore . H - 


Never 
' heard 
- of 


; ■ ‘ : r.^ Brand 

Never started' 
tried on 




,1116-1 _18-1 

1 —. 2 —_—2 


Herbert Tareyton 
(filter) _ 




Kent — 
Kool __ 

L & Mi. 


Marlboro (filter) 

Old Gold (filter): 
Parliament ' 

Spud ___ ' ■■ 

Viceroy _1 

Winston . 


1—__6 
-7 —17 
_8 1 __8 


117-1 —19-1 —21-1 


^4- 

_3 - 


—4 
_5 



Other filter_!_ XXX 

XXX 

_6 

(Skip 

_ 6 

_i_. 6 

_-6 

__4 

— 5 

_Il_6 

No regular brand XXX 

XXX 

_ 7*0 m_ 

_7 

(Skip 

_7 

(Skip 

_7 

(Skip 

XXX 

xxx 

xxx 

Still smoking brand XXX 

XXX 

XXX _ 

_8to 112) 

_ 8 to Vic) 

_8*o Vic) 

xxx 

xxx 

xxx 

Non-filter brand _ XXX 

XXX 

XXX _ 

(Skip 

_9 

(Skip 

__9 

xxx 

xxx 

xxx 

xxx 

Don’t know XXX 

XXX 

_0 to 9a)_ 

_ .0 to 10b) 

_0 

_0 

xxx 

xxx 

xxx 


7b. (Of those you have heard of) Which of the brands on the 
list have you never tried-—(by never fried, I mean never 
smofced'as much i ai a pack of them) [RECORD ABOVE IN 
7bi COLUMN) 


IF RECORDED IN 7b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X’d BRAND (IF : ANY) 

C. Is there any particular reason why you have never tried: 
(Marlboro, Parliament, others)? 


Marlboro i 


None or don't know . 


34- 

35- 

—33—Y 


Partial 


8a. What waj the: first filter-tip brand you smoked regul; 
(RECORD ABOVE~IN 8a, COLUMN) 


b. Why did you choose (brand in 8a) as your regular brand? 



t 


: A:39- . 


Don’t k«ow_I_39-Y 


33- 

None or don’t know_3i3^Y 


Other: 




36- 

37- 

None or don’t know_37-Y 


9a- W^hat brand did you switch to when you stopped smoking |, 
(brand in 8*)? (RECORD ABOVE IN 9a. COLUMN) uL 

• •- **£*<-? .A 


h.i Why did you switch from , (brand Ln8a) to > (brand in 9a)? 


L 


111 

40- *- 


Don’t know-41-Y 


(W,-vw’wcVA W'. - w•; jifcafttVjJ&k\J»- i 


L 

d 


Source: https://wwv\^j4^strydocuments.ucsf.edu/docs/mth^0000 
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110a. What brand did you »witch to when you stopped snooting 

* (brand in 9*)? (RECORD AT LEFT IN 10a, COLUMN] 


bL- Why did you switch from (brand in 9 a) to (brand in 10a)? 



. . . . . 

. 


: \ /V 

42- 


>•:V .. 

> 

■'V.V'":- 




.V* . : r-. .. 

43- 



43—Y 

ri «. And your 

present brand is , — ia 

that right? 

r - _ (RECORD 

AT LEFT IN Ho. COLUMN) 


- V. . 

j. ' : • •. 


* : r. : 

5‘. " *"y ’ ' >/• * - 


b. Why did 

you switch to that brand from your previous 

brand? 


44- 



45- 


Don’t : know 

_45-Y 

c- How long 

have y,ou been smoking your present 

brand? 


Less than 3 moL 

46^1 


3imo*^—less than 9 mos. 

2 



3 


1^2 yrs. — less than 2 l / 2 . yrs. 

4 


2V 2 yrs. — less than 3l/ 2 . yrs. 

5 


31/2 vn. — or over_._ 

—_6 


Don’t know __ 11 __ 

7 


12 . Are there any other things you! particularly like about your 
present brand that you have not mentioned? 


Don’t know_48-Y 


CHECK RECORDING BLANK AND ASK FOR A|JL_BRANDS NOT 
MENTIONED EVER IN QUES. 7-11. 


13k. That leave* i Jhrands) as ones you have tried but never 
amoked as a regular brand—is that correct? 

(RECORD AT LEFT IN 13a. COLUMN) 


PB2 PB4 P«ge 3 AM' 


IF RECORDED IN 13a ’TRIED IUT NEVER SMOKED"—ASK FOR [ ^ * 
PARLIAMENTS, MARLBOROS AND ONE OTHER X’d BRAND, 

IF ANY d v. £-+.■ r ->* ' r . 


13b. Why didn’t you ever smoke (Marlboro, Parliaments, other) v 

as your regular brand? ;r , y'VS'S 




' - . *3V~ ", 
-I' 

SZ-'l 

’•Don’t know__52-Y 


- t ■ ■ 

- 49- 

50p 

Don’t know _50-Y 


53- 

54- 

Don’t know_54—Y 


ASK EVERYONE 


14*- If you couldn’t get your regular brand, what brand would I 
you: buy; as a second choice? 


Du Maurier _5 

Encore_ 

Herb. Tareyton (filter) ^ 
Kent_ 


L & M_ 

Marlboro _ 

Old Gold (filter) 
Parliament ___ 


Regent _ 

Sano (filter) 

Viceroy 1 ___ 

Vogue _ 

Winston _ 



Any filter 

7 

XXX 


Go back to non^filter: 



47- 

Regular size _ 

_8 

XXX 


King size 

9 

XXX 


Either 



48— 

regular or king^ 

- 0 

XXX 


None . 

_X 

_X/ 

48-Y 

Don't know 

_Y 

-y| 


b. 1 Is! there any particular filter brand'that you would not buy? 

(II ’yes”) What brand? (RECORD ABOVE) 

c. Why wouldn't youibuy that brand? Any other reasons? 

59- 


60- 

Don’t know _..60-Y 




Source: https://ww\^dustrydocuments.ucsf.edu/docs/mthk0000 
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-jrU 


■» . » y.v ? T l 7 g - M mr 


» u;j *? r r ? ~*Tx? rr v^ > 

-V. 


Page 4 PB2 PB4 


■ : wjou W ju ,&& f 


-J^ 




15. Here is a card! with a list of word* and phrases. (HAND 
RESPONDENT YELLOW CARD) Which of these wordi and 
phrases would you use to describe (iKents, etc.)? Any others? 

.►-/Which of the words and phrases on the card would 
you use to describe (L & M, etc.)? (ROTATE ORDER OF 
RRAHDS ASKED) . * " "'7 . . 



Marl- 

Pirlia- 




boro 

ment 

Kents 

L&M 

^ v i 1. Tastes Like a 





?. r real cigarette_ 

__n-i 

__.14-1 

_17-1 

__ 20-1 


2 

2 

2 

' 2 

w 3. The cleanest smoke 

_3 


../ 3 

7-7—3 


\4 

4 

4 

4 

5. Snobbish 

_7- 5 

3 

_5 

_'5 


6 

6 

6 

.6 


7 

_7 

7 

. 7 

& Good value 






8 

8 

8 

8 


’ 9 

9 

9 

_9 


0 

0 

... 0 

. . . 0 

11. Not enough taste 

_12-1 

15-1. 

.._ 18-1 

_ 21-1 

12. More attrac- 





yiv«« rip 

_2 

_2 

„_2 

- 2 

13. Too strong:_ 

_3 

_3 

..3 

_3 

14. Superior quality_ 

_4 

. 4 

_ 4 

.. 4 

15^ Odd or peculiar 





taifp 

_5 

_5 

_ 5 

_ 5 

16. Mild 

_6 

_6 

__ 6 

.. 6 

17. Up-tcvdate _ 

_ 7 

_7 

_7 

_ 7 

18,. Distinctive_ 

_8 

8 

_8 

_ 8 

19. Satisfying:_ 

_9 

_9 

_9 

.... 9 

20. Easy to draw on 

_0 

_0 

_0 

0 

21.. Popular with: 





women 

13-H 

_16—1 

... 19-1 

.... 22-1 

77 For me 

_2 

_2 

__2 

_ J2 

23. Not for me_ 

_ 3 

_ 3 

_ 3 

_ 3 

None or don’t 





know, __ 

4 

_4 

_ 4 

_4 


-‘IVr-vV’ ; '•••*:■ t* .~V * * - • .‘Vr ; 

lift. Imagine for a minute that you were going to buy a pack of 
filter-tip cigarettes for (ia housewife M etc.)^—a pack of the 
brand he would most Likely smoke. Which of the brands 
listed on this card (HA'NDi RESPONDENT PINK CARDfl 
would you buy for (a housewife, etc)_^(even if you don’t 
■’actually know one)? ; K -* - v ;f • ;.'A i] 


r' -1 ‘ ■-'' ' v Glamorous Male 

\-/• jr. House- English- movie college 

wife man actress student 



Herbert Tareytoni (filter) —3 


ll_.3 


vr*" 

Rent 


L & M_ 

Marlboro --- 

Old Gold (filter).. 

Parliament ___ 

Viceroy - _ 


Winston _ 


Wouldn't use 
filter (vol.) 


Don’t know --- 



V 

5 

. ... 5 

_6 

_6 

_6 

777e 

7. 

7 

. 7 

7 

8 

8 

8 

8 

_9 

_9 

_9 

....... 9 

_0 

0 

_0 

_0 

X 

7_x 

__ X 

_7 x 

_Y 

. . Y 

_:.Y 

_Y 


17. From what you know of the various brands, which of these brandsof filter tips would you say has the (best taste, etc.)? 

(HAND RESPONDENT PINK CARD) 





Beat 

Worst 

Best 

Worst 

Most 

Least 


Best 

Worse 

looking 

looking 

type of 

type of 

effective 

effective 


taste 

taste: 

package■ 

package 

package 

package 

filter 

filter 


.27-1 

.28-1: 

. 29-1 

30-1 

31 1 

32-1 

33-1' 

34-11 


_2 

_2 

. 2 

.. „ .. 2 

2 

2 

2 

2 

Herbert Tareyton. (filter)' 

.3 

3 

3 

3 

3 

3 

3 

3 


4 

4 

- 4 

4 

4 

. 4 

4 

4 

L&M 

_5 • 

5 

_5 

_5 

5 

5 

_3 

_3 

Marlboro _ 

__6 

_6 

.. 6 

..6 

6 

_6 

6 

..... 6 

Old Gold (filler) 

. 7 

_7' 

_ 7 

7 

7 

_ 7 

_7 

_7 

Parliament 

a 

.. 8 

_8 

8 

8 

_8 

_8 

_8 

Vir.eroy 

_9 

_9 

_9 

__9 

_9 

_9 

_9' 

_9i 

Winrtnn 

_0 

_0 

_o: 

_0 

_0 

_0 

0 

_0 

Don’t know 

__X 

__X 

_X 

_X 

_X 

_X 

_X 

_X 


Source: https://wwv^jjidustrydocuments.ucsf.edu/docs/mthk0000 
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18- When yon go to buy your regular brand of filter tips, do 

'*> ypu find that: ;• ^ • ;;:~V•■;••*' /• >*.}';'* K 


You never have any trouble finding a itore that 
carries them-------- 


-35-1 


\' L rJ 


I 

l 

I 

r 


i 

i 

n 


i 

t 

i 


£. v > \ ,./••; or -• 

A few stores ddn't carry them, but most stores do -1—-2 

■OR ,K ;vWv.., 

' H ' ';'■••• i ./ 

While many stores do carry; them^ a Ibt of stores don’t-3: 

; OR y;- ^ 

, j. Only a few stores carry your regular brand__4i 

'V L . ' . . Don’t-know:-5 

b. Did you buy any fiber tip cigarettes yesterday (Saturday) 
either for yourself or someone else? 


Yes ... 
No __ 


__36-l 

-2 V ■ 


(Ask c) 


(Skip to 19) 


Don’t know_3/ 

c. How many did you buy? 


By the 
pack- 

1 pack__37-l 

2 packs._2 

3 - 9 packs ——- 3 

10 or more packs - .4 

(not carton) 

dj. Wihere did you buy them? 
Drugstore___._3: 


By the 
carton 

1 carton _5 

2 cartons _ ...6 

3 or more cartons i —_ 7 

Don’t know - 8 


News-cigar stand or store-2 

Grocery store or 

supermarket___3 


Vending machine. .. 4 
Other-5 

Don’t trow_6 


e. Who did you:buy: the cigarette for? 

Self_ 


..38-7 


Other, member of family_ 8 

Other, not member of- family.._ .9 

Don’t know_i-0 

19 a. To your knowledge, is the price of some filter tip brands: 
higher than others, or do they all! cost the same amount?' 

Some prices higher than others_39-1 (Aik'b) 

All the same ____2 

Don't know ___ 3 


(Skip to 201 


l'9h. Which filter tip 

1 , , • priced brands? 

/ < 't/ . - A . .' *■• * * 

brands would you 

say are the higher- VY 

% »>’■ . V ’ ':}• 


Higher 

priced 

• " ; • . '* f ' ■* t - •' . 


40-1 

. _ ' - • . •• • ■ ’ . . - ' 


' ' 2 


Herbert Tareyton 

3 



_4 

■ \ Y r ••• ••' 

L & M 




' 6 

: Vj-~ : 

Old Gold (filter) 

_ 7 


Parliament: .. . 

_ 8 


Regenr 

_41-1 


Sano (filter,) __ 

7 


Viceroy _ 

3 


Vogue _ 

_4 


Winstom .. 

_5 


Other . _ 

__6 


Don’t- know . 

_ 7 


!i 

| QUESTION 19c OMITTED ON THIS FORM 


IF RECORDED IN 19b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X'd BRAND, IF ANY 

d. Why do you think (Marlborov Parliaments, other) cost 
more- than other brands? 

Marlboros: . ' ' - 

48- 

49- ^- 

Don’t know_49-^-Y 

Pari iaments: 

46— 

47- 

Bon’t know ..._47-Y 

Other: 

50 - 

31- 

Don't know_5I-Y 


Source: https://ww n dustrydocuments.ucsf.edu/docs/mthkQOQO 
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20a- Here U a lift of tome of the materials that are used in the 
f filters of different brands of filter tip cigarettes. (HAND 
RESPONDENT GREEN CARD) Which one of these do you 
think would'do the best job of filtering? 


Activated char-' 

coal filter_52-1 1 


Asbestos ___ 

Cellulose ace¬ 
tate filter „ 


Worst 


_3 > (Ask b) 


Cotton _ 

Paper filter_ 

Purocel filter_6/ 

None _:_ 


Don’t know 


(Skip toe) 


(Ask d) 


(Skip to 211 


b« Do you happen to know a brand which uses that material 
in its filter? (If M yes") What brand? 

b. d. 

Mas Mas 

best wont 

Yes: 



c., Which i one of the materials on the card do you think would 
do the worst job of filtering (RECORD ABOVE) 


d. Can you think of a brand which uses that material in its 
filter? (If "yes") W'bat brand? (RECORD ABOVE) 


21L Do you usually smoke a retfular-aire cigarette-, a king-sire 

cigarette, or one between regular and king-size? ^ 

■ JJ: ,r ;- 4 $ .\v. 


Regular size 

King-size _ 

In-between_ 


-61-1 


J_2 


Long-size (voL) 1 *_ 

Either __ 


Don’t know 


- ..t-f:.-’: 


ill 


_ > • .:o 

22. What is your occupation? --- X i 

,•* ■ •-•//.» • «• i V*'* / *V.-•• ’v'v-* \*t*\ 


^ I 


If 


Executive and professional 

- Small business proprietor 

- White collar 


■m 


Personal service and protective-_4 T • ] 

1 • ‘ r*, , X«- S 'L’’ *■’ —r.i' 

Factory lkbor ^ '' * (l 


Non-factory labor 
Farm proprietor „ 
Farm labor 
Housewife 
Other__ 


23*. Are you married or single? 


Married 


Single _ 

Divorced_ 

Widowed_ 


-63-1 (Ask b) 


2 ) 

*}! 'Skip 


3V (Skip to 24)i 
4/ 


b. What brand! of cigarettes d6e* your (husband) 1 (wife) 
smoke? 


Does not smoke cigarettes 


-64-1 


Smokes: 



Herbert Tareyiton 
(filter): _ 

Kent_ 

L & M ... 

Marlboro _ 

Old Gold (filter): 

Parliament _ 


Does not live with respondent (vol. 1 );_2 


Regent--66-1 

Sano (filter)_2 

Viceroy ___3 

Vogue__ 4 

W’instDn'_ - S 

Other filler_6 

Non-filier brand _ 7 

Don’t know_8 I 


_3 

_4 

_5 

_6 

_ 7 

_ 6 


I 

I 

i 

i; I 

l 

If 

i 

?! 

D 

a 


Source: https://wwvi^iQ,dustrydocuments.ucsf.edu/docs/mth]^0000 
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24. The makers of Parliament are considering making some changes in the present Parliament. I’d like to give you five packages of each 
of two different types they are considering to see which you like best. '' 1 ' * • ?. - 


The two different types would sell for different prices. 


I 


II 

I 

1 


The price of cigarettes varies somewhat from store to store, but present Parliaments sell for about_ f around here, while 

most brands of filter-tip cigarettes like Winston’s or Viceroys sell for about —.-< a pack. •-J :■< 


i.- The cigarettes in the blue packages would sell I fort 


II 


l 


(1 

(1 


I 


(Winston plus 2(f) 
(Winston plus: 4^) 
(Winston plus 7(f) 


_67-0 

.. 


-Y , the same as the present Parliament 


and the others i would cost —-- (. 

(Winston price) 


MARK PRICES ON EACH CARTON AS YOU GIVE THEM TO RESPONDENT 


PH callback in about a week after you have had a chance to smoke both kinds and become; familiar with them; to see which you like 
best. When would!be a good time for me to -call? 


QUESTIONS 25-27 OMITTED ON THIS FORM 


Name of Respondent;: 


Street: 


Callback date: 


Se»: 

Male_ 

Female _ 


Age: 

18-24 _ 

25-34 _ 

35-49 .. 

50 and over 


Interview Date _ 


FACTUAL 

Econom ic level:, 

_68-1 A _68-7 ; 

_2 B _8 

C..... 9 

D _01 

-68-3: 

_41 Race: 

_5 White _68—X 

-6 Negro _Y 

(month): (day) 

Interviewer's Initial* _ 


Source: https: dustrydocuments.ucsf.edu/docs/mthkOOOO 
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We are testing several different kinds of Parliaments, so I’d like 
to check to «ee just which ones I gave yotu I think I gave you 
some Parliaments in blue packages which would sell focj ,, 

:/ (Winston price plus 2(f)_•/; ..O*; 

(Winston price plus 40 - -V..."- -"V '• ’V.• 

v ' (Winston price plus 7(f)-1, the same price as present 

• • .... •. ... ;i ; i Parliaments _. ' 


and some others which would sell for about . 
Winstons or Viceroys. Is that correct? 


_F, the same as 


28a- Hbw many of the cigarettes of each of the two different 
. types have you smoked? ; 


^11-1 (Ask b) _1-1—6■ (Ask b) 


Less than 1 pack-2y 

I to Ihss than 3 packs-3f 

3 packs or over- 4\ 


_8f (Skip 
-91 29) 


29». Leaving aside the difference in price, which of the two 
V cigarettes do you like better? 1 ' r. \ 


f ‘No difference . 


Would you say you like the ones in blue packages ai l6t 
better or only a little better than others? 

Lot better "—- ? ' 1 

* Little better _ 


Don’t know 


Why do you like them better? 




b. W ; hy haven’t you smoked any of (these, the) 1 cigarettes? 


Don’t know ...13-Y 


Others 


Don’t know-21^-Y 

d. Now, considering everything, : taste,, price, package and th< 
filter, which do you think you would be most apt to buy; 

(RECORD ABOVE) 

e. Why; would you; be more apt to buy those instead of th< 

ones in the blue packages? . ; ~ 


QUESTIONS 30-31 OMITTED ON THIS FORM. 

32. Would you say you like those a lot better or only a litth 
better than the ones in blue packages? 


Don't know__ 1'5—Y 


33. W'hy do you like them better? 


Don't know.. 17 ^-Y 


Don’t know_21-Y 


V,;-" : W«v> 


Source: https://ww\^jidustrydocuments.ucsf.edu/docs/mthk0000 
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V.'- 

I 

It: 

If 

lb 

K 



•, ' > .-r . 


’ • V -*•' 

•. . v : ASK EVERY0NE / \ - r Vv‘.V-. ■'/.VV:”-' r >: 

' ^ > ; ; - ■: y y:\; ... 

34a. If you couldn’t get these present Parliaments,, and the new 
-j/: t . type of Parliaments (the ones you would smoke) were the 
• only Parliament cigarettes available, what brand of eiga- 
; . ‘ rertes do you think ypu would smoke? • - ‘ v . ‘ 



24-1 

(Aik bl 



2 1 



Encore 

.a' 


' 'H " : . \ 

Herbert Tareyton (filter)! — 

Kent 

— A 

5 

v ' 

... ’ 

Krvil ‘ 

6 


-V * ■' .; 

L & M . - - 

7 



King 

8 


- • ■ ;'* 


\ 

9 

V (Skip toe) 


Old Ob Id (filter >. 

25r-l / 



2 1 




3 I 




4 1 



Vogue 

. 5 



Winston* 

_6 



Other (filter) __ 

_7 



Non-filter 

_8 



Don’t know _;_ 

_9 

(Skip to 35) 
l 1 as; the present 

h. Even 

though , you dbn’t like them 

as wel 


t 

f 

r 

i 

r 

i 

i 

i 

i 

I 

l 

L 

t 

1 

L 

L 

L 

I 

L 

L 

i 


Parliament why d<b you like these new Parliaments better 
than other, filter-tip brands? 


Don’t know 

35. What thingv *f any, don’t you particularly, like about these 
new Parliaments (the ones you would smoke;!? 


Don’t know 


. 29-Y 


26- \ 



(Skip 

to 

i 351 

27-Y 


these new Parlla- 

* i 

26- 


- 

(Skip | 

^ to 

27-Y 



. v •-. .1 


rZgg&i 

. •- 






" >> , . — . 


Source: https://wwvyj^ustrydocuments.ucsf.edu/docs/mth]JsOOOO 


1001751871 







i . V 1 


36 a. Here is a card I with a list of words and phrases on it. Which 
of these words or phrases would you use to describe the ones 
in the blue packages? Any others? v , 

(HAND RESPONDENT YELLOW CARD] , ^V. . 


3Ba* Just as far as appearance is concerned, which of tha two 
* do you feel has the best-lookin g package? .^ 

• *i; y v. Blue 1_ 1_ _ -'■>> •'* ’v; 

* Wv *{ <A,k b1 /V 


a. b. 

Blue Others 


r^r .... 


_30-1 

_32—1 

V 

2 _ Man’s: cigarette . ....... 


2 


3. The cleanest smoke 


_3 


No difference or don’t' know._3 (Skip to 391 


Why do you think that one is the best looking? 


: V- t 

4 . High class 

___— 

5 

4 

• _ '5 

, *•; 

>> ■: ; J .* 

•'.r- 


6 

6 


"■ v-..’ * v ^ 



7 

7 : 

! ' ’ ’ -W*. ■. 

•; * • . . 


8 . Good value for money_ 

__8 

A j 


c'■ 

T ' v • 

9. Mird to draw on 

_9 

Q 


* V' 

y'f' ‘ 

• Ifl. Good flavor 

___0 

n 


■ - ' ’~ ■ r -■ ? - 

,-v . - <s 

v - 11. Not enough i taste 

_X 

_X 


' V -/. 


12 . More attractive tip_J_^ 

...Y 

__Y 


• - - . • • . ,-1 


Don’t know:_„_39-Y 


13. Too: strong__ 

14. Superior quality_ 

15. Odd or peculiar taste 

16. Mild_ 


. Which type of cigarette- package do you like best-'—this 
k'ind of : a box,, the kind of Box that the usual Parliaments 
come inj.or the soft package that most cigarettes come in? 


17w Up-to-date_ 

18. Distinctive_ 

19. Satisfying ..._ 

20 . Easy to draw on 


This box __ 

Parliament box _ 

Soft: package_ 


21 . Popular with women 

22 - For me .. __ 

23. Not for me _ 

None or. dan 1 !:know 


Soft package___) 

Don’t know _ (Skip to 40) 

b. Why do youi like that kind! better? 


b. How about the ones in the other packages ? 1 Which words < 
phrases would you'use to describe these? 

(RECORD ABOVE) Any others? 


37a. Which of: the two types of new Parliaments did you think 
was better as flar as taste or flavor is concerned? 


Don’t know.__42-Y 


(Ask b) 

Others_ — _2 1 ) 

No difference or don't know._3 (Skip to 38) 

b., Why do you think that one has the better taste or flavor ? 1 


40a- Did you notice any difference in the filters in the two types 
of test cigarettes? (Ilf '"yei") Which did you like better,or 
didh’fit make any difference? 


Blue__43-1 

Others___ 2 


Don’fiknDw but 
noticed difference 


No —didu^t notice difference_4 

b. W T hy did you'like that one better? 


Don’t know_„36-Y 


Don’t know_ 45 -Y 




a.d **■ A or*. 


Source: https://ww\^4tf ustrydocuments.ucsf.edu/docs/mthj$000 
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it- 

i; 

t 1 • 
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Both of these cigarettes had what they call ^recessed” 
filters, the fiber material doesn’t come all the way out to 
the : end of the cigarette. Which do you prefer, recessed 
filters lilce these, or filter tip* where the filter material u 
cut off even with the end of the cigarette? - :.V; 


Recessed __S 

Even with end 
Don’t know _ 


-46-1 (Ask b) 

2 (Skip IOC) 
(Skip to 42) 


b. Why do you like recessed filter* better? 


. -wT-iv-V- • 


Don't know 


47- 

48- 

48^Y 


(Skip 

to 

42) 


C. Why don’t you like recessed filter tips as well? 


Don't know_50-Y 


■ . t •-...v- • ~'y .?? y : ' y jj*x 

42a- How about the length of the cigarettes? Did you node* 
any difference between the length of these cigarette* i and 
thrones you usually amoke? /V --'V> f i-V i ^ v - 


Yes _____ 

No 

Don’t know 


_51—1 (Ask b) 


(Skip to 431 


ms far a* length goes? 

,-.cvVv.> _ 

^ Usual * 

. ’ 51-4 

Test 

_ . 5 


A 

to recommend the new 

Which one*? 

Parliaments 

Yes: 


Blue .. 

_ 52-1 

Oth*» • 

_2 

Either or both _ 

V 

No 

4 

Don’t know._ 

5 



1 

\ 

1 


(L 

(L 

I 





Source: https://ww\^a£idustrydocuments.ucsf.edu/docs/mthk0000 
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r 

I 
f 

4 . How long ago did you first start to smoke filter tips regularly? 

F ' ' v ' v'-- '' - :;; 

( •'V * 4 ; \ Less than 3 moi-L-l—•.—— 1 _!-1 1—1 

IF.' 


FOR PINK AND BLUE QUESTIONNAIRES ONLY: 

CROSS-SECTION_1_‘__10-1 

' V . OVERSAMPLE . ' . ' 7 


v--;- 


- -• 3 moL —less than 9 moi 


9 mo*. — less than lVa yrs. - 


l 

t 

L 

L 

L 

L 

L 

L 

L 

L 


1 Yi \ yr*J —less than 2 ¥j yr*. . 

2 \i yrs.-less than 3 '/j yrm. . 

3 Yi yrs. or more _ 

Don’t know __ 


5;. Why did you first'start to smoke filter tipi regulkrly;? 


Don’t know:™_13-Y 


6 . What brand!of non-filter-rip cigarettes were you smoking before 
you first started to smoke filter tips regularly? 


Always smoked filters (voL) 
Camels __ 


Chesterfield: 
Regular 
King- 


Herbert Tiareyton 

Kool_ 


Lucky Strike __ 

Old Gold: 

Regular_ 

King_ 


Pall Mall_ 

Philip Morris: 
Regular _ 
King _ 


Spud 


Other regular 
Other king _ 


_2 

_3! 

—A 


No regular brand 
Don’t know_ 


Source: https://wwv^iQ,dustrydocuments.ucsf.edu/docs/mth^OOOO 
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Commander _; 

Du Mauricr _L 

Encore _ 

Herbert Tareyton 


r ; 5" ?*. 

7b. 

’ 8 *j 

^ " 9a. " 

10 «. 7 

• k i' 

' Never 
heard 
of 

Never 

tried 

Brand 

started 

on 

First 

switch 

• Second 
switch 

—_16-1 

1_18-1 

— 20 -li 

— 22—1 

._24-1 


Marlboro' (filter) _1_8 


Old Gold (filter)_17-1 _19-I _2I-1 

' Parliament! __I_2 !__ 2 2 

Spud! _ __lL _1__3:_3 __3 

Viceroy -4 __4 __4 

Winston_-_Ji.___5 -_5 


Other filter . 

. XXX 

XXX 

6 

.6 

6 

6 

4 

5 

‘ ' 6 

No regular brand 

XXX 

XXX 

(Skip 

7 to 11) 

7 

7 

... 7 

XXX 

XXX 

XXX 

Still smoking bran 

id XXX 

XXX 

XXX 

(Skip 
_8f« 12)! 

(Skip 

_ 8 to lie) 

(Skip 

_8! to lie)! 

XXX 

XXX 

XXX 

Non-filter brand 

_ XXX 

XXX 

XXX 

__9 

_9 

XXX 

XXX 

XXX 

XXX 

Don’t know _ 

_ XX X 

XXX 

(Skip 
_0 to 9a) 

(Skip 

1 __ 0 to 10a) 

_0 

_0 

XXX 

XXX 

XXX 




7b. (Of those you have heard of) Which of the brands on the 

8 a - What was the first filter-dp brand 1 yon smoked regularly? 

list' have you' never tried—>(by never tried, I mean never 

(RECORD ABOVE IN 8 a. COLUMN)! 

smoked as much as a pack of them ) 1 (RECORD ABOVE IN 


7b COLUMN)! 



b. Why did you choose (brand Lit 8 a) as i your regular brand? 

IF, RECORDED IN 7b ASK FOR PARLIAMENT. MARLBORO 


AND ONE OTHER X'd BRAND (IF ANY) 


c. Is there any particulir reason why you have never tried 

‘ • 38- 

(Parliament, Marlboro* others)?; 

i . • , . . - ■ ' ■' 

Parliaments: 

j ■ ..... . ] ; .... *’ 39- 

/ • ■ 32- 


' •-'* ■ . ■ ' 33- 

Don’t know__ 39 -Y 

None or don’t know . _ 33 ^-Y 


Mariboro: 

9k- What; brand did! you: switch to when you stopped smoking 


(brand in 8 a )? 1 (RECORD ABOVE IN 90. COLUMN) 

34- 


35- 

b. Why did you switch from (brand in 8 a) to (brand in 9a)? 

None or donlt know_ 35 -Y 


Other: 

40- 

36— 



41- 

37- 

1 ■■ i ’Ji' 

None or don’t:know_37-Y 

. Don’t know-41-Y 




Source: https://wwwj.pdustrydocuments.ucsf.edu/docs/mthkOOOO 
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15, Here is a card with a list of words and phrases, (HAND 
RESPONDENT YELLOW CARD) Which of these words and 
phrase* would you use to describe (Marlboro, etc.)? Any 
others? Which of the words and phrases on the card 1 would 
you use to describe (Parliament, etc.)? (ROTATE ORDER OF 
BRANDS ASKED) . r 

' .. Marl* Parlia- 

• boro ment 


1. Tastes like a - ~ ‘ w ' 

real cigarette __*_ 11-1 _14-1 

2 . Man’s cigarette _—___2 .J 2 

3. The cleanest smoke 3 _._.__ 3 

4. High cl is»__ ;4 -_ r __4 

5 . Snobbish _:__5 _ S 


6 . Poorly made 


6 __ 

-7 —II: 


7. Too expensive_ 

8 . Good value • 

for money_._ ' - 8: __1___ .8 

9; Hard to draw oqu_ 9 __9 

10 . Good flavor _L_.J_ 1.0 -_ Si. 0 

11 . Ndt: enough i taste_12-1 _1J»1 

12. More attrac¬ 
tive tip . .— ' ~ _2 _ IS. 2 

13. Too strong; - 3__3 

14. Superior quality___4 __4 

15. Odd or peculiar ' 

taste_5_5 


16. Mild __ 

17. Up-to-date_ 

18. Distinctive_ 


_ 6 _ 6 

_7 7 

_ 8 _ 8 


Vice¬ 

roy 

Wins- 

tom 

_17-1 

_ 20-1 

7 

2 

3 

V 

4 

. _ _ 4 

5 

6 

_1—5 

6 

8 

__ 7 

___ 8 

_9 

__ 9 

'n 

H—:I.o: 

_18-1 

„ 21-1 

2 

_ 3 

- : 

—1:2 

_ .3 

_ 4 

_ 4 1 

_5 

_6 

_5 

_ 6 \ 


_7 


_ 7 

_8 

19. Satisfying _9 ..._9 . 9_9 

20 . Easy to draw on_ 

211 Popular with i 

women_. 

22 ; For me _ 

23: Not for me_ 


None or dbn’t 
know_ 


7l6. Imagine for a minute that you were going to buy a pack: of 
filter-tip cigarettes for (a truck driver, etc.)—a pack of the 
..brand he would most likely smoke; Which of the brands: 
listed on this card (HAND RESPONDENT PINK CARD! 
would you buy for (a truck driver, .etc.), (even if you don’t „ 
actually know one)? ~ ...****',- ' 7 r -*> 

Truck 

• V -y • driver Doctor ographer president 


ill \ vi. ; 

Sten- Bank 


f 


. Du Miurier 


Encore 


23-1 

, v e 


Herbert Tareyton (filter)'_3 1 

. ■*< 2 ; 

Kent _1._._:_1__."u.4 

L & M_ 




-4 

_5 _ 


-Vj- 

ISA"! 


Marlboro ____ 

Old Gold (filter):____ 7 

Parliament ___ 8 


Viceroy 


—9 


-9 


0 

0 

0 : 






— 16-1 

19 -li 

_ 22-1 

Winston 

_ 0 

_ 0 

0 

_ 0 

_ 2 

_ _2 

_ 2 

Wouldn’t use 
filter (viol.) 








. .... . X 

_X 

__x 

__x 

3 

_ 3 ! 

_ 3 

Don'tknow 

...... Y 

Y 

Y 

Y 

__ 4 

_ 4! 

_ 4 



1 

17. From what : you know of the various 

brands, which of these 

brandi of filter tips 

would you say 

has the 

(best taste; etc.)? 

(HAND RESPONDENT PINK CARDJ 






" 


— 




Best 

Worst 

Best 

Worst 

Most 

Least' 


Best 

Worst: 

forking 

looking 

type of 

type of 

z 6 tec live 

effective 


taste 

taste 

package 

package 

package 

package 

filter 

filter 

Du Mauric._ 

.27-1 

_28-1 

—.29-1 

_30-1 

_31-1 

_32-1 

33-1 

— 34-1 

Encore 

2 

. .2 

2 

2 

2 




Herbert ; Tsrr>tou (filter) .... 

3 


3 


3 




Kenr _. . 

_ .. .4 

4 

4 






L & M 

_ 3 

_ 5 

- 5 

5 

_5 

_ 5 

_ 5 

- 5 

Marlboro 

6 

6 

6 

5 

g 

6 



Old Gold (filter)_ 

_ 7 

_ 7 

.7 

_7 

_7 

_ 7 

__7 

-6 

7 

Parliament 

__8 

_8 

__8 

_8 

8 

r 

_ _ 8 


Viceroy . 

_ 9 

_9 

— 9 

_ 9 

_ _9 

__9 

Q 

-8 

Winston .. 

_0 

_ _ 0 

_0 

... 0 

_0 

__ 0 

_ 0 

- y 

0 

Don’t know 

. .. X 

_ X 

_ X 

X 

X 

__ x 

x 

Y 



.-.US, , . V.* -‘A . 






,——..... A 


fl 

I 

k 

[i 

L 

If 


a 



Source: https://ww justrydocuments.ucsf.edu/docs/mthkQOQQ 
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I 


20*. Here Is a list of some of the material that are used in the 
filters of different brands of filter tip cigarettes. (HAND 
RESPONDENT GREEN CARD) Which , one of these do you 


think would do the best jpb of filtering? 



' V' " C- 


’,V . ./ Best 

1 W’orst 


Activated char- 

l ’ v-: T '-r:.-a^ • 

l 

coal' filter—32-1 


,r v 


' .. 2 1 

r, . ■ . 

Cellulose ace- 1 

' ; ( 


tate filter —3 

V ( Ask b) _3 

} (Ask d) 


> 4 1 

■ " * ' 

Paper filter _5 



Purocel filter __6 

1 sVf « j 

- 


I -• Z.W 


None :____ 7 ) 


jl (Skip to 21) 

Don’t know-8J 

1 (Skip toe) 7 

I' , V.:_8:] 

Do you happen to know a brand which uses that material 


in its filter? (If "yies") What brand? 


Yes: 

Du Mauriet 
Encore __ 


b. 

Has 

best 


«L 

Hits; 

worst 


.54-1 _ 56-1 

_ 2 . _ 2 


Herbert Taceyton (filter)_ 


.3 _3 


Kent;... 

L &: M_ 

Marlboro_ 


_ _4 _4 

_5 _3 

Old Gold (filter)_ 7 _7 

Parliament;_ 8 - 8 

Regent i_55-1 -57-1 

Sano (filter):_ 2 2 ! 

Viceroy ___3_3 

Vogue __ 4 _4 

Winston _ 5- 5< 

Other (filter)_-_ 6 _ 6 i 

No _ 7 -7 

Don’t know ---- 8 —. —.8 


c. Which one of the materials ion the card Ido yo:u think would; 
do the worst job of filtering (RECORD ABOVE) 


d. Can you think of a brand which uses that material in, its, 

filter? (Ilf "yei'T What brand?, (RECORD ABOVE)' 


21. Db you usually amoke a regttlar-iLze or a king-siie cigarette? 


Regular size __ 

King-size 1_ 


-61-1 

__2 


' Long-size (tvol.) '- 


Either 


In-between (voL), 


Don’t know 


Other __ 


23 * , Are you, married or single? 

Married_-—63-1-1 (Ask b) 

Single- 


Divorced_ 

Widowed __ 


1) 


3/ (Skip to 24} 




Smokies,: 

Du Maurief _65—1 

Encore;_2 


Herbert Tareyton 

(filter) _3 


Kent,_ 

L & M ... 

Marlboro 


Old Gold (filter) _ 7 

Parliament ___ 8 


22 . What is your occupation? * •'**■. ; 

"* - ' V.”.. ^ Executive and professional --62-1 

‘ ' Small business proprietor — 1 ——-2 

■ ' White collar_1-ii——I-3. 

’ Personal service and protective-4 

Factory labor-----5 1 

. Non-factory labor-----6; 

Farm' proprietor'_ —7 

Farm labor__ 8 

Housewife _9 


I 




l 


1 


|!4 

b. What brand of cigarettes does your (husband) (wife) 1 I 
smoke? 

Does not'smoke cigarettes _64—1 ^ 

Does not: live with respondent; (vol.).. 2 

Regent —_ ,._. 66 -I ^ J| 

Sano (filter) _2 

Viceroy ___3 

Vogue _..._ 4 

Winston 1 _ 5 a 

Other filter _ 6 

Non-filter brand _ 7 ^ 

Don’t know _ 8 I?® 


Source: https://ww\^dustrydocuments.ucsf.edu/docs/mthl<:0000 
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r •’: v, l f - * 


1 

(I 

I 

I 


PA 5-6_:_67-4 


I 

1 

it 

1 

1 

ill 

I 

1 

I 

II 
t 
l 
l 
l 


24. The makers of Parliament are considering making some changes in the present Parliament. I’d Uke to give you:five packages of each 

, of two different type* they are considering ;to *ee which you like best. . \ 7;- V-*’ '--j!. - '.. •; V.\‘ . ; 

- 1 -'. There: is one difference you will notice before you even smoke them. When you open the package, you will find that one of the ways i ' 

• in which they differ from each other is that one has what they call a recessed filter—the filter doesn’t come the wholi way out to the 

end of the cigarette. The other type has a flush filter,,one cut off even with the end of the cigarette. . ’ ' v V r . r1 * 

Just so we’ll know what dgarette we are talking about, let’s call one of them the “recessed tipped 1 ’ cigarette and the other the “flush 
J r ; tipped” cigarette. . j. - • . V * '■ .. ; /; . • 

The two different types would sell for different prices., . \ 

The price of cigarettes varies somewhat from store to store, but present Parliaments sell for about ^ around here, while most 

brands of filter-tip cigarettes i like Winstons or Viceroys sell for about i a pack!. 

The cigarettes ; with recessed tips would sell for. t and those with flush tips would sell for: 

(Winston price) 


(Winston price plus 2 ()! 
(Winston price plus 4it): 
(Winston price plus 7jf,)l 


_67-0 

_X 

--V, the same price as present Parliament. 


MARK PRICE ON EACH CARTON AS YOU GIVE TiHEM TO RESPONDENT 

ru call back in about a week, after you haw had a chance to smoke both kinds and become familiar: with them, to see which yov 
like best. When would!be a good time for roe to call ? 1 

QUESTIONS 2S-27 OMITTED ON THIS FORM 


Name of Rtapondtnt: 


Street:; 


Callback date: 


Time: 


aex:: 

Male 

Femali 

Age: 

18.24 


FACTUAL 

Economic level: 

6S-I A ___ 

-2 B __ 

C _ 

D _ 


68-7 

_ 8 

_9 


__0 


_684-3 

25-34 -- ^ Racet; 

35-49 __5 White _«S-X 

50 and over_ 6 Negro _._Y 

Interview Date_—__ 

(month) (day,) 1 

Interviewer*i Initial*_ 




Source: https://wwv|rU 4 ^strydocuments.ucsf.edu/docs/mttytQOOO 
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We are testing several different types of Parliaments, so Fd like 
to check to see just which ones I gave you. I think I gave you one 

type which would sell for ___the same as Winstons or 

^ Viceroys. That type had recessed tips. And then I gave you some 
others which, would I sell for: n ’ ' - 

(Winston price plus 20 _* '*« .fil.'-' • Urr ‘ i 

(Winston price plus v- 

(Winston price plus 7f ) —, the same price as present 

. v ~ '■ *. V Parliaments ; v 

The —_-ones had flush tips. Is that correct? . ' ***■ : * 

- .. ;; . - ^ . 

28 *- How many of the cigarettes of each of the two different 

types have you smoked? . ••••.. i H 

■ { -u ■ i.r v - r . 4/:s • 

. - Recessed Flush 


None .. 11-1 (Ash b) 

Less than I pack __ . 2 \ 

X to (ess than 3 packs_3 L t 

3 packs or over -_41 

Don’t know_5 J 


■V:; 

_llJ -6 [Askb) 


(Skip 
fo 

- 9 \ 2?) 

_.oJ 


b. Why, haven't you; smoked any of (these, the): cigarettes? 
Recessed 


Don’t know_13—Y 


TERM- 

inate: 


Don’t know_15—Y 


Don’t know_17-Y / 


r> y-ii?K\i'(y.>l 

29a. Leaving aside the difference in price, which of the two 
- cigarettes do you like better ? ■j’-'y.' 

- , •• * • M4U ' * -*•' •• tvrv 




Recessed 


-18-1 


(Skip 


to 32) 


Hush _ _ 11 " _ 2 (Askb) 


18-5 (Ask «) 

6 to 34) > 


. No difference_ 

_ Don’t know, •- 


(Skip 

_ 4 ) toid) 


XXX 


(Skip 
_ 8 ) to 341 


t. Would'you say you like them a lot better or only a little 
better than the ones with the recessed tips? / ^ — 

r . ,_<’v ' y--.Vy. Lot better „ J. _ r 19-l 

• ' ' Little better_J 2 

. ■ ■' Don’t know - 3 


c. Why do you like them better? 


' 20 - 


Don’t know_ _ 21 -Y 

d. Now, considering every thing, taste, price,. package and the 
filter, which dd you think you would be most: apt'to buy,? 

(IRECORD ABOVE)' ~ 

e. W’hy would you be more apt to buy the ones 1 with the re¬ 
cessed tips instead of the others? 


23- 


CSkip 
to 34) 


Don’t know___23-Y 

QUESTIONS 30-31 OMITTED ON THIS FORM. '" V/J?. 1 

32. Would yo:u say you like the one* with the recessed I tips a lot 

better or only a little better than others? 

Lot better,_._19-1 

Little better;_ _ 2 : 

Don’t: know ... _3 

33. Why do you like: them i better? 


r 

-A 

Cl 

: ^ 

(' 

[ 

-& 

i 




i 


I 

[i 

i 

i 

S 

f 

{ 

< 

[ 


ii 


Don’t know_21-Y 




Source: https://ww\^dustrydocuments.ucsf.edu/docs/mtl^OOOO 
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ASK EVERYONE ' ^ * : ; J ' -•••-••*■ k fek’ .. r 

34*. If you couldn’t get these present Parliaments, and 1 the new 
type of Parliaments (the ones you would smoke) were the 

rettes do you think you would smoke? 




:;, 24-1 

, (Ask b) 




•• ;; 


V 



Herbert Tareyton (filter) i _— 4! 

• Kent . __ 5 


'*> ' 


*. V •' rt 

;; k ;W , \ k ; 

• ' /. •• 

k L & M '" ' 

’ 7 




R 


.'4.. ’ 


Q 

J> (Skip toe) 


Old Gold (filter) 

_;^_25-i 1 




1 /'•' 



4 1 




5 




6 



Other (filter)_ 

8 

, 


Don’t know 

_ _9 

(Skip to 35) 


b. Even though you don't like them as well a s the present 
Parliament: why do you like these new Parliaments better 
than other filter-tip brands? 


(Skip 

to 

35) 


Don’t know.. 


— 27—V / 


c. Why do you like that brand better than these new Parham 
ments? 


(Skip 

to 

36) 


Don’t know_27-Y 

35; What things, if any, don't you particularly like about these 
new Parliaments (the one* you would smoke)? 


Don’t know_29-Y 


. 1 -"■/ 









. • ‘-Vf 

• ■:/ - ; ;£:$:&<' •*> ■!*?< > • 
•••'. ; : :•* 


r. 


' aV* -v*' . ! v •. <_ 


Source: https://wwwgjQjlustrydocuments.ucsf.edu/docs/mthlg3000 
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36 a- Here it a card with a list of words and phrases on it Which 
of these words or phrases would you use to describe the ones 
with recessed' tips? Any others? {HAND RESPONDENT 
YELLOW CARD) 




b.. ' 

«• ■■ • *• /■ a-.-- ■ - ■. \ - • 

Recessed 

Flush 

I. Tastes like a real cigarette 

30-1 

_32-1 


2 

y 


J 

3 

4. High class 

4 

4 

5- Snobbish 


5 

6. Poorly made 

6 



_7 

7 

, 8 . Good value for money _ 

8 

_ —8 

9. Hard to draw on__ 

-—_9 

—_9 

10. Good flavor__ 1 . 

___ 0 

_— 0 

11 . Not enough taste __ 

_X 

_X 

12 * More : attractive tip __ 

__Y 

__Y 

13. Too strong;___ 

^_3.14-1 

33-1 

14. Superior quality_ 

_— 2. 

_ 2 

15. Odd or peculiar taste _ 

_3 

3 

16. Mild! . ___ 

_4 

4 

17. Up-to-date .. 

_5 

_5 

18J Distinctive __ 

_ -6 

_ 6 

19. Satisfying ... 

_7 

-.7 

20 . Easy to draw on 

_ 8 

8 

21 . Popular with women _ 

-9 

- ..9 

22 . For me __ 

_ 0 

0 

23. Not: for me _ 

X 

X 

None or. don’t know .. 

Y 

Y 


Recessed 
Flush _ 


_34-1 

__ 2 


( A,k b) 


Don’t know_36-Y 

QUESTION 38 OMITTED ON THIS FORM 


bj How about the ones with flush tips? Which .word* or phrases 
would you use to describe them? 

{RECORD ABOVE) Any; others? 


37a- Which of' the two types of new Parliaments' did I you think 
was better as far as taste or flavor is iconoemed? 


No difference or don’t tnrw^_ 3 {Skip tb 39) 

R Why do ypu think that one has the better taste or flavor?: 


39i* Which type of cigarette package do you i like best-^-this 
kind of a box. the kind of box that the usual Parliament* 
come in, or the soft package 1 that most cigarettes come in? 


^ This box S.S-L. ---- 

Parliament box--- 

Soft package_ 

• - T 

*.» w : Don’t know_ 

b. Why do you like that kind better? 


40^-1 
_ 2 


(Ask b) 


(Skip to 41) 


r 

t 

r 




; 42 - 


Donkknow— 42-!-Y 

QUESTION 40 OMITTED ON THIS FORM. 

41k- , As far as the filters themselves were concerned, which did 
you prefer, the recessed filters or the flush fillers? 

Recessed _ 46-1 {Aik bl 

Flush _ 2 {Skip toe) 

Donk know _3 {Skip to 42) 

b. Why; do you like recessed filters better? 


47- 

I 

(Skip 
to 

48— ( 42) 


Don’t know_48-Y / 

c. Why don’t you. like recessed filter tips , as well ? 1 


Don’t know._ 


C 

’ 3l 

I 

[ 

l 

l 

L 

l 

L 






Source: https://wwv^ijQfi|ustrydocuments.ucsf.edu/docs/mth]^pOOO 
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424 


How about the length of the cigarettes? Did you notice any 
difference between the length of these cigarette* and the 
ones you usually smoke?. 

- s ‘- . ;•• - : . Ye* . .J1H (Ash b) ' ’ Vv 


No____2 

Oocdt know_3 


(Skip to 43) 


Which did you: prefer as far as length goes? 

- Usual-i—-—.31-4 

r . ;. -V. ■ • ■ v- - Test _' 3• 


Don’t know 


43. Would you be inclinded to recommend the new Parliaments 
to a friend? (Ilf "yes’* 1 Which ones? 


Yes: 


Recessed 
Flush — 


-32-1 

__ 2 


Either or both . 


No 


Don’t know 


-- -XV-.tf* ■--- - i—. ’..r. ^ I- ■* . . 


Source: https://ww jstrydocuments.ucsf.edu/docs/mthltflOOO 
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> ij>*»■» wyf. i j w .f. ^ j!y / ■*vy* T mri Tp ^ gy aw 


(j i-. : 3 : -;;-^'^v/W-'. • ;’:; 

r’ : ' •'; '••i-• t^C •" V PB6" y:^ 

| 1 Job No. 861 March, 1956 Number ? T *’ •• Pfarp " v - ^ ^, * ; 

^ •* , . ' ■*" Screen Interview No... 


■ Y. y 




•. ■■ •'. W":V 


f 

f] 


' •* *. 


FOR PINK AND BLUE QUESTIONNAIRES ONLY: 

-O. 1 v v .'- .' ....... s . ; . .'- 

CROSS-SECTION_ _ 1<ui 

OVERSAMPLE _ _ 3 


■ 4 . How long ago did you first start to smoke filter tips regularly? 

»— - • Leas than 3 mos--- '• " _ - _:___11—1 


3 mos. — less than 9 mos. 


L 

L 

L 

L 


9 mo*.—less than 1 Vj yr*. ... 

1 Yl yxs. — less than 2 Vi yrs. . 

2 VS yrs. — less than 3 VS yr*. 

3 Vi yr*. or more_ 


Don’t know __ 


5.*: Why did you first start to smoke filter tip* regularly? 


L 

L 

L 

L 

L 

L 


13- 


6 . What brand of non-tfilter-tip cigarette* were you smoking before 
you first started to smoke filter tipi regularly? 

• _ Alway* smoked filter* (voL) _14—JI 

Camels___2 


Chesterfield: 
Regular 
King _ 


Herbert Tareyton 

Kool- 


Lucky Strike 

Old Goldt 
Regular 
King_ 


Pall Mall 


Philip Morris: 
Regular _ 
King __ 


Spud_ 


-1W 



13-Y 






*1 



No regular brand 

7 



Don’t know_ 

a 


Source: https://wwv^jj^ustrydocuments.ucsf.edu/docs/mtl^iQfiOO 
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i 7«. Here is . card with . list of brands on it. (HAND RESPONDENT WHITE CARD) Are 
never beard! of? . ’ . . 


there any brands on that list you 
' 13a. 


Never ‘ Brand 

heard Never started 
of tried on 


Have Tried . j 
smoked but never 
r*gu- itnoked 

_t,.l„ 


larly regularly 


. Commander _ 

Du i Maurier _.__ 

Encore —’___ 

Herbert Tareyton 
- {filter) _ 


Kent ____ 

Koo!' _ ‘ 

L & M_ 

Marlboro (filter)_ 


Old Gold: (filter) 


JW -21-1 


Parliament_2_2 


Winston i- 


. XXX XXX 


No regular brandi _ XXX XXX 


Still I smoking brandJ XXX XXX XXX 


(Skip 
8 to Vie) 


XXX XXX 

(Skip 

I to lie) XXX XXX 


Non-filter brand 


XXX XXX XXX _ 9 

(Skip (Skip 

- XXX XXX_0 to 9a) _OtollOa! 


XXX XXX 


XXX XXX 


7b. (Of those you have heard of) Which of the brandi on the 
list Have you never tried—(by never tried, I mean never 
smoked as much a* a pack of them) (RECORD ABOVE IN 
7b COLUMN) 


8a. What was the first filter-tip brand! you smoked 1 regularly? 

(RECORD ABOVE IN 86. COLUMN)' 


b. Why did youi choose (brand in 8a) as your regular brand? 


IF RECORDED IN 7b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X'd BRAND ' (IF ANY!) 

Cl Is there any particular reason why you have never tried 
(Marlboro, Parliament* others)'?; 


Don’t know,_39-Y 


None or don’t know..35-Y 


9a* W'hat' brand did you .-itch to when you »topped smoking 
(brand in:8a)? 1 (RECORD ABOVE IN 96. COLUMN) 


b. Why did! you switch from (brand in 8a) to (brand.in 9a)7 


None or don’t 1 know:_ 33—Y 


None : or don if know_37-Y 


Don’t know-4b-Y 


Source: https://ww |w« g ^ rydocuments.ucsf.edu/docs/mtji4fiflQ^ 
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r ! - •• : - -^..-v--.•'■■•• >‘-v V- :.;t> ■->-<:■,A-. 

: io«- What brand did! you switch to when you stopped smoking 

-V r-' i-i :’L^25*Ui l f. ll . ) . 7 ' IREC0RD AT LEFT 1M 10a. COLUMN) , _ - 

fj ;V- 4 ); .+ ..v.. - 

b. Why did you switch from (brand in 9a) to (brand in 10 a)? 


42- 


•'. . r Don’t know - —43-Y 

\~y. ■ * -•*'■•-•'• v * ' ,f .,. • • - ■ • 

* IK And your present brand b-... ... .-— b that right? 

r (RECORD AT LEFT IN Ilia. COLUMN) > V . r 


b* Why did you switch to that brand from your previous 
” brand? 1 ' • \ T ; ■' \‘ 


-.•■ - -- • * ,, ' • 
v u,...-.. 4 

IF RECORDED IN 13a "TRIED BUT NEVER SMOKED"— ASK FOR 
PARLIAMENTS. MARLBORQS AND ONE OTHER X"d BRAND, . 

,f ANr 

13b. Why didn’t you ever smoke (Marlboro, Parliaments, other) 

„ you, «gulir br*nd? ^ 

. .,v* 

.• ' 7 '.r:v • i^j2flJ(?*US£‘ 

. ':•"«: .•,'•?■■' • Pi-M '' •• P t* 

- -'j.-. :/.•'<•<••• -.r.- .-vt- -v v 4'-; ' 

'' • ' J . :. - ,• «r-. ... ± ‘ Jr- V * ' ■ ■■• *%**/,*>>**■. ' 't’*V til. 

.•;*'■ ‘ ,- s< v --- Don’t know-L52-Y -/v- 

■ — — —-—----—'' .. y* * 

- ,, -■• .> ;■ 4;> !;4. 

Parliaments: ypT ‘y;. * r ;.-W- 

,y. X-;-?.' - - 5 49- 


• i Don’t know.. 


Don’t know:_45—Y 


c. How long have you been smoking yo;ur present brand? 



2 


* 

l*/> vn.—less than 21A vrs. 

4 



6 

Dan’t know 

7 


12 . Are thrr* any other things you particularly like about your 
present brand 1 that you Have not mentioned? 


Don’t know:_48-Y 


CHECK RECORDING BLANK AND ASK FOR ALL_BRANDS NOT 
MENTIONED EVER IN QUES. 7-11; 

13a. That leaves Jbrandi) as ones you have tried but never 
smoked as a regular brand—is that correct? 

(RECORD ATi LEFT IN 13a. COLUMN) 


ASK EVERYONE 

14a IF you couldn’t get your regular brand, what brand would 
you buy as a second choice? 


I>u Miurier_„55-l 57-H 

Encore_2 2 

Hirb. Tareyton (filter)_3 3 

Kent_4 4 

L & M__5 5: 

Mirlboro- 6 6 |#| 

Old Gold (filter)_7 7 : 7-< 

Parliament_ 8 — H 

Regent _4._56-1 -38+H 

Sano (filter) __ 2 —_2 ".• 

Viceroy___3 3 1 ■ - 

Vogue: -- —l ---1—4 ’ —i_4 - 

Winston _ 5 _!—5 

Other filter_ 6 _6 

Any filter ---7 XXX 

Go back to non-filter; 

Regular sire . _’ _ 8 XXX 

King size_9 XXX 

Ether 

regular or king,_ 0 XXX 

None___1__X _„X/ (Skip 

Don’t know__Y _Yi to 15) 

b. Is there any particular filter brand that you would not buy? 
Ilf, ”yas") What brand? (RECORD ABOYE) 

c. Why wouldn’t, you buy that brand? Any other reasons? 

59- 

60- 

Don’t know___60-Y 



Source: https://ww’ iustrydocuments.ucsf.edu/docs/mthkOOOO 
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IS. Here is a card with a list of wordi and phrases. (HAND 
: RESPONDENT YELLOW CARD) Which of these words and 
phrases would!you use to describe (Kents,; etc.)? Any others? 
Which of the words and phrases on the card would 
you use to describe a & M, etc,)? (ROTATE ORDER OF 
BRANDS ASKED) ^ ... 

Marl- Parliat 

V .■ . - 1 , boro tnent Kents t&M 


real cigarette_ 

..11-1 

_144-11 

_17-1 

20-1 


2 

2 

. 2 

' 2 

3, The cleanest smoke _ 


__.3 

_3 

_:__3 


. 4 

4 

4 

4 




5 

5 


6 

6 

6 

6 


. 7 

7 

7 

7 

8. Good value: 






8 

_8 

. 8 

. 8 


9 

9 

9 

9 


0 

.0 

0 

0 

Hi Not enough taste_ 

12-k 

_15-1 

_18-1 

__ 214-1 

12. More attrac- 






... 2 

_2 

2 

.... .2 

13. Too strong____ 

_3 

_3 

_3 

__3 

14j , Superior quality. _ 

_4 

...4 

.._4 

_4 

15. Odd or peculiar 





taste ... 

_.... 5 

_5 

_ .5 

_5 

16., Mild _ 

_6 

... 6 

_ 6 

_6 

17. t Ip-tcwdafe 

7 

_7 

. 7 

. 7 

18. Distinctive .. 

.... _ 8 

8 

_8 

8 

19. Satisfying _ 

9 

_ 9 

. _ 9 

_9 

20. Easy to draw ooj_ 

_0 

^ 0 

_0 

0 

21. Popular with 





women 

13-1 

_16-1 

.... 1.9-1 

22-rl i 

22. For me_ 

_2 1 

_2 

2 

_ 2 

23. Not for me_ 

_3 

_3 

..3 

_3 


16. Imagine for a minute that you were going to buy a: pack of. 
. filter - 1 tip cigarettes for (a housewife, etc.)—a pack of the 
brand he would most lifeeJ^ imoke. Which 1 of the brands 
— listed on this card (HAND RESPONDENT PINK CARD): 
would you buy for (a housewife, etc.) (even if you i don r t 
actually know one)? - 1 . Wr 

... Glamorous Male 

’ House- English- movie college 
- * Wife man actress student 

Du Maurier 23r-I_24-1 _25-1 _ 26-1 


Herbert Tareyton (filter)_3 


Old Gold (filter:) 


Wouldn’t use 
filter (voli) 


None or don’t 

know _ 


(HAND RESPONDENT PINK CARO) 


Du Maurier__ 

Encore_ 

Herbert Tareyton (filter) 
Kent__ 

L & M_ 

Marlboro; _ 

Old Gold (filter)'_ 

Parliament _ 

Viceroy'_ 

Winston _ 

Don’t know _ 


5 

5 

5 

J 

6 

6 

6 

6 

7 

. 7 

7 

.. . 7 

__ .8 

..... 8 

8 

. 8 

.9 

. 9 

9 

..9 

_ 0 

_ 0 

_ 0 

_.. 0 

X 

_Y 

.. X 

_Y 

_X 

_Y 

....... X 

.. . Y 


rands. 

which of! these 

brands of filter; tips 

would I you say 

has the 

(best taste, etc.) 




Best 

Worst 

Best 

Worst 

Most 

Least 

Best 

Worst 

looking; 

looking 

type of 

type of 

effective 

effective 

taste 

taste 

package 

package: 

package; 

package 

niter 

filter 

. 27-1 

_28-1 

— 29-1 

30-1 

_314-1 

_32-1 

_ 33-i 

_ 34-1 

... .2; 

— 2 

2 

2 

2 

? 

0 

2 

3 

...... 3 

3 

3 

3 

3 

3 

3 

...... 4 

__ 4 

4 

4 

4 

4 



5 

_ 5 

5 

5 

5 

5 

5 


_ 6 

-. 6 

. ..... 6 

_ 6 

....._ 6 

. . 6 

..... 6 

. 6 

_7 

_7 

_7 

_ .. .. 7 

_ 7 

_ 7 

_ 7 . 

_ 7 

_ 8 

_ 8 

_ 8 

_ 8 

_ 8 

g 

_ 8 

_ 8 

_9 

_ 9 

_9 

_ 9 

.. 9 

_9 

9 

__9 

_ „0 

_ „0 

_ 0 

_0 

_0 

_ 0 

_ 0 

_O 

_ X 

.... X 

_ X 

_ X 

_X 

_x 

__x 

_ x 
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x f • -c' : 


20 a- Here is a list of totne of the materials that are used in the 
. filters of different brands of filter tip cigarettes. [HAND 
v . . RESPONDENT GREEN CARD) Which one of these do you 
think would do the best job of filtering? 


Best 


" Activated char¬ 
coal filter _52-l I 


Asbestos 


33-1 


Cellulose ace-' 
tale filter _ 


Cotton 


_3N (Ask b) 


Paper filter „ 
Puroceli filter _ 


None - 

Don’t know 


_3 £ (Askd) 
_4 
-5 
-6 


(Skip fo c) 


:I! 


(Skip to 211 


b. Do you happen to know a brand which uses that material; 
in iu filter? (II ”yesV)i W ? hat brand? 

b. d. 

Has Has 

blest worst 

Yes: 


Du Maurier, 

Encore - 


Herbert Tareyton (filter)i_ 

Kent_ 

L 8C M_ 

Marlboro ___ 


_34-1 _56-1 

_ 2 !_ 2 

_3:_3 

_4! -4 

_ 5 _-5 

_ He _ 6 


Old Gold (filter)_ 

Parliament_ 

Regent ---— 


Rano (filter) 
Vkeroy_ 


Vogue- 

Winston_ 


Other (filter) 
No _ 


Don’t know 


_ 8 __ —8 

_55-1 _57-1! 

_1_2 _2 

_4_4 

_5 _5 

__ 6 _ 6 

..-7_7 

_8 _8: 


c. Which one of the materials on the card!do you think would 
do the worst' job of filtering (RECORD ABOVE!) 


d- Can . you think of a brand which uses that material ihi its 
filter? (If "yet”) What brand? (RECORD ABOVE) 


Ki' v iv* xi driu ^ 


21 . Do you usually smoke a regular-size cigarette, a king-size 
cigarette, or one between regular and king-size? \ ; 


King-size . 
In-between 


Either 


Don’t know 


22. What is your occupation? . ; . ; / : . V- . V _■ 

- t v „•» * "f 5 * f* ?' - 

‘ > Executive and professional-62-1 

- •. . Small business proprietor -2 : 

-' ‘ White collar-—- T - J -——-5 

Personal service and protective-—4 

, Factory labor---—5 



_ 6 


Nondactory labor . 

Farm proprietor _ 

Farm labor ___ 

Housewife___ 

Other ___ 


23a. Are you married or single? 

Married!_—_—__63—1 (Aikib) 

Single --- 


I 

I 

I 

r i 

1 

1 


s 


Divorced_ 

Widowed - 


II 1 . 


3 , (Skip to 24) 




b. W ? hat brand of cigarettes does your (husband) (wife) 
smoke? ^ 1 ..' 

Does not smoke cigarettes_ 


Does not live with respondent: <lvo!.)i_ 


-64-1 
_ 2 


Smokes: 


Du Maurier--—65-1 

Regent___ 

- 66—1 

. 2 

Herbert'Tareyjton 


3 

(filler): _ .. 3 

Kent:_ *■ - 4 

T flr .. « Winston _._5 


Other filter- 

__ 6 

Old'Gold, (filter)_.7 

Non-filter brand .. 

___7 

Parliament .. _8 

Don’t know_ 

1 _ 8 





i 

I ri 

|r 

I 

l 








[- 

i 


ji 


Source: https://ww\#4ad4B tr ydocuments.ucsf.edu/docs/mtl^UQ00 
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24J 


The makers of Parliament are considering making some changes in the present Parliament. I’d like to give you five packages of each 
. of two different types i they are considering to see which you like best. ■■■' * V / : -V./ r v £l ’’ 

There is one difference you will notice before you even smoke them. When you open the package, you will find that one of the way* 
in which they differ from each other it that one has what they call a recessed filter—the filter doesn't come the whole way out to the 
end of the cigarette- The other type has a flush 1 filter, one cut off even with the end of the cigarette. " " * ^ 

Just so we’ll know what cigarette we axe talking about, let’s call one of them the “recessed tipped” cigarette and the other the “flush 
tipped” cigarette. . ■ . . % \„ “ A* - , ay,-.-, j-' ■ ■■ *"• - ; ; 

The two different types would sell for different prices. .* 

The price of cigarettes varies somewhat from store to store, but present Parliaments sell for about f around here, whilt most 

brands of filter-tip cigarettes like Winstons or Viceroys \ sell for about i a pack. 


(Winston price plus 2f:) 
(Winston price pllis At) 
(Winston price plbsi 7<r) 


- 67-0 

_X 

_Y, the same price as present Parliament. 


—and those with' fliiisb tips would sell for (__ 4) 

(Winston price) 

MARX PRICE ON EACH CARTON AS YOU GIVE THEM TO RESPONDENT 


Til call back in about a week* after, you have had a chance to smoke both kinds and become familiar with them, to see which, you 
like best. When would be a good time for me to call? 

; A 9UESTI0NS 25-27 OMITTED ON THIS FORM ■ 


•l 

, 1 R p 

Sex: 

FACTUAL' 

Economic level: 



Malt _ 

68-1 




Female 

.2 

B 


Street: - 



C 

9 


Age: 


r> 

n 


18^24 

68-3 




25-34 _ 

.... .4 

Race: 


Callback dit8!:___._________ ^ ....__..._ 

35-49 _ 


_68-X 


50 and over._ 

6 


Y 





(month) 

(duy)l 





Interviewer** Initial*_ 




WU-.-A' (B 


•‘"V':' 


Source: https://wwvjpjdustrydocuments.ucsf.edu/docs/mtl]^0000 
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We are testing several different types of Parliament*, «o I'd JLke 
to check to see just which ones I gave you. I think I gave you 
one type which'would sell for: ■ 

.. . / ' •. • '• : _ A‘V_ ;/?> ■' 

(Winston price plus 24) _ "?*" r ~." “ *''■ '' ; • ~.V; 

% (Winston price plus 4 4) _—. - v 

. (Winston price plus 7f) _ . , the same price as present 

r: - - . f . Parliament! 

That type had recessed tip*. And then I gave you some other* 
which would sell for___/j the same as Winstons or Vice¬ 
roys. The - f ones had flush tips. Is that correct? 


26 a. How many of the cigarettes of each of the two diderent 
. types have you smoked? ^ . 


Recessed 


FI dish 


. Nbne 


114-1 (Ask b) _ U-6 (Askbl 


S ( (Skip 
, to 
-9( 291 


Less than I pack_ 2 

I to less than 3 packs_ 3 | 

3 packs or over_ 4 f 

Don't know _!_4 


b. Why haven’t you smoked any of (these, the) cigarettes? 
Recessed 


12 - 


Don’t know _13-Y 


Don’t know _15—Y; 


Both 


Don’t know _17-Y 






29»- Leaving aside the difference in price. 

which of the two 

, cigarettes do you like better? 

• • ■ *•.. . ' -T . ■ > 



' Recessed r_Ask b) 

_ (Skip V- 

38-3 to 34J 

: Rush ■ ' 2 . cs ?l p . 

_6 (Ask*) 

7“. .. fo 321 

No difference___r._3:) 

■ • ; ‘ fSk'P 

-Don’t know . 4/ fe dl 

. . S- W- ' 

XXX ( 

(Skip • 

■ fi (to 34) 

b. Would you say you like the ones with 

recessed tips a lot 


better or only a little better than the other*? 
r - . V t • Lot better__ 


Little better_ 

Don’t know ... 


-19-1 
_2 

JLy 


c. Why^ db you like them better? 


Don’t know.. _ 21 -Y 

d. Now, considering every things taste, price, package and the 
fiiter.j which do you think you would be most apt'to buy? 

(RECORD ABOVE) 

e- Why would you be more apt to buy the ones with the 
flush tips instead of the others? 


(Skip 
?*o 3H1 

23- 

Don’t know:_23—Y 

QUESTIONS 30*31 OMITTED ON THIS FORM 

32. Would *;ou say you like the ones with flush tips a lot Letter 
or only a little:better, than, the others? 

Lot better __-19-1 

Little better __ _.. 2 

Don’t; know_ __ 3 


33i Why do you like them better? 


Don’t know_21-Y 


I 


ft 

k 

f 

• m 

;« 

i 

i 

i 

L 

II!' 

Li' 

L 

I 

II 




tv 


Source: https://ww\^jfilustrydocuments.ucsf.edu/docs/mthytf000 


3001751sy 










ASK EVERYONE 




; ^34^. 


If you couldn’t get these present Parliament** and the new 
type of Parliament* (the one* you .would smoke) were the 
only Parliament cigarette* available, what brand of cigarette* 
do you think you i would smoke? ^ -i' *, ’ v ,V. • 

1 New Parliament_ 

Du Maurier 
Encore 

Herbert Tareyton'(filter) 

Kent 
. Kool 



V K 

■ ’v..-; TJ ; 



■ Vy r' v • : 

•■? ;: v y .v.. y y 

* - - ' 3 r ■ ■„ . i ; >4 '..•V/' >'• »*!,• ” 1 ! . /.JeV*- */'. : •••' *'*^*.r 


Old Gold! (filter) 
Regent ... 

Sano 
Viceroy: 


Other (filter) _ 

Non-filter 


.^rwr ^ T* rj ' , ^ W ny .. ■ . Pj ry i r *;>.^ V' ^» ^. yp . Kl r ». *M! | lur»i ■ ' T - ' T ►' T * * * *** m ■J. 1 - y * J T’ '^ *‘ J * *' r r ' T '? r9 ~ • 

Jl \ >...;• v- y •/;,y £ 

• -: •*, *' '•; r -V •• <'' 'lur-:.- if4 s '■ ->■ ~v.^i '— y Ik--''■ s.y*v v PB6 P *K« 9 : . 

i' ^ 

I. 

r 

i- 

f 

I 
f 
I 
I 
l 
L 
l 
L 
I 
L 
L 
l 
L 
( 

L 


Don't know _9 (Skip * 6 '3:5 J 

Even though you i don't like them as velT a* the present 
Parliament why dP you like these new Parliament* better 
than ether filterrtip; brandi? 


(Skip 

to 

35) 


Don’t know__27—Y 

Why do; you. like, that brand better than these new Parlia^ 
merits? 


26- 

27- 

27-Y 


What things, if any, don’t you i particularly like about these 1 
new Parliamentsi (the one*!you would smoke)?; 


29— 


-, 1 i Skip 
to 
36) 


Don’t know_29-Y 




t -'i. fk * .A A il * A > i * 1 




Source: https://ww\| 4 fldustrydocuments.ucsf.edu/docs/mthk0000 
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36a- Here it a card with a list of words and phrases on h. Which 
of these words or phrases would you use to describe the ones 
- ^ with recessed tips? Any others? (HAND RESPONDENT 
' - YELLOW CARD) 


13. Too strong ____ 

14. Superior quality_ 

15. Odd or peculiar taste_ 

16- Mild i_ 

17. Up-to-date _ 

18.. Distinctive _ 

19. Satisfying __ 

20 . Easy to diaw on._ 

21 . Popular with women _ 

22 . For me __ 

23. Not for me ___ 


_31-1 _ 33-1 

_ 2 _ 2 

_3 3 

-. 4 4 


_5 

_ 6 

_7 

_ 8 


.9 

_0 

X 


None or don’t kno 


Recessed 
Fl ush _ 


-3*l-li 

_2 


(Ask b) 


No difference or don’t know_3 (Skip to 399 

b. Why do you think that one haj the better taste or flavor? 


Don’t know .36-Y 

QUESTION 38 OMITTED ON THIS FORM 


39a. Which type of cigarette package do you [ike beat—this 
“ - kind of a box, the kind I of box that the usual Parliaments 
d.. come in, or the soft package that most cigarettes come in? 


This box: _ 


_4<3-l 



a. 

b. 

‘ T- ' Parliament box ~— 


-2 

(Ask b) 

‘ . v ’"' 

Recessed 

Flush 

. • . Soft package . 


_ 3 ) 


L Tastes like a i real cigarette _30-1 

_32-1 




■ — ’ 

^ Man’f cigarette 

7 

7 

; - ^ Don’t know 


_-4 

(Skip to 41) 

3. The cleanest smoke __ 

3 

r _ 3 




- ..-WM. 

4 . High class 

—- 4 

4 

b. Why do you like that kind better? 



. Snobbish 

_ 5 

_5 

| j. ■ ‘. f - . v y~ v"- 



■ .7 . ■ 7 

6 . Poorly made 

_—. 6 : 

_ :„6 




.. • ' •_. 

7- Too expensive 

.7 

_7 

• ■ v.-' '' ^ '/ - 




8 . Good value for money _ 

- 8 

_i _:.8 

• : • • ^ ' 

1 •- ~ ' •; ^ 


•’ -* x 

9. Hard to draw om_.„_ 

_ 91 

9 

! j v •' ' "7 



v . 41— ; 

10 . Good flavor 

_;_ 0 

_ „0 




V.;\ 

11 . Noi enough taste 

_X 

_X 

i - ;:, "77 : ^ 




12 . More attractive tip_ 

___Y 

_Y 


7 , 7 y 

r.li'--- 



b. How about the ones with .flush tips?' Which words or phrases 
would you use to describe them? 

(RECORD ABOVE) Any others? 


37 a - Which of the two types of new Parliaments did you i think 

was better as far aj taste or flavor is concerned?: 1 


42- 


Don’t know...42—Y 

QUESTION 40 OMITTED ON THIS FORM. 

4(]a^ As far. as the filters themselves were concerned, which> did 
you prefer,' the recessed filters or the flush filters?; 

Recessed _ 46-1 ( Ask b) 

Flush_ 2 (Skip to e) 

Don’t know ___3 (Skip to 42) 


b. Why do you i like recessed filters better? 


47 - 

/ 

(Skip 

48- / «> 


Don’t know_48-Y j 

c. Why don't: you i like recessed filter tips as well ? 1 


49- 


Don’t know.. 


_50-Y 


r 

r 

f 

- ■ 

X 

T 

I 

X 

I 

r 

i 

t 

i. 

i 

i 

L 

i 

L 

L 

l 

L 

L 

T 


Source: https://wwwjQ 4 lustrydocuments.ucsf.edu/docs/mthlfQOOO 
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OB 


; . .. .. . 4< ... , - ... - .Screen Interview No:,,—._: 

Job No. 861 February, 1956 Number____Pkce 


■ft- :: 


*— : />_ 
v ;*\v ■' 

V ' 

lT \;-'. 


FOR FINK AND BLUE QUESTIONNAIRES ONLY: 

CROSS-SECTION__10-1 

V 

.. OVERSAMPLE ____2 


4 . Hdw long ago dldlyou first'start to smoke filter tips regularly? 


Lew than 3 mos. 


3 mot-less than 9 mos. 

9 mos.:—less than 1 \*i yrs. 

1*/j yr*> — less than 2 Vi ; yrs. 

2 Yt yrs. — less than 3. Vi \ yt-s. . 

3 % yr*- or more _ 


Don’t know 


5 .. Why did ypu first start to smoke filter tips regularly? 


Don’t know ..13—Y 


6. What brand of non- filter-tip cigarettes were you smoking before 
you first started 1 to smoke filter; tips regularly? 


11-1 

Always smoked filters (voL) _ 

__.l4bl 

__„2 

rkmmUi 

_2 

_ J 

Chesterfield: 




3 

_ 4 


4 


Herbert Tareyton _ 

_ 5 

_ 6 

Kod 

6 

7' 


.7 


Old Gold:: 



Regular _ __ 

_ 8 


King 

_9 


Pill Mall 

_15-1 

12— 

Philip Morris: 



Regular _._ 

_ 2 


King 

. . .3 

13- 

Spud .... . . 

4 


father regular 

_5 

,.13-Y 

Other king 

_6 


Mr* regular brand 

_ 7 


Don’t know . 

_ Si 


Source: https://ww\ay,pdustrydocuments.ucsf.edu/docs/mthk0000 
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7*- Her* ts a. card with a Hit: of branda on it. (HAND RESPONDENT WHITE CARD) Are there 
never heard of? 


Never -*■ Brand 

heard Never itarted 
of tried on 


-I6~l —16-1 —20-1 


Du Maurier 1 7 9 

Encore 

3 

3 

3 

Herbert Tareyton 
(filter) 

4 

4 

4 

Kent .... 

— 3 

__3 

_5 

Kool 

— 6 

_I—6 

_^_6 


L St M_ 

Marlboro (filter) 

OH Gold (filter) 
Parliament _ __ 

Spud !____ 

Viceroy_ 
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110a. What brand did you switch to when' you! stopped smoking 
(brand in 9a)? (RECORD AT LEFT INUDaj COLUMN) 

>5 »*;. t .. «. . . _,v_ 

b. Why did you switch from (brand in 9a) to (brand in I0a>? 

? T z''~ .• «n: .. ‘ """"".. 

r: r" '3 .. %: v- » * fh i" ■ ■ ■ *3 - v . i (: 

- -.\r A -' ' fr «. 1 i v- 

*--£■ ■ * ---'i . I--*. . _ 

4^~ 

~ y Don’t know_43VY 


u*. And your present brand is__— is that right? 

(RECORD ATi LEFT IN 11 a.,COLUMN)' 


b. W’hy did you switch' to that brand from: your previous 
brand? 


Don’t; know . -45—Y; 

c: How long have youi been smoking your present brand? 

Less than 3 ■ mos. _ __ 46-1 

3 mos.—less!than.9 mos.___2 

9 mos.—less than H/i yrs. _3 

V /2 yrsi—less than 2Vj- yrs. _4 

2 \)2 yrs.—less than 31 J 2 yrs. __ 5 

. . 3^2 you—or over ____ 6 

Don’t know_____ 7 


12. Are there any ctheT things you ■ particularly like: about yw r 
present brand that you have net mentioned? 


_48^Y 


CHECK RECORDING BLANK AND ASK FOR ALL BRANDS NOT 
MENTIONED EVER IN QUES. 7*11. 

13^ That leaves (brands) as ones you have: tried but never 
smoked as a regular brand—is that correct? 

(RECORD AT LEFT INI 13a. COLUMN) 


IF RECORDED IN 13a 1 TRIED BUT NEVER!SMOKED"—ASK FOR 
PARLIAMENTS. MARLBOROS AND ONE OTHER Xd BRAND, 

IF ANY ... . ... - - . ■ 

13b. Why didn’t you ever smoke (Marlboro, Parliaments, other) 
as your regular brand? 

Marlboro: 




51- 

' - ' 52- 

Don’t know _52-Y 


Parliaments: 


.... U :t > : 49- 

... r 50- 

Don’t know_50-Y 


Don’t know 


53*- 

54— 

. 54*-Y 


ASK EVERYONE 

14a. If you couldn’t get your regular brand, what, brand! would 
ypu buy as a second choice? 

a. b. 

2nd Would 



choice: 

not buy 

Du MJturier_ 

_55-1 

— 37-1 1 

Encore __ 

.. .2 

_ 2 

Herb. Tareyton (filter)_3 

_3 

Kent _ 

_4 

_4 

L & M. 

5 

5 

Mirlboro ..._ 

_ 6 

. 6 

Old Gold (filter) 

.7 

.7 


8 

8 

Regent _ 

.... 56-1 

58-1 

Sano: (filter) - 

_ 2 

2 


3 

_3 

Vogue - 

_ 4 

_ 4 



.. 5 


6 

6 

Any filter . . 

_7 

XXX 

Go back to nomfilter: 


Regular size 

8 

XXX 

King size _ 

..9 

XXX 

Either 



regular or k 

ihg.... 0 

XXX 


X 

X/ 

Don’L know 

-Y 

..... V 


(Skip' 
*0 115) 


b* Is: there any particular filter brand that you would not buy? 
(If "yes"! What brand? (RECORD ABOVE) 

c* Why wouldn’t you buy that brand? Any, other reasons? 

59- 

60- 

Don’t know._60-Y 
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1003 751898 


















15. Mere is a card with a list of words and phrases: (HAND 
a.A RESPONDENT YELLOW CARD) Which of these words and 
phrases would you use to describe (Kents; etc.)? Any others? 
/. , Which of the words and phrases on the card would 
you use to describe (L 8l M, etc.)?; (ROTATE ORDER OF 
■RANDS ASKED) .. . 

Marl- Parlia- 

boro ment Kents L 8C M 

1., Tastes like a 

. real cigarette_11—11-14—1 -17-1-20-1 

. 2. Mins cigarette-- 2 - 2 -2-2 

* *' r 3., The cleanest smoke--3 -3-3 3 

: . 4. High class.__4 -4 - —4 4 

3. Snobbish__._3 -5-—- 3 1 -3 

.Poorly made_ ...——6 - 6 -— 6 : —6 

■ 7. Too expensive - __ 7 -7-7 7 

* 8 - Good value 

'i. for money _.—_- 8 -* 8 - 8 '- 8 

1 9 . Hard to draw on_9-9-9 9 

10 . Good flavor_ 0 - 0 - 0 -0 

11 ., Not enough taste-12-1 .— 115—1 - 18-1 — 21—1 

12 : More attrac¬ 
tive rip - 2 - 2 - 2 — —2 

13, Too strong ___3 . .. 3 — 3: - 3 

14i, Superior quality _ ... 4 4-4 4 

15. Odd or peculiar 

taste _ 5 .. 5 5 5 

16. Mild _ 6 _ 61 .. .. —6 6 

17. Up-to-dite _ 7 --7' . 7 7 

18. Distinctive _ 8 8 8 8 

19. Satisfying _ 9 9 9 9 

20 . Easy to draw on _0 0 -0 0 


16. Imagine for a minute that you were going to buy a pack of 
filter-rip' cigarettes for (is i housewife, etc.>— a pack of the 
brand he would most likely; smoke. Which of the brands 
listed on this card (HAND RESPONDENT PINK CARD) 
would you buy for (a housewife, etc) (even if' you ddn’t 
actually know one)? ,, - 

• ’ • J •< ..- ■ '1 ' ‘ 

'/ Glamorous Mile 

House- English- movie college 
, * wife man actress student 


Dui Miurier _ 

_23-1 

2 

__ 24-1 

. _ _2 

_25—1 

_26-1 

2 

Herbert Tareyton 

(filter)! 3 

_3 

__3 

_3 

Ui 

*U-..r 

T« ; - , ' 

t y r 

- * i; ■ ' 

Kent; 

4 

4 

.4 

4 

L 6c M ___ 

„_3 

_5 

_5 

_5 

Marlboro _ 

_6 

_6 

6 

_6 

Old Gold (filter) 

' ....... .7 

_7 

.-7 

.. 7 

Parliament . . _ 

_8 

_8 

_8 

_8 

Viceroy _ 

...._.. 9 

. 9 

.9 

_9 


Winston. __C _ ... 0 _... 0 - 0 

Wouldn’t use 

filler (vol.) i ...X .X .X . .... X 

Don’t know __Y _Y _Y Y 


Eroen wHaf you know of the various 

brands. 

which of th 

ese brands i 

of filter tips 

would >ou say 

has the 

(best taste, etc 

.)? 

(HAND RESPONDENT PINK CARD! 












Best 

Worst 

Best 

Worst 

Most 

Least 


Best 

Worst 

looking 

looking; 

type of 

ty pe of 

effective 

effective 


taste 

taste' 

package 

package 

package 

package 

filter 

filter 

Du Maurier . 

_27-1 

_28-1 

_29-1 

-30—1 

_31-1 

..32-1 

33-1 

.... 34-1 

Encore _ _ 

.... 2 

. 2 

.. 2 

_ 2 

_ 2 

__ . 2 

_ 2 

__ 2 

Herbert Tareyton (filter) _ 

_3 

_ 3 

_ 3 

_3 

3 

.. 3 

..3 

— 3 

Kent . 

4 

4! 

_4 

.... 4 

4 

_ 4 

. 4 

. 4 

L BC M .. .. ... .... 

. 5' 

5 

5 

.. 5 

. 5 

.5 

.5 

_5 

Marlboro . __ 

6 

6 

. 6 

_ 6 

6 

. 6 

6 

. 6 

Old Gold (filter) . .. 

_7 

. 7 

. .... 7 

.7 

. _7 

. 7 

. . ... 7 

..7 

Parliament .. _ 

8 

. 8 

8 

_ 8 

. 8 

8 

8 

_ 8 

Viceroy 

9 

9 

... .9 

9 

9 

.9 

9 

_9 

Winston __... 

. 0 

0 

_ 9 

_ 0 

. 0 

0 

_ 0 

_ 0 

Don’t know . . 

_X 

_ X 

_ X 

.......... X 

_ X 

.. X 

_ X 

. .X 


21 . 

Popular 
women _ 

with' 

_134-1 

_ 16-1 

19-1 

.... 22-1 

22 . 

Pbr me 


_2 — 

_ 2 

.2 

_ 2 

23. 

Not for 

me 

-3 . 

3 

_3 

. . 3 


None or 

know 

don’t 

_ 4 _ 

_4 

_4 

_ 4 
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18a. When'you go to buy your regular brand of filter tip*, do 
you find that:: 

• r ;; You never have any trouble finding a no re that V-: 

; ; w carries thetm---3^-1 

' OR 

!'-> - v. » i -^.t cm - i 

A few stores don’tcarry them, but most itores do:-2 


- - —. OR - - . v\-7 

Whilt many store* do carry them, a lot of stores don’t-3 

' OR 

Only a few stores carry your regular brand-4 


o * $ 


Don’t know:_5' 


b. Did you buy any filter tip cigarettes yesterday (Saturday) 
either fbr yourself or someone else? 

Ye. _36-1 (Ask cl 

No .._2\j 

Don’t know_3/ 


(Skip to 1 91 


c. How many did you buyi? 

By the 
pack 


1 pack 
2! packs — 


_37-1 

_2 


By the 
carton 


1 carton -... _ 5 

2 cartons . __6 


3-9 packs _3 3 or more cartons -7 

10 or more packs 4 Don’t' know 8 

(not carton)' 

<L Where did you buy them? 


Drugstore — . 38-1 

Vending machine .. 

4 

News^igar stand or store —2 

Other __ 

.. 5 

Grocery store or 



supermarket . -3 

Didn’t know - 

6 


19 a- To yiour knowledge,, L» i the price: of some filter tip brands 
higher than others,, or do they alll cost : the same amount? 1 


Some prices higher than others_39^1 (Aik b) 

All the same _2) 

Don’t know___3 


(Skip to 20) 


19b. W^hich' filter tip brands would you say are the higher- 
priced brandi? ■ • , - t i 

v b. c. 


Good buy 

Higher for Not a 
priced 1 money good buv 


Du Maurier_ 

Encore_ 


_40~1 
_2 


—42-1 
_42-4 


_.. 2 . 

.1.5 


Herbert Tarcyton 

(filler): _„_3_42-7 _1!_8! 


Kent 


L 8C M 
Marlboro: 


_4 —.42-0 

___5 43—1 

_ 6 43^-4 


_X 

_2 

_L5 

_8 

_X 

_2 

_5 


Don’t 

know. 

_3 

_ 6 

_—9 

_Y 

—_ 6 

_9 

_Y 

_ 3 

_ 6 

_9 

_ . Y 

_3 


Old Gold (filter) _. 7 — 43-7 

Parliament_8-43—0 

Regent_-41—1 _44-1 

Sano (filter): _2 _44- 4 

Viceroy_i_3 —44—7' -8 

Vogue _ 4 _... 44-0 .... _.. X 

Winston _5 _45-1 -. 2 

Other _ 6 

Don’t know . 7 

(FOR EACH BRAND RECORDED IN "b") 

c.; Do you think (brand) is a good I buy for the money* or 
don't you think they, are worth the price? 

(RECORD ABOVE) 


IF RECORDED [N 1 ?b ASK FOR: PARLIAMENT. MARLBORO 
AND ONE OTHER X'd BRAND, IF ANT 

d, W : hy do you think' (Marlboros, Parliaments, other) cost 
more than other brands? 


48- 

49- 

Don’t know 49—Y 

46- 

47- 

Don’L know _47—Y 


Other: 


50— 

51 - 

Don’t know 51-Y 
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1001751900 






















1001751901 


























BLUE SAME PRICE 

(land Parliament) „ 


BLUE 4 (and Parliament)-. 
REE) (and Parliament)'- 


_67-l (Ask 241 

_2 (Ask 25) 

’ 3 (Ask 25) 


BLUE SAME PRICE 




(and Parliament) 

■ , 67-4 

(Ask 

24): 

BLUE 2 (and Parliament): _ 
1 , . , 


(Ask 

26) 

BUFF' (and Parliament) _ 

6 

(Ask 

25) 


24. Parliament is considering making some changes in the present Parliament, I’d like to give you 5 packages of the present Parliament 
and 5 packages of the one they are thinking of changing; to. I’ll call back in about a week—after you have Had a chance to 
Knoke both kinds and become familiar with them^—to see which type you prefer. When would be a good time for me to call? 

25. Parliament is considering making some changes in the p r eserrt'PidTam^nt^ P^^lke^o^give you 5 packages of the present Parliament' 
and 5 packages of the one they are thinking: of-changing to; Of course , 1 the price varies somewhat fromstore to store, but present 

Parliaments sell for about (_^J^arotmd here, w hile most brands qf filter-tip■ cigarettes,, like Winstons i for example, sell for 

about (_). These new^Parliaments i would! sell for (; ). I’ll call back in about a week after you have 

Winston price pluj 4( 

had! a chancy-ttf'smoke both kindi and become familiar with them—to see which type you prefer, W’hen would be a good time 
for^me^o^call? 

26. Parliament is considering making some changes in i the : present Parliament,, I’d like to give you 5 packages of the present Parliament 

and 5 packages of the one they are thinking of! changing to. Of course:, the price varies somewhat from store:to store, but present 

Parliaments'sell for about ( _ . ) around here, while most brands of: filter-tip cigarettes, like Winstons for example, sell for 

about (....._),. These new Parliaments would sell for ( U I’ll call back in about a week after you have 

Winston price, plus 2 If 

had ,a> chance to smoke both kinds and become: familiar w:ith, themr—to see which' type: you prefer; W’hen would .be a good 1 time 
for me to call? 


Name of Respondent: _ 


Street: - 


Town: - 


Callback date: 


FACTUAL 

Economic level: 


Male _ 

____6»-1 

A .... 

68-7 

Female _ 

2 

B 

8' 



C _ 

_9 

Age: 






D __ 

_ 0 

. 1&-24 

68-3 



25-34 _ 

.. 4! 

Rice : 


_ 35-49 . 

_ . 3 

Wihite 

. 68-X 

50 and over 

.6 

Negro 

. Y 

- • • Interview Date 





(month) 

(day) 




Interviewer’s Initials. 

_ 
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1001751902 

















001751803 








\ 



31 kj Would you My you like these new Parliaments a lot better 
or only a little i better than the present Parliaments? 

Lot better-19-1 


Little better 
Don’t know 


_ 2 

_3 


b. Why do you like these new Parliaments better than the 

' . present Parliaments? 


ir.h V,' -J : irmt. 


i; 20- 


Don’t know _21-Y 


ASK EVERYONE 

32aj How did these new Parliaments compare to your regular 
brand? Would you sav you Ukedl tHenv a lot better than 
your, regular brand,; only a< little better, about the: same,, 
not quite as well or not nearly as well as your regular brand? 

.... 24—1\ 

_2> (Askbl! 


Lot better 

Little better - 

About the same -3 

Not> quite as welli _ 4 

Not nearly' as well 5 

Don’t know _ 6 (Ask b) 


(Skip to 353 


36. Here is a card with a list of wordj and phrases on it Which 
of these words or phrases would I you use to describe; the new 
Parliaments? (HAND RESPONDENT YiELLOW CARD) 


A) 


tl-3* 




1. Tastes like a real cigarette-JO-1 

2. Man’s cigarette -.—-2 

3. The cleanest smoke -^-3 

4. High class- -4 


b. If these new Parliaments were available at (?rr*t 2*T) more 
than your present brand, do you think you would ! switch 
to them or would you continue to smoke your present regu¬ 
lar brand? 

Switch to Parliament _ 25—1 


Continue with present __2 

, Don't know ... - 3 

QUESTIONS 33. 34 OMITTED ON THIS FORM. 


35. What things, if any, don’t you particularly like about the 
new Parliaments? 


Don’t know .. 29-Y 


5. Snobbish;_ 

6. Poorly made .... 

7. Too expensive-- 

8. Good value for money 

9. Hard to draw on - 

10. Good flavor 


_3 

_ 6 

__7 


_ 8 


11. Not enough taste —-X 

t- . .12J More attractive tip-Y 


I3j Too strong--— 

14; Superior qualify; --— - 

15. Odd or peculiar taste - 

16. Mild _ . 


17: Up-to-date _ 

18. Distinctive: . 

19. Satisfying 

20. Easy to draw on 


21. Popular with women; 
22u For me 
23!. Not for me 

Nbne or don’t know . 


.31-1' 

. 2 
_3 

_4 

_5 

6 

.. 7 

_ 8 

...... 9 

....... O' 

. X 


37a. ^LricK'of the two types of Parliament did you think was: 
better as far as taste or flavor is iconcemed? 


Present 
New _ 


(Ask b) 


No difference or dbn’t know 3 (Skip to 38) 
b. Why do you think that one has the better taste or flavor? 1 

" 1 ' L ; J V ' ' ' V • • ' 33- 


Don’t know 34-Y 

38 a. Just as far as appearance is concerned, which of the two 
do you feeb has the best looking package: (leaving aside the 
way it works)? 

.-. 33 . 1 ): 


Present _ 

New __ 

No difference ; 


■ don’t know 

b. Why; db you think that one is the best looking? 


) (A^kb) 

2 ): 

3 (Skip to 39) 


Don’t know-37-Y: 
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1001751904 

















319*. As far ail the boxes themselves go, forgetting the colors! 
v-.,. and lettering, which do you like best as a package for ciga- 
rettes? vi 


Present - 

New __ 


*38-11 

_ 2 ): 


(Ask b) 


- No difference or dbn’t know_3 (Skip ♦ o 40J 

b. Why d6 you like that box best? 


V .?• 


. «r '.c “-'I'S O'-7 


/?■' Don't kno 


39- 


-40—Y 


40a. Did you notice any difference in the filters in the two i types 
of cigarettes? ('If "yes") Which did you like better, or 
^ didn’t it make any difference? ; * 


b. Why did 1 you: like that one better? 


Don’t know 


434-Y 


41a. Both of the«e cigarettes 1 had what they calf "recessed" 
filters, the filter material doesn't come all the way out to 
the end! of: the cigarette. Which do: you prefer, recessed 
filters like these, or filter tips: where the filter material I is 
cut off even with i the end of the cigarette? 


41c. Why don’f you like recessed filter rips as well? 

S. . vr-d 

f .. . , xrt.T A l'J.; 


Don’t know - 46-Y 

■ -_v 

42a. How about the length of the two cigarettes? Did I you notice 
any difference in the length? 


Ye._ 

No_ 


47 -I (Ask b) 


Don’t know_3 


(Skip to 43} 


Yea 

' f 


b., Which did you prefer as far as length goes? 



41-1.) 




New 

;l_ 2 ! 

j; (Ask b] 

Present 

... 47-4 

Don’t know 

but noticed 1 difference 

No—didnit notice difference 



..... New _ 

_5 

.*1 

_4 ' 

ll 

; (Skip to 41) 

Don’t know 

.. 6 


C 


Recessed __ 

Even with end 
Don’t know 


_44—1 (Ask b) 

_2 (Skip toe) 

_3 (Skip to 42) 


b. Why do: you i like recessed filters bener? 1 


(Skip 

to 

421! 


Don’t know 


46-Y 


43. Would you be inclined to recommend the new Parliaments 

to a friend? I 

Yes .. 48-1 1 

No . 2 | 

Don’t know .. 3 * 

44a^~(f , OR ~THO$E KOI TOID OF^FRICE DIFFERENTIAL)^ | 

Would! you. expect these new Parliaments to sell! for more 
than the present Parliaments, less than the present Parlia¬ 
ments or at the same price? 

_ 49-1 }S 

(Ask b) 


(Terminate! 


b. Why: do you ! say that? 



Don’t know 


51-Y 
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,4*. : - v- > . - ^ Screen Interview. No,._ 

Job No. 861 February, 1956 Number___1___Plkce 


r ; - 


: - 


FOR PINK AND BLUE QUESTIONNAIRES ONLY: 

CROSS-SECTION _1_IO-I 

i 

OVERS AMPLE ____2 


4 . How Ibng ago'did you first it art to smoke filter tipi regularly? 


Less than 3 mot 


3 mo*. —lew than 9 mos. __2 

9 moi.-leu than 1*1 yr*- ..— 3 

1 *4 yr*.-less than 2 :, /j yr*- __4 

2 ^ ; yn-less than 3*4 yr*. -__5 

3 Yt yr*. or more - --- -- 6 

Don’t know _ . . . . ..7 


5.. Why did I you first start to smoke filter tipi regularly ?. 


13 - 


Don’t know . ,13-Y 


6 . What brand of non-filter-tip cigarette* were you smoking before 
you first started!to imoke filter tip* regularly?; 

Always smoked filter* (voL) -144-1 

Camels __2 

Chesterfield: 

Regular __. 3 

King _... ....- 4 

Herbert' Tlareyton __ 5 

Kool 6 

Lucky Strike ... 




Old Gold: 
Regular 
King .... 


Pall Mall 


..15—1 


Philip Morris: 

Regular . . - 2 

King -----—3 

Spud I -- 4 

Other regular ___— .5 


Other king _ 6 

No regular brand- 7 

Donlt know _ 8 
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7*. Here is a card with a list of brands on it. (HAND RESPONDENT WHITE CARD) Are there 
never heard of? 


any brands on that list you have 
13a- . 


Never Brand 

heard Never started 

of tried on 


Have Tried 
smoked but never 
regu- smoked 
larly regularly 


Commander _ 

Du Maurier _ 


Encore: _ 

Herbert Tareyton 
(filter):_ 


-16—1 _1&-1 „20-l 

_ 2 _ 2 _ 2 

_3 _3 3 


Kent_ 


-_4 

_3 



6 

6 

6 

6 - 

6 

6 

T. to M 

7 

7 

7 

. 7 

7 

7 


8 

8 

8 

8 

8 

8 

Old Gold (filter) _ 

-17-1 

—19—1 

- 2 U -1 

23-1 

... 25-1 

_27-1 


2 

r 

2 

. 2 

.. 2 

2 


3 

3 

3 

3 

... 3 

3 


4 

4 

4 

4 

.4 

4 


5 

5 

5 

5 

.5 

5 

Other filter_ 

XXX 

XXX 

_ 6 

6 

_ 6 

_ 6 




(Skip 




No regular brand 

XXX 

XXX 

. 7 * bill) 

. 7 

_7 

. 7 





(Skip 

(Skip 

(Skip 

Still! smoking brand 

XXX 

XXX 

XXX 

8 to 12!) 

_ 8 tdlllc) 

8 to 1 l:c:l 

Non-filter brand! 

XXX 

XXX 

XXX 

9 

9 

XXX 




(Skip 

Skip 



Don’t' know 

XXX 

XXX 

... 0 to 9a> 

0 to 1 Oa) 

0 

0 


7hj (Of those you have heard of) Which of the brands on the 8a. What was; the first filter-tip brand you smoked regularly 


list have you' never tried—('by never tried, I mean never 
smoked as much as a pack: of them) [1RECORD ABOVE IN 
7b COLUMN)! 


_4 

..7 

_5 

8 

_0 

_X 

_29-l 

— 2 ! 

4 



_8 

O' 

X 

_30~1 

4 

_J 

3 

7 

8 

0 

X 

... 31-1 

2 

_4 

_3 

XXX 

XXX 

XXX 

XXX 

XXX 

XXX 

XXX 

XXX 

sr-tip brand you 

a, COLUMN) 

irand in 

8a) as; 


IF RECORDED INI 7b ASK FOR PARLIAMENT. MARLBORO 
AND ONE OTHER X'd BRAND (IF ANY) 

C. Is there any particular reason why you have never tried 1 
(Parliament; Marlboro, other*)? 


Don’t know 39-Y 


None or din't know....33—Y 


9a. What: brand did you; switch to when you stopped smoking 
(brand in 8i>?' (RECORD ABOVE IN 9o. COLUMN) 


b. Why did you switch from (brand in 8a) to (brand in 9a)? 


None or don't know.35—Y 


None: or. don’t know . .. 37-Y 


Don't: know ... 41—Y 
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110*. What brand did you switch to when yon stopped smoking 
(brand in 9a)? (RECORD AT LEFT IN 10o, COLUMN]! 


fvjji. r j > v -it'/.■.. iti si v : v 

bL Why did you switch from (brand in 9a) to (brand in 10a)? 

ik'.Tl -TiV'' " .♦*'£ ' 

•’ : -rs..... -* » -:,' ?-o ..: . ,-•!. 

43- 

Don’t know_43-Y 


Via. And your present brand is_— is that right? 

(RECORD AT; LEFT IN 111o. COLUMN) 


' b. Why did . you switch to that brand from your previous 
brand? 


Don’t know_45-Y 

c. How long have you been smoking your present brand? 

Loss than 3: mos. __ 46-1 

3 mofc—less than 9 mos._„___2: 

9 mos.—less than l l / 2 yrs-_3 

1 Yz yrs-—less than 2 ^2 yr*.-4! 

2 V 2 y™.—l«s than P/ 2 yrs. _5 

.... _ . ... . 3Va yrs.—or over __ _6 

Don’t know_7 


T2, Are there any other things vou particularly like about your 
pre*"nt brand that; you . have : not mentioned? 


Don't know_48—Y 


CHECK RECORDING BLANK AND ASK FOR ALL_BRANDS NOT 
MENTIONED EVER IN O'UES; 7-11. 


IF RECORDED IN 13a 'TRIED BUT NEVER SMOKED"—ASK FOR 
PARLIAMENTS, MARLBORQS AND ONE OTHER X’d BRAND. 
IF, ANY' • * -• ** • - ■ -f" --i 

]3bj Why didn’t you ever smoke (Parliaments, Marlboro, other) 
as your regular brand?' ...... , 

Parliaments: 

• * ■ *. : « L r 

. ^ _ 49- 

• • :: . C- 50- 

Don’t know^__50-Y 



ASK EVERYONE 

14*. If you GOuldnif; get: your regulkr brand, what bra: 
you buy as a second choice? 


Herbj Tareyton (Biter) 
Kent . .. . _ 

_3 

4 

_3: 

4 

L & M ... .. 

5 

5 


6 

6 

Old. Gold (filter) 

... 7 

.... _... 7 


8 

8 


56-1 

58-1 

Sano (filter) .... _ 

.2 

.. -2 


3 

3 


.. .4 

4! 

Winston _ 

_5 

5 

Other filter 

_6 

_6 

Any filter_ 

_7 

XXX 

Go back to non-filter: 
Regular size 

King size .. 

8 

9 

XXX 

XXX 

Either 

regular or king 

O 

XXX 

None _ 

_ X 

_-. x; 

Don’t know ..._ 

_Y 

y( 

: any particular filter, bra 

nd! that 

you would 


(If. "y*«"l What brand? (RECORD ABOVE) 

Why: wouldn’t you buy that brand? Any other reasons! 


13a. That leaves (brandi) as ones you. have tried but never, 
smoked as a regular brand-—is that correct? 

(RECORD AT LEFT IN 13o. COLUMN) 


Source: https://ww\%ujflustrydocuments.ucsf.edu/docs/mthyjOOO 
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118 *. When you go to buy your regular brand of filter tip*, do 
you find that: 

You never have any trouble finding a store that 

carries them_,_35-1 

OR _ . . . _. v . . 

A few More* don’t carry them, but most stores di» •_2 

OR __... . 

While many stores do carry them, a lot of stores don’t—3 



Only a few stores \ carry your regular brand_4 

!-V Don’t know .5 

b. Did you buy any filter tip cigarettes! yesterday^ either for 
yourself or someone else? 

Yes_36-1 (Ask c) 

Mb_21 

[ (Skip to 19): 

Don't know_3/ 


How many did y;ou buy? 

By the 
pack' 

1 Dank _37-1 


By the 
carton 

.. _5 


2 

2 cartons 

, 6 

3 - 9 packs- 

_3 

3 or more cartons . 

_7 

10 or more packs 
(not carton) 

_4 

Don't: know _ 

8 


<L Where did you buy them? 


Drugstore__35-1 Ver^ng machine 4 

News-cigar stand or store_ 2 Other _5 

Grocery store or 

supermarket_3 Don’t know _ 6 


19* j To your knowledge, is the price of some filter tip brands 
higher than others, or do they all cost the same amount?: 


Some price* higher than others 

.... 39-1 

(Aik b> 

All 1 the same 



Don’t know _____ 

:.J 

(Skip to 20); 


Which filter tip 
priced brands? 

■ v* t ; 

brands would you say art the higher- 

• b. ’ c. ’ 

. f ■ -V,’ 

Higher 

priced 

Good buy 

for Not a 

money good Ibuy 

Don’t 

know 

Du Mkurier_ 

■ . . ' -40-1 

_42+11_ 2 

— -3 

Encore 

2 

42-4 5 

6 

Herbert Tareyton 
(filter! _ 


42-7 __g 

_:_ 9 

Kent _ 

__4 

_42-0 _X 

_Y 

L & M 


_43-1_2 

_3 


Marlboro__ 6 _43—4_ 3 ___ 6 


Parliament' 

8 

43-0 

X 

Y 

Regent .. ._ .. 

_41-1: . 

44*1 „ 

_2 __ 

—3 

Sano (filter) „ 

2 

44—4 

_5 

6 

Viceroy 

.. 3 

- 44-7 

8 

9 

Vogue_ 

_4 

44-0 

x 

Y 

Winston _ 

_5 . 

45-1 __ 

_2 .... 

_3 

Other . ... 

_6 




Don’t know _ . 

.7 




(FOR EACH BRAND RECORDED IN "b") 




c. Do you think (brand) is a good buy; for the money, or 
don’t you think they; are worth the price? 

(RECORD ABOVE!) 

(F RECORDED IN 19b ASK FOR PARLIAMENT. MARLBORO 
AND ONE OTHER X’d BRAND. IF ANY 

d. Why do: you think (Parliaments^. Marlboro*, other) cost 
more than other brands? 

Parliaments:: 

46- 

47- 

Don’t know _ 47-Y 

Marlboro*: 

48- 

49- 

Don’t know 49-Y 

Other: 

50- 

51- 

Don it; know 51-Y 


Source: https://wwv^ 4 pdustrydocuments.ucsf.edu/docs/mthk0000 
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1 

i 




GROUP I 


BLUE SAME PRICE 

(and Parliament) _ 


BLUE 4 (and Parliament):. 
RED: (and Parliament) - 


_67—1 (Ask 24) 
_2; (Ask 25) 


_3 (Ask 25) 


GROUP II 

BLUE SAME PRICE P ' 1 

< -*} . , ■’ ■ • ■ 

(and Parliament) 

G7-4 (Ask 24) 

BLUE 2 (and Parliament)-- 

(Ask 26) 

BUFF (and Parliament) 

6 (Ask 25:1 


t 


24' parliament is considering making some changes in the present Parliament* Fd like to giv^you 5 packages of the present Parliament 
and 5 packages of the one they are thinking of changing to. FU call! hack in about a week-—after you have had a chance to 
smoke both kinds and become familiar with them—to see which type you prefer. When would be a good tune for me to call? 

25. Parliament is considering making some changes in the present Parliament, rd like to give you 5 packages of the present Parliament 

and 5 packages of the one they are thinking of changing to. Of cours^'the price varies somewhat from store to store, but present 

Parliaments sell for about (..> around here^ while most brands'of filter^tip cigarettes,, like Winstons for example, sell! for 

about (_>. These new Parliaments would sell for (._ / ..>* I>U caIi back m about a week after you have 

Winstoa' price plus 4( 

had a chance to smoke both kinds and become familiar, with them—to aee which type you prefer. When would be a good time 
for me to call? / 

26. Parliament is considering making some changes in the present Parliament. Fd like to give you 5 packages of the present Parliament 

and 5 packages of! the one they are thinking of: changing; to. Of course, the price varies somewhat from store to store, but present 

Parliaments sell for about (_) around here, while most brands of filter-tip cigarettes, like Winstons for example, sell for 

about (1_). These new Parliaments would sell for ( . >. I'll call back in. about a week after you have 

Winstom price plus 2 1 

had a chance to smoke both kinds and become familiar with them—to see which type you prefer., When would be a good time 
for me to call? 


Name of Respondent:_ 


FACTUAL 


Street: 


Town: 


Callback date: 


Sex: 


Economic level: 


Male ... 

... ...68-1 

A 1 

6A_*7 

Female: .. . 

. . _ 2 

R 




c 

.9 

Age: 


D _ 

_0 

18-24 

... . 68-3 



25-34 _ 






Race: 


3 5-49 ... . .. 

5 

White 

_68—X 

50 and over. . 

__ 6 

Negro 

...._Y 

Interview Date 





(month) 

(day) 



Interviewer’s Initials 


re¬ 


source: https://ww\ 4 ^cdustrydocuments.ucsf.edu/docs/mthk0000 
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(PRICE DIFFERENT) 


We are testing several different kinds of cigarettes so I’d like 
to check to see just which ones I gave you. I think 11 gave you 
some packages of the existing Parliaments which sell for about 

_) around here and some of a new type which would sell 

for (_)' instead of (_) like Winstons or Marlboros. 

Is that correct? „ 


28 a. How many of the cigarettes of each of the two different 
j types have you smoked? t..; - .. ... i 

l| . - * Present New I 


_11~1 (Aikb) 


.11-6 (Aik b) 


Less than 1 pack 


1 to less than 3 packs- 


3 packs or over - 


-—V 


8 ( (Skip 
9\ 29) 


b. Why haven’t you smoked any of (these, the) cigarettes? 


IF SMOKED NO NEW PARLIAMENTS. TERMINATE 


29a. Leaving; aside the difference in' price* which, of the two 
cigarettes do you like better ?; 


Present _ 


_18—1 1 (Aik b) 


XXXX I (Skip 

_8 i 32:1 


No difference --3) (Skip XXXX f (Skip' 

Don’t know _ 4\ to d) -8 1 32:1 

b. Would y:ou uy you liked the present Parliaments! a lot; 
better or only a little better than the new Parliaments? 

Lot better . 19-1 

Little, better . _ 2 

Don’t know _3 


c. Why did you like the present Parliaments better than the 


d. Ndw considering everything.,taste, price; package and filter, 
which do you think voui would prefer to smoke?; 

(RECORD ABOVE) 


Why would you smoke those instead of the present Pirh: 

menu? 


(PRICE SAME) 


28*. How many; of the cigarettes of each of 
types have you smoked? 


the two Js 


Present 

_114-1 (Aikb) 


-11-fr' (Aikb) 


Leu than 1 pack . 


1 to less than 3 packs-3\ 


3 packs or over 


b. Why haven’t you smoked any of (these i Ihe) cigarettes? 


IF SMOKED NO NEW PARLIAMENTS. TERMINATE 


.2 (Skip tb 311 


No preference 


Don’t: know _4 


b. W’ould you say you: like the present Parliaments a lot 
better;, or only a little: better than the new Parliaments? 

9 


c. Why do you like the present Parliament! better than the 


Don’t know .„2I-Y 


Source: https://wwvjpidustrydocuments.ucsf.edu/docs/mthkOOOO 


30aj Everything considiredj, which of the two types we gave do 
you i like, the best? j 

Present _ 18-1 (Aikb) 


1001751913 







r 

r 

i 

r 

f 

r 


i I' 

If 


i 

i 

i 

ii 
i 
i 


31a- Would you lay you Idee these new Parliaments a lot better 
or only a little better than' the present Parliaments? 

Lot better_19-^1 

' *" Little better 1 - 7 


Don’t know 1 -3 


b. Why do ypu like these new Parliaments better than the 
present Parliaments? 


t. 


Don’t know_21J-Y 


ASK EVERYONE 

3,2a. How did these new Parliaments compare to your regular 
brand? Would y;ou say: you liked them a lot better than 
your regular brand, only; a little bener, about the same, 
cot quite as iwell or not nearly as well I as vour regular brand? 

Lot better _24-1 \ 

Little better _ — 2/ [Ask b) 

About the same -3* 

Not' quite as well 41 

Not nearly as; well .. j' 

Don’t : know ..__ 6 


(Skip to 3 5:) 
(Ask b) 


b. If these new Parliaments were available at tTTSx 2<f) > more 
than your present brand, do you think you would switch 1 
to them or would youicontinue to smoke;your 1 present regu¬ 
lar brand? 

Switch to Parliament _ 25-1 

Continue with present . 2 

Don’t know . 3 

QUESTIONS 33 34 OMITTED ON THIS FORMj 


35. What things, if any, dbn’t you particularly like about the 
new Parliaments? 


28— 


29- 


Don’tknow_29-^-Y 


35, Here ii a card with a list of words and phrases on it. Which 
of these words or phrases would I you use to describe the new 

Parliaments? (HAND RESPONDENT YELLOW CARD) 


;-J 1 A Ji 

> A V i i 


I. Tastes like a real cigarette 

_30-1' 

2 

3. The cleanest imoke_ 

4 


V. 7 

5 


6 

7. Too expensive_ 

.7 

8. Good value for money_ 

6 


9 

10. Good flavor __ 

_ 0 

11: Not enough taste ....._,_ 

_X 

12- More attractive tip _ 

_Y 

13. Too strong 

„ .31-1 

14. Superior quality_ 

___2 

15. Odd or peculiar taste _ 

_3 

16. Mild ....... . ..... 

_4 

17: Llp-tOrdate ___ 

5 

18, Distinctive ... 

_6 

19. Satisfying . 

..... .... 7 

20. Easy to draw on 

8 

21. Popular with women 

9 

22: For me .. 

_ 0 


23. Not for me 

None or don’t know 


X 

Y 


37a. Which of the two types of Parliament did you think was 
better as far as taste or flavor is concerned? 


(Aik b) 


Present _____ 32—ll) 

New ....... . 2 J 

No difference or don’t:know 3 (!$kip tto 3BJ 


b. Why do you 1 think that one has the better taste or flavor? 


Don’t know _ 34-Y 

38a. Just as far as appearance is concerned, which of the; two 
db you feel has the best looking package (leaving aside the 
way it works)?; 


(Ask b) 


Present _ 35-1 

New ......2) 

No difference: or don’t know 3 (Skip lo 39) 

b. Why'do you think that one is the best: looking? 


Don’t know 


. 37-Y 



Source: https://ww\^dustrydocuments.ucsf.edu/docs/mthkOOQO 
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Screen Interview No. ,„4' 




r 


Job'No* 861 February, 1956 Number .. .. .. ___.PIace 



FOR PINK AND BLUE QUESTIONNAIRES ONLY: 

. CROSS-SECTION I_I_.._10-1 

: OYERSAMPLE ..1_„2 


r 

r 

r 

i 

t 

i 

t 

L 

i 

L 

L 

L 

L 

l 

1 

L 


4 . Hdw long ago did you first start to smoke filter dps regularly? 


Less than 3 mos._1_J.-.-11-1 

3 mo*. — less than 9 mos. ---2: 

9 mos. — less than 1 ! V yrs. ....3 

1 % yrs.—less tham 2:1 i yraj __ 4 

2 i, /2 yrs. — less than . 3 Vi yrs. - -5 

3 Vi yrs. or more - - 6 

Don’t know __ _ _ — -- 7 


5.. Why did you first start'to: smoke filter tips regularly?; 


12 - 


13- 


Donlfknow ... 13-Y; 


fi. What brand of non- filter-tip cigarettes were you smoking before 
you first started I to smoke filter tips regularly? 


Always smoked filters (voL) _14-11 

Camels _IC..-2: 


Chesterfield: 

Regular __ -... ... 3 

King _ 4 

Herbert Tareyton _ 5 

Kool _. 6 

Lucky Strike __...-- 7 

Old I Gold: 


Regular __...___..._.8l 

King __”.._9 

Pali . Mill ____ —15-1 

Philip Morris: 

Regular _ 2 

King; . 3! 

Spud . 4! 

Other regular ____— 5' 

Other king___6 

No regular brand_—__7 

Don’t know _ 3 




Source: https://wwvoidustrydocuments.ucsf.edu/docs/mthkOOOO 
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■» a: ’' 


■' -*'• i- 


7». Here is « card with a list of brands on it. {HAND RESPONDENT WHITE CARD!) Art there any brand* on that list you have 
never heard of? • v. *; ♦>••• s . .. . ^ ^ * . • *• '* 


J { i:' 


7a. 


7b. 


Nfcver 

heard 

' of 


Brand 
Never started 
tried on 


, First 
switch 


Second 
•witch: 


Present 



Commander . 

_16-1 

_18-1 

_20-1 

_22-1 


Du Miurier 

2 

7 

2 

2 

v . 

Encore 

3 

3 

l 

3 


Herbert Tareyton 






(filter) . 

4 

___,4 

_1.4 

__/_ 4 

. *■ •- * '•. ■ 

Kent _ 

5 

_5 

. ___-5 

5 3 


Kool_ 

6 

_6 

_6 

___ 6 


—24—1 

....... 2 

-3 


—26-1 

c _2 


__5 

_6 


7 _7 7 

8 _ 8 _ 8 


L fit M __ 

Mirlboro (fiber) 

Old Gold (filter)-17=—1_19-1 _2IJ-1 

Pirli ament ^L~.SS.iSl. __ 2 2 SS 2 

spud-I--—:.L 3___3 _ 3 

Viceroy- 4_4 4 

Winston_ 


_7 

8 

.^23-1 

H_.2! 

„__i3 

-4 


_8 


1_5 

—_6 

__ 8 


4 —23-1 
_ 2 

__3 

_ .__4 


' __27-l , 

■*_ 1.2 

_3 

__4 


5_5 


Other filter_ 

XXX 

XXX 

No regular brand 

XXX 

XXX 

Still smoking brand 

XXX 

XXX 

Non-filter brand 

XXX 

XXX 

Don’t know 

XXX 

XXX 


(Skip 


_5 

_6 

_7 


_5 

_6 

.7 


(Skip 
8 to 12) 


(Skip 
8 to lie) 


XXX 


(skip 

0 to 9a) 


Skip 

0 tb 1 Da) 


XXX 

0 




■■ 13a 


Have 

Tried 


ttnoked 1 but nevet 


regu- 

smoked 


larly 

regularly, 


.28-1 

__2\, 


4 

5 


7 

8 

<r »\ 

0 

X 


_29-1 

_2 

- -T 

" 4 

5 

- 1 

_7 

__0 

__ 

_X 

; 

—30-1 

_2! 


4 

V 


_7 

__0 

_8 

_X 


- 31-1' 

_4 

_ 2! 

_5 


XXX 

XXX 

ikip 



lie) 

XXX 

XXX 


XXX 

XXX 


XXX 

XXX 


Don’t 

know 


(Ask b 


i-iLi_6 

_9 


Parlia¬ 

ment 

and/or 

Marl¬ 

boro 

and 

one 

other 

brand 

H 

"X’d”) 


_ r 6 

___9 

_Y 


_3 

_6 

_1_9 

_Y 


_3 

_6 

XXX 

XXX 

XXX 

XXX 


7b (Of those you have heard of) Which of the brands,on the 
list have you never tried-!—(by never tried/ I mean never 
smoked as much: as a pack of them) (RECORD ABOVE IN 
7b COLUMN) 


8a. What was the first filter-tip brand you smoked regularly? 
(RECORD ABOVE IN 8o. COLUMN) 


IF RECORDED IN 7b ASK FOR PARLIAMENT. MARLBORO 
AND ONE OTHER X’d 1 BRAND (IF ANY,) 


Is there any particular reason why you: have never tried 
(Marlboro, Parliament, others)?. 


Marlboro: 


None or don’t know,. 


34- 
J5- 

35— Y 


b. Why did you choose (brand in 8a): as your regular brand? 


Don’t know _39-Y 


Parliaments: 


32- 

33- 


None or. don't:know ._... 33-Y: 


Other: 


36- 

37- 


None or don’t know . .37—Y 


9a- What brand did you switch to when you stopped smoking 
(brand in 8a:)?! (RECORD ABOVE IN 9:0, COLUMNli 


b. Why did I you switch from (brand in 8a;) to (brand in 9a)? 


Don’t: know-_.41-Y 


Source: https://www.jndustrydocuments.ucsf.edu/docs/mthkOOOO 
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j Here is a card with a list of words andl phrases. (HAND 

’ V RESPONDENT YELLOW CARD) Which of these words and 

phrases would you use to describe (Kents, etc.)? Any others? 

'• Which of the words andl phrases on the card would 

’ ' you use to describe (L 8c M, etc.)? (ROTATE ORDER OF 

q' • BRANDS ASKED) 

. ; . . ‘ Marl- Parlia- 

.T. j; . ' . V - ■ ■ ; ‘ . ' ' boro ment Kents L &M 

• 1 f . 1. Tastes like a 

‘ j , ... real i cigarette_ 

• ‘ 2. Min’s cigarette_: 

_11^1 __14-1 

2 2 

_17-1 

2 

_ 20-1 

2 

3 J 3 

3 

3 


4 4 . 

4 

4 


3 5 

5 

5 


6 6 

... 6 

6 


7 7 

7 


i v' 8 . Good value 

8 8 

8 

8 


.9 9 

9 

9 


■*•• o n 

.0 

0 

H. Not enough taste ... 

- * 12 . More attrac- 

. 12-1 15-1! 

_ 2 .. 2 

_18-1 

2 

_ 21-1 

2 


3 _ 3 

.3 

3 

14. Superior quality _ 

15. Odd or peculiar 

taste . _ .. . . 

..4 ... 4 

1.5 .... 3 

_4 

. 5 

_4 

5 

16. Mild . 

... 6 ..... . 6 

_ 6 

6 

17, Up-to-date ... 

7 7 

7 

7 

18. Distinctive _ 

. 8 ... 8 

_8 

. .. 8 

19. Satisfying 

. 9 9 

_9 

_9 

20 . Easy to draw on 

21 . Popular' with 

womp,n 

_ 0 _ 0 

_13—1 16-1 

0 

^19—1 

0 

_ 22—1 

22. For; me _ 

_ 2 _ 2 

_ 2 

_ 2 

23. Not for me__ 

1 V 

_3 

_3 

None or don't 

know _ 

_4 _4 

_ 4: 

_4 




16.., Imagine for a minute that you were going to buy a pack of 
filter-tip cigarettes for (a housewife, etc.)— a pack of the 
brand he would meat likely smoke. Which of the brands i 
lifted on thb card (HAND RESPONDENT PINK CARD* 
would ! you 'buy fhr (a housewife, etc.) (even if you dhn’t 
: actually know one)? . 


Glamorous Male 

"■V“ House- English- movie college: 

wife man actress student 


Du Maunier 


24-1 


23-1 _26-1' 


Encore _„ 


~2 _ 2 


Herbert Tareyton (filter,) _ 3 ____3---3 

Kent___ 1 ___4 


4-4 


l & m_ 

Marlboro _ 

Old Gold (filter):_ 

Parliament _ 


-3 _. 


_ 6 _ 6 _ 


_5 

.. 1~6 


Viceroy ___9 


Wir 


. 0 _ _ 0 


Wouldn’t use 
filter (Vol.) 


Don’t know 


X_ 

Y 


. X _ 

. Y 


_ 8 .. 8 

_9.__.9 

_0 _0 

_X _X 

Y .. .Y 


•hat' you know: of the various 

brands,, v 

; hich, of these 

brand* 0 

f filter tips 

would you say 

has the 

(best taste, etc.)? 

RESPONDENT ."INK CARD) 












Best 

Worst 

Best 

Worst 

Most 

Least 


Best 

Worst 

looking 

looking 

type of 

type uf 

effective 

effective 


taste 

taste 

package 

package 

package 

package 

filfer 

filter 

Du Maurier ..... _ 

.... 27-1 

_28^1 

_29-^11 

_30-1-11 

_31-H 

__324-1 1 

_33—I! 

344-1' 

Encr*** ... .. _ 

.. 2 

. 2 

_ 2 

2 

2 

2 



Herbert Tarey^n (filter)' _... 

... 3 

......... 3 

_ 3 

3 

_ 3 

3 

_ 3 

_ 3 


4 

4 

4 

4 

4 

4 



L 8c .W ... ... 

.. 5' 

5 

_5 

_ 5 

_ 5 : 

5 

v 

_ 3 

Marlboro __ 

.._. 6 

_ 6 

. . 6 

6 

... 6 

..._6 

5 

6 

Old i Gold (filter) __ 

_7 


_7 

_7 

_7 

7 

_ 7 

_ 7 

Parliament _ 

8 

_ 8 ! 

8 

s 

8 

8 

r 

__8 

Viceroy . . .. 

_9 

_9: 

.... 9' 

_ 9 

9 

9 

__ 91 

_9' 

Winston _ 

... 0 : 

. 0 i 

.. 9 

__ 0 

0 

0 

_ 0 

0 : 

Don’t know . .. . 

_X 

_ X 

. ... X 

X 

X 

X 

_X 

.X 


Source: https://wwwij^ustrydocuments.ucsf.edu/docs/mthlfrQOOO 
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r 

F 

r 


r 


L 


t 


L 

L 

t 


t 


i 


i 

i 

it 

f 

1 

it 

In 


18 * When you go to buy your regular brand of filter tip*, do 
’ you find that: .^i ^ ^ - ' v. 

You never have any trouble finding a store that 
carries them-:----—- 


-35-1 


OR 


’ ' " A few stores donK carry; them, but most stores do-2 

. - , ■ *' OR ' v 

Whiib many stores do carry them, a lot of stores don’t- 3 

• ■ OR V •' •/ • 

Only a few stores carry your regular brand!-4 

.. .'/r - ‘ v. *>•; ' Don’t know: —5 ; 


b. Did you buy; any filter tip cigarettes yesterdiy (iSaturdiy) 
either for yourself or someone else? 


Yes__36-1 (lAsk.ci 

No -2|, 

Don't know _3/ 


(Skip to 191 


c* Hdw many did you buy? 


1 pack __ 


3 - 9 packs — 


By the 
pack 


By the 

carton, 

. 37-1 

1 carton - 

_5 

_2 

2 cartons _ 

_6 

__3 

3 or more cartons 

_7 

_4 

Don’t know _... 

_8 


(not carton) 


Grocery store or 
supermarket _ 


Some prices higher than others ... 39-1 ( Ask b) 

All the same __—2 

Don’t know — .---— 3 


(Skip to 20) 






, Which: filter tip 
priced brands? 

brands would you say are the higher- 


' b. 

c/ 



Higher 

‘pricedi 

Good buy 

for Not a 

money goodlbuy 

Don’t 

know 


40-1 

42-1 2 

3 


2 

42-4 5 

6 

Herbert Tareyton 
(filter) 

3 

42-7 8 

9 


4 

... 42—0 . . X 

. Y 

L & M 

5 

43-1 .... 2 

3 

Marlboro _ 

6 

.. 43—4 _ 5 

6 

Old Gold (fiber) 

: . 7 

... 43-7 _ 8 

_9 

Parliament _ 

_1 8 

43-0 .. X 

_. Y 



44-1 . .2 

_ „3 

Sano (filter): _ 

_ 

__ _ 2 

.... 44-4 ! _ 5 

_ 6 


3 

44-7. . 8 

_ 9 

Vogue _ 

... _ 4 

44-0 .. X 

_ Y 

Winston . _ 

. _5 

— 45-1 .. -2 

.. 3 

Other . _ 

___ 6 


Don’t know _ 

_ 7 




(FOR EACH BRAND RECORDED IN ”b")i 


c. Do you think: (brand) is a good buy for the money, or 
donb you think: they are worth the price? 

(RECORD! ABOVE) 


IF RECORDED IN 19b ASK FOR PARLIAMENT,, MARLBORO 
AND ONE OTHER X’d BRAND, IF ANY 


d- Why do you think (Marlboros, P a rl i ame ntS;, other) i cost 
more than other brands?: 


Marlboros: 


<L Where did yon buy them? 

Drugstore_38-1 Vending machine 4 


48- 

49- 

Don’t know _49-Y 


Mew*-cigar stand or store-2 1 Other -3 


Don’t know -6 


46— 

47- 

Don’t know_47-Y 


19*. To your knowledge, is the price of some filter: tip brands 
higher than others, or do they all cost the same amount? 


50- 

51- 

Don’t know-51-Y 


Source: https://ww\^dustrydocuments.ucsf.edu/docs/mtf]^0000 
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GROUP I fc ‘ GROUP II 


BLUE SAME PRICE 



(and! Parliament) 

67-1 

(Ask 24!) 

BLUE 4 (and Parliament)____ 

J2 

(Ask 25) 

RED (and Parliament) 

.... 3 

(Ask 25!) 


BLUE SAME PRICE - 

‘ ■■ 



*7-4 (Akk 

24) 

BLUE 2 (and Parliament) 

.... ^{(Aik 

26!) 

BIJFF (and Parliament) 

(Akk 

25) 




24. Parliament is considering mating some changes i in the present Parliament- I'd like to give you 5 packages of the present! Parliament 
and 5 packages of the one they are thinking of changing to. I’ll call back in about a week—after you have had a chance to 
vnoke both kinds land become familiar with them—to see which type you prefer. When would he-a''good time for me to call? 


25. Parliament is i considering making some changes in thejpreaent'Parliament. IULllke to give you 5 packages of the present Parliament 
and 5 packages of the one they are thinking of-changing to. Of course,,the price varies somewhat from store to store, but present 

Parliaments sell for about (_^^.^-around I here, : while most: brands of filter-tip i cigarettes, like Winstons: for example, sell for 

about (_). These : n$w -Parfiaments, would I sell for (: ). I’ll call back in about a week after you have 

Winston price plus 4? 

had! ajr^Lance^to smoke both kinds and become familiar' with therm—to see which type ypu' prefer. When i would be a good time 
^for'tne to call? 


26, Parliament is considering; making some changes in the present Parliament. I’d dike to give you 5 packages iof the present Parliament 
and! 5 packages of the one they are thinking of changing to. Of course, the price varies somewhat from store to store, But present 

Parliaments sell I for' about <--) around here, whilt most; brands i of filter?cip; cigarettes, like Winstons for example, sell for 

about (._). These new Parliaments would sell for ( ). PH call back in about a week after you i have 

Winston price plus 2s' 

had a chance to smoke both kinds and become familiar: with them-—to see which type you 1 prefer. When i would be a good time 
for me to call? 


Name cf Respondent* 


Street: 


Town: 


Callback date;: 


Time: 


FACTUAL' 


Sex: 

Male _6&-1 

Female .... ___ 2! 

Age: 

18-24 _68-3 

25-34 _ 4 

35-49 . 5 

50 and over ... . .. . 6 


Economic level: 

A -- - 6 ' 8 —7 

B _ _.8 

C -9 

B _ 0 

Race: 

White . 68 -X 

Negro ■ .... . Y 


Interview Date ______ 

(month} (day) 

Interviewees Initials . 


fO 


Source: https://ww\|Uijflustrydocuments.ucsf.edu/docs/mtl^OOOO 


10017519 ; 




















-V P 


: v--C JPWCE DIFFERENT) > ; - -y. 

We are testing several different kinds of cigarettes, so I’d like to 
check to see just which ones I gave you. I think I gave ypu some 

packages of existing Parliaments which sell for about (_) 

around here and some of the new type which would sell for 

(--) matead of (-) like Winstons or Marlboro*. I* 

that correct? 

28a. Hbw many of the cigarettes of each of the two different 
I types have you smoked? ; 

1 ^ Present .. New • »! 


Nbne _._ 

Less than. 1 pack 

1 to leas than 3 packs_3:f 

3 packs or over' 4f 

Don’t know S'l 


-114-1 (Askb) 

-—-4 


11-6 (Askb) 

__8 ( (Skip, 

/ to 

-9 ( 29] 


b. Why haven't you smoked any of (these, the) cigarettes? 


Present 


New 


Don’t know_ 


12 - 

13- 

-13-Y 


Both 


14- 

15^ 

Don't know _15-Y 

16- 

17- 

Don’t know_I7-Y 

IF SMOKED NO NEW PARLIAMENTS. TERMINATE 

29a Leaving aside the, difference in price, which of the two 
cigarettes do you like better? 1 


18-1 (Askb) 


Present 


New 2 lSk ‘P 

- 2 to 33) 


£ 

_18-5 


(Skip 
to 329 


_6 (Ask el 


No difference_ 

Don’t know__ 


XXX \ (Skip 
_8 /to 35) I 


-3‘ \< Skip 

—„ 4/tod) 

b. Would you say you like the present Parliaments a lot better 
or only a 1 little better than the new Parliaments? 1 

Lot better .. . 2 9-“-l! 

Little better __ . 2 

Don't k"^w _3! 

o. ^ hy do you like the present Parliaments barter than the 

new ones? 

20 - 

21 - 

Don’t know _ 21—Y 

d. Now, considering everything,, taste, pricey package and the 
filter, which do you think you would be most: apt: to smoke 
regularly if both, types, were available? (RECORD ABOVE) 

e. Why would you smoke those instead! of the present Parlia¬ 
ment*? 


Don't know 


22 - 

23-i* 

23-Y /' 


(Skip 
to 35) 



30. If both kinds were available, "which do you think you would 
smoke? Y 

Ptesem _18-1 (Ask 31) 

New _2! (Skip to 33)i 

Both _ \ _ 3) 

V ; (Skip to 35) 

Don’t know _4; 


V 


31 a. Would! you say; you; like the present Parliaments 1 a lot 
(setter, or only a little better than the new Parliaments?' 

Lot better _19-1 

Little better __ .2 

Don’t know _3 

t ■ 

b. Why do: youi like the present Parliaments i better than the 
new ones? 


Don’t know . .._21-Y 


r 


. 4 , 


'i 


1 


LI 

l) 

U 
ill 


Source: https://wwv^iadiustrydocuments.ucsf.edu/docs/mth^QOOO 
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If you couldn’t get these present Parliament!, and the new 
type of Parliaments were onty the Pirliament cigarettes 
available, what brand of cigarettes do you think you would 
■moke? - - • ■ . 


New Parliament_:__ 24-1 (Ask b) 

Du Maurier---2\ 

Encore:_!__3 II -• 

. Herbert Tareyton (filter) 1 ___4 

Kent _._5 

Kool _. • • ' 6 ' 

L & M , 

Regular'_____7 

King--gi 

Mirlboro ________9 \ 

Old Gold (filter) _!_ 25-lf <SklptocJ 

Regent ---21 

^Sano __31 

Viceroy_41, 


. Sano __ 

Viceroy_ 

Vogue_; 

Winatonj_ 

Other (filter) 

Non-filler ___ 

Don’t know ._ 


e? 

_9 (Skip to 35) 


Even i though you don’t like them as well as the present 
Parliament why do you like these new Parliaments better 
than other filter-tip brands?; - 


2 " 

1 

(Skip 

\ 

to 

27- ( 

35) 

27-Y 1 



Why d<b you like that brand better than these new Parlii 
menu? 


(Ski*, 
k to 
27- [ 36)I 


Donknow,_27-Y 


Would! you say you like these new Parliaments a lot better 
or onj^ a little better than the present Parliaments? 


Lot better ..... 
Little better 
Don’t know. 


Why do you Like these new Parliament*. better than the 
present Parliaments?; 


Don’t know_2I-Y 


35, , What things, if any, dbn’t you particularly like about these 
new Parliaments? * 'v; 


Don’t know_29-Y 


ASK EVERYONE . 

36, Here is a card with a list of words and phrases on it- Which 
of these words or phrases would I you use to discribe the new 
Parliaments? (HAND RESPONDENT YELLOW CARD) 


1. Tastes like a real cigarette 


2. Man’s cigarette . „ 

2 

3. The cleanest smoke: .. . 

.. .3 

4. High daw 

4 


5 

6. Pborlv made . . * 

‘ 6 

7. To© expensive 

‘ 7 


8 


. 9 


0 


. X 

12. More attractive tip . .. 

.Y 

13,, Too strong __ 

31-1 

14J . Superior quality___ 

. 2 

15. Odd or peculiar taste _ 

16., Mild . 

_3; 

_4: 

17. Up-to-date . .... 

5 

18. Distinctive .. . . ... 

_6 

19. Satisfying __ 

_7 

20., Easy to draw on _ 

_8 

21. Popular with women 

22; For me ... ... 

_9 

_0 

23, Not for me ___!_ 

_X 

None or don’t know 

_Y 


37a. Which of the two types of Parliament did you think 
better as far asitaste or flavor is concerned? 


Present ----32— 1) 

| (Aik b) 

New. ____ 2i 

No difference or don’t know_ 3 (Skip to 38) 


b- Why do you think that one has the better taste or flavor? 


Don’t know_34-Y 


Source: https://ww\4WBdM str ydocuments.ucsf.edu/docs/mtl^p000 
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T 

% 

i 

v 

i 

i 


38a* Jim as far as appearance is concerned, which of the two 
do: you feel has the best looking package (leaving aside the 
way it works)? s .. 


Present 
New I 


-35-1:) 


(Aklt b) 


No difference or donlt know_3 (Skip tb 3I9) 

b.. Why do you . think that one is the best looking?, 

- ' - : ' ' - ' ' 36- 


Don’t know._37-Y 

3?a* As i far as the boxes themselves go, forgetting the colors 
and lettering, which do you like best as a package for eiga-* 
rettes? 


Present __ 

New_. 


_3.8-1 


(Atkb) 


Nb difference or dbn’t know .. .3 (Skip to 40). 
b. Why do you; like that box best? 

39- 


Don’t know__40—Y 

4C*. Did y ou notice any difference in the filters in the two type* 
of cigarettes? (Ilf "yet") WThich did you like better, or 
didn’t it make any difference? 


Yes 

Present 

New 


-4H-IV 


(Ask b) 


Don’t know- 

but noticed difference _ 

No—didn't notice difference 


b. Why did you like that one better 


(Skip to 41) 


Don’t know-43—Yi 


41k Both of these cigarettes had what they call "recessed” filters,, 
. the filter material doesn’t come all the way out to the 
end of the cigarette. Which do you prefer* recessed filters 
like these, or filter tips where the filter material is cut off 
. even with the end of the cigarette? • * . - 

Recessed_._44-l (Ask b) 


Even'with end 
Don’t know_ 


_2 (Skip <f 6 c) 

3 (Skip to 42) 


bL Why do you like recessed filters >. better? 


45- 

46- 

Don’t know_46-Y / 


(Skip 

fo 

42) 


c. W'hy don’t you like recessed filter tip* as well? 

- 45- 

46- 

Don’t know _46-V 

42aJ How, about the length of the two cigarettes? Did you notice 
any difference in: the length? 

Yes _47-1 (Aik b» 

No _ 

(Skip to 43) 


Don’t know 


b. .Which did you I prefer; as far as length goes?; 

Present _ 47-4 

New _5 

Don’t know __... 6 

43. Would you be inclined to recommend the new Parliaments 
to a friend? 

Yes _48-1 

No_2 

DonY know _3 ; 


4 4aj, (FOR THOSE NOT TOLD' OF PRICE DIFFERENTIAL) 

Would ’yeu"?xpriTthtV^rv'P*riiaito, for more 1 
than the present Parliaments,, less than the present Pdri;a> 
merits: or at the same: price? 



b. Why do you say that? 


Don’t know- 


50- 

51- 

-51-Y 


I 

I 

l 

L 

I 

I 

l 

L 

L 

L 

l 

L 


Source: https://ww\ApaJustrydocuments.ucsf.edu/docs/mth^UOOO 
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PA 


^ Screen Interview No._..... ^ 

Job No. 861 February, 1956 Number_____L__.. Place.. 




FOR PINK AND BLUE QUESTIONNAIRES ON IT: 

CROSS-SECTION_____10-1. 

r , OVERSAMPLE ___1_:L_.2 


, 7 . , t 

1 v. 1 


1 

L 

L 

L 

L 

L 

L 

L 

L 


4. How. long ago did you first start to smoke filter tips 

regularly? 

6:. What brand of non-filter-tip cigarettes were you smoking before 



you first started to smoke filter tips regularly? 


• " Less than 3 mot - - 

11-1 





Always smoked filters (troL) —- 

14^1 

3 mosj-less than 9 mos. _ 

__2 

Camels. . . . 

.^2 

9 mot-less than 1 If. \ yrs. 

_ 3 

Chesterfield: 




Regular ___ 

3 

IVj yrs. — less than 2'j yrs. 

_4! 





King _ 

-4 

2 Yi yrs. — less than 3 if'j. yrs. . 

_5 





Herbert Tareyton __ 

5 

yYi yrs. or more 

_6 

K«oll 

6 

Don’t: know 

7 


.7 


Old Gold: 




Regular ... .. 

_8 

5.. Why did you first start to smoke filter tips regular! 

IV':?- 

King — . 

9 



PaH Mall__ 

1*-I 


12- 

Philip Morris: 




Regular _ . 

_2 



| King ._ - - 

_3 


13— 

' 




1 Spud .. . .... 

_ 4 



Other regular - ... 

_5 

Don’t know 

_13-Y 





Other king 

- 6 



No regulir brand' 

_ 7 



Don’t know .... ... — 

_ 8 


Source: https://www nd ustrvdocuments.ucsf.edu/docs/mthkOOOO 
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"«r* -■ rcj-. -7-^ 5 ~ '7* -> '. *> 


> «■.!■•.'-■Vi r.*"»v iT^rr-j «•• 


. 7«- Here is a card with a list of brands on it. (HAND RESPONDENT WHITE CARD) Are ther< 
never heard of? :v ,... . ^ 



7aj 

7b. 

84. 

9a. 

- J£±. ' : 

11a." 



. " 

• •“ 

• 1 



r ’ ' - ' iv ‘‘' " V v 

Never 


Brand 


" .io-rV. 

■' 


heard 

Never 

started! 

First 

Second 


- * " 

_of 

tried 

on 

switch 1 

•witch 

Present 

Commander _ 

_.16-1 

— 18-Ii . 

_20-1 

/ —22—1 

—24-1 

—26-1 


Du ! Maurier_ 

Encore: . ■ 

. Herbert Tareyton 
.(filter) _, 

Kent _ _V'. 

Kool 


~3_3 

-4:___4 ‘ 


any brands on that list yon have 


_ 13a. 

Have Tried 
smoked but never 
regu- smoked 
larly regularly 


__5 

(Ask b 
for 

X Parlia- 
i meat 

_2 

I and/or 
Marl- 


L & M 

... .7 

7 „ 7 

. -7. 

7 

7 


9 

Marlboro 1 (filter) 

8 

8 . 8 

g 

8 

8 

0 X OBrf 

Y 

Oldi Gold (filter) 

... 17—1 

19-1 21-1 

__23—1 

. 25-1 

_27-1 

\ one 

30-1 24 

.3 V 

Parliament 

2 

2 ._2 

2 

2 

2 


.6 

Spud 

_3 

3 3 

3 

3 

3 

7 * 81 » 

9 

Viceroy 

_ .4 

4 4 

4 

4 

4 

0 xl " x ' d "> 

Y 

Winston ___ 

_5 

__ -5 _5 

. 5 

.3 

_3 

- 3.14-1 _ 2 ' 

_3 

Other filter .. 

XXX 

XXX _6 

6 

_ 6 

_6 

_4 _5 

_6 



(Skip 






No regular brand 

XXX 

XXX .. 7 to 111 

'_ 7 

_7 

.... 7 

XXX XXX 

XXX 




(Skip 

(Skip 

(Skip 



Still smoking; brand 

XXX 

XXX XXX 

_8 to 12) 

. 8 to 1 lie) 

_8!t© Hell 

XXX XXX 

XXX 

Non-filter brand 

XXX 

XXX XXX 

_ 9 

_ 9 

XXX 

XXX XXX 

XXX 



(Skip 

Skip 





Don’t know 

XXX 

XXX _0 to 9aJ 

_... 0 to 10a) 

_0 

0 

XXX XXX 

XXX 


7b. (Of those you have heard of)' Which of the brands on 1 the: 11 8a. What was the first ; filter-tip brand you smoked regularly? 


list have you never 1 tried—(by never tried, I mean never 
smoked as much as a pack of them) (RECORD ABOVE IN 
7b COLUMN) 


IF RECORDED IN 7b ASK FOR PARLIAMENT^ MARLBORO 
AND ONE OTHER X’d BRAND IIF ANY,)' 

c. Is there any particular reason why you have never tried 
(Parliament, Marlboro, others)?' 


None or don’t know . _33-Y 


(RECORD ABOVE IN 8oj COLUMN) 


b. Why did you choose (brand in 8a) as your regular brand? 


Don’t know . .. 39^-Y 


9a. What brand did you switch' to whem you stopped smoking 
(brandlin 8a)? (RECORD ABOVE IN 9a, COLUMN) 


b. Why did you switch from (brandlin 8a) to (brandlin 9a)? 1 


None or don’t know • .. _ 35—Y 


None or don't know..37^-Y; 


Don’t know _41-Y 


Source: https://ww\^j43jdustrydocuments.ucsf.edu/docs/mt^,0000 
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18* When you go to buy your regular brand 1 of filter, tips, 1 do 
you find that : ^ '■ \ r.-i. •• , ; 

You never have any trouble finding a itore that 

carries them 1-1*-1-1- 


A'few. itores don’t:carry them, but most (tores do;-2 

_ or : 

Whili many : stores do carry them, a lot of stores don’t-3 

• ‘ OR • ‘ • 

Only a few stores i carry your regular brand ---4! 

Don’t know,._5 

hi Did you buy any filter tip cigarettes yesterday,, either for 
yourself: or someone else?: 


Yes _36-1 

No_2 

Don’t know 1 _3 


36-1 (Ask cl 

-2 V 


(Skip to 19) 


How many did you i buy? 


1 pack_ 

2 packs - 

3-9 packs 


.37-1 1 carton _5 

_2 2 cartons _6 

_3 3 or more cartons:-7 


ID or more packs _ 4 Don’t know 

(hot: carton): 


d. Where did, you buy them? 

JLJrugsrcu*--3.S-1 

News-cigar stand or store-2 


Grocery (tore or 

supermarket--3 


Vending machine . 4 
Other - 5 


19a Tio your knowledge, is the price of some filter tip ■ brand* 
higher than others, or do they all! cost the same amount? 


Some prices higher tham others-39-1 (Ajkb) 

All the lint ----2 7| 

{ (Skip to 20) 

Don’t know _ .-31/ 



19b. Which filter tip i brands would you «ay are the higher- 
priced brands? . - -v' >-• s . 



b. 


c. 



h- 

Good buy 




Higher 

for 

Not a 

Don’t 


priced 

money 

good buy. 

know 

Du Maurier_ 

_40-l 

1-42-1 

2 

3 


2 

- 42-4 

5 

.. 6 

Herbert Tareytom 






- 3 

. 42^7 

_ 8 

9 


... . 4 

42-0 

X 

Y 

L & M 

5 

43-1 

. „ 2 

3 

Marlboro_....__ 

6 

— 43^-4 

_5: 

_ 6 

Old Gold (filler) ... 

.— 7 

— 43-7 

_8 

_ _-9 

Parliament:_ 

_! _ 8 

43-0 

x 

_Y 

Regent: _ . __ 

_ 41-1 

jl_ 44-1 

_ 2 

3 

Sano (filter) . _ 

_2 

— 44-4 

.. _^5 

_6 

Viceroy ___ 

3 

44-7' 

_8 

_9 

Vogue . .. 

_4 

44-0: 

X 

.... Y 

Winston __ 

5 

... 45-1 

. 2 

_3 

Other ____ 

_6 





Don’t know .__ 7 

(IFOR EACH BRAN D RECORDED IN I "b”) 

c. Do you think (brand) is a goodl buy for the money, or 
don’t you thlink they are worth the price? 

(RECORD ABOVE) 


IF RECORDED IN 19b ASK FOR PARLIAMENT. MARLBORO 
AND ONE OTHER X d BRAND. IF ANY 


dJ Why do you think (Parliaments, Mirlboros, other) cost 
more than other brands? 


50- 

51 - 

Don’t know-5i-Y 



Source: https://ww#^ustrydocuments.ucsf.edu/docs/mtli|iQOOO 
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20a- Here ii a list of some of the materials that are used in the 
filters of different brands of filter tip cirgarettes. (HAND 
' ; RESPONDENT GREENI CARD) Which one of these db you 
think would do the best job of filtering? 


Best 


Activated char¬ 
coal fil ter_52- 

Ashestoa 



Cotton 
Paper filter 


Purocel I filter_6 


53-1 
_ 2 

I 

i: 

_5 

_6 


(Ask dll 



_7 ) 


(Skip toe) 

(Ski 

ip to 211 


8 


i. Do you. happen to know a brand which 

uses that material 

in its filter? (If ‘'yes") W’hat brand? 




b. 

d. 


Has 

Hits 


best 

worst 

Yes: 



Du Maurier _ 

54-1 

56-1 

Encore 

_2 

_2 

Herbert Tareyton (filter) _ 

_3 

_3 

Kent . .... ... . .. 

. 4 

4 

L & Mi . 

5 

5 

Marlboro .. .. . 

_6 

_6 

Old Gold (filter) ... . 

.7 

_7 

Parliament .... ... 

8 

8 

. Regent . ... .. 

_55-1 

_57—1 

Sano; (filter:) ... 

_2 

_2 

Viceroy .. .. . 

_3 

_3 

Vogue 

_4 

_4 

W’inston ___ 

_5' 

-5 

Other (filter): 

_6i 

_6 

No _ 

._.7 

7 

Don’t know ___ 

_8 

_8 


c. W'hioh one ofi the materials on the card do you think would I 
d6 the worst job of filtering (RECORD ABOVE) i 


d- Can' you think of a brand which uses that: material in, its i 
filter? (If "yes'") W’hat brand? (RECORD ABOVE) 


21. Do you usually amoke a regulir-size or a king-size cigarette? 

Regular size —__—61-1 Long-sire (VoL.)_ 4 

King-lire_*’ ' ’ 1 Either _"_„_li_5 

In-between _._3 i Don’t know __I__6 


Divorced_ 

Widowed_ 


1 


-4i- 


bj W’hat brand of cigarettes does your (husband) 1 (wife): 
smoke?, 

Does not smoke cigarettes_64-11 

Does not live wi.lili respondent' (votJ)_2 


Smokes: 

Du Maurier _65-1 

Encore _2; 


Herbert Tareyton 
(filter) _ 

Kenti ..... 

L & M_ 

Marlboro. .. 

Old Gold (filter) .. 


Parliament ___8 


Regent _ 

Sano (filter) _ 

Viceroy _ 

Vogye _ 

Winston _ 

Other filter _ 

Non-filter brand 
Don’t know _ 


22 What is your occupation? ‘ 

Executive and professional_62-H 

Small business 1 proprietor_L.2> 

'White collar___3 

Personal service and protective_4 

Factory labor_..___3 

Non-factory labor_6 

Farm proprietor_ 7 

Farm labor _ 8 

Housewife _ 9 

Other_0 

23a- Are you married or single?' 

Married _63^-1 (Ask b) 

Single_._ 


(SKIP TO INSTRUC* 

-3j TION i BOX TOP OF 

NEXT PAGE) 


66-1 

_„.2 

_3 

_4 

_5 

. -..6 

-7 

_8 



Source: https://wwv^i6idustrydocuments.ucsf.edu/docs/mtli^Qi)00 
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26. Parliament is considering making some changes in the present Parliament. I’d ILtce to give; you 5 packages of the present Parliament 
and 5 packages of the one they are thinking of changing to. Of course, the price varies somewhat from store to store, but present 

Parliaments sell for about <..) around here, white most: brandsiof filter-tipi cigarettes, like Winstons for example, sell for 

about (,-)■ These new Parliaments would sell for ( ),. I'll call back: in about a week after you: have 

Winston price plus 1 

had a chance to smoke both kinds and become familiar with them^-to see which type you prefer. W^hen would be a good time 
for me to call?. 





Source: https://ww\^ 4 pdustrydocuments.ucsf.edu/docs/mthk0000 


1001751938 



















(PRICE DIFFERENT) 


We are testing several different kindi of cigarettes, so I’d like to 
check! to see just which ones I gave youj.I think I gave you some 

packages of existing; Parliaments which sell for about (._) 

around! here and some of the new type which would' sell for 

(:-) instead of (l-) like Winstons or Mkrlboros. Is 

that correct? 


28a- How many of the cigarettes of each of the two different 
types have you smoked? 

Present New , : 1; 


None: _ _ 

Less than I pack_ 

1 to less than 3 packs 

3 packs or over __ 11 . 

Don’t know___1._ 


11-1 (Ask b) 


_8 (Skip 

> +o 

9 29) 


b. Why haven’ll you smoked any of (these, the) cigarettes? 


12 - 

13- 

Do n’t know.......13—Y 


14 

15- 

Don’t know _15—Y 


16- 

17- 

Don’f know.17—Y 

IF SMOKED NO NEW PARLIAMENTS. TERMINATE 


2fra. Leaving; aside the difference in price, which of the; two 
cigarettes do you like better? 


18-1 (Ask b) 


18-5 ISkip 

ia ^ 5 to 32); 


No differenc; 
Dcn’t know 


- 3 \<Sklp 
-—4 j TO d) 


XXX VCSklp 
_8 Jlto 35) 


be Would'you »ay you.like the;present' Parliaments a.lot better 
or only a little better than the new Parliaments? 

Lot better . 19-1 

Little better _.2 

Don’L know _3 

Why do you like the present; Parliaments better than' the 

new ones?; 

20 — 


d. Now, considering everything, taste, price, package; and the 
filter, which doyou think you i would . be most apt toismoke 
regularly if both t>l>ei were available? (iRECORD ABOVE) 


e; Why would you i smoke those instead of the present Parlia¬ 
ments? 

22- V 


(PRICE SAME) 


28a- How many of the cigarettes of each of the two different 
Vtypes have you smoked? 

- present New 

\ • - — • 

None _!___11-1 (Ask b) _11-6 (Ask b) 


less than 1 pack__2\ 


1 to less than 3 packs_3( 

V A 

3 packs or over_4l 


_8 ( (Skip 

( tb 

-—9 l 30) 


Don’t know_ 


b. Wliy haven*t; you smoked any of (these, the) cigarettes? 

V: 

■ \ ' 


12 - 

13- 

Don’t' know_13-Y 


16- 

17- 

Don’t know 17—Y 


IF SMOKED NO NEW PARLIAMENTS, TERMINATE 


30. If both kindj were; available, which do you think you would 
■moke? i 


Present .. 

_18-L 

(Ask 31) 

New ___ 

_.2 

(Skip+o 33) 

Both 

_3:1 


Don’t know 


(Skip ta 35) 


31 |a. Would you say you like the present Parliaments a lot 
better, or.onl); a little better than the new Parliaments? 


Lot better 
Little better 
Don't know 


b. Why do you like the present Parliaments better than the 
new ones?; k 


Don't know 21-Y 


Source: https://wwwjj3dustrydocuments.ucsf.edu/docs/mthh£)000 
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r. a-w-“w 


i 


38a- Just a* far as appearance is concerned, which of the two 
do you fleel has the best looking package (leaving aside the 
way it works)?, . > 


Present 
New _ 


-33-1 


(Aik b) 


No difference or don’t know_3 (Skip to 39) 

bw Why do you think: that one is the best looking? * 


37- 


Bon’tiknow-37-Y 

39a As far as the boxes themselves go, forgetting the colors \ 
and lettering, which do ypulike best as a package for ciga¬ 
rettes? 


Present ____38-1 

New _2 


(Aik b) 


No difference or don’t know 3 (Skip to 401 
b. Why do y;ou like that box: best? 

39- 


Don’t know_40-Y 

40 a- Did you notice any difference in the filters in i the two types i 
of cigarettes? (If "yM"| Which did you like berter, or 
didn’t it make any difference? 


Yes 

Pi L esent 

New .... 


Don't know 

but noticed!difference 
_Nor-didn ? t notice difference 

b. Why did you like that one better 


(Aik b) 


3 (Skip to 411) 

4' 


42- 


Dott’t know_43—Y 


(,411a, Both of these cigarettes had what they call "recessed* filteri, * J 

-the filter material ddesnY come all the way out to the . * 

end of the cigarette. Which do you prefer, recessed'filters 
like these, or filter tips where the filter material is cut off 
even'with the end of the cigarette? i'J'*'.- ■ 

Accessedi-i-l_44+li IAik:bl /V'jjii . ^7* 

2 (Skip toe) > "r* 


Even i with end 
Don’t know _ 


.3 (Skip to 421 


b- Why do you like recessed filters better? 

. ’ Don’t know_ 




45- 

46— 

_46-Y / 


I 

(Skip 

to 

421 

I 


c. Why don’t you like recessed filter tips as well? 


Don’f know^ 


45- 

46- 

^46-Y 


r 

i 

-* 1 Y : 

r 

S : K 

I 

I 


42a- How about the lingth of the two cigarettes? Did you notice 
any difference in the Ungthi? 


Yes.. 

No_ 

Don’t: know 


_47-l (Ask b) 

- 2 ) 


_3 


(Skip to 43) 


b. Which did you prefer as far as length goes? 

Present_47-4 

Nfew_5 

Don’t know._6 

43. Would you be inclined to recommend the new Parliaments 
to a friend? ~ 

Yea . 4S-1 

No_2 

D6n’t know _3 

44a^FOR__JH^5E^^l?I-^TQLJB-^ _PRICE ^DIFFERENTIAL), 

Would you 1 expect these new Parliaments to seU for more 
than tlie present' Parliaments, less than the present Parlla-^ 
merits or; at ihe: same price,? 

More _49-li 

Less_ 

Same price .. ._3i) 

Don’t know _4i 

x* r 

b. Why do you say that? 

S' 

J*' 

/" ^ 

/ 

51- 

t 

Don’t know_51-Y 


(Ask b) 


(Terminate) 


CT 


Source: https://ww\^4iplustrydocuments.ucsf.edu/docs/mth|^p000 
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V' ■ 


■s$m. 


c'.t- 

. \ )£•*■• 




^7^ 


>:-t 

•>0-^-7.*. 


i . .j---- * ■■' 

v. 




i ^ > ; 

>-' >£, 7 : V 


7 v'/? : -V‘ 


r 


r : * ;!".-• Screen Interview No. 

,. . MJ. *n \i-ff-' s ;-7v - Vt. ■. 

r Job No. 8611 February* 1956 Number_i;L_ 


MA 


..... .; y.i*v. ;j 'f * i> •'; v ... *i . it(-Vacy 

.Place... . —rtr._ 


r 


1 

woai 


* .. . i 


r 


r 


' d OA) ■ t . 

rg,.-... **** h 

'^Vbma 




FOR PINK AND BLUE QUESTIONNAIRES ONLY: ^ 
" CROSS-SiECTION ._ 


;.*;r .• 

j_y __ >- 


O 

' i-i* 


_10-^1 


0VER5AMPLE _ 

...C - 


r 


4. How long ago did you fint *tart to rooke filter tipi regularly? 




i tl- 


* . )»««* 

4. b^r.i L*** than 3 mo*. 


_11-1 


Y \ InV ^^‘ ‘ ' r '~ ’ 1 > 

* - ~ ■” *__I... ,1.^ o- -> 


[ 

L 

[ 

t 

L 

L 

L 

L 

IL 


3 mo*. —leu than 9 mo*. . 
i 


9 mo*.- 1pm than lVV yra. _ 

I Vz yra. — leu than 2'W yi™-. -- 


2 Vi yr*. — lew than' 3 Vi yr*.-5' 


l4 '‘ 3 Vi yrv or more- 

Don’t know_ 


. t--rfW' 


5.. Why did you fir*t *tart to rooke filter tipi regularly? 


; v ^-■ y ' 


L 

L 

L 

L 


Don’t know-13-Y 


6 . What brand of non-filter-tip cigarette* were you rooking before 
you fir*t rcarted to amoke filter tip* regularly? 

!_. < iX.: . i. ••• - - •">"> Jj'-O: i-iO 


Alway* crooked filter* (yoL)-14-1 

Camel* _ 


Chesterfield: 
Regular 
King — 


Herbert Tareyton 



-. * -■ 

.... 7 

Old Gold: ; - 

Regular _ 

7’*7 - - r7.;-i 

’_8 

JCing _ 


_9 




Pail Mali _ 


_25-1 


Philip; Morrii: 

- ■' Regular. _:__n_‘-2 

King ___3 


Spud 


Other regular 
Other king_ 


No regular brand!_ 

Don’t know __ 


_3 

6 

—7 

_ 8 


Source: https://www.jfi«U*8tetftouments.ucsf.edu/docs/mthkfdftfc 
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7*. Here is ■ card with i a'list .of'brands on iti (HAND RESPONDENT WHITE CARO) Are there any brand* on that list 
never heard of? 



/ v "‘ ‘V- 



7 a. 

7b. 

8a. 

9a. 

IPav 

•'-V - 

• •' 



Never 


Brand 







"** heard 

"Never 

started 

First 

Second 

4 - 



■ -■ ■■■ - ‘ ' 

of 

tried 

on, 

switch 

switch i 

- V - ■ ■ 

„ v 

. -C- ■ 




^ i 

4 <i /.ttcr 



- 


Commander _ 

_16-1 

_18-1 

_20—1 

_22—1 

.24-1 


.?<?! - _12i_ 

Have Tried 

_ smoked' but never 

regu- smoked 
(ar!y regularly. 


Du Maurier 
Encore _ 


_ 28-1 _2V 

—‘' — 5 

-7-» 


Herbert Tareyton 
(filter) _ 


-2*iVO 


> ? <* - 


ST* 

. ; 4 

w*’ *->' 

•*r***s' 

V- i 


'Marlboro (filter) ^8''^* 7 

•'•ixeucrc** 

Old Gold (filter)_17-1 _19^I 


_7 

♦»:t>r*-*d g -FaT' 


Parliament __ 

‘ Spud - <U 

Viceroy __1 

Winston . 
Other filter 


_ 2 _ 2 _ 2 

»* e>*si- ^r/aeiA ^ 


XXX XXX 


4 _4 

?! nr-js.*> ■ 


No regular brand XXX XXX _„* 

SdU ranking brand XXX XXX XXX 

Non-filter brand .XXX XXX XXX 

Don’t know_XXX XXX '< 


(Skip 

7+o 111_7 


(Skip 

_8 to lie) 


9 

Skip 

„ 0 to 1 Ooi) 


-... U - A, 

-29-1 _.2? 

4 - 3 

| cartia- -- * 

maul v 

and/or 

7 8 



aid *' Y 

_30-1 2 j 

o«o 

•*' 4 5 

0 l Otf 

7 8 

H Q 

0 X 

■■ r<r ) Y 

. .... I 

iti .1 rl 

_3 

_4_3 

_6 



XXX XXX 

XXX 

XXX XXX 

XXX 

XXX XXX 

XXX 

XXX XXX 

XXX 


7b. (Of those you have heard of) Which of the brands on the ! 8 a - What: wasi the first: fiker-tip brand you smoked regularly? 


list have you never tried-U-(by never triedj.,1 mean never 
smoked as much as a pack of them) (RECORD ABOVE IN 
7b COLUMN) 


(RECORD ABOVE IN 8aj COLUMN) 


b. Why did you choose (brand in 8a) as your regular brand? 


IF RECORDED IN 7b ASK FOR PARLIAMENT. MARLBORO 
AND ONE OTHER X’d BRAND (IF ANT) 

* C. Is there any. particular reason why you. have never tried 

('Parliament, Marlboro, others)? 

* . \ 


Don’t know_39-Y 


Nona or don’t : know_33—Y 


9a- What brand didlyiou switch to when you shopped smoking 

(brand in 8a>? (RECORD ABOVE IN 9b. COLUMN) 


b. Why did you switch firom (brand in 8a) to (brand in 9a)? 


None or don’t know ^35—Y 


None or don't know- 37-Y 


Don't know-43-Y 


Source: https://ww^iBdy^t, jments.uc ‘ 5C locs/mt|jlsQOOO 
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O'.- 


mi 




110*- What brand did you switch to when you stopped rrnoking 
u (brand in 9a)? (RECORD AT LEFT IN 10a t COLUMNI] 

v " ri > • 

JUit-ts W£-*'740ftt.s 4--GV*AH » - L:^J ' nrr tfO 

**o*/ rHj-^ K"**^ ’:«v .njl v i vai bt«av<W. 


hi Why didiyou twitch from (brand in 9a) to (brand in 10a)? 


.'-.I *vl 

jrtSbbuytr tv •tjj-. 


;.«-r 

■ vll v»y-q 


f-OT ... ■ J~Pt 


.. '.'■W'l 

Don’t know_43—Y 


? -'iiif'fi i-.v I- . .t 

11 *. And your present brand is__ b that right? 

(RECORD AT LEFT IN Ha. COLUMN) . ... . . 

* ...— **■. .... » . ......... ..-is'd 


? h. Why did 1 you twitch to that brand from your previous 

brand? --v-*■*.- 


OopV know_45-Y 


c- How long have you been nocking your present brand? 


L«a than 3 mo*. _ 1..’ 

3 mot—let* than 9 mot- 

9 mot—lest than 1 Va yrs. _ 

IV2 yn-—le« than 2 i /2 ? r ‘- 

2Y2 y«*—l**s than 3l/ 2 yra 

. 3Va yr*-or over _ 

Don’t know. ^ --■ » >» 


12. Are there any other things you particularly like about your, 
present brand that you hive not mentioned? 


Don’t know:—_48^Y 


CHECK RECORDING BLANK AND ASK FOR ALL BRANDS NOT 
MENTIONED'EVER IN QUES. 7-11. 


13*- That leaves (brands) as ones you have tried but never 
smoked I as a regular brand—is that correct? 

(RECORD AT LEFT IN 13oj COLUMN) 


IF RECORDED IN 13a ’TRIED BUT NEVER SMOKED"—ASK FOR 
PARLIAMENTS, MARLBOROS AND ONE OTHER 3Cd BRAND. 

IF ANY -.v.. c. •• .-.a, . , .■ j. : ..... -> ... - 


13b. Why didn’t you ever smoke (Parliaments, Marlboro, other) 
as your regular brand? t - A _ 

Parliaments: 

■; ..{ * 49— 


Marlboro:: 

.. A -* . 


S .. *. 

<? ... ? 


ASK EVERYONE 


14*- If you couldn’t get your regular brand, what brandi would 
you buy as a second choice?; 


Du Maurier _I_5: 

Encore_ 

Herb. Tareyton (filter.) _ 
Kent __ _ 


L & M_ 

Marlboro_ 

Old Gold (filter) 
Parliament _ 


Regent _.__ 

Sano (filter)_ 

Viceroy_I 

Vogue _* _r.. 

Winston _ 


Anv filter . 

_7 

XXX 

Go back to non-filter: 


v«:*Frt: Ji< 

Regular size __ 

_8 

XXX 

King size ____ 

_9 

XXX 

Either 



regular or king_ 

_0 

XXX 

None 

_X 

_x; 

Don’t know 

Y 

. Y 

Is there any parriculir filter brand that ypu would 

(If "yiet”) What brand? (RECORD 

ABOVE) 


c * Why; wouldn’t'you buy that brand? Any other reasons? 

39— 

60— 

Don’t know,_60^-Y 


Source: https://ww|f^»sius4ijydocuments.ucsf.edu/docs/mt|iWiflOO 
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15. Here is a card with a list of words and phrases. (HAND 
C w, RESPONDENT YELLOW CARD) Which of these wordi and 
phrases would you use to describe (Marlboro, etc.)? Ainy 
, others? Which of the words and phrases on the card would 
' ll “' you use to describe (Parliament, etc.)!? ( ROTATE ORDER OF 
BRANDS ASKED) 


yv 


1 . Tasteslike a ; 

^ real cigarette __ 

Marli 

boro 

Parlia¬ 

ment 

Vice¬ 

roy 

Wins¬ 

ton 

_ 11*1 

2 

_14-1 

7 

—17-1 

7 

_ 20-1 

2 

3. The cleanest smoke 

_ 1 

3 

3 

3 

4. High class .4 

■ * 

! 

1 

” ~ 4 


5. Snobbish 

5 

5 

3 

_3 

6 . Poorly made 

6 


___6 

* 

7. Too expensive 

7 

7 

7 

7 

> 8 . Good value 






8 

8 

ft 

ft 

’ 9. Hard to draw on 

9 

9 

_9 

0 

10 . Good flavor "inn. 


-- 0 




. 11 . Not enough taste 


12*1 _15—1_18-li _ 21-1 


12 . More attrac- 








•- - tive tip_ 

2 

2 

_ 2 

- 2 

Marlboro 

6 

_ 6 

13. Too strong 

3 

_3 

_3 

_3 




14. Superior quality_ 

4 

_4 

4 

_4 




15- Odd or peculiar 





Old 1 Gold (filter). 

_7 

_7 

taste _ 

5 

_5 

_5 

5 




16. Miidi 

6 

_ 1_6 

——6 

. _ 6 

Parliamenti __ 

_ 8 

_ 8 

17. Up-to-date 

-7, 

_7 

7 

7 





20. Easy to draw on 

21 . Popular with 
women 

22 . For me 


23. Not for me_.. 


None or don’t 

know __ 



-4 _ 4 __ 


1l&. Imagine for a minute that you were going to buy • pack of 
filler-tip cigarettes for (a truck driver, etc.):—a pack of the 
brand he would most likely smoke. Which of the brands 
listed on this card (HAND RESPONDENT PINK CARD) 
would you buy for (a truck driver, etc.) (even if < you i don’t 
^ . actually know one)? 


r d ;.. 


•■•in-. 


Truck Sten- Bank 

driver Doctor ographer president 


-23*1_24-1 


_26-l 


Du Maurier _ 

Encore_ 


Herbert Tareyton (filter) 3_3_~3 _3 

^-..,.i ni.cTj t-r . v , .’ A J ( 

Kent --- 4 _ 4 _ 4'. _ 4 


L Be M 


Viceroy 


Winston 


Wouldn’t use 
filler ■ (VoL) 


Don’t know 


Y 


X 

Y 


_X „-X 

-Y _Y 


From what you know of the various 

brands, which of: these 

brands of 

filter tips 

would 1 you say 

bas the 


(HAND RESPONDENT PINK CARD) 






- 


--- 

_ 

-■ - r ' 


Best 

Worst 

Best 

Worst 

Most 

Least 


~ Best 

Worst: 

looking 

looking 

type: of 

type of 

effective 

effective 


. taste 

taste 

package 

package 

package 

package 

filter 

filter 

V7/ - ’ -V = 

Du Maurier 

27-1 

_28-1 

_29-1 

_30-1 

_3.1*1 

— 32-1 

_33-1 

_34-1 

Encore 


2 

2 

2 


2 



Herbert Tareyton (filter) _ 



3 

3 

v 

1 


2 

Kent 

... 4 

4 






3 

L 8 C M . 

_5 

_5 

_5 

_ 5 


-4 

-4 

- 4 

Marlboro 

_ 6 

_ 6 

_ 6 

_ 6 

5 . 

j 

47 

-5 

5 

Old 1 Gold (filter)_ 

_7 

_ 7 

_7 

_7 

_7 

-D 

7 


6 

Parliament ... 

_8 

_8 

8 

_ 8 

- ~ g 

s 


y 

cr 

Vicerov 

—9 

_9 

_9 

_9 

_ 9 

o 


-o 

Winston i __ 

_ 0 

_ 0 

__9 

_ 0 

_o 

0 


9 

Don’t know 

_X 

_X 

_X 

X 

__X 

_X 

_X 

0 1 

_X 


Source: https://w\Af>iHB6luSiiiydocuments.ucsf.edu/docs/m1Jj)ij;0000 
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I 


mm 


- j 


20*- Her* Li a list of toot of the material* that are used In the 
filter* of different brand* of filter tip cirgarette*. IHAND 
RESPONDENT GREEN CARD) Which one of'the* do you 
think would d6 the best job of filtering? . j 

v ’ --.I*'-#•<% .• ****■ * , x *i * . *■ /.r 


1 i lv^ _ 

VTJS.. . 

-- — --- Best 

^ Activated char¬ 
coal filter_52-1 )! 


I 

Y 

i 

. a-. 

vr r - 

f 


Asbestos __ _ 

Cellulose ace- ■ 

tate filter -—3/ (Ask b) 


Cotton _ l_ 

Paper filler — 
Punxrel filter - 

\ V- At 

Nona -— 


Worst 


33-H 
_2 


Don’t know '1 —.8; 


(Skip to c) 

- 


: (Ask d> 


. r*. r*n " 

( Skip to 21) 


, ,J b, Do you happen to know a brand which uses that material 
in its filter? (If "y*a") W'hat brand? . ,t» »:w 


V^v . ►. 

Yes: * " 

Du Maurier 
Encore - 


b. 

Has 

best 


<L 

Has 

worst 


Herbert Tareyton (filter)_ 

Kent_ 


54-T-56-1 

._3 _3 


_4 


L SC Mi- 
Mar,1 boro: 


Old! Gold (filter) 

Parliament - — - 

Regent _ 


_5 5 

_-6 —__6 

_7 --7 

_8 _8 


_53-l _57-1 


Sano (filter) 
Viceroy _ 


t-'?r -„_ . fc'O- 

_____Vogue_ 

Winston 


Other (filter) 


21. Do you usually smok* a regular -*lm or a kuig-«ixe cigarette? 

Regular sir* -61-1 Long-wxa (ivol.) -4 

■* -;* l. - ■ ■ - 

.. King-sir* -2 Either ---3 

In-between _3: Don’t know_6 


_ •../s *1 .. 

22 What is your, occupation? 




^ « Executive and professional _62-1 

Small business proprietor __ 2 

_Ua*,c - collar ---—--3 


Personal service and protective_4 

Factory labor_5 


v-v*. v. , —iv ; 


Non-faotory labor 
Farm proprietor _ 

Farm labor__ 

Housewife_ 

Other_ 


- 9 

_0 


23aj Are you married or single? 

Mirried__63-li (Ask b): 

Single__2\ 


Divorced! ... 


W’idowed 


b. What brand of cigarettes does: your (husband) (wife) 
smoke? : 



7 7 : 

Herbert Tlareyton 




3 

Don’t know 

S ft 





Kent 

_4 



L Sc Ml_ 

_3 


do the wont job of filtering (IRECORD ABOVE) 


d. Can you think 1 of a brand which uses that material in its 
filter? (If ’'yes") W'hat brand? (RECORD ABOVE) 


Does not smoke cigarettes . 


■1 

Smokes; 


Doe* no? live with respondent (voL>„ 

... V * 


Du Maurier _ 


_65-l 


Marlboro _6 

Old Gold (filter)_ 7 

Parliament _8 


Regent 

Sano (filter) 1 _ 

Viceroy _ 

Vogue _ 

Winston __ 

Other filter _ 

Non-filter brand 
Don’t know .. 


! (SKIP TO IN5TRUC- 
- 3 Til ON BOX TOP OF, 
\ NEXT PAGE) 

~4 


— 64—1 

_1__2 

— 66-1 
_ 2 

_3 

_4 

_5 

_6 

_7 

8 




Source: https://wwv^uady§J/-ydocuments.ucsf.edu/docs/mthfeftOOO 
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rtftrtli:yi;»».i'. ; * r -.n3^i‘i»-^ : * , **r-- **vr. ."•c.-.« v 

V: '* • .'s-iVa'.'. i.Jft*4 JW35 or -ui? ..»>•* wy 

' '4-U. * _. i nj t. ,j. »V, - j ,, .- . 

-'--'i./*'-”. ' V ■■".*■ 

T: teSrMN'**" - v ’ .'-owfthiit./'.irf vm'tr.'H) 

-* i '.■' ** ' - " i V**'• t»#i 

*. V**°» .t-Kun,^ v.j.f« urt.-? --tiiOp.-i«j*r-vifc. 

*yf j a.au'i • ; «i):M .ittif x :. ; >A<1 

: _ r.IWj i-il, ; 

i ■ , 4 L. . ,. . iTjd iLlt-i , '- : * 

t'X-**** >X:J ALL MARLBORO SMOKERS 

Xlti*^ w-Vf Jjud*■«.;*-■ d *j*r9ehaM.*Mi :«»?-•- (BLUE AND MARLBORO) 


^ Va -JX r>i i’-’-m* '• 

*3 ** xir.. -?.»> •« I r.. - w i . i-i.V .J'.'it . -.»*■*- • ■« 

iir4- . j--^ j*—.'■' 1 ' 7'- • 
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27. Parliament i* conridiring making tone change* in the present; Parliament. Ed! like to give you 5 package* of : the new Parliament 
and 5 package* of Marlboro*. Of course,, the price variei somewhat from rtore to More, but present Parliament* sell for about 

(__) around ! here^, while mon brand* of filler-tip ciganecte* like Marlboro* sell for about (_)„ These new Parliament* i would 

•ell for L )» I’D call back in about a week after you have had a chance to imoke both kind* and become 

C-i„. Mkrlboro price plu* At X ( 

„ familiar with them—to »e* which you prefer. When'would be a good time for me to call? ... !. V7u * 


-■ — — - . ..'X ■ . , 

' 

U **.?'*!>i, i. 

FACTUAL 


^ X. ? y . \ *. >i ;* i, j\ 


Se»: v' ‘ 

. IV 

Economic level: 


- . ■ .. .. 


Male 

68-1 



.. . . 3.4 fX- i ^r:i 


Female_'_1. 

: 7 

B 

es 











C. 

9 

, - t ..o. 

1 

Age: 


D 

0 

T own: 


1&-24 

68-1 






_4! 

Race;: 







Callback date: ___ _ 


35-49 1 

_ 5 

White : ____ 

68 -l-X 



50 and over_ 

_ 6 

Neoro 

Y 

Time: _ 






(month} 

(day) 


/ ,V * v .^,> 




Interrieweri* Initial*_ 



w. 


Source: https://ww^ifi4i4Strydocuments.ucsf.edu/docs/mthJjvOOOO 
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. '4. 


We are testing several different kinds of cigarette* so I’d like to 
check to see just which one* I gave you. I think I gave you some 

new Parliaments which would sell for <_), less than the 

(-)] which existing Parliaments sell for, but more than the 

(-) which MiHbono* sell for around here. Is that correct? 

28k- How many of the cigarettes of each of the two different 
types have you smoked? V 

Marlboro Parliament 


■* _ ' - 

Nona 

-1I-1IAU b)„ll-6 

1 to fen than 3 packs 


3 packs or over _ 

4 « 

Don’t know 



(Ship 
fo 299 


b. Why havenlt you smoked any of (these, the) cigarette*? 
Marlboro - ^ * * ** ' - 




Parliament 


r -Vr-< * firjjyti > . .* X, 


Don’t k l now_ 


12 - 

13- 

_13-Y 


Both; 


14- 

15- 

Don it know-15-Y 

f 

16- 

17- 

Don’t know _17-Y 


IF SMOKED NO PARLIAMENTS, TERMINATE. 



' ' -• - -..-. 



29a- Leaving aside the difference in 
cigarettes do you like better? 

price, which of these two 


Parliaments 

_IB-1 (Ask b) __ 


Marlboro* ., 

2 (Skip to 31L 

- i < ■ ’ 

No difference 

3) 


. Don’t know _ 

J (Skip to 30) 


b. Would you say you like these 

Parliaments a lot. better or 


only a lirdb better than Marlboros? 


Lot better -19-1 

Little better ___2 

Don’t know _ 3 


c. Why do you like these Parliaments better than i Marlboros? 


Don't know .. 21i-Y 


30. 


31- 


:ou 2 1 


If! these new Parliaments were available. at # cents more than i 
Marlboros^ db you think you, would switch to them or would i 
you continue to smoke Marlboros? 

Switch to Parliaments 


22-1 


Continue with Marlboro* 
Don’t know_ 


(Skip to 35) 


Would you say you liked Marlboro* a lot better or only a 
little better than these new Parliaments? 


Lot better_ 

Little better _ 

Don’t know 1 — 


_23-1 

_2 


Why do you like Marlboro* better than these new Parlia¬ 
ments? 


23— 


, Don’t know:_25—Y 

QUESTIONS 32-34 OMITTED ON THIS FORM: 

ASK OF EVERYBODY ~ 

35. What things,' if any, don’t you particularly like about the 
new Parliaments? 


Don’t kn 


-29-Y; 


36. Here is a card with a list of words and phrase* on it. Which 
of these words or phraies would you use to describe the new 
Parliaments? (HAND RESPONDENT YELLOW CARD) 

1. Tastes like: a real I cigarette_30-1 

-r. i • ■ 2. Man’s cigarette:___2 

r • :r f " 3. The cleanest smoke;_1_-3 

4. High class_4 


5. Snobbish 


' •» *' ,J * rt 6. Pborly made 
7. Too expensive 


& Good value for money 

9: Ht-d to draw on 

10. Good flavor_ 

11. Nbt enough tasie_ 

lz. More; attractive tip_ 

13. Too strong;_ 


6 

_7 

.8 


14. Superior quality_ 

15. Odd or peculiar taste 

16. Mild_ 


17. Up-to-date_._ 

18. Distinctive _ 

19. Satisfying _ 

20- Easy to draw on _ 

21 . Popular, with' women _ 

22. For me ___ 

23. Not for me ___ 

None or don't know_ 


_X 

_Y. 

_3H-1 

—_6 

_8 

.9 

_0 


_X 

_Y 


! 

A 

V: 


Source: https://ww\*r+«dy«i^ocuments.ucsf.edu/docs/mtl|fyUiOOO 
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37*. Which did you think was better is far a* taste or flavor is 
concerned, the Parliaments or the Mirlboros? 


Parliaments 
Marlboro* - 


32-1 


(Askb) 


, . No difference or don’t know:-3 ( Skip tb 381 

tr ' - . 

bw Why db you think that one has the better taste or flavor? 
; ‘ . • 33-* 


Don’t know . 


-34—Y 


38a- Just as far as appearance is concerned, which of the two 
do you feel has the best looking package (leaving aside 
the way it works)? 

1_L___33-i)’ 


Parliaments 
Marlboro* _ 




(Ask b) 


No difference or don Id: know j_3 (Skip to 40) 

b. WTiy db you think that one is the best looking? 


37- 


Don't know . 


QUESTION 3? OMITTED ON THIS FORM I 

40a- Did you notice any difference in the filters in the two types 
of cigarettes? (If “y*iVJ WTiich did you like better, or 
didn’t it make any difference? 

Ye. 


Parliaments 
Marlboro* - 


(Ask b) 


Don’t know \ 

but noticed difference_3( 


No-didn’t notice difference 


b, Why did yon like that one better ? 


4> 


(Skip to 411 


Don’t know _43—Y: 


4'1 ja* The Parliament cigarettes had what they call "recessed 1 * 
filters,: the filter material doesn’t come all the way out 
to the end of the cigarette. Which do you prefer, recessed 
filters like these, or filter tips where the filter material is 
cut off even with the end of the cigarette? 


Recessed 


Eveni with end- 
Don't know _ 


—44-1 (Aik b) 

_2 (Skip to cl 

_3 (Skip to 42) 


k. Why do you like recessed filters better? 1 


46- 


Do n’t know_46-Y 


(Skip 

♦o 

42) 


c. Why don’t: you like recessed filter tips as well? 


Don’t' know_46-Y 

42. Both of these cigarettes are "long size,”' a size in-between 
regular and king size. Do you prefer this length or db you 
prefer regular size or do you prefer king size,,or doesn’t the 
length make any difference! to you? 

Prefer long size_47-1 

Prefer regular size_2 

Prefer king size_3 

Makes no difference_4 

Don’t know_5' 


43. Would! you be inclined to recommend these new Parliaments 
to a friend? 


Ye._ 

No_ 


Don't know 

QUESTION 44 OMITTED ON THIS FORM 


48-1 

_2 

_3 


Sotfrce: https://ww\^ 41 jdustrydocuments.ucsf.edu/docs/mthk0000 
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f j s - ii<"‘i: *>■; -«*r•■■ >**■ ■■•■ ** > J \ Screen Interview No. 

Job Nb. 861 February, 1956 Number_*AL___’.-A_Place .A: 
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FOR FINK AND BLUE QUESTIONNAIRES ONLY: 

S * V 

CROSS-SECTION_ 


r. 


.. ’ I- 


OVERSAMPLE 


10-1 




4 . How long ago did you first start to smoke filter tip* regularly? 


r;: 

A 


■; He* ... 

• 13 • - ' 

Lew than 3 rao*. 
' • a V ’ • 



1 '• i " ■ 

, umnj 



9 mo*. — less than l.'/i yrs.- 3 

Chesterfield 1 



1 

Regular 

... 3 


ll 1 Vi yr*. — less than 2 Vi yr*. 4 





King_ 

4 


1 2 Vi yr*. — Ie»* than 3 Vi yr*. --5 

. ■'*: 


■... 

_ _ __... . . 

Herbert Tareyton_ 

5 


1 3Vj yr*. or more ... 6 

Ktvrd 

fi 


I . - -- j=<- : • ; - 


A. . 7 


L .. ^ ^ • f - 1 ■" 





-- ' Old i Gold: '.P ’ ■ 

•IViJ '* 


I 

* ■■ •• 

'-J-. '■ 


II y - - 

■ Regular 

* 6 



it .■ 


S’ - vV - 

* 5^ Why: did you first start to smoke filter tipi* regularly? 

King 

.9 

''-If- 

Si.. . . i ;'‘ :: 

f e . > • • 

Pall Mall 

-. 13-1 


L ■” ■' A;■ ». 

Philip Morris: 







i ..... .,. ........ . .. •• 

..... -- -— - Regular 1 ■ * - • - 

- .2 


1 _ ..v.‘:c.; 7 > v 

King . 

.3 


1 1J - 




L 

Spud 

4 


1 

Other regular' . 

_5 


1 Don’t know 13—Y 




1 

Other king 

6 


L 

No ' regular brand I_ 

7 


L 

I 

Don’t know 

6 

•• s*. 

i 



• «V 





6 . What brand of non -filter-tip cigarette* were you mo king before 
you first started to smoke filter tip* regularly? 


Always smoked filter* (voLi) 


^ v f . / 


Source: https://ww\#oiai4l^trydocuments.ucsf.edu/docs/mtl^£)000 
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7*. Mere b * card with ■ lbt of brand*; on it. (HAND RESPONDENT WMITiE CARD! Are then 
never heard! of? 


—- 

7a. 7b. 

Nfcver 

^ heard Never 

_of tried 

8a. 

Brand 

started 

on 

9a. 

First 

iwitch 

10a. 

Second 
iwitchi 

Commander _ 

Du Miurier _ 

_16-1 _18-1 

_2 _2 

—20-1 

_2 

—22-1 

_2 

'•'cl . 

.24-1 

_2 

Encore 

... 1 3 

_3 

_3 


Herbert Tareyton 
(filter) 

4 4 

_4 

_4 

_.4 

Kent 

V 1 

_3 

_5 

*1 

Kooll 

_6 _6 

_6 i 

__—6_ 

6 

L&M 

_7_7 

7 

7 

__7 

Marlboro (filter) 

~ r v « " 

a *- 

Uiii 

Old Gold (filter) 

_17—1 — 1^1 

<li.>•»: 

23-1 

25-1 

Parliament _ 

_2 _2 

_2 

■_2: 


Spud * v ’‘ 

.. y 

__113 

_3 

3 

Viceroy 

4 4 

_4 

_4 

4: 

Winston _ 

___ 3_;._3- 

_3 

_3 

_3 

Other fiber _ 

_XXX XXX 

_6 

_6 

_6 

No regular brand 

XXX XXX 

(Skip 
_7 to 11) 

-7 

_7 
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] 


r 


r 


1 Op. What brand did you switch to when you stopped smoking 
(brand in 9a)? (RECORD AT LEFT' IN HOfl, COLUMN)! 

' :V v%? y. 7■- V.: . : Kc4?*’(: hr-. f ;(,#, 

:‘Tia rii>i)i (i/».» ->;i *<(.."> t f’ L..* s* - 

b. Why did youifwitoh from (brand in 9a) to (brand'in 10a)? 

ssr -ihy o<v-..rn / tf 

42- 


V 1-40,^. . fi-.*\ j 2*. y s 0*^5 ^ _ , 

•-3C... 

' ;* J - ■ ,.v i f: \r*r---T <• v • * x-, a 


■.rJ 

43- 


. -V.**sl 

Don’t know._43—Y 

‘ ; ■^ fid ; -a - v• H 

_— if that right? 


' -L.w-r X - 

11 * . Andlyour present brand it_ 

(RECORD AT LEFT IN Ilia. COLUMN) 

t- ► - - 


R Why did you switch to that brand ftotn your previous 
brand? - ■. - ' 


present brand thai you ha«- not mentioned?' 


L 


Don’t know:-48—Y 


CHECK RECORDING BLANK AND ASK FOR ALL^ BRANDS NOT 
MENTIONED EVER 1N QUES. 7-11. 

13®* That leave* i ('brandi) aa one* you have tried but never 
smoked as a regular' brand—is that correct? 

(RECORD AT LEFT IN 13dj COLUMN)i 



I 

45- 


- v - Donlf bow_ 

_45—Y 


1 Lj- 

t c. How long have you Been smoking your, preaeht; 

brand? 


■ : Less than 3 mot. 

_46-1 


y 



1 ' 3 dos —less than 9 mosj_ 

.2 


9 mos.—U jss than l 1 /! yr*. _ 

3 


^ , lJ/j yrs^'—less than 21 / 2 . yrs. „ 

4 


j 2^2 yrt- —Ie» than 3 l /2 yr*. — 

5 


___ 31/2 yrs.—or over 

6 


Don t know .... 

—_—7 


m *■ 

- 

. ^ 

» 12. Are there any oilier thing* yon , particularly like 

about your 


IF RECORDED IN 13d ‘TRIED BUT NEVER SMOKED**—ASK FOR 
PARLIAMENTS, MARLBOROS AND ONE OTHER Td BRAND. 

IF ANY • ■ ~ ' - • ■ - • • - - : 

13& Why didn’t you ever smoke (Marlboro, Parliament*, other) 
u your regular brand? .- - 4 - ^ i|tl . 

Parllamenti: 

x-k 

‘ "»nJ3.:*' 2 ■ 49 ~ 

■ - - . . l*~- . ^ 

“ Don’t know--50—Y 

Marlboro: 

JV . * . Jrt ',, n't 

._T _ 4: . 6 ., 51— 

" : v ~ : .Vv- .-It 52- 

fi _. g: - . v ^ - .... . • 

■y 'n' 1 Don’t know._52-Y 

Other; _ fr - _ l . ^ y .• 

. •• 53-' 

' ' ' ' 54- 

Don’t know-54-Y 

ASK EVERYONE 

14a- IF you couldn’t get y;our regular brand, what brand would 
ypu buy as a second choice? 

aj. b. 

2 nd 'Would 

choice not buy 

Du Maurier_55-1 _57-1 

Encore_2-2 

Herb. Tareyton (filter);-3' -3 

Kent _4!-4 

L&M_5 __3 

Marlboro__ 6 6 : 

Old Gold (filter)_7 7 

Parliament- 8 - 8 

Regent: _56-1 -58-rll _ __ 

Sano (filter):-2 —2 ^ 

Viceroy_!-3 '-3 * 

Vogue_1_1_- 4! - 4 

Winston \ -3: 5 

• * Otheri filter_ 6 - 6 

Any fiUrr-7 XXX 

- Go back to nonifiltet,: 

Regular size_ 8 XXX 

King me_9 XXX 

Either 

regular or king.;_ 0 XXX 

None_X _Xj; (Skip 

Don’t know._Y _Yi ♦olSJ! 

b. I» there any; partiriilar filter brand that you would I not buy? 

(If M ye»”) What brand? (RECORD ABOVE) 

o. W 7 hy wouldn’t ypu buy that brand? Any other reason*? 

59- 

60— 

Donlt know:___ 6 G-Y 



Source: https://wv^f«adysteydocuments.ucsf.ed /docs/mlfil^iiiOO 
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20*- Here is a list of some of the materials that are used in the 
filter* of different brands of filter tip cirgarettes. (IHAND 


— 

RESPONDENT GREEN CARD) Which one of these do you 
think would do the best job of filtering? 


a., 

Best 

Worst 


r 

Activated char- 1 

_33-1 


b.. 

Asbestoa _— 


2 1 


3, 

Cellulose ace- 

I 

(Ask hi * i 

(Ask d) 

■f. 


i 

-a l 

F v 

Paper filter _ 

-A 

j * - --5. 

1 j . . 

H. 

Purocei filter 

— 1 J 

.3 7" 6 1 

1 

C 

Nona 

‘ 7) 

7 ) 


- 

Don if know 

-8) 

(Skip to e) | 

(Skip to 21) 


>r ' r \ \ - - -y. i -b * ~ t- -v-ytriJ 

b. Do you happen to know a brand which use* that material! 
,> in its filter? (If '’yes") 1 What brand? 



b. 

<L 

.... .i 

Has 

Has 


best 

worst 

- Yes: 

- _ 


1 



Du Maurier " 

54-1 

_56-1 

Encore 

7 

_ J2 


Herbert Tareyton (filter)_3 _3: 

( 

Kent ___1_4_4 



L & M 

3 

_ 5 



' '''' ’ 6 

6 

Vi 

Old Gold (filter) 

7 

7 


Parliament 

8 

8 



33*1 



Sano (filter) 

_ 2 

7 


Viceroy 




Vogue 

4 

4 


Winston___ 

_3 

31 

_ - 

Other (filter) 

* 

f 


No _ 

_ 7 

_7 


Don’t know_ 


8; 


c. Which one of the materials on the card db you think would 
do the worst job of filtering (RECORD ABOVE) 


d. Can you think of a brand which uses that material! in iu 
filter’d# "yas")' What brand? (RECORD ABOVE) 


21. Do you usually smoke a regular-sire cigarette, a king-size 
cigarette, or one between regular and king-size? 

Regular six* —.-611-1 Long-sire (voL) -1- 4 


.• ... ’ ’ .'*3 

King-siz* -2 Either --3 


In-between 



6 

- - - - - -e!i ... 



22 Wbat is your occupation?! 



— i t-ii.' SJTOjS »*)t 

Executive and professional _ 

_62-l 


Small business 


2 

: ?. : J '' - 

White collar 



: ,, .. . -*.J : . .‘d 



Factory labor 


3 

. . : .'*T.' V'JISttw/ 1. 

• ...... 


*■ 


6 


Farm DroDrietor 

7 


Farm labor .. 


8 


Housewife 


9 


Other 


o 

23*- Are i you married 

or tingle? 



M a rried_ 

63^1 

(Ask :b)! 


Single 

7 y 


Divorced_ 

■ 

% 

(SKIP TO' INSTRUC- 
TION BOX TOP OF 
NEXT PAGE) 

Widowed_ 

____ j 

b. What brand of 
smoke? 

cigarettes dbes your (husband) 

(wife) 

Does 

not smoke cigaretti 

ts_ 

64-1 


1 - - -• .I'-'-*-: 

Does not live with, respondent (volj)!_2 



Smokes; 

Du Maurier_65—1 

Encore_ 7 

Herbert Taneyton 

(filter)_3 

Kent_ 4 

L SC M __5 

Marlboro_6 

Old Gold (filter) _7 

Parliament_A 


1 


Regent _ 66-1 

Sano (filter)_2 

Viceroy_3 

Vogue_4 

Winston _ S' 

Other filter- § 

Non-filter brand - 7 

Don’t know -*—A l 


Source: https://ww^|^dystrydocuments.ucsf.edu/docs/mtl^OOO 
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. r *** 5 ^ 1 ALL MARLBORO SMOKERS _ 67-7 (Aik 27) 
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W« are testing several I different kinds of cigarettes 10 I’d like to 
check to see just which ones I gave you. I think I gave yiou some 

new Parliaments which would! sell for (_),, less than the 

(_) which existing Parliaments sell fbr, but more than the 

(-) which Marlboro* sell for around here. Is that correct? 

28*- Hov many of the cigarettes of each of the two different 
types have you smoked? 

Marlboro Parliament 

None _1_1_11-HAsk b)_11-6 (Aik bl 

Less than 1 pack _„2 

II to levs than 3 packs_3 

3 1 packs or over _„4 

Don’t know _1_3 

b. Why haven’t you smoked any of (these, the) cigarettes? 
Marlboro 


(Skip 
*o 29) 


30. If these new Parliaments were available at 4 cents more than 
Marlboro*, do you think you would switch to them or wouid 
you continue to smoke Marlboro*? 


Switch to Parliament*_ 

_ 22-U 

Continue with Marlboro* __ 

__2) 

Don’t know_ 



(Skip to 351 


3i|aJ . Would you say you liked Marlboro* a lot better or only, ■ 
little better than these new Parliaments? 1 

Lot better ____25-1 

’’a . '* : 'V .>:■*. ^ Little better_2 

\C *.-yjc 'OV I'EAfyl J !|A Don’t know -3 

l f i , bL Why do you like Marlboro* better than these new Parlia¬ 
ments? 

24- 

.. ... . . 25- 



Parllament 


12 - 

15- 


Don’t know-25-Y 

QUESTIONS 32-34 OMITTED ON THIS FORM. 

ASK OF EVERYBODY. 


Don’t know_13—Y 


35. What things^, if any, don’t you particularly like about th» 
new Parliaments? 


28— 


15- 

Don’t know _1'5-Y 

Both 

16- 
17r~ 

■ ' * < * Don’t know-17—Y 

IF SMOKED NO PARLIAMENTS. TERMINATE. 

2?a. Leaving aside the difference in which of these two 

cigarettes dd> you like better? 

- ____ Parliament*_18-L (Ask b) 

Marlboro*_ 2 (Skip to 31) 

No difference'_ 3 ) 

Don’t L : now __ 4 ) 


(Skip tc 30) 


b. W r ould you say: you like these Parliaments a lot better or 
only a little better, than Mariboros? 

Lot better -19^1' 

Little better --2 

Don’t know_31 

c. Why: do you like these Parliaments better 1 than. Mariboros? 


20 — 

21^ 

Don't know. 21-Y 


29- 


Don’t know-29-Y 


36. Here: is aicard with a list of wordi and phrases on it., Which 
ofi these word* or phrases would you use to describe the new 
Parliaments? (HAND RESPONDENT YELLOW CARD) 


1. Tastes like a real cigarette 

2. Man’s cigarette_ 

3. The cleanest smoke;_ 

4. High class_ 

5. Snobbish_ 

6. Poorly made_I_ 

7* Too expensive_ 

8. Good value for money_ 

9. Hitcd to draw or._ 

10. Good flavor. _ 

111 Not enough taste __ 

12. Mdre attractive tip_ 

131 Too strong_ 

14J Superior quality- 

15: Odd I or peculiar taate_ 

16. Mild'_ 

17. Up-to-date ..... 

18. Distinctive _ 

T9. Satisfying ....._ 

20. Easy to diaw on _ 

211 Popular with women.. 

22. For me _ 

23. Not for me __ 

None or don’t know_ 


_30-1 

_2 

_) 

_4 

_3 

__6 

_7 

_8 

_9 

_0 

_X 

_Y 

_31-1 

_2 

_4 




Source: https://wwwiaUu§toffi(ocuments.ucsf.edu/docs/nnthh@^O0 
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XVII 


DISCUSSION 


Note: The following discussion is not intended as a summary in 
words of what the tables themselves often say so much 
more quickly and clearlyNor is it intended as a substi¬ 
tute for the careful reading of the tables themselves . 

It is intended only to be a brief discussion of those 
findings of the study which most impress us. Since it 
is entirely possible that you might either arrive at 
different conclusions than we have arrived at or might 
pick different topics to emphasize , we strongly urge 
a careful study of the tables - 

Certainly there is much detailed information of value 
in the tables , which we have chosen not to mention in 
this analysis . 

HIGHLIGHTS 

Of the various points of information provided 1 by this study as a whole, the 
following points; seem, to us to be of major and general interest. 

They are presented here for convenience as: an over-all summary in. brief 1 and' 
undocumented form. Following each point i's a reference: to the: page of this, discussion 
where the: particular point is presented in greater detail and with, supporting material 
from, the 1 tables. 

SECTION I - THE PHILIP MORRIS PACKAGE CHANGE; BRANDS SMOKED: AS OCCASIONAL BRANDS; 

CHANGES IK THE MARKET 

Philip Morris’ package and. blend changes have attracted both: favorable 
comment and large numbers of "triers" hut at the same time have produced few "converts.” 
This would indicate, that the changes, while: they may he considered successful, have not 
been successful enough to overcome some: "negatives." Whether the negatives are in the 
product itself,^ or some aspect of the product's reputation, is: not apparent. (Page XXI) 

Kools and, to a lesser degree,, Parliaments show great appeal as occasional 
brands the one during time of cold and sore throat;: the: other because of its. "classy," 
"elegant" characteristics. Their strength as occasional brands 1 ,, at the: same time, 
points up their weaknesses as regular brands—in the case of Kool,, because of its 
taste; in the. case of Parliament,, partly because of its price. (Page XXII) 

Negroes in non-rural areas have become: almost identical to whites in their 
smoking habits, which has significance in two ways—the unique "Negro, market" seems 
to be disappearing, and with.it Philip Morris' per cent of the Negro market is declining, 
although its share in the Negro market is still twice its share of market among whites. 
(Page XXJII) 
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The two brands which are holding up best in the declining non-filter 
field are Pall Malls and, to a lesser extent, Luckies--both popular with; young 
people. (Page XXV) 1 

SECTION II - FILTER-TIP SMOKERS' BRAND HABITS AND ATTITUDES' .. . - 

Although' the make-up of filter-tip smokers, as a whole still tends; to have 
more; women than men, and to be slightly weighted in favor of the higher economic 
levels and older people, these differences are tending to disappear. (Page XXVI)' . 


a. 



At present, almost all filter-tip smokers are people who have switched from 
non-filter cigarettes—not people who started on filter cigarettes. (Page XXVIl) 1 ‘f/1 

Major (though de clinin g) 1 factors in the switch to filters are reasons of 
health or the' physical effectsTof smoking. (Page XXVIl) . ; •• ,i;■; 

The fact that filter cigarettes are a little different, a little "nicer," 
a little, more stylish, is an important reason for smoking filter-tips—and is 
becoming more important. (Page XXVIl)' 

Although they say they switched to filters to get a 1 milder, less harmful 
cigarette;,, their choice of brand is based on flavor . (Page; XXVIII) 

One out of. two filter-tip: smokers, have changed their filter brand at least 
once . (Page XXVIll) ’ 


PARLIAMENT 

A majority of Parliament smokers made their brand, selection at a. time when' 
circumstances were very different than they are at present. (Page XXIX) - j 

Parliament has built up a good reputation as being a distinctive cigarette— ! 
but. a cigarette "for somebody else." (Page: XXX) .... . 

The: fact that it is considered a cigarette for somebody else 1 doesn't mean 
that people don’t like it. Non-smokers of the brand rate it close to leading filter- 
tip brands on flavor and mildness . (Page XXX): v, 

.. y 

But it is best known as being; expensive—too expensive—and this is the ’ ” A 
chief reason people give for not trying; it, and for not smoking; it as a regular brand. 
(Page XXX) . : 

MARLBORO ' 

Marlboro is next, to Winston in rate: of growth, and shows an excellent, record 
in. attracting smokers from: other brands. Its: greatest strength is among top economic 
level filter smokers', and in the large: Northeastern cities. Conversely, the market 
for Marlboro Is weakest outside the largest cities and in the lower' economic levels. 
(Page XXXI) 

WINSTON 

Winston has "become the leader in the filter-tip field. As well as pulling 
ahead of Viceroy in share of market , it has become the common denominator of the ' 
field. It is the second choice of more filter-tip smokers, and is "everybody*8" / . j 
cigarette in this field. (Page XXXIl) 
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Viceroy is in second, place and. its share of the filter-tip market is de- 
clining;: L & M, third,, is still growing; Old Gold', Kent, Herbert Tareyton seem 
relatively to be losers. (Page XXXIII) 

The box-type package is a big plus that is to Marlboro's—and to a lesser 
degree Parliament's—favor. (Page XXXIV) 

Cotton is not particularly highly regarded as. a filter, but the filter itself 
does not seem to be particularly important when choosing between' filter brands. 

(Page XXXV) 

Carton sales and 1 food outlets are now an important factor in the: filter-tip 
distribution pattern. (Page XXXVL) 

SECTION III - THE PRODUCT TEST OF THE NEW PARLIAMENT 

Overall, the new blue 1 design of the Molins package is the most generally 
satisfactory. Its victory, however,, is as a compromise candidate rather than as 
everybody's favorite. (Page XXXVIII) 

A premium price—at least when attached to Parliament cigarettes—makes 
people like the cigarette better, and think more highly of its characteristics than 
does the: popular filter price. (Page XL) 

While a premium price increases, the desirability of the cigarettes, the 
desirability does 1 not increase as, the premium price 1 increases., (Page XLl) 

Not only does a premium: price heighten the regard in which' the cigarettes 
are held, but it appears that the right premium price would have no adverse effects 
on sales, potential. (Page XII) 

While, overall, the flush filter is: preferred to the recessed filter, other 
factors indicate that as a filter for Parliament, the 1 advantages of the recessed filter 
might well outweigh its disadvantages. (Page: XLl) 

The Molins-type box was preferred to both the Parliament-type box and the 
cup package: by three out of four smokers of other filter brands, and was the least 
objectionable of all the proposed changes to Parliament smokers. (Page XLIIl) 

There is a suggestion that, among: king size smokers, the OC -mm. length is not 
necessarily an asset. Parliament smokers noticed the difference: in length more than 
non-Parliament smokers and were less inclined to favor the change. (Page XLIIl) 

The new Parliament loses the old connotation of being too expensive but at 
the same time: loses some of its reputation for superior quality. (Page 1 XT .T V) 

The 1 product test section of the study reveals, the present full-time Parliament 
smokers as a conservative,, hard-core group: who resist change, and hence tend to drag, 
their feet in varying degrees on any proposed change in the present Parliament. 

(Page XLV) 


The fact that, in general, a, majority of Parliament smokers prefer the 1 
existing Parliament to the new Parliament does not mean, however, that they will 
not switch to: the new Parliament if the other is no longer available. A good 
majority say they would switch. (Page XLV) 
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Marlboro smokers are les:s interested, than smokers of other filter brands in 
switching to the new Parliament. (Page XLVi) ' " 1-T 


, . V 

In short, the study gives indication that the new blue recessed Parliament 
at 2<f> premium will substantially exceed the existing Parliament in sales. • 

(Page XLVTl) • ■ •-•fi 
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SECTION I - THE PHILIP 1 MORRIS PACKAGE : CHANGE ;: BRANDS SMOKED 
AS OCCASIONAL BRANDS ; CHANGES IN TEE MARKET 

The first section of the questionnaire on the Parliament study included 
the questions 1 on present regular Brand of all respondents, and! brands smoked 
occasionally, as veil as the questions, asked of non-filter brand smokers, to 
determine the effect of Philip Morris 1 change in package design and blend* 

1. THE EFFECT OF RECENT CHANGES IN PHILIP MORRIS 

Philip Morris 1 package and blend changes have attracted both favorable 
comment and large numbers of "triers tf but at the s-ame time have produced few 
TT converts * rf This would indicate that the: changes; while they may be considered 
successful,, have not been successful, enough to 1 overcome: some "negatives« ri Whether 
the negatives are In the product itself, or some aspect of the product's reputation, 
is not, apparent * 

Both the change in Philip Morris 1 package and the change in blend seem to 
have been, well received.. The package change: was recalled by 60 per cent: of non-' 
filter smokers, and liked more than disliked by a 9 to 1 ratio. The blend change: 
was recalled, by 9 per, cent of non-filter 1 smokers and liked more than disliked by a 
3 to 1 ratio. On the face of it, the package might seem to have had a better 
reception than Ihe blend. The two changes are,, however, so different in nature 
that we' do: not feel such a comparison is valid*. 

More important, these changes were, also evidently successful In. attracting, 
a good, numoer of triers to: the. D.rand: 11 per cent, of non-filter' smokers said that 
they had tried Philip Morris, in the: last. 6 or 8: months 1 , more than, have tried, any 
other brand except, filter-tip Winston (the fastest growing of any brand on the 
market, according; to this study)• The information from this,--and previous —-studies 
would indicate that. Philip Morris was, however, not keeping any large proportion 
of these triers 1 . When we asked those people who had tried Philip Morris, but did 
not continue to smoke it as a regular brand, why they had not done so, 31 per cent 
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said they just preferred their own brands—that they didn't like Philip Morris as 1 
well—and another' 21 per cent said that they did not like the taste of Philip Morris 
In other words, they said, that they did not continue to smoke it because of the 
cigarette itself. 

A consideration of the effect, off the: package and blend changes as shown 
by this study, along with the results of the studies made on the snap-open pack 
introduction and the test marketing off Mayfax, raises a question which in our 
opinion deserves some further comment at this point. In all three cases, we were 
studying the effect of a change in the brand. In all. three cases, the change was 
favorably received and got good--although varying--degrees of attention. These 
changes, were also successful ini that they succeeded in attracting a goodly number 1 
of triers 1 of Philip Morris 1 . That, more of these triers have not been converted to. 
permanent smokers 1 would seem to. indicate the presence of some counter-acting 
"negatives." 

Previous 1 studies have indicated good consumer acceptability but possibly 
there is. a negative to the product, itself . On the other hand, the negative may lie: 
more in the field of brand reputation rather than the product itself. In this area, 
time may be on Philip Morris 1 side, in the sense: that the various means 1 which have 
been taken to alter the reputation of the product (particularly the somewhat- 
publicized blend change) have only just: begun to exert their effect. 

At this point , our answers can only be speculative:. We would hope that 
the results, of the college study might, throw more light on the problem. 

2. THE "COCASTONAL PURCHASE” MARKET 1 FOR PARLIAMENTS AND KCOIS 

Kools and, to a lesser degree, Parliaments shew, great anneal as : occasional 
brands--the one during time of cold, and sore: throat;: the other because of Its 
"classy,” "elegant"' characteristics. Their strength as occasional brands-, at the 
same: time,, may point up their weaknesses, as 1 regular brands 1 —in the case of Kool, 
because of its, taste; in the ease of Parliament, partly because' of its price . 
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One of our objectives in this section of the study was to investigate 
the: nature of the occasional market for Parliaments and for mentholated cigarettes* 
While the results would Indicate that, the actual number of people who bought. 
Parliaments occasionally was not large (the 2 per cent, who reported buying; them 
occasionally gave them a rank position of 12th among brands occasionally purchased), 
there was some Indication that people did buy them because they were "different" 
from, other brands* Seven per 1 cent of these occasional smokers said that they bought 
Parliaments because of the box, and another 7 per cent because they were an "elegant, 
luxurious 1 cigarette* In contrast to this, although a great many more people smoked 
Kools as. an occasional brand,, they did so because they had a cold or other respira¬ 
tory trouble. And In giving; reasons for not smoking' Parliaments as a regular brand,, 
most of those who smoked the cigarette occasionally concentrated on the cost of the 
cigarette. The occasional smokers of Kools said they did not smoke them' all the: 
time because of the taste of the' cigarette:. 


3 * CHANGES: IN THE MARKET 

(l) Negroes In non-rural areas have become, almost identical to whites in 


their smoking habits,, which: has significance in. two: ways--the unique "Negro market" 
seems to be disappearing;, and' with, it. Philip: Morris * per 1 cent of the Negro market 


is declining,, although its, share In the Negro market, is still twice its share of 


market among whites . 

A. comparison of the type: and brand, of cigarettes, smoked by respondents 
In the August 1953' study, with those: in this, study, Indicates 1 certain changes In' 
the Negro market. But before discussing, the: figures which, indicate this fact,, we: 


should clearly point out that while: these figures indicate that a change has taken 
place,, they cannot be taken as a precise measure of the change,, because differences 1 


in the studies, particularly in the: composition of the sample of; respondents. 


not make the figures strictly comparable. 
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Because this study was primarily directed toward filter-tip smokers', no. 


interviews were made in strictly mural areas, where filter-tip smokers, are 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



XXIV' 


relatively rare but where a large proportion.' of Negroes live. The 1953 study 
included these areas and therefore, part of the change in the figures for a share 
of market of the various brands can be accounted for by differences in sample:. 


A comparison of the two studies does, however, indicate a definite' change 
in that the present study shows little difference between Negroes and whites in 
the proportion who smoke the various, types of cigarettes. 


Comparison of type: of cigarette smoked 
August 1953: ana March 1956 studies 


White 

Negro 

August 

March 

August March 

1953 

1950 

1953: 1956 

* 

$ 

* $ 


SMOKE REGULAR SIZE 

65 : 

44 

78 

45 

KING. SIZE. 

28 

24 

18 

27 

FILTER TIP 

4 

31 

2 

28 ' 


In 1953, of the Negroes smoked regular-size cigarettes as compared to 65 $ of 
the: whites—a spread of 13 percentage points. In this study,, the spread is only 
one per cent. In the 1953 study, more whites than Negroes: smoked king: size by 
1©: percentage points. Now this, difference is only 3 per cent. Correspondingly, 
the number' of Negroes and whites smoking: filter tips has grown to nearly the same 
level: 31 per cent of whites smoke: filter tips; 28 per 1 cent of Negroes. Two 
brands' which: seem to have suffered as a result of this change in habits of Negro: 
smokers are Camels and Philip Morris.. The comparative table below gives an 
indication of this trend. 



Compari 

whit 

son of 
es: Augu 

share of 
st. 1953 a 

market among 
,n& March 195 6: 

Negroes 

studies 

and 


Tbta 

1 

-L. 

Whi 

tes: 

Negroe 

\S 


August. 

1953 

March 

1956 

August 

1953 

March August March 

1956 1953. 1956 

noke: 

#■ 

$ 

% 

*■ 

1 ° 


PHILIP MORRIS 

9 

5 

7 

5 

27 

10 : 

CAMELS 

23 

14 

22 

14. 

29 : 

18 

CHESTERFIELDS. 

IT 

12 

19 

12 

8 ' 

10 : 

LUCKY STRIKES 

16 

13 

16 

13 

15 

9 
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While Philip Morris and Camels 1 still have a disproportionately' large 
share of market among Negroes, these figures indicate that some of their heavy 
leadership over other brands in that market has been lost. 

Both Camels and Philip Morris have evidently suffered in the whole market 
also, as well as in the Negro market. Again,! the fact that we made no interviews, 
in rural areas probably contributes to the difference ini these figures--particularly 
for Camels, which have always been popular with smokers living: in rural areas.. 
Luckies and Chesterfields, are also losing smokers, Chesterfield particularly in the 
last year: 22 per cent of those who had changed in the last year said that 
Chesterfield had been their brand before they switched,, whereas only 12 per cent 
of the smokers said they were now smoking; Chesterfields. This is also true: of 
Philip Morris, where 11 per cent of those who had switched in the last year said 
they had formerly smoked Philip Morris, whereas 5 per cent reported Philip Morris 
as their present regular brand at the time of interviewing. 

4 . PALL MALL, AND: LUCKY STRIKE 

The two brands which are holding; up: best In the declining non-filter 
field are Pall Malls and.,, to a lesser extent, Luckies,—both popular' with yo ung 
people . 

Three out of ten smokers reported a filter tip as their regular brand, 
and filter tips are now gaining at the expense of king-size as well as regular- 
size cigarettes. 

Pall Mall, while its 13: per cent share: indicates that rapid growth, has 1 
levelled off, seems to be retaining; its, share of the total industry. Lucky Strike, 
the regular-size cigarette which' started down first,, now seems to be losing, less 1 
rapidly than other leading regular-size: cigarettes. 

They are both exceptionally popular with young people. Of cigarette: 
smokers, in the 18-24' age group, YJ per cent smoke Pall, Malls and 20 per cent smoke 
Lucky Strikes. 
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SECTION II - FILTER TIP SMOKERS 1 .yi. 

' ' ;• V.'I' 

The second section of the study made a relatively detailed survey of ; 

the brand history and attitudes of filter tip smokers—what brands they had smoked, d. 

what brands they had tried, what their opinions were of other brands in the field. If 

In addition to these brand questions we also asked about the specifics of type of f.,1 

re¬ 
package, filter material and purchasing habits. 

1. THE FILTER-TIP MARKET—ITS PAST' DEVELOPMENT AND PRESENT' STATE -' •/. f '' 

(l) Although the make-upi of filter-tip smokers as 1 a whole still 
tends 1 to have more women than men, and ! to be slightly weighted! in favor of 
the higher economic levels and older people, these differences 1 are tending ; 
to disappear . 

Forty per cent of female cigarette smokers smoke filter tips, 
compared to only 24 per cent of male smokers. Twenty-eight per cent of those 
in the lS-24 age- group smoke filter tips, as compared to 36 per- cent of those 
in the 35-49 age group, in which filter tips are most popular. Half of those 
in the top "A" economic: level smoke filter tips, whereas only one out of five 
of the cigarette: smokers in the lowest economic level now smoke filter tips.. •' 

Indications are, however, that, in the future these differences 
can be expected to be less sharp. For example, 23 per cent of all filter-tip 
■smokers started filter tips: in the last nine: months:; but 34 per cent of filter 
smokers in the 13-24 age: group started in. the last nine months,, and 31 per cent of 
those in the "D" economic level started in the: last nine months. 


Thus, while the group: of filter-tip smokers is 1 still relatively 
higher in higher economic levels and among women 1 , for example, the percentages 
of filter-tip smokers ini all sub-groups of the population have increased to a 
degree which means that, when speaking of filter-tip smokers, we are speaking 
of substantial, groups of 1 both mem and women, of all economic levels, in all 
parts of the country. The growth of filter-tip smoking in small cities and 
towns 
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(2) At present, almost all filter-tip smokers are people who 
have switched from non-filter cigarettes 1 —not people who started! on filter 
cigarettes . 

Only 2 per cent of our cross section of filter-tip smokers have 
always smoked, filter tips. The fact that: young people are starting to smoke 
filters in increasing numbers would indicate that this figure of 2 per cent 
might he expected to grow in the future. 

( 3 ) Major (though declining): factors in the switch' to filters 
are reasons of health' or the physical effects, of smoking . 

When asked why they first started to smoke filter tips 1 regularly, 

53 per cent of the filter-tip smokers gave reasons of health or the physical 
effects of smoking. Thirteen per cent mentioned cancer specifically as their 
reason for smoking filters rather than non-filters. 

Although still the most important over-all factors, there are 
indications' that health and physical effects: may be declining in importance 
as a reason for smoking,filters. Fifty-six per cent of those who started, on 
filters three years ago gave health as a reason, while only 51 per cent of 
those who' started recently credit health as their reason. Specif ic mention 
of' cancer has declined from: 17 per cent among those who started about two 
years, ago to 10 per cent among those who started in the last nine months. 

(b) The fact that filter, cigarettes are a little different, a^ 
little "-nicer," a little more stylish,, is an important reason, for smoking 
filter tips--and is becoming more: important . 

Health factors are much more frequently mentioned as reasons for 
switching to filters than are style, reasons. However, a variety of data in 
the study indicates that style is an important factor. For example, al- 

* ‘ t r .. - 

though nearly all of the cigarette smoking and cancer publicity has 1 been 
linked, to men,, it is 1 primarily with: women that filter cigarettes got 
their start. In addition, filter cigarettes got their start with the 
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style-setting upper economic levels. While this may initially have been' 
purely a matter of economics, the fact remains: that they were popularized 
by the style-setting higher economic levels, and' are now coming to be 
accepted by the lower economic levels. Filter cigarettes are also dis¬ 
proportionately strong in the more cosmopolitan urban p la ces. 

That style and "It's the thing to do" are becoming increasingly 
important as reasons for smoking filters is indicated by the fact that, 
while only 7 per cent of those who switched' to filters three years ago 
cited the influence of friends as a reason for their switching, some 12 per 
cent of those who have changed, in' the last three months gave this reason. 

A similar increase has occurred in' the influence of family or relatives, 
and also in the effect of advertising. 



As will be seen' later, while the filter-tip smokers' are sold on 
the idea of filter tips, they are relatively unconcerned about the kini of 
filter on their cigarettes, and rather widely without opinion' as to what 
is. a good filter. This would indicate that, filter cigarettes, held some 
attraction beyond just the protection' the filter affords. 

(?) Although they say they switched to filters to get a milder, 
less, harmful cigarette, their choice of brand is based on flavor. 
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In picking; words to. describe their own brand, "tastes like a. real 
cigarette, "good! flavor," "satisfying;" are tops, along with "mildness." 

When asked what other things they like about their present brand,. 2$ per cent 
mentioned "taste" 1 and. "flavor"; 25 ; per cent mentioned "mildness,.” and only 
11 per' cent mentioned the: lack of irritation in their present brand. 

Quality of filter and filter effect of the particular brand seem' 
relatively unimportant in its selection.: 

(6) One out of two filter-tip smokers have changed their filter 
brand at least once . 

Fourteen per cent of those who now smoke filters have changed their 
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brands at. least once; an additional 20 per cent of them have changed 
brands' twice,, and another 14 per cent of them have changed three times', a 
total of 48 per cent who have switched brands since starting to smoke filter 
tips. 

As the market stands at present, the rapidly growing brands- pick 
up a substantial number of their smokers 1 from other filter brands 1 , as well as 
from non-filter brands. Pearly two-thirds of the 13. per cent who now 
smoke Marlboros started filter smoking; with' another brand, and over half of 
the 29 per cent, who now smoke Winstons gave another filter brand as the one 
they started on. Thus, filter smokers seem to be willing to try new brands 
to get what they are after. 

2. FILTER-TIP BRAND' PROFILES . 

PARLIAMENT 

(l) A majority of Parliament smokers made: their brand selection 
at a time when circumstances, were very different than they are at present .. 

More than half of Parliament smokers have been smoking the brand 
for over 2jr years. Two-thirds of them' started filter tips 1 on Parliament.. 
Thus Parliament experienced Its greatest growth at a time when filter-tip: 
smoking was relatively rare,, at a time when It, was a comparatively unusu&l 
thing to do, and when fllter-tllp smokers, concentrated in the upper economic 
levels. 

Today it finds itself Ini a very different position. It is one: of 
many in a market for the many rather than for the few,. It is no. longer 1 the 
only "good"' filter. Those who adopted Parliament because they wanted a 
filter and didn't like Viceroys now have somewhere else to go. 

In today's market. Parliament is losing smokers to other brands 
which it is not replacing with new smokers. Six; per cent of present filter- 
tip smokers started on Parliament, and only 4 per cent of filter-tip smokers, 
now say that Parliament is their regular brand. 
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(2): Parliament haa built, up a good, reputation, as being a 


distinctive cigarette--Mt a* cigarette "for somebody else. 111 

It is generally characterized, throughout the study, as an. expensive 
cigarette', more expensive than, other brands. This has its good and bad effects.. 
It is good in that along with' the reputation' for expensiveness goes a definitely 
distinctive character. It is felt to: be in a class apart--high-class, superior 
quality. It is thought of as the probable brand of bank presidents, Englishmen, 
glamorous movie actresses, and (among smokers of other brands.) doctors, much 
more than any other brand. 

( 3 ) The fact that it is considered a cigarette fbr somebody else 
doesn't mean that, people don't like: it., Non-smokers of the 1 brands rate it 
close tO' leading filter-tip brands on flavor and mildness . 

With the "expensive" and "distinctive" characterization does' not 
evidently go dislike. Its rating: on mildness and flavor compares favorably 
with those of leading popular-priced brands. Its box. and package design are' 
well liked, second to Marlboros, and well above other brands.. Thus it is 
neither' "for me" or "not for me," but "for somebody else." 1 

But it is best known as being expensive--too expensive--and this is 
the chief reason: people give for not, trying it, and for not, smoking it as a 
regular brand . 

This expensive characterization is, with most people, "too expensive" 
especially in today's market. Expense is the: chief reason given for not trying 
the brand and,, by those who have tried! it, for not smoking: it as a regular brand 
PROFILES' OF OTHER BRANDS - 

While Parliament has : established itself as a different cigarette, 
appealing to a. special market, the other brands seem to be thought of as 
competing with each' other for the same reputation and as having more or less 
of the same qualities and characteristics. 
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00 Marlboro is next to-Winston in rate of growth, and shows an excellent 
record In attracting smokers from other brands. Its greatest strength- Is among top 
economic level filter smokers, and in the large Northeastern cities. Conversely, 
the market for Marlboro is weakest outside the largest cities and oni the lower 
economic levels . 

With 13 per cent of the filter-tip market, Marlboro ranks fourth, behind 
Winston's 29 per cent, Viceroy's 22 per cent, and L & M's l8 per cent* In the 
last nine months, Marlboro has gained more smokers than either L 8c M or Viceroy, 
both brands which lead it in total share of market. And while it falls behind 
Winston in actual number of smokers gained, its rate of increase is better than 
Winston's. The over-all ratio of Marlboro smokers to Winston Is seven Winston 
smokers 1 for every three Marlboro smokers* But in the last nine months,. Winston has 
gained only four smokers; for every three: that Marlboro, has 1 gained*. 

Among smokers of all brands over four 1 times as many people said it had the 
"best taste/ 1 as credited it with "worst taste./ 1 This gave it a rating: second only to 
Winston on this, question. Since it: ranked fourth: in share: of market,, It. was less 
likely to be named on the word-association questions' for good flavor,, etc• Marlboro 
smokers themselves, however, rate it: high on flavor, satisfaction, giving it as good 
or better a character than Winston smokers do: to Winstons, or Viceroy smokers to 
Viceroys. Thus it is evidently building up a: group: of: loyal supporters. 

Its box and. package: design are real factors 1 in its favor in the popular- 
priced field., Twenty-three per cent. of. filter smokers: said it had the best looking 
package, and 1 36 per cent said Marlboro had the best, type of package:, while: comparable 
figures for other popular-priced brands were: 8 per 1 cent or less. Although, the 6 per 
cent who credit it as being up-to-date is small, it has 1 still a higher rating on 

this 1 point than that of any other brand. 1001751969 

It seems to have equal appeal to both men and. 1 women, and young and, 
old, but It shows some 6harp variations in other characteristics of its present 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



smokers. It is tied for popularity with Winston among "A" economic level 
filter-tip smokers, but shows the sharpest drop of any brand--better than 50' 
per cent--going down to the "D" economic level smokers. It is in second place 
in cities of over a million population;, with 21 per cent, but falls to 11 per 
cent in cities 1 under a; million. 

WINSTON 

(5) Winston has become the leader in the filter-tip field. As well 
as pulling; ahead of Viceroy In share of market, it has become the: common 
denominator 1 of the field, it is the second choice of more filter-tip smoker3, : 
and is. "everybody's' 1 cigarette: in this field . 

Winston, with a year’s edge in time on Marlboro, now leads all other 
brands, in. the: field,: with 29 per cent of the filter-tip market. Besides estab¬ 
lishing itself as the most smoked brand in the filter field, it is. also 1 the 
most tried and the most popular second-choice brand. 

It is particularly popular with. men.. In: contrast to 4 ; 5 per cent, of 
all filter-tip: smokers who are men, 50 per cent of Winston smokers, are male. 

It has also succeeded in establishing; itself in the lower economic: levels.. In 
contrast to Marlboro, it tends to be more: popular in the smaller cities and 
towns, and ini the Midwest and South Central areas. It seems 1 to be: successful 
both in getting smokers from other filter brands and getting non-filter smokers 
(Twenty-one per cent report it as the brand they started, on, and. 29: per cent 
as the brand, they now smoke.) 

It has the top reputation for mildness,, good flavor, tasting like: a 
real cigarette 1 , satisfaction, and ease of draw,.. It rates first as a housewife' 
doctor's, male college student's filter cigarette.;; second as a truck driver's, 
stenographer's, banker's cigarette. Its only low ratings are on looks 1 and type 
of package. In fact, its own smokers rate Marlboro better on type of package 
and onl'y slightly below their own brand on: package appearance. 

1001751370 
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(6) Viceroy is. in second place andi its share of the filter-tip 
market is. declining; L & M, third., is still growing . Old Gbld, Kent, Herbert 
Tareytom seem relatively to be losers . 

VICEROY 

Viceroy is second to Winston in share of market,, but there are 
some indications that it may be a way-station for filter smokers, (its 
per cent: "now smoking" is the same as the per cent who started on it; whereas 
Winston, Marlboro, and L & M ail have a higher per cent of of "now-smoke" 
than "started on.") Viceroy rates: third as 1 people's second-choice brand. 

It is relatively unpopular in the Northeast and Central Atlantic. First 
with young people and 1 Negroes, it is tied for first among women and more 
popular with' women than with men, and more popular with lower than higher 
economic levels. 

Viceroy rates high on mildness, but also on hard-to-draw... 

Considered "tops" as stenographer's cigarette; second as housewife's. 

It, rates low on looks and 1 type of package among its own smokers,. 

L & M - 

L, & M rates third on total share: of market,, and second as 1 brand 
of second choice:. It shows 1 good growth in that it has more "now-smokers" 
than "brand started on." It is relatively less popular with "A" economic 
level people and Negroes than with their lower economic level and white 
counterparts. Though' first in the Northeast, it is weak in the South. In 
contrast to Chesterfield, it is: not particularly a big-city cigarette. 

Of the leading sellers 1 it shows the poorest rating on taste'. 

OLD GOLD 

Old Gold is the: "host picked upon" filter brand. More respondents 
than for any other brand said it had the worst taste, worst looking package, least 
effective filter, yet it still has, 5 per cent of the filter market,. It is, not 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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losing but shows little signs of increasing its share of the filter-tip 
market.. It shows no particular strength with any sub-group of the 
population. 

HERBERT TAREYTON 

Herbert Tareyton is in a tie with Old 1 Gold, with 5 per cent of the 
filter market. Filter smokers rated it second only to Old Gold on the 
derogatory characteristics of worst taste, worst package, and least effective 
filter. Although the figures would indicate that it had originally attracted 
a good number of smokers—12 per cent of filter smokers reported Tareyton as 
the brand they started on—it was apparently unable to keep these: people (or 
else: some of these respondents were confused between the filter and the non- 
filter Tareyton). 


KENT 

Kent seems to be a loser in today's filter market. Smokers 1 of 
other filter brands think of it as hard to draw on: and! having "not enough, 
taste," more than any of the specific brands 1 we asked about. It Is also 
thought second to Pari!ament as being expensive. 


ATTITUDES TOWARDS! THE BOX TIPS PACKAGE, TYPES OF' FILTER Am PEOPLE'S' FILTER 
CIGARETTE PURCHASING; HABITS 


(l) The box-type package is a big; plus that Is to Marlboro. 1 s : —and 


to a lesser degree Parliament!s—favor. 


1001751372 


Not only in the questions where we asked specifically about box and 


package design, but also: when respondents were giving their own reasons for 


switching brands, they indicated that the crush-proof box—particularly the 
Marlboro type box--was highly acceptable. Roughly one out of four of those 
who had switched from: another filter brand to Marlboro gave their liking for 
the package as the reason for switching. While one: out of four is an im¬ 


pressive statistic in Itself, it is even more impressive in light of the fact 
that people are presumably buying; cigarettes—not boxes. Thirty per cent of 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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Marlboro smokers and thirty-two per cent of Parliament smokers, mentioned 
the package when asked what other things: they liked about their present 
brand in addition to the things they had already mentioned. This, is in 
contrast to the 1 per cent or 2 per cent of the smokers of other brands 
who selected the package as something: they idled about their brand.. Thirty- 
six per cent of smokers of all brands said that Marlboro had the best type 
of package, and 23 per cent said it had the best looking package. Twenty- 
one per cent of filter-tip smokers, said that Parliament has the best type 
of package, and 22' per cent said that it had the best looking package. 

This appreciation of the Parliament: and Marlboro box is em¬ 
phasized by the fact that smokers of other brands were willing to admit 
that these packages, were better than, their own brands' packages. Eighty- 
nine per cent of Kinston smokers said that Winston had the best taste, for 
example, but only 20: per cent of Winston smokers 1 said that Winston had the 
best type of package, while 31 per cent, of Winston smokers said Marlboro, had; 
the best type of package. 

(2) Cotton is. not particularly highly regarded as a. filter, but 
the filter itself does not seem to be particularly important when choosing 
between filter brands . 

•' 

In order to investigate the problem of whether Parliament's cotton 
filter was a deterrent toi smoking the brand, we gave respondents a list of' 
six different filter materials and asked them which they felt would do the 
best and the worst jobs of filtering. Although' cotton did not come out too 
well as a filtering material in this question, the results of it should be 
considered in the context of the importance in the over-all picture of the 
filter itself. On giving reasons for selecting a particular brand, or in 
switching; from brand to brand, only 2 per cent or 3 per cent of the filter- 
tip smokers mentioned the filter as their specific reason for selecting any 
brand. Furthermore, when we asked this question about filtering materials, 


Source: https://www.industrydocuments. _ 5f.edu/docs/mthk0000 


1001751973 




some: 4-7 per cent had no opinion as to the best filter material, and 4-3 per 
cent had no opinion as to the worst filtering material. Two names which 
had been promoted and were the: longer and fancier names on the list came 
out as; the best filter materials: activated charcoal and cellulose acetate. 
Cotton ranked third. Paper came out as the poorest filtering material, and 
cotton: ranked second to it. 
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And in spite of the fact that Parliament was definitely associated ; 

with cotton,, by about two-thirds- of both those who approved and disapproved 


of it as. filtering material, the actual number of these people in relation to 


the over-all number of filter smokers is so 


that we do not feel it is 


a significant pro or con for the brand. 


(3) Purchasing habits of filter-tip smokers. 

Carton sales and food outlets are now an Important factor In the 
filter-tip: distribution, pattern . 

The presently available information on purchasing habits 1 of 
cigarette smokers,, as far as type of store and amounts purchased, is somewhat 
incomplete. We 1 therefore decided, even though this sample was not exactly 
suitable for an. audit question of this type, to ask respondents about their 
last purchase in' order to get further, even though not complete, information 
on this subject. (The information is: not complete for several reasons:: (a) 
It was asked only of filter-tip smokers; (b) In preparing, the results, we 


had to make: the assumption that the group of smokers interviewed on each 
particular day of the: week was a representative cross section of al1 smokers 
who purchased on that day. To avoid making: this 1 assumption, we would have 
had to assign: a separate cross section quota to each interviewer for 1 each 
day of the week, which, in view of the already complicated structure of the 
study,, we felt would be "the straw that,-»") 
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In tabulating the results we have therefore weighted the total 
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to account for the variation in number of interviews on individual days of the: 
week. Since this process made no significant difference in the over-all figures, 
we are inclined to feel that the daily control of quotas would likewise: have had' 
little effect. We would 1 therefore feel that the results as presented can be 
assumed to give a, reasonably good picture of purchasing habits, though the 
decision not. to resort to daily quotas prevents certainty of this. One additional 
factor which may have: affected these reported purchases is the fact that, buying 
a. carton is more easily remembered! than buying; a package. 

Half of our respondents 1 reported, purchasing cigarettes on the' day 
before the interview--55 per cent of the men and 48 : per cent of the women. Forty- 
three. per cent of the purchases were made: in a. supermarket or grocery store, 
and these supermarket or grocery store purchases were not by any means confined 
to women--55 per cent of the women 1 purchasers had bought cigarettes in a super¬ 
market. and 3.1 per cent of the men. Drugstores came: second to supe rmar kets, with 
2 6 per cent of the purchases 1 . 

Nearly one out. of four of the purchases were by the carton, and this 
would represent, in volume: about 70 per cent, of the total sales.. 


Source: https://www.industrydocuments.ucsf.ed \j locs/mthkOOOO 
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SECTION III - THE CONSUMER TEST OP THE NEW PARLIAMENTS 
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There were several purposes to the product test section of the Parliament 


study. One 1 of these several purposes was to test different product variables, or 
variables in the way the new Parliament might be merchandised, so as to maximize 
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Parliament's, performance when put on the market nationally. There were' three ■> . 


. .... .<>. 


sets of variables tested. One was price:—would the new Parliament be more accept- -v&v J; 
able at the popular filter price, at a 2^ premium, a premium, or at the present 

Parliament price? The second set of variables was type of filter—recessed or , 
flush. The third set of variables concerned which of three designs would give- 
the new Parliament' in. the: Molins box the greatest acceptance—a new, Parliament 
design in blue, a new Parliament design in red, or an adaptation of the existing 
Parliament design in buff. 


TE5: DESIGN AM) COLOR 

Overall the- new, blue’ design of the Mblins package is: the most 
generally satisfactory . Its victory, however, is as a compromise candidate 
rather than as everybody 1 s favorite . 

(l) If Philip Morris is primarily concerned with.keeping Its: 
existing Parliament: smokers (rather than primarily concerned with 1 winning 
smokers' away from other brands):, then it would appear that, the buff pack 
is the best of the: three: versions, of the package design which, we tested. 
When we 1 asked. Parliament smokers which cigarette they liked best, (regard¬ 
less of price.):, in the buff versus, blue comparison, 42 per cent preferred 
buff and 31 per cent preferred 1 ! blue 1 . In, the; blue versus red comparison, 38 
per cent preferred blue and only 3® per cent, preferred red. This same rank' 
order of buff first, blue second and red third obtained when we asked which 
of the two they would buy (considering price). The Parliament smokers 
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appear unhappy about any change (they preferred the existing package to 
the new one), but they like the buff package the best of the three' new 
ones—probably because the buff package: represents less of a change than 
does either the blue or the red. 

(2) If Philip Morris' primary objective is winning smokers' 
away from other brands, then the blue package would: appear the best, 
of the three. Smokers of other filter brands preferred the cigarettes, in 
the blue package to the cigarettes in both the red package and the buff 
package by a slight over-all margin. 

Blue-red Blue-buff 

comparison comparison 

io % 

Cigarette "liked best" 


Blue package 

37 

37 

Other package 

27 

33 

Cigarette "would buy" 

Blue: package 

43 

49 

Other package 

38 

39 


This over-all victory represents a compromise between men and women,, however. 
The rank order of preference among men was red first,, blue second and buff 
third. Among women', it was the: opposite, buff first,: blue second, and red 
third. 

Thus among: smokers of other brands, blue wins "on balance," as the 
color that most people can agree on. 

(3) We feel that the blue package represents the best of the 
three as a package for the new Parliament despite the fact that when asked, 
about appearance of the package, smokers of other filter brands rated the 
red above both blue and buff, and Parliament smokers, rated buff best on 
appearance. We are inclined to place more reliance on preference for ciga¬ 
rettes rather than for package appearance, in this ease, because smokers of 
other filter brands gave evidence of making the appearance judgment on what 
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they felt, would appeal to others rather than themselves. These non- 
Parliament smokers felt that red was. "brighter and more eye-eatching," 
even though they said they liked the cigarettes in the blue package better. 

On every other question, the package containing the cigarettes, they liked 
best, the ones 1 with the best flavor, the ones they would buy, blue' got the 
most votes. Apparently the blue color imparts more of an air of quality 
which accrues, to the benefit of the cigarette itself. 

Secondly, respondents 1 reasons given for preferring the. blue box 
to the red were closely similar to both Parliament and non—Pari l ame nt, smokers* 
preference for the buff design--"more distinctive, different,, subdued, con¬ 
servative." 





(4) Thus,, since the purpose of the new Parliament is to: gain 
new smokers as. well as to keep the existing Parliament market,, to appeal to 
both men and women, and. to retain its character as a quality cigarette, the 
blue package of those we tested seems, the most, desirable choice.. 

2. TEE PRIGS 

(l) A premium price—at least when attached to. Parliament 
cigarettes--makes, people like the cigarette better, and think more highly 
of its characteristics 1 than does the popular' filter price. 


One of the variables in our product test was 1 price. Respondents 
were given identical cigarettes in different, boxes and told that those: in 
one box would sell at the same price as: Winstons and those in the other box 
would sell at either 2 '<£ more than Winstons, k<f> more than Winstons or the 
same: price as 1 Parliament (7# more than Winstons). (The variable of the: box 
was canceled out by giving one group of respondents the red (or buff) box 
quoted at the Winston' price and the blue at higher prices, and an equal 
number the blue at the: low, price and the red (or buff) at higher prices,.): 

When asked which cigarette they liked best, 44 per cent of the 
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smokers of other filter brands preferred the higher-priced cigarette,, and 
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only 30 per cent said they liked the lower-priced cigarette best. Among' 

Parliament smokers, the figures were 46 per cent for the higher-priced,, and 
31 per cent for the lower-priced. 

( 2 ) While a premium price increases, the desirability of the 
cigarettes, the desirability does not increase: as the premium price increases . 

In fact, a larger price differential seems, if anything, to have a 
slightly adverse effect on people's opinions of the cigarettes. "When we 
asked smokers of other filter brands which cigarette they liked best, regard¬ 
less of price, at a, two-cent price differential the ratio of preference was. 
l6 for the higher priced to 10 for the lower priced. At a four-cent differ¬ 
ential, the preference for the higher priced was 15 to 10, and at a seven- 
cent differential, the ratio of preference for the higher priced decreased 
to 13 for the higher priced against 10 for the lower priced. 

(. 3 ) Not only does ! a premium price heighten' the regard in which: the 
cigarettes are held, hut it. appears that the right premium price: would have 
no' adverse effects on sales potential . 

When asked which of the two cigarettes they would buy , considering 
price: as well as other factors, a few more respondents said they would buy 
the higher priced type than the lower priced:—at a two -cent, differential. 

The ratio here was 16 to 15 in favor of the higher priced. Bht at. the four- 
snd seven-cent price differentials, the ratio favored the cigarettes, priced 
the same as: Winstons . At the four-cent premium, level respondents favored 
those priced the same as Winstons by l 6 to 13. At the seven-cent differential, 
the ratio in favor of the "popular-priced" cigarettes was 17 to 11. 

3. THE FILTER . 

While,, overall, the flush filter is preferred to the' recessed 
filter, other factors indicate that as ai filter for Parliament, the advantages 
of the recessed filter might well outweigh its disadvantages . 

'We gave one group of non-Parliament smokers, test Parliaments, with 
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recessed filters and test Parliaments with flush filters for comparison., Among ' 
these people who actually smoked both kinds, 53 per cent liked the flush,, and 
39 per cent liked the recessed filters best,, a ik percentage point spread. 

Parliament, smokers held the opposite opinion, and to a greater degree. 

The Parliament smokers in the sample give evidence of being unhappy about any 
changes in Parliament, with the possible exception of the planned change to 
the Marlboro-type box-. In terms of the numbers of Parliament smokers, involved, 
if not the strength of their feelings, the variable they are most unhappy about 
is the flush filter. Parliament smokers preferred the recessed test Parliament to 
the flush test Parliament: 6b per cent to 2 6 per cent,, a thirty-eight-point, spread.’ 

Those respondents who had only recessed Parliaments in the test 
were asked which type of filter they preferred, flush or recessed.. In these 
groups (as, distinct, from the 1 group who actually compared the two filters: in 
the. test), a majority were converted to preferring recessed filters over 
flush filters, despite the fact that most of these people normally smoke: a 
brand with a flush filter. 

Those who preferred the recessed filter did so because they found 
it easier to draw on, because it kept the filter and harmful substances, away 
from the mouth—specif ic: advantages. Those who: preferred flush disliked the 
recessed because the' mouthpiece: collapsed, and some disliked recessed be¬ 
cause they felt it was less effective:—also specific., But another large 
group (one out of five: flush "preferrers”) mentioned habit and that it didn't 
feel right—circumstances that, familiarity might, overcome:. 

So, preference for the recessed filter is not far behind preference 
for the flush filter (39 per cent - 53 per cent.):. The blend used in this 1 test, 
rated only 6th out of nine in a blind product test.. This may also have been a. 
factor which affected preference for the recessed type in this test. Since 
practically all brands, now on the: market are flush',, the demand for this type 

1001751980 
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of filter is well supplied. The appreciable demand for recessed filters is, to 
our knowledge, currently met only by the Parliament and Encore brands, and if 
Parliament were to IT go flush” there would be only one small brand catering to 
the rather large sentiment for recessed filters. 

Thus overall we would be inclined to feel that the recessed filter 
might well be of more assistance in establishing a market: for Parliament: 
than the flush filter, because It is "different," there is substantial 
(though not majority) demand for it, and there are few brands competing for 
this market... 
k. THE BOX 

The Mblins-type box was, preferred to both the Parliament.-type box 
and the cup package: by three out of four smokers of other filter brands L and 
was the least objectionable 1 of the proposed changes to Parliament smokers . 

The group: of smokers of other filter brands who* compared existing 
Parliaments to test: Parliaments actually had the: two boxes to compare 1 during 
.. the test. These respondents, preferred the Molina box 7 6 per cent to 20 per 
cent. Other respondents (who had only the Molins boxes) were asked'whether 
they preferred the Parliament-type box, the Molins-type, or the soft pack 
most: cigarettes come: in.. Seventy-five per cent, preferred the Molins-type, 

15 per cent said they liked the; cup package, and only 6 per cent preferred 
the Parliament type. 

Among the group: of Parliament smokers who were: given existing; and 
test Parliaments; to test,, a majority of 53 per 1 cent' stuck to the 1 existing box:;; 
but among; the Parliament, smokers who had only the 1 Mol ins-type in the test:,, a 
comparable, majority (51 per cent ), preferred the Molins-type. 

5. THE : LENGTH 

There is: a suggestion that among; king size: smokers 1 the 
length is not necessarily am asset . Parliament smokers noticed the 1 difference 
In length more than: non-Parliament smokers and were less inclined to favor the 
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Among non-Parliament smokers 2 out of 4; failed to notice the 
difference in length between the long size cigarettes and the size of their 
usual brand* Another one out of four either had no preference in length or 
favored' the new length* Regular size smokers were, of course, more conscious 
of the difference and interestingly,, nearly a third of them favored it over 
regular size* King size smokers were less 1 favorable to long size than were: 
regular size smokers* Of the 46 per cent of non-Parliament king size smokers 1 
who noticed the difference in length, 24 per cent preferred king size and 
only 14 per cent said they preferred long size* 

In contrast, half of the regular size Parliament smokers preferred 
regular length and 34 per cent of the king size smokers liked their present 
length better than long size* This contrast in attitudes to smokers of non- 
Parliament filter brands, particularly among those who say they usually smoke 
regular size, would indicate: that, Parliament has, perhaps,, a number, of smokers, 
who stick to the brand because it provides a regular size filter cigarette. 

These opinions were however given in answer to a specific question 
on length. Their net effect on preference is probably smaller than these 
figures would indicate* in volunteered reasons for preference only one out 
of ten of the non-Parliament smokers who tested both existing and long-size 
Parliaments gave length as their reason for liking the existing Parliaments 
better., Among Parliament smokers the net effect was even: smaller. While 
14 per cent said they preferred, the: existing because of the length, this was. 
offset to some degree by the 8, per cent who volunteered that they preferred 
the new Parliament because of the length,. 

6. THE PROFILE OF 1 TIE NEW PARLIAMENT 

The new Parliament loses the old connotation of being too expensive 
but at the: same time loses some of its: reputation for superior quality. 

Although the word association question asked about the new 
Parliament, and the existing Parliament were the sane, the answers 1 are not 
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strictly comparable because, when selecting words to describe the new 
Parliaments, respondents both knew, the sponsor of the survey and had made a 
decision in favor of one or another type of Parliament cigarette tested* 

A comparison of two profiles does indicate, though, that the new 
Parliament largely overcomes the chief: criticism leveled at the existing, one— 
that it. is too expensive* It is also much less liable to be identified as 
snobbish and as a women’s cigarette*, In the process of overcoming the too- 
expensive connotation, however, the new. Parliament has sacrificed score of 
the brand's reputation for being high class and distinctive* But it kept 
its reputation for mildness, and In general its 1 profile is much' more like a 
popular and popularly priced cigarette. 

7* PARLIAMENT 1 SMOKERS AND TEE NEW 1 PARLIAMENT 

The product test section of the study reveals the present full-time 
Parliament smokers as a= conservative hard-core group who resist change and 
hence tend to: drag their feet ini varying; degrees on any proposed change in 
the present: Parliament * 

As is. seen from the previous discussion,; the' majority of Parliament 
smokers prefer, in varying degrees to be sure, the blend, the length, the 
filter, the price and the package design of present Parliaments to these 
offered to them in the test Parliaments. It is. interesting to note that the 
younger Parliament smokers tend to feel even more strongly about this; whereas 
in the cross, section of smokers of other filter-tip brands, the younger groups 
in many cases tended to like 1 the new Parliament, more than older people 1 did*. In 
the Parliament sample:, the' younger people tended to be less 1 favorable toward 
the new Parliament than did the older group: of Parliament, smokers. 

The fact that, in general, a majority of Parliament smokers prefer 
the existing Parliament to the new Parliament does not mean, however, that . 
they will not switch to the new. Parliament if the other is no longer available :* 

A good majority say they would switch * 
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If the old Parliaments^ were no longer available, seventy-two per 
cent of those who had tried the: two types- would switch to the new Parliament 
rather than to: some other brand. Of course,, with the existing Parliament 
available in the form of "Benson & Hedges," this seven-out-of-ten figure 
cannot give an indication of how many will actually shift to the new Parlia¬ 
ment when both types are available., 

More women than men and more of the lower than the top economic 
level filter tip. smokers seem to be favorable to the change. 

8. MARLBORO SMOKERS! 

Marlboro smokers are less, interested! than smokers of other filter 
brands in switching to the new. Parliament . 

The testing: situation was somewhat different for Marlboro smokers 
than for Parliament smokers, or smokers of other brands. Marlboro smokers 
were given recessed test Parliaments in blue Molins boxes, priced at 2' cents 
more than Marlboros to compare to Marlboros, their own brand. Thus, in their 
choice, Mariooros were always less expensive. The type of package was, how¬ 
ever, the same. They were not, as were: smokers of other filter brands, pre¬ 
sented' with a choice between the cup package or the existing Parliament, box 
when making a comparison of test Parliaments with their regular brand. 

Thirty per cent of the Marlboro smokers, liked the new Parliament 
setter, the same figure: as the 30 per cent of the smokers of other filter 
brands, who said they liked the new Parliament better than their regular 
brand. But they were less' inclined than, smokers of other brands to switch 
to: the new. Parliament. Among; smokers of other filter brands, four out of 
five of those who liked the: premium-priced new Parliaments better than their 
regular brand said they would switch. Only three out, of five of the Marlboro: 
smokers who liked the test Parliament better said they would switch to the 
new Parliament. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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9. CONCLUSIONS 

While there were a variety of purposes' of this; study, the essential 
purpose was to help the Parliament brand—to provide data: about the brand and 
its customers which would be of value ini marketing, to determine which of the 
proposed new Parliaments would be the best cigarette to market, and to get 
some measure of this new cigarette's probable success* 

It seems apparent from the study that the best of the alternative 
Parliaments 1 to market is the recessed filter tip Parliament in the blue 
package,: at a 20 premium,. All the survey data would indicate that,, on 
balance,, this Parliament has a brighter future than any of the: other com¬ 
binations tested. 

As. to how bright its future may be, it is hard to say. It does seem 
however that it will be more popular and will sell better than the existing 
Parliament. There are no. serious 1 criticisms of it; it is a good, first choice 
among several alternatives offered. It strongly out-rates, existing Parliaments 
among smokers of other brands:, and though a. majority of Parliament, smokers like 
the existing Parliament better, nevertheless; many of then* say they would switch 
to the new Parliament if the existing Parliament goes: by the: way. The blue 
recessed Parliament, at a.20. premium seems to have eliminated or sharply reduced 
those negatives that attach to the existing, Parliament. In short, the: study 
gives a number of Indications that the new, blue: recessed Parliament at. a: 20: 
premium will substantially exceed, the existing; Parliament in. sales 1 . 

O 

o 

Cl 

H* 

CO 

00 

Ul 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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1. Bo you ever smoke cigarettes? 


_ Analyzed! by respondents who' are t _ 

Male and who.se ages are: Female and whose ages, are:; 

Total 50 : and 50 and 

sample Total 18-2^ 25-34 35~4 q over Tbtal 18-24 25-34 35-^9 over 

Number of respondents 9564 4757 723: 1C69 1379 1577 4796 736 1085 1388. 1576' 

(10056) (iQof)(:ioo$.) (.!oc^)(icc^}( 10.056J (10056.); (10056);(10056) (10056) (10056); 


a 


* 

$ 

56 ' 

£ 

56 

56. 

56' 

56 

1° 

56 

j YES 

52 

6 o 

64 

71 

65 

46. 

44 

52 

55 

52 

25 

| 

48 

40: 

3 6 

29 

35' 

54 

56: 

48 

45 

48 

75 

|NO ANSWER 

* 

* 




* 

* 




* 


E 

I 

1 

a 


a 

a 

a 

a 


*Less than .5 per cent 
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C 

■vl 

Cl 

H* 

CO 

00 

rj 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




1. Do you ever smoke cigarettes? 


Analyzed, by respondents 
Total whose economic level is: 



sample 

A 

B : 

C 

JL 

Number of respondents 1 

9564 

522 

l4o8 : 

4466. 

3093 


(100#) 

(10C$) 

( 100 #) 

(10c#) 

(10c#) 


* 

* 

* 

* 

* 

YES 

52 

^5 

53 

53 

51 

NO 

48 

55 

4:7 

4? 

49 

NO ANSWER 

* 



* 

* 


o 

c 

Cl 

h* 

*hess than .5 per cent C D 

on 

00 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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1. Do you ever smoke cigarettes ? 



Total 

Analyzed by 
respondents who. are.: 


sample 

White' 

Negro 

Number of respondents 

956J+ 

( 10056 ) 

8582 . 

( 1005 &) 

895 

( 10056)1 



$ 

*■ 

YES 

52 

5.1 

5& 

NO 

he 

k 9 

42' 

NO ANSWER: 

* 

* 



*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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1. Do you. ever smoke: cigarettes? 


Number of respondents 


Total 

sample 


Analyzed by respondents who live 

_ in places with a population of; _ 

250,000: 100,000 25,000 2,500 

Over to to to . •- to 

1,000,000 1,000,000 250,000 100',000 25,000 


9564 1751 2056 1201 1922 2634 

( 10036 ) (IOO36) (IOO36) (10036) (IOO36) (IOO36) 



$ 

* 

36 

36 

36' 

36 

YES 1 

52 

55 

50 

54 

51 

51 

NO: 

48 

45 

50: 

46 

49 

49 

NO' answer; 

* 



* 

* 

* 


C 

O 

M 

C7 

CD 
C D 

*Less than . 5 per cent O 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 






1. Do you ever smoke cigarettes? 


Analyzed by respondents who live 
In Philip Morris sales; region: 



Total 

sample 

#1 

North¬ 

east 

#2 

Central 

Atlantic 

#3 

South¬ 

east 

#4 

East 

North 

Central 

#5 

West 

North 

Central 

— W~ 

West 

South 

Central 

n 

Mountain. 

and 

Pacific 

Number of respondents 

9564' 

(100#): 

2364; 

(100) 

1113 

(100) 

940 

(100) 

1953 

(io0): 

980 

(1O0> 

871 

(:ic0): 

1343 

(lOQ#) 


* 


$ 

* 

* 

$ 


* 

YES. 

52 

54 

60 

55 

52 

4? 

47 

45 

NO 

48 

46 

4o 

45 

48 

53 

53 

55 

NO ANSWER 

* 

* 



* 



*; 


*Less than .5 per cent 


C 

c - 

H* 

CT 
h* 
CT 
C D 

H* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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2 . What brand, do you smoke most often? 

Asked 1 of respondents who smoke 
cigarettes’— ^ 2 $ of total sample 


_ Analyzed by respondents 1 who are: __I 

Total Male and whose ages 1 are: Female and whose ages are: 1 

cigarette 50 and 50 and 

smokers Total 18-24 25-34 35-49 over Total 18-24 25-34 35-49 over | 


Number of respondents 4955 


2851 462' 755 897 731 2100: 386 592 718 399 

(10056) (10056) (10056)(10056) (10056) (10056) (10056);(10056):(10056) (10056) g 



f- 

*■ 

* 

$ 

* 

* 

* 

$ 

f 

-* 

* . 

CAMEL (R) 

i 4 

20 

16 

19 

20 

22' 

7 

5 

8 

' 8 

7 1 

LUCKY STRIKE (R) 

13 

16 

24 

18 

13 

11 

10 : 

16 

10 

8 

7 1 

PALL MALL (K) 

13 

10 

13 

12 

8' 

10' 

16' 

22 

18 

11 

15 ' 

m 

CHESTERFIELD (REG.) 

8 

9 

12 

9 

9 

9 

5 ' 

5 

5 

5 

6 i 

CHESTERFIELD (KING) 

4 

4 

4 

4 

4 

5 

4 

4 

4 

4 

4 

WINSTON (?) 

9 

8 

6 

8 

10 

7 

10' 

7 

11 

13 : 

7 I 

VICEROY (KING F) 

6 

4 

4 

4 

4 

2 

9 

10 

8 

10: 

9 | 

VICEROY (REG. F) 

l 

* 

- 

l 

■* 

* 

l 

2 

2 

1 

1 E 

OLD GOLD (REG.) 

3 : 

3 ' 

2 

3 : 

4 

4 

2 

2 

3 

2 

2 g 

DID GOLD (?) 

2 

2 

1 

1 

2 

3 

2: 

1 

1 

2 

3 1 

OLD GOLD (KING): 

1 

I 

1 

1 

I 

1 

1 

1 

1 

-J» 

* 

1 

L. St M (?) 

5 ' 

4 

4 

4 

5 

4 

7 

6 

6 

8 

7 I 

PHILIP MORRIS (REG. ) 

3 

3 

3 

3 : 

4 

3 

3 

4 , 

3 ' 

2 

4 | 

PHILIP MORRIS (KING) 

2 

2 

1 

2 

2 

2 

2 

3 

2 

3 

2 1 

MARLBORO' (?) 

4 

3 

3 

4 

0 

3 

.5 

4 

5 

5 

6 s 

HERBERT TAREYTON (?) 

2 

1 

2 

l 

1 

l 

2 

l 

2 

3 

3 

HERBERT TAP.EYTON (K) 

2 

1 

1 

I 

I 

2 

2 

2 

2 

2 

3 I 

PAIS1GH (KING) 

2: 

l 

* 

1 

2: 

1 

2 

2 

2 

3 . 

■ 

2 

RALEIGH (REG. ) 

* 

l 

* 

l 

1 

1 

* 

*: 

* 

* 

* 6 

KQOL (REG.) 

I 

1 

1 

* 

I 

1 

2 

1 

2 

2 

m 

4 

kool (king) 

I 

l 

* 

* 

1 

1 

1 

1 

1 

1 

1 i 

PARLIAMENT (KING ?) 

1 



* 

I 

* 

1 


1 

2 

i 

3 

PARLIAMENT' (REG,. F) 

* 

1 

* 

* 

1 

1 

1 

*: 

* 

1 

- I 


cen * 1001751992 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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2. What brand do you smoke; most often? 

Asked of respondents who smoke 
cigarettes-- 52 $ of total sample 






Analyzed by respondents 

who 

are: 




Total 

Male and 

whose 

ages are: 

Female and 

whose 

: ages 

are: 


cigarette 

smokers 

Total 

18 - 2 k 25-34 35-49 

50 and 
over 

Total 18-2k 25-3k 

35-49 

50 anc 
over 

1 

Number of respondents 

4955 

2851 

462 

755 

897 

731 

2100 

386 

592 

718 

399 


( 10036 ) 

( 10036 ) ( 10036 ) (icc$) ( 10036 ) ( 10036 ) 

(10036) (ICO 36 )(IOO 36 ) (IOO 36 ) (100 


* 

1° 

i 

36 

36 

* 


$ 

* 

■$ 


KENT (KING F> 

1 

1 

21 

1 

* 

1 

1 

1 

1 

' 1 

1 

KENT (REG. F) 

-* 

* 

* 

*: 

* 

* 

1 

- 

* 

* 

1 

CAVALIER (K) 

* 

* 

* 

* 

* 

* 

1 

* 

1 

1 

- 

REGENT (K) 

* 

* 




1 

* 


* 


* 

REGENT (F) 

* 

* 

- 

* 

- 

- 

* 

- 

- 


* 

DUNHILL (K) 

* 

* 

* 

* 

- 

* 

* 

* 

- 

* 

* 

SANO (K) 

* 

* 


* 


* 

* 




* 

SANO (F) 

' 

* 

* 

- 

* 

- 

- 

- 

- 

- 

- 

- 

f. 

ENCORE (F) 

* 

* 

- 

* 

- 

- 

- 

- 

- 

- 

- 

1 SPUD: (r) 

-x- 

* 

- 

- 

- 

-* 

* 

- 

- 

* 

-■ 

VOGUE (F) 

* 

* 

- 

- 

- 

* 

- 

- 

-■ 

- 

-■ 

DU MAURIER (F). 

- 

- 

- 

- 

- 

- 

- 

- 

-■ 


- 

i OTHER FILTER' TIP 












FILTER BUT NO REGULAR' 

BRAND 

* 


-■ 

* 

* 

* 

- 

~ 

- 

- 

- 

OTHER NON-FILTER TIP 

1 

1 

* 

1 

1 

2 


* 

* 

1. 


NO REGULAR BRAND 

1 

2 

]] 

1 

1 

2 

1 

* 

I 

1 

1 

: Suurimary: 

SMOKES REGULAR' SIZE 

kk 

54 

58 

54 , 

52 

53' 

30 

33 

31 

28 

29 

SMOKES KING SIZE 

2k 

21 

21 

21 

19 

23 

29 : 

34 

31 

2 k 

30 

SMOKES FILTER TIP 

31 

2 k 

20 

2k 

27 

22 ' 

kO: 

32 

38 

*: 

47 

4o 

SMOKES NO REGULAR BRAND I 

1 

1 

1 

2 

2: 

1 

1 

1 

1 


1001751993 


*Less than, .p per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



2. What brand do you smoke most often'?' 


Asked of respondents who smoke 
cigarettes— 52 $ of total sample 


Total Analyzed by respondents, 

cigarette whose economic level is: 



smokers 

A 

B 

c 

D 

Number of respondents 

^955 

233: 

741 

2360 

1596 


( 100 $) 

( 100 $) 

( 100 $)' 

( 100 $) 

( 100 $) 


$ 

$ 

$ 

$ 

$ 

CAMEL (R) 

l4: 

11 

10 

13 

19 

LUCKY STRIKE (R) 

13 

10 : 

9 

13 

15 

PALL MALL, (K) 

13 

8, 

11 

12 

16 


CHESTERFIELD (REG.) 
CHESTERFIELD (KING) 

WINSTON' (F) 

VICEROY (KING: F> 
VICEROY: (REG. F) 

OLE) GOLD (REG.) 

OLD GOLD (F) 

OLD GOLD (KING: 

L. & M (F): 

PHILIP MORRIS 1 (REG.): 
PHILIP MORRIS: (KING) 

MARLBORO (F) 

HERBERT TAREYTOX (?) 
HERBERT TAREYTON 

RALEIGH (KING) 
RALEIGH (REG.) 

KOOL (REG.) 

KOOL (KING) 

PARLIAMENT (KING F) 
PARLIAMENT (REG. F) 


8 

4 


6 

1 

3 ! 

2 

1 


3 ' 

2 


2 

2 : 

2! 

* 

1 

1 

I. 

* 


6 

5 

10 

7 

l 

l 

3 

1 


2 

1 

10 

3 

3 


3' 

l 


6' 

4 

11 

7 

* 

2 

2 

1 


3 

2 


3 

3 

l 

* 

l 

1 

2 
1 


7 

4 

10 

6 

1 

3 

2 

1 


3 

2 

4: 

2 

2 

2 

1 

1 

1 

1 

1 


9 

4 


5 

* 


* 

* 


♦Less than .5 per cent 
(Continued) 

1001751994 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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(Continued.) 

2. What brand do you smoke most often? 

Asked of respondents who smoke 
cigarettes— 52 $ of total sample 


$ 


Total Analyzed' by respondents 1 



cigarette 

smokers 

whose economic level 
A B C 

. is ; : 

D 

Number of respondents 

U 955 

(100$) 

$ 

233- 

(10C$): 

$ 

741 
(100$> 

$ 

2360 

( 10 C$) 

$ 

1596 

( 100 $) 

$ 

KENT 1 (KING F) 

1 

2 

l 

1 

* 

KENT (KEG:. F) 

* 

2 

l 

* 

* 

CAVALIER: (k) 

* 

- 

* 

* 

1 

REGENT (K) 

* 

1 

* 

* 

* 

REGENT (F) 

* 

- 

* 

— 


DUNHILL (K) 

* 

- 

* 

* 

* 

SANG (K) 

* 

- 

- 

* 

* 

SANO (F) 

* 

- 

- 

- 

* 

ENCORE (F) 

* 

- 

* 

- 

* 

SPUD (R) 

* 

- 

* 

* 

— 

VOGUE (F) 

* 

- 

- 

* 

- 

DU MAUREER (F) 

- 

- 

- 

- 

- 

OTHER FILTER TIP 


_ 

_ 



FILTER BUT NO REGULAR BRAND 

* 

- 

* 

* 


OTHER; NONVFILTER TIP 1 

1 

1 

1 

* 

1 

NO REGULAR BRAND 

1 

1 

1 

1 

1 


Summary 

SMOKES. REGULAR SIZE 

44 

31 

32 

42 

53 

SMOKES. KING SIZE 

24 

18: 

22 

24 

28 

SMOKES. FILTER TIP 

3di 

50 

45 

33 : 

18 

SMOKES. NO REGULAR BRAND: 

l 

1 

l 

l 

1 


*le:ss than . 5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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2 . What brand do you smoke most often? 


±& 


Asked of respondents who smoke 
cigarettes—52$ of total sample 



Total 

Analyzed by 


cigarette 

respondents 

who are 


smokers 

White 

Negro 

Number' of respondents 

4955 

4393' 

517 


(10C$) 

(ioe$> 

(100$) 


* 

* 

$ 

CAMEL (R) 

lb 

14 

18 

LUCKY STRIKE: (r) 

13 

13 

9 

PALL MALL (K) 

13' 

13 

15 

CHESTERFIELD: (REG.) 

8 

8' 

6 

CHESTERFIELD: (KIRS) 

4 

4 

4: 

WINSTON (F) 

9 

9 

5 

VICEROY: (KING F) 

6 

6: 

6 

VICEROY: (REG. F) 

l 

1 

2 

OLD'GOLD (REG.) 

3 

3. 

2 

OLD' GOLD (F) 

2 

2 

1 

OLD' GOLD (KING) 

1 

1 

* 

L &: M (F) 

5 

6' 

3 

PHILIP MORRIS: (REG.): 

3 

3 

6 

PHILIP MORRIS (KING) 

2 

2 

4. 

MARLBORO (F) 

4 

4 

3 

HERBERT TAREYTON (F) 

2 

l 

3 

HERBERT TAREYTON (K) 

2 

2 

1 

RALEIGH (KING) 

2 

2 

* 

RALEIGH (REG.) 

* 

* 

* 

KOOL (REG.): 

1 

1 

3 

KOOL (KING): 

1 

1 

2 

PARLIAMENT 1 (KING F) 

1 

1 

1 

PARLIAMENT'(REG. F) 

* 

*Less than .5 per cent' 
(continued) 

* 

l 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001751996 
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2. What brand do you smoke most often? 

Asked of respondents who smoke 
cigarettes—52$ of total sample 



Total 

Analyzed by 


cigarette 

respondents who are 


smokers 

White 

Negro 

Number of respondents 

4955 

4393. 

517 

(100$) 

(100$:)' 

(:10C$): 


i 

* 

* 

KENT (KING F) 

i 

1 

1 

KENT (KEG. F) 

* 

* 

1 

CAVALIER (K) 

* 

* 

1 

REGENT (K) 

* 

* 

* 

REGENT (F) 

* 

- 

* 

DUNHILL (K) 

* 

* 

* 

SANG: (K) 

* 

* 

*; 

SANG: (F) 

* 

-* 

- 

ENCORE (F): 

-* 

- 

1 

SPED (R) 

* 

* 

* 

VOGUE (F) 

* 

- 

* 

DU MAURIER (F) 

- 

- 

- 

OTHER FILTER TIP 




FILTER: RUT NO: REGULAR BRAND 

* 

* 

* 

OTHER: NON-FILTER TIP 

1 

l. 

1 

NO REGULAR: BRAND 

1 

1 , 

* 

Summary 

SMOKES. REGULAR. SIZE 

44 

44: 

45. 

SMOKES. KING SIZE 

24 

24 

27 

SMOKES. FILTER TIP 

3:1. 

31 

28 

SMOKES. NO REGULAR BRAND 

*Less 

I. 

than o per 1 cent 

1 

* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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2 . What brand! do you: smoke moist often? 


Asked of respondents vho smoke 
cigarettes--52$ of total sample 


Analyzed by respondents vho live: in: 


Total! New 
cigarette Eng- 
smokers land 

Middle 

At¬ 

lantic 

East 

North 

Central 

West 

North 

Central 

South 

At¬ 

lantic 

East 

South 

Central 

West 

South Moun- 
Central tain 

Paci¬ 

fic 

Number of 









116 

484 . 

respondents' 

( 

4955 

353 

1348 

1101 

317 

619 

238 

379 

; 10056) 

(.10056)' (10056) (10056) 

(IOO56) 

(IOO56): 

(IOO56)' 

(IOO56) 

(IOO56) (IOO56) 


$ 

f 

* 

% 

f 

* 

* 

* 


* 

CAMEL (fi) 

Ik 

15 

11 

14 

I 5 ; 

17 

17 

16' 

18 

17 

LUCKY STRIKE: (R) 

13 

13 

11 

14 

12 

15 

12: 

12 

17 

15 

PALL PALL (K) 

13 

13 

14 

12 

10' 

14 

14 

13 

11 

12: 

CHESTERFIELD (REG.): 

8 : 

12 

ll 

8 

4 

61 

3 

5 

5 

4 

CHESTERFIELD (KING> 

4 

3 

6 

4 

3 

2 

2 

2 

3 

3 

WINSTON (F> 

9 

7 

6 

10 

14 

10 

10 

15 

4 

7 

VICEROY (KING F) 

6 

5 

3 

8 

7 

5 

12 

10 

3 

7 

VICEROY (REG. F) 

l 

* 

1 

l 

*: 

1 

1 

1 

3 

* 

OLD GOLD: (REG.) 

3 

5 

3 

4 

4 : 

2 

* 

1 

l 

4 

OLD GOLD (IF) 

2 

1 

2 

1 

2 

1 

3 

2 

2 

l 

OLD GOLD: (.KING) 

1 

1 

1 

1 

1 

1 

* 

- 

2 

1 

L & M (F) 

5 

6 

6 

5 

6 

4 

3 

5 

5 

6 

PHILIP MORRIS (REG.) 

3 

3 

4 

O 

3 : 

4 

4 

3 . 

2 

4 

PHILIP MORRIS' (KING) 

2 

l 

3 

2 

3 : 

2 

1 

1 

2 

l 

MARLBORO (F) 

4 : 

5 

6 

3 

3 ' 

4 

l 

I 

8 

4 

HERBERT TAREYTON (F) 

2 

l 

2 

2 

1 

2 

2' 

3 

2' 

* 

HERBERT TAREYTON (K) 

2 

2 

2 

1 

1 

1 

2 

3 

-■ 

2 

RALEIGH: (KING): 

2 

2 

2' 

1, 

2 

I 

1 

# 

2 

3 

RALEIGH (REG. ): 

* 

* 

I 

* 

- 

1 

- 

- 

H* - 
O 

l 

KCOL (REG. )' 

1 

1 

I 

2 

1 

2 

3 

3 

O 2- 

1 

KOOL' (KING) 

1 

* 

* 

1 

2 

l 

1 

* 

2 

l 

PARLIAMENT (KING F) 

1 

* 

1 

* 

1 

1 

1 

1 

Cl 2 

1 

PARLIAMENT (REG.. F) 

* 

1 

1 

* 

* 

1 

1 

1 

r* 

CT ' 
CD 

00 

1 


*Less than .5 per cent 
(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO I 







(Continued): 


2 . What brand, do you smoke most often? 


Number of 
respondents 


Total 

cigarette 

smokers 

4955 : 
(ioc$) 


Asked of respondents who smoke 
cigarettes—52* of total sample 


_ Analyzed by respondents who live in::- _ 

New, Middle Edit" West South East West 

Eng- At- North North At- South South Moun- Paci- 

land lantic Central Central lantic Central Central tain fie 

353 1348 110,1 317 619 238 379 484 : 

(100*)' (100*) (100*) (100*) (100*) (100*) (100*): (.100*): (100*) 



* 

* 

* 

$ 

$ 


* 

* 

* 

* 

KENT (KING F) 

1 

1 

# 

1 

1 

1 

1 

* 

l 

* 

KENT (REG. F) 

* 

* 

1 

1 

*: 

- 

* 

- 

1 

* 

CAVALIER (K) 

* 

- 

* 

* 

1 

* 

1 

- 

- 

1 

REGENT (K) 

* 

- 

* 

* 

- 

- 

- 

-■ 

- 

* 

REGENT (F) 

* 

- 

* 

*: 

- 

- 

- 


- 

— 

DUNHILL (K) 

* 

- 

* 

- 

- 

- 

- 

- 

- 

- 

SANO (K) 

* 

_ 

* 

* 

_ 

* 

- 


- 

- 

SANO (F) 

* 

- 

- 

- 

- 

- 

- 

-■ 

- 

* 

encore; (f) 

* 

- 

*: 

- 

- 

- 

- 

* 

- 

- 

SPUD (R) 

* 

- 

* 

- 

- 

- 

- 

- 

- 

* 

VOGUE (F) 

* 

- 

* 

- 

- 

- 

- 

- 

- 

- 

DU. MAURI 1 ER (f) 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

OTHER FILTER TIP 
FILTER BUT NO 

- 

- 

- 

- 

- 

- 

- 

« 

- 

- 

REGULAR ERAND 

* 

- 

* 

* 


- 

- 

* 


* 

OTHER; NON-FILTER TIP 

1 

1 

* 

1 

1 

* 

3 

1 

2 

1 

NO: REGULAR' BRAND 

1 

1 

1 

1 

2 

1 

1 

1 


2 

Summary: 

SMOKES! REGULAR' SIZE 

44 

49, 

4:2 

44 : 

4o 

46 

42 

4o 

46- 

47 

SMOKES: KING SIZE 

24 

22 

29 

24 

22 

23 

22 

20 

22 

24 

SMOKES; FILTER. TIP 
SMOKES: NO REGULAR 

31 

28: 

28 

31 

36 

30 

35 

39 

32 

27 

BRAND: 

I 

1 

1 

1 

2 

1 

1 

1 

- 

2 


*Less than .5 per cent 


1001751999 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




2 . What brand do you smoke most often? 


Asked of respondents who smoke: 
cigarettes:—52# of total sample: 


Analyzed toy respondents who' live 
in places with: a population of: 



Total 

cigarette 

smokers 1 

Over 

1,000,000 

250,000 

to 

1,000,000 

100,000 

to 

250',000 

25,000 

to 

1001,000. 

2,500 

to 

25,000 

Number of respondents 

4955 

959 

1020 

647 

its 

CO 

OS 

1 

1344 


(100$) 

(lQQ#) 

(.100#): 

(100#) 

(100#) 

(100#) 


* 

# 

# 

* 

# 

- * 

CAMEL (R) 

Ik 

12 

15 : 

15 

l 4 

16 

LUCKY STRIKE (R) 

13 

10 

13 : 

12 

15 

l 4 

PALL, MALL (K) 

I 3 ; 

l 4 

12 

13 

13 

12 

CHESTERFIELD (REG.)' 

8 ! 

ll 

8: 

6 

7 

7 

CHESTERFIELD (KING) 

4 

6 

4 

4 

3 

3 

WINSTON (F 1 ) 

9 

4 

8 

11 

9 

11 

VICEROY (KING! F): 

6 

6 

7 

6 

6 

5 

VICEROY (REG. F) 

1 

l 

1 

1 

1 

1 

OLD GOLD (REG.)' 

3 

2 

2 

2 

4 

3 

OLD GOLD (F) 

2 

2 

2 

2: 

2 

1 

OLD GOLD (KEG) 

1 

1 

1 

1 . 

l 

1 

L & M (F) 

5 

5 

6 

6 

5 

6 

PHILIP MORRIS, (REG.) 

3 

4 

4 

2 

4 

O' 

PHILIP MORRIS (KEG) 

2 

3 

I 

1 

2 

2 

MARLBORO (?) 

4 

6 

3 

4 

3 

3 

HERBERT TAREYTON (f)i 

2 

2 

1 

2 

2 

l 

HERBERT 1 TAREYTON (K) 

2' 

2 

2 

2 

2 

l. 

RALEIGH (KING!) 

2 

1 

2 

1 

2 

2 

RALEIGH (REG.)' 

* 

1 

*: 

1 

* 

* 








KOOL (REG.) 

1 

1 

1 

2 1 

2 

O - 2 

KOOL (.KING) 

1 

I. 

1 

1 

1 

2 1 

PARLIAMENT (KING f) 

1 

1 

1 

1 

* 

Si! 1 

PARLIAMENT (REG. F) 

* 

1 . 

1 

1 

* 

rc 1 


o 

o 

*Less than .5 per cent ® 

(Continued) 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




(Continued.) 

2. what brand, do you smoke most, often?. 

Asked of respondents who smoke 
cigarettes— 52 $ of total sample 


Analyzed by respondents who live: 
In places with a' population of ; 



Total. 

cigarette 

smokers 

Over 

1 , 000 yOOO 

250,000 

to 

1,000,000 

100,000' 

to 

250,000 

25,000 

to 

100,000 

2,500 

to 

25,000 

Number of respondents 

4955 

959 

1020 

647 

98'5 

1344 

(100$) 

(100$), 

(.100$) 

(100$)' 

(100$): 

(100$) 


$ 

$ 

$ 

$ 

$ 

- $ 

KENT (KING F) 

1 

1 

1 

1 

* 

1 

KENT (REG. F)' 

* 

* 

1 

* 

* 

* 

CAVALIER (K) 

* 

1 

* 

* 

* 

* 

REGENT (K) 

* 

-* 

- 

* 

* 

* 

REGENT (F) 

* 

* 

“ 

- 

- 

— 

DUNHILL (K) 

* 

* 


* 

- 

* 

SANG (K) 

* 

* 

_ 

- 

* 

-■ 

SAN 0 (F) 

* 

- 

- 

- 

- 

* 

ENCORE (F) 

* 

* 

- 

* 

- 

- 

SPUD. (R) 

* 

* 

* 

- 

- 

- 

vogue; (f) 

* 

* 

- 

- 

- 

- 

DU MAURIER (F) 

- 

- 

- 

- 

- 

- 

OTHER' FILTER TIP 

FILTER BUT. NO REGULAR 

- 

- 

- 

- 

- 

- 

BRAND 

* 

* 

* 

* 

* 

* 

OTHER: NON-F ILTER TIP 

1 

* 

1 

1 

l 

1 

NO REGULAR BRAND 

Summary: 

1 

d 

1 

1 

1 

1 

O 

SMOKES: REGULAR SIZE 

44 

ki 

kk 

4 l 

45 

2 45 

SMOKES: KING SIZE 

24 

29 

2 k 

24 

24 

^ 22 

SMOKES. FILTER TIP 

31 

29 

3 d 

34 , 

30 ' 

M 31 
N' 2 

O 

© 

h* 

SMOKES. NO REGULAR' BRAND 

1 

*Less 

1 1 

than .5 per 1 cent 

1 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



IS 



2 . What brand do you smoke most often? 

Asked of respondents who smoke 
cigarettes— 52 $ of total sample 

Analyzed by respondents who live in 
Philip Morris sales region.: 



Total 

#1 

#2 

#3 

East 

West 

#6 

West 

#7 

Mountain 


cigarette North- 

- Central 

South- 

North 

North 

South 

and 


smokers 

‘east 

Atlantic east 

Central 

Central 

Central Pacific 

Number of respondents 1 

4955 

1279 

667 

514 ' 

1022 

462 

4 ll 

600 

(TOC#) 1 

( 100 $) ( 100 $) 

(100$). 

( 100 $) 

(100$)' 

(. 100 $)' 

( 100 $) 


t 

# 

* 

i 

* 

* 

* 

' * 

CAMEL (R) 

14 

13 . 

12 : 

18' 

14 

14 

17 

17 

LUCKY STRIKE (R) 

13 

10 ' 

13 

16 

13 

14 

12 

15 

PALL MALL (K) 

13 

13 

15 

14 

13 

9 

13 

12 

CHESTERFIELD ('REG.) 

8 

12 

7 

4 

8 

5 

5 

5 

CHESTERFIELD (KING;) 

4 

6 

4 

2 

4 

4 

2 

3 

WINSTON (F) 

9 

6 

6 

11 

11 

12 

15 

7 

VICEROY (.KING F) 

6 

4 : 

4 

6 

8 

8 

10 

7 

VICEROY (RES. F) 

1 

1 

1 

l 

l 

* 

*: 

1 

OLD GOLD' (REG.) 1 

3 

3 

3 

l 

3 

4 : 

1 

4 

OLD GOLD (F) 

2 

2 

2 

2 

2 

1 

2 

1 

OLD GOLD 1 (KING) 

1 

1 

2 

1 

1 

1 

-. 5 *’' 


l 

L & M (F) 

5 

7 

3 ' 

4 

5 

6 

5 

6 

PHILIP MORRIS. (REG..) 

3 ' 

3 : 

5 

3 ' 

3 

3 

3 ' 

3 

PHILIP MORRIS (KING) 

2 

2 

2 

2 : 

2 

4 

1 

l 

MARLBORO, (f) 

4 

6 : 

5 

3 

3. 

2 

1 

5 

HERBERT TARZYTCN (f) 

2 1 

1 

3 

2 

2 ' 

1 

3 

1 

HERBERT TAREYTON (K) 

2 

2 

2 

I 

I 

I 

3 

2 

RALEIGH (KING): 

2 

2 

2 

1 

1 

2 

* 

M 3 

RALEIGH (REG.) 

* 

* 

1 

_ 

* 

* 

- 

O * 

KOOL (REG.) 

1 

1 

1 

2 

2 

1 

2 

O 

ft 1 

KOOL (KING) 

1 

* 

1 

1 

1 . 

2 

* 

M 1 

parliament (king f) 

1 

1 

1 

1 

* 

1 

1 

g 1 

PARLIAMENT (REG. F) 

* 

1 

1 

1 

* 

* 

1 

O * 

*Less than .5 per cent 
(Continued) 

Source?https://www.industrydocuments.ucsf.edu/docs/mthk0000 

W 


I 

1 

I 

I 

I 

1 

I 

I 

I 

I 

I 

I 

I 

I 

1 

I 

1 

I 

I 

I 

I 




I 

I 

1 




(Continued) 


2 . What brand do you smoke most often? 

Asked of respondents, who smoke 
cigarettes--52$ of total sample 


Analyzed by respondents who live in' 
Phillip Morris sales region:: 


a 

■ 

Total #1 

cigarette North- 
smokers east 

#2 

Central 

Atlantic 

#3: 

South¬ 

east 

#4 

East 

North 

Central 

#5 

West 

North 

Central 

#6 ' Iff 

West Mountain 

South and 

Central Pacific 

■ 

Number of respondents 

| 

4955 

1279 

667 

5.114 

1022' 

462 

4:11 

6OQ: 

(100#)' 

(lGG#) 

(ICC#) 

(100#) (100#) 

(100#) 

(100#) 

(100#) 

m 

% 

* 

* 

* 

$ 

1 ° 

* 

# 

M KENT 1 (KING P): 

1 

n 

1 

1 

1 

1 

1 

* 

•KENT 1 (REG. F) 

1 m 

* 

* 

* 

* 

* 

* 

- 

* 

H CAVALIER: (K): 

* 

* 

1 

* 

* 

1 


1 

H REGENT' (K) 

* 

* 

* 

- 

* 

- 

- 

* 

M REGENT 1 (F) 

* 

- 

* 

- 

*; 

- 

~ 

— 

gj: DUNHILL (K) 

* 

* 

* 

- 

- 

- 

- 

- 

■■ 

SANG (K) 

*: 


* 

- 

*: 

- 

- 

- 

M sang: (f) 

* 

- 

- 

- 

- 


— 

*: 

Hi 

ENCORE (F) 

AH 

* 

- 

* 

- 

- 

- 

* 

- 

■ SPUD (R) 

* 

- 

* 

- 

- 

- 

- 

* 

M VOGUE (F) 

H 

* 

- 

* 

- 

- 

- 

- 

- 

DU' KAURIER (F) 

H 

- 

- 


- 

- 

- 

- 

- 

9 OTHER FILTER: TIP 

FILTER BUT 1 NO REGULAR' 

- 

- 

- 

- 

-. 

- 

- 

- 

m bra:® 

* 

* 

* 

_ 

* 

■3f 

* 

■W- 

m OTHER. NON-FILTER TIP 

1 

1 

* 

1 

* 

I 

1 

1 

NO' REGULAR BRAN® 

1 

Q Summary 

l 

1 

2 

1 

1 

2 

1 

1 

Hi SMOKES REGULAR SIZE 

4:4 

44 

42 

46 

43 

42 

4l 

O 47 

SMOKES KING SIZE 

24 

26 

30: 

22 

23 

23 

20 

O - 24 

►"t 28' 

Cl: 1 

ro 

0 

0 

H SMOKES FILTER TIP 

31 

29 

26 

31 

33 

33 

38 

Si SMOKES NO REGULAR; BRAND' 

a 

1 

1 

2 

1 

1 

2 

1 


1 




*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




IS 

3 a. Are there any < 

other brands you smoke on certain occasions, or 

Asked of respondents vhc smoke 
cigarettes--52^ of total sample 

Analyzed by respondents 

just for 1 a 

who are: 

change? 

I 

I 

I 

1 

1 


Total 

Male and 

whose 

: ages are:: 

Female and whose 

:: ages 

are: 

1 

cigarette 




50 and 





50 and 

smokers 

Total. 

18-24 

25-34 

35-^9 

over 

Total 18-24 25-34 

35-^9 

over 

I 

Number of respondents 

^955 

2851 

462 

755 

897 

731 

2100 

386 

592 

718 

399 

i 


(IOO36) 

(10036) (IOO36) (1OO36) (10036) (IOO36 ) 

(IOO36)(IOO36)(IOO36 ) (1OO36) (LOO36) | 


*■ 

* 

* 

*■ 


* 

t 

*■ 

* 

* 

* 

m 

to 

YES' 

58 

58 

63 

60 

58 

2 k. 

59 

62 

5 § 

60 

21 

1 

CHESTERFIELD (REG.) 

5 

6 

8 

6 

5 

5 

4 

5 ' 

4 

4 . 

4 

1 

CHESTERFIELD (KING) 

3 

3 

2 

3 

3 

2 

3 

5 1 

3 

2 

2 

I 

PALL. MALL (k) 

8' 

7 

8 

8 

5 

7 

9 

13 ' 

8. 

8 

7 

i 

LUCKY STRIKE (R> 

8 

10 

13 

9 

10 

8 

5 

8 

5 

4 

5 


CAMEL (R) 

7 

8 

9 

7 

9 

8 

4 

5 ' 

4 

4 : 

5 

1 

KCCL (REG.) 

4 . 

4 . 

4 

3 

4 

3 

4 

3 ' 

4 

4 i 

4 

s 

KCOL (KING) 

3 

2 

1 

3 

2 

1 

4 

3 ' 

3 

4 , 

3 

I 

WINSTON (F) 

6 

5 

6 

5 

5 

k 

7 

9 

7 

6 

6 

1 

PHILIP MORRIS (REG.) 

4 : 

4 , 

5 

4 

5 

3 

3 

2 

3 

2 

4 

1 

PHILIP MORRIS (KING) 

2 

2 

2 

1 

2 

1 

2 

2 

2 

2 

2 

i 

OLD GOLD' (REG.) 

2 

3 

2 ' 

3 

3 

4 

1 

1 

1 

2 

1 

I 

OLD GOLD' (f) 

1 

1 

1 

l 

l 

1 

1 

1 

l 

1 

2 

1 

OLD GOLD' (KING) 

1 

1 

1 

I. 

1 

l 

1 

1 

l 

1 


1 

L 4 M (F) 

3 

3 

3 ; 

3 

0 

£0 

2 ; 

5 

4 

5 

4. 

5 

i 

VICEROY (KING F) 

2 

2 

2 ' 

3 

2 

1 

3 

3 

3 

3 

3 

to 

VICEROY (REG. F) 

1 

1 

1 

* 

* 

1 

1 

1 

1 

1 

l 

1 

MARLBORO' (f) 

3 

2 

2 

2 

3 

2 

3 

2 

3 

3 

4 

1 

HERBERT TAREYTON (F) 

l 

1 

_ 

* 

2 

1 

1 

* 

1 

2 

2 

I 

HERBERT TAREYTON (k) 

l 

1 

* 

1 

l 

1 

1 

2 

1 

-i 

* 


PARLIAMENT (REG. F) 

1 

*: 

* 

* 

l 

* 

1 

1 

1 

2 

* 

i 

PARLIAMENT (KING F) 

1 

*: 

* 

* 

* 

*; 

1 

1 

* 

1 

2 

1 



*Less ' 

than 

5 ner cent. 






I 





(Conti: 

nued) 


1001752004 


1 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



e 

r 

r 


(Continued) 

3 a. Are there: any other brands you smoke on certain occasions, or Just for a change7 

Asked of respondents vho smoke 
cigarettes 1 —52^ : of total, sample 


19 


Analyzed by respondents vho are: 


«< 

Total 

Male 

and, 

whose 

ages are: 

Female' and. whose 

1 aces 

are: 

cigarette 

fl smokers 

Total 16 - 21 + 25-3I. 

35-49 

50 . and. 
over 

T 6 tal 16-24 25-34 

35.-49: 

50 and 
over 

ii 

Number 1 of respondents 

1.935 

2851 

1462 

755 

897 1 

731 

2100 

386 

592 

7lS 

399 

( 

(loo#) 

(ilOO^)l(lOO^) (ioc£)(ico£)(ioc$) 

V 

(lOG%) 1(100% )(10C%) (IOO$)(lOC%) 


i 

* 

i 

* 

i 

* 

* 

* 

* 

f 

* 

( 1 KENT (KING fY 

1 

1 

* 

* 

1 

1. 

1 


1 

1 

2 

KENT' (REG. F): 

* 1 

* 

* 

* 

* 

*. 

- 

* 

* 

1 

*1 

1 

|i raleigh (king) 

1 

* 

1 

1 

* 

* 

1 

1 

* 

1 

1 

RALEIGH (REG.) 

■ * 

*: 

* 

1 

* 

* 

* 

* 

- 

* 

*: 

1 

I , CAVALIER 1 (K) 

* 

1 

- 

*: 

* 

1 

* 

1 

*: 

* 

* 

| 1 SPUD (R) 

*: 

* 

* 

*: 

* 

* 

* 

* 

* 

*; 

- 

J . 

SANO 1 (K) 

*; 

* 


*; 



* 


*' 

* 

* 

| > SANO 1 (?) 

1 

* 

* 


- 

* 

* 

* 

- 

* 

-■ 

- 

vogue (f) 

* 

* 

- 

* 

- 

- 

* 

-*■ 

* 

* 

- 

| REGENT (IK) 

* 

* 

. 


* 

* 

* 

* 




regent: (:f) 

M * 

* 

* 

- 

- 

- 

* 

* 

*: 

- 

-■ 

- 

l ENCORE (F): 

* 

* 


- 

- 

* 

* 

* 

- 

* 

- 

| DI! MAORIER (?) 

* 

* 

- 

* 

- 

- 

- 

- 

- 


- 

ft. ^ 

Deli'S ILL (K) 

|l 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

L OTHER : ? ILTER ' T.lP 

* 

*: 

*: 




*: 



# 

* 

FILTER; BUT NO. REGULAR 
| ! BRAND. 

t • -4 

1 

* 


1. 

1 

* 

1 

1 

1 

1 

1 

OTHER NON r FILTER TIP 

1 

1 

* 

1. 

11 

2 

1 

* 

1 

1 

1 

SO'REGULAR' BRAND: 

5 

6 

4 

6 

6 

6 

5 

5 

5 

5 

5 

DON’T KNOW OR: NO ANSW 

* 

ER: 1 

1 

1 

l. 

* 

1 

1 

1 

1 

2 

1 

L NO 

4 l 

4 l 

36' 


4 l 


4o: 

ZL 

40' 

39 

42 

L DON r T KNOW OR NO ANSWER 

JJ 

_1 

JL 

_i 

_JL 

_i 

JL 

j. 

JL 

_l 

JJ 


II 

l 1 


♦Less than .5 per cent 

Note:: Sub-totals may add to more than the group total because: 
some respondents gave more than one answer. 


Source: https://ww\^4ftplustrydocuments.ucsf.edu/docs/mtf^p000 




M m MM 


3 a. Are there any other brands you smoke on certain occasions, or just for a change?: 


Asked of respondents who smoke 
cigarettes--52$ of total sample 


Number of respondents 


Total 

cigarette 

smokers 


Analyzed by respondents 
whose economic level is: 


1*955 233 741 2360: 1590 

(.100$) (100$) (100$) (100$) (100$) 


CHESTERFIELD (REG.) 
CHESTERFIELD (KING) 

PALL MALL (K) 

LUCKY STRIKE (R) 

CAMEL (R) 

KOOL (REG. ). 

KOOL (KING) 

WINSTON (F) 

PHILIP MORRIS (REG.) 
PHILIP MORRIS (KING) 

OLD' GOLD (REG.) 

OLD' GOLD (F): 

OLD' GOLD (KING) 

L, & M (F) 

VICEROY (KING F) 
VICEROY (REG. F) 

MARLBORO: (?) 

HERBERT TAREYTON (F) 
HERBERT' TAREYTON (K) 

PARLIAMENT (REG. F) 
PARLIAMENT (KING F) 


H* 2 

O 

e 1 

1 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


(Continued): 

3 a. Are there any other brands, you. smoke on certain occasions, or jiust for a change? 

Asked of respondents who smoke 
cigarettes—52$ of total sample; 



Total 

cigarette 1 

smokers 

A 

Analyzed by respondents 1 
whose; economic, level is 

_ b e 

» 

• 

D 

Number 1 of respondents 

4955 

233 

74 i 

2360 

1590 

(I00£)i 

(10036): 

(10036) 

(IOO36) 

(10036) 


* 

f 

* 

t 

i 

KENT (KING F) 

1 

1 

2 

1 

* 

KENT (REG:. F) 

* 

* 

* 

* 

* 

RALEIGI (KING): 

1! 

- 

1 

* 

1 

RALEIGH: (REG.) 

* 

- 

* 

* 

* 

CAVALIER (K) 

* 

- 

* 

* 

I 

SPED (R) 

* 

- 

- 

* 

* 

SAN 0 (K) 

* 


* 

* 

* 

SAHQ (F) 

* 

- 

* 

*: 

- 

VOGUE (F) 

* 

* 

* 

- 

* 

REGENT (K) 

* 



_ 

-* 

REGENT (p) 

* 

- 

- 

* 

- 

ENCORE (F) 

* 

1 

- 

* 

* 

DU MAURIER (F) 

* 

- 

- 

- 

* 

DUNHILL (K) 

- 

- 

- 

- 

- 

OTHER FILTER TIP 

* 



* 

* 

FILTER BUT NO REGULAR BRAND 1 

1 

1 

* 

* 

OTHER NON-FILTER. TIP 

i 

I 

1 

1 


NO REGULAR BRAND 

5 

3 

6 

5 

5 

DON'T KNOW OR NO ANSWER 

1 

l 

1 

1 

I 

NO 

4 l 

42 

38 


38 . 







DON'T KNOW OR NO ANSWER 

1 

1 

1 

1 

l 







Note; Sub-totals 

*Less than 
may add to more 

•5 per cent 

than the; group total because 


some respondents gave more 

than one answer. 




Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752007 
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3 a. Are there any other brands you smoke on certain occasions, or just for a change? 


Asked of respondents who smoke 
cigarettes--52$ of total sample 


Analyzed by respondents who live in 
Philip"Morris sales region: 







#4 

#5' 

#6 

¥r 


Total 

#l 

#2 

#3 

Ehst 

West 

West 

Mountain 


cigarette 

Norths 

Central 

South- 

North 

North 

South 

and 


smokers 

east 

Atlantic 

east 

Central 

Central 

Central Pacific 

Number of respondents 

4955 

1279 

6:67 

514 

1022 

462' 

4 ll 

6oo 

(100$) 

(10036): 

(.10036) 

(100$) 

C 1Q05&). 

(100]6) 

(100$) 

(10036.) 


t 

$ 

* 

* 

* 

t 

* 

f 

YES 

56 

6o 

54 

U-Nl 

U^| 

57 

62 

67 

57 

CHESTERFIELD (REG.) 

5 

8 

4' 

2 

6 

4 

6 

3 

CHESTERFIELD (KING) 

3 

3 

2 

2 

4 

3 

2 

2 

PALL MALL (K) 

8 

7 

7 

6 

10 

5 

10 

8 

LUCKY: STRIKE (R) 

8 

7 

7 

8 

8 

6 

12 

7 

CAMEL (R). 

7 

6 

4 

5 

7 

8 

12 

7 

KOOL (REG.) 

4: 

3 

2 

5 

3 

5 

5 

5 

KOOL (KING) 

3 

2 

1 

4; 

2 

4, 

4 

3 

WINSTON (F) 

6 

5 

3 

9 

5 

10 

6 

4 

PHILIP MORRIS (REG.) 

4 

4 

4 

5 

2 

3 

6 

2 

PHILIP MORRIS (KING) 

2 

1 

l 

2 

2 

2 

3 

2 

OLD GOLD' (REG.) 

2 

2 

3 

2 

2 

3 

l 

3 

OTJj GOLD (F) 

1 

1 

l 

1 

1 

2 

l 

1 

OLD GOLD' (KING)' 

1 

1 

l 

* 

1 

1 

*: 

1 

L & M (f): 

3: 

4 

3: 

4 

2 

6 

5 

3 

VICEROY (KING F) 

2 

2 

1 

2 

3 

3 

4 

2 

VICEROY (REG. F) 

1 

* 

* 

2 

* 

* 

1 

1 

MARLBORO (p) 

3: 

4 

l 

2: 

2 

3 

2 

S 2 

HERBERT TAREYTON (F) 

l 

l 

l 

* 

1 

l 

1 

2 i 

HERBERT. TAREYTON (K) 

1 

l 

I 

* 

1 

l 

2 

1 

PARLIAMENT ('REG:. F) 

l 

l 

I 

1 

I 

_, 


C/T 

AJ * 

parliament (king; f) 

1 

I 

1 

I 

* 

1 

1 

0 ! * 

O 


03 

*Less than .5 per cent 
(Continued) 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



(Continued)' 

3 a.. Are there: any other brands 1 you smoke on certain occasions, or just for a change? 

^ Asked of respondents who smoke 

cigarettes—52$ of total sample 

jp Analyzed by respondents who live in 

Philip Morris: sales region: 

--£5 £5 W 


Number of respondents 


I KENT (KING F) 
KENT (REG. F) 

1 RALEIGH (KING) 
RALEIGH (REG.) 


^ CAVALIER (K) 

f SPUL (R) 

n A ■at/'*, t J<r \ 


SANG 1 (K) 
m SANO: (F) 

" VOGUE (F) 

9 REGENT (K) 
m REGENT (F) 

| ENCORE (F) 

B du kaurier (f) 

DU! 1 ,KILL (K) 


| OTHER' FILTER TIP 

FILTER BUT NO REGULAR. 
BRAND 

OTHER. NON-FILTER TIP 
NO: REGULAR BRAND 

| DON’T KNOW OR NO ANSWER 1 

’TO 

DON’T KNOW OR NO ANSWER 


Total 

cigarette 

smokers 

#i 

North¬ 

east 

#2 

Central 

Atlantic 

#3 

South¬ 

east 

East 

North 

Central 

West 

North 

Central 

West Mountain 

South' and 

Central Pacific 

4955 

1279 

667 

514. 

1022 

462 

4 ll 

600 

(100$) 

(l00$)i 

(100$) 

(100$)' 

(100$) 

(100$) 

(100$) 

(100$) 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

- $ 

l 

* 

1 

* 

1 

2 

1 

1 

* 

* 

* 

1 

* 

* 

1 

* 

1 

* 


31. 

* 

1 


1 

* 

* 

11. 

* 

* 

- 

- 

* 

* 

* 

* 

1 

* 

1 

1 

* 

* 

* 

* 

1 

* 

- 

- 

- 

* 

* 


* 

_ 

* 

_ 

_ 

* 

- 

* 

- 

* 

* 

- 

- 

* 

* 

* 

- 

- 

“ 

- 

* 

* 

* 



-X- 



* 

* 

- 

- 

* 

- 

- 

- 

- 

* 

* 

* 

- 

* 

* 

- 

- 

* 

* 

- 

- 

- 

- 

- 

- 

- 

- 


- 

- 

- 

- 

- 

* 

* 

-X- 

- 

- 

- 

* 

- 

1 

* 

I! 

1 

* 

1 

1 

1 

I 

I 

1 

1 

1 

1 

* 

g 1 

5 

6 

7 

4 

5 

5 

4: 

§ 6 

1 

l 

* 

1 

* 

1 

1 

b* 1 

4l 

39 

45 

he 

42 

37 

32 

Cl: 42 








~ 

Atm. 

1 

1 

1 

_3 

1 

1 

1 

O -i 


*Less than .5 per cent 

Note:; Sub-totals may add to more than the group total because 

So u r6^!^ . §S&y(56cs/mt h kO 0 00 
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3 a. Are there any other brands you smoke 
Asked of respondents who smoke 


Analyzed by Question 2 : 



Total 

cigarette 

Philip 

Morris 

Camel 

Chester¬ 

field 

Lucky 

Strike 

Old 

Gold 

Pall 

Mall 

Herbert 

Tareyton 


smokers 

(R & K) 

M 

(R & K) 

.(Hi- 

(R & K) 

M- 

(K) 

amber of respondents 

4955 

260 

716 

576 

641 

184 

631 

8l** 

(100$) 

(100$) 

(.100$) 

(iOC$) 

(100$) 

(100$) 

(100$,) 

(100$) 


$ 

$ 

* 

$ 

$ 

$ 

$' 

- $ 

ES 1 

58 

62 

54 

56 

58 

49 

59 

** 48 ' 

CHESTERFIELD: (REG.) 

5 

8 

8 

1 

9 

4 

5 

1 

CHESTERFIELD: (KING) 

3 : 

8 

2 

1 

1 

2 

7 

1 

PALL MALL, (k) 

8 

7 

9 

10 

9 

6 

- 

9 

LUCKY STRIKE (R) 

8 

11 

14 

12 

- 

10 

ll 

7 

CAMEL (R) 

7 

7 

- 

8 

15 ' 

12 

8 

2 

KOOL (REG.): 

It 

5 

4 

4 

6 

5 

3 

- 

KOOL (KING): 

3 

3 ' 

1 

2 

2 

l 

4 

5 

WINSTON (F): 

6 

2' 

5 

5 

3, 

3 

5 

2 

PHILIP' MORRIS (REG,. > 

4 

» 

4 

5 

7 

3 

4 

4 

PHILIP MORRIS (KING) 

2 

1 

1 

2 

1 

1 

5 

2 

OLD GOLD (REG.) 

2 

3 

5 

3 

O 

X 

- 

l 

4 

OLD GOLD: (F) 

1 

T_ 

* 

l 

* 

I 

I 

- 

OLD GOLD (KING): 

1 

2 

1 

1 

* 

- 

1 

- 

L & M (F) 

3 : 

2 

I 

2 

3 

1 

2 

x. 

VICEROY (KING F): 

2 

2 

1 

2 

l 

l 

2 

- 

VICEROY (RE'G. F) 

1 

2 

* 

1 

1 

- 

1 

2 

MARLBORO (f) 

3 

3 

l 

3 ! 

2 

- 

3 

2 

HERBERT TAREYTON (f) 

l 

* 

* 

* 

* 

_ 

* 

1 

HERBERT TAREYTON (k) 

1 

2 

l 

1 

1 

l 

1 

. - 

PARLIAMENT (REG. F) 

l 

* 

* 

* 

1 

_ 

* 

4 

PARLIAMENT (KING F ) 

1 

- 

# 

* 

* 

- 

* 

1 


1001752010 

♦Less than 

♦♦Percentages based on less 1 than 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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on certain occasions, or just for a change? 
cigarettes--52$ of total sample 


respondents whose present regular brand is: 


Other 

non- 


Parliament 


Viceroy 


Other 

No 

filter 

tin 

MarlborOi 

(R & K 

L & M 

(R & K 

Winston 

filter 1 tip regular 

Regular 

King 

(Filter ) 

Filter) 

(Filter) Filter) 

(Filter) 1 

(R & K) 

brand: 

128 

158 

193 

65** 

269 

330 

43:6 

229 : 

58** 

(100$) 

(100$) 

(100^)'. 

(100$) 

Cioojty 

(l00$)i 

(.100$) 

(100$) 

(100$)' 

$ 

* 

$ 

$ 

t 

$ 

* 

f 

$ 

46 

62_ 

70 


61 

5 ® 

§ 5 . 

§ 1 . 

si 

5 

3 

3 : 

5 

7 

3 : 

3 

4 

3 

l 

4 

3 : 

- 

4 

1 

3 

l 

3 : 

6 

19 

7 

2 

7 

9 

12 

7 

7 

6 

4 

4 

2 

4 

4 

6 

4 

7 

9 

5 

4 

2 

2 

3 : 

9 

4 

7 

1 

2 : 

3 > 

2 

2 ; 

3 ' 

4 

2 

5 

2 ' 

2 

3 . 

3 ' 

4 

3 ' 

4 

3 

- 

2 

4 

17 

11 

10 1 

12 ! 

- 

13 

3 

5 

3 

4 

2 : 

2 

2 

1 

1 

5 

2 

4 

3 

- 

* 

1 

2 

* 

3 

1 

1 

l 

2 

2 

1 

1 

2 

5 

- 

- 

3 

3 

1 

2 

4 

2 

2 

- 

2 

- 

- 

*: 

1 

l 

* 

3 

2 

3 

9 

0 

- 

6 

9 

6 

5 

2 

1 

8 

3 : 

4 

- 

6 

3 : 

5 

- 

1 

1 

3 : 

2 

- 

*: 

“ 


- 

2 

- 

6 

5 

5 

5 

4 

2 

- 

_ 

2 

- 

3 

2 

3 

3 

2 

1 

3 

- 

- 

l 

1 

* 

2 

— 1 


1 

1 


1 

1 

* 

2 

-■ 

- 

- 

3 

- 

1 

2 

1 

2 

— 


•■5 per cent 
100 1 cases are 


often unreliable. 


Source: https://www.industrydocumefits.ucsf. 



1001752011 



(Continued) 1 


3 a. Are there any other brands you smoke 
Asked of respondents who smoke 


Analyzed by Question' 2 : 


Total 

cigarette 

smokers 

Philip 
Morris 
(R & K) 

Camel 

(R) 

Chester¬ 
field 
(R & K) 

Lucky 

Strike 

(P) 

Old 
Gold 
(R & K) 

Phil 

Mall 

(K) 

Herbert 

Tare^ton 

Number of respondents 

4955 

260 

716 

576 

641 

184 

631 

8l** 

(IOO56) 

(IOO56) 

(IOO56) 

(: IOO56) 

(ICO*) 

(10056) 

(IOO56) 

(IOO56); 


* 

* 

i 

$ 

$ 

* 

* 


KENT (KING! F): 

1 

- 

_ 

1 

* 

- 

* 

~ 

KENT (REG. F) 

* 

- 

* 

- 

1 

“ 

* 

- 

RALEIGH (KING:)' 

1 

1 

- 

* 

- 

1 

2 

1 

RALEIGH (REG.)' 

* 

2 

- 

1 

- 

- 

* 

— 

CAVALIER (K) 

* 

* 

1 

1 

- 

- 

1 

- 

SPUD (R) 

* 

* 

1 

* 

* 

- 

* 

- 

SANG (K) 

* 


* 

* 

* 

- 

- 

1 

SAN 0 (F) 

* 

* 

- 

- 


- 

- 


V'OGUE (F) 

* 

- 

- 

- 

- 

- 

- 

1 

REGENT (K) 

* 

* 

— 

- 

* 

11 

- 

_ 

REGENT' (F ) 

* 

- 

- 

- 

- 

- 

* 

-■ 

ENCORE (f) 

* 

- 

* 

- 

- 

- 

- 

k 

DU KAURIER (F) 

* 

- 

- 

- 

* 

- 

- 

O: 

O' " 
h*' 

DUNH'ILL (K) 


“ 



** 



“ 

Cl 

OTHER: FILTER TIP 
FILTER: BUT NO REGULAR 

* 

— 

— 1 



— 


M - 

O' 

ERAND 

1 

- 

* 

* 

* 

- 

* 

_ 

OTHER NON-FILTER' TIP 

1 

1 

1 

11. 

1 

1 

* 

4 

NO REGULAR: BRAND 

5 

7 

6 

5 

6 ' 

7 

6 

4 

DON'T KNOW. OR NO ANSWER 1 

* 

1 

1 

1 

1 

l 

- 

NO 

4 i 

28 

k 6 


4 l 

5 L 

4 r 

52 . 

DON'T KNOW OR NO ANSWER 

1 

* 

* 

1 

l 



. 


♦Less than 

♦♦Percentages based on less than 
Note: Sub-totals may add to more than the group total 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




on certain occasions, or Just for a, change?: 
cigarettes-- 52 $ of total sample 


respondents whose: present regular brand is:: 


Other non- Parliament Viceroy Other No 

filter tip Marlboro (R & K L & Ml (R & X) Winston filter tip regular 
Regul btt King (Filter); Filter.) (Filter) Filter') (Filter) 1 (R & K)i brand 


128 158 193 65 ** 

{. 100 $)' ( 100 $) { 100 $) { 100 $) 


$ 


$ 


$ 

2 

1 


$ 


26 : 9 ' 


$ 

2 

*: 


330 : 


$ 

1 

1 


436 


229 


$ 

* 

* 


58 ** 

( 100 ^) 

$ - 


1 

2 

1 

1 


1 

* 


2 

2 


1 

1 


1 

5 




2 

5 

1 

38 


2 

4 

l 

24 


2 

2 

2 

3 £ 


1 

3 ; 

1 

351. 


1 

4 : 

1 

40 


1 

4 

*: 

32 


6 

* 

36 ' 


12 

2 

40 


6 


7 


•5 per cent 

100' cases are often unreliable. 

because some _ ucs f .edu/docs/mthkOOOO 


CTOZSiTOOT 



ALL PARLIAMENT SMOKERS 


3 a. Are. there any other brands you smoke: on certain occasions, or just for a change? 


Answers of all Parliament, smokers 


Total 

Parliament 

smokers 


Number of respondents 1238 

(10036): 

* 

YES 58 

MARLBORO (f) 10 

PARLIAMENT 1 (KING F)** 7 

PARLIAMENT' (REG. F):** 3 

L & M (F) 8 

VICEROY: (KING, F) k 

VICEROY: (REG. F) 2 : 

WINSTON' (F) 5. 

PALL MALL (k) 3 

KENT (KING F) 2 

KENT (REG., F) 1 

PHILIP 1 MORRIS (REG.) 2 

PHILIP 1 MORRIS (KING): 1 

KCCL (REG.) 2 

KOOL (KING)i II 

CHESTERFIELD (REG.) 2 

chesterfield: (king) 1 

HERBERT 1 TAREYTON (? ) 2 

HERBERT TAREYTON (k) 1 

CAMEL, (R) 2 

OLD GOLD' (F) 1 

OLD GOLD (REG!. ) 1 

OLD GOLD- (KING): * 


*Less than .5 per cent 

**These respondents smoke 5 or more packs of Parliament cigarettes in 
a month and were included in the oversample as Parliament smokers. 

(Continued:) 


Source: https://ww.w.industrydocuments.ucsf.edu/doc % s/mthkOOOO 


1001752014 




ALL PARLIAMENT SMOKERS 


23 


(Continued ') 1 

3 a. Are: there any other brands you smoke on certain: occasions;, or just for a change? 

Answers of all Parliament smokers, 


Total 

.Parliament 

smokers 

Number of respondents 


LUCKY STRIKE (r) 

RALEIGH (KING)i 
RALEIGH (REG.)' 

REGENT (F) 

REGENT (K) 

DU' MAURIER (f)i 

ENCORE (F) 

CAVALIER (K) 

VOGUE (F) 

SAND (F) 

SA.NO (K) 

DUNEILL, (K) 

SPUD (R) 


OTHER FILTER: TIP 1 

FILTER BUT 1 NO: REGULAR: BRAND' 1 

OTHER NON-FILTER' TIP 1 

NO' REGULAR. BRAND 3 

DON'T KNOW' OR: NO ANSWER *: 

NO 39: 

NO ANSWER 3' 


*Less than .5 per cent 

Note: Sub-totals may add to more than the group 1 total because 
some respondents gave more: than one answer. 


1238 

( 100 $) 

* 

1 

*' 

* 

* 

* 

* 

* 

* 

* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752015 


80 


ALL MARLBORO' SMOKERS 


3 a. Are there' any other brands you smoke on certain occasions, or jiust for a change? 

Answers of all Marlboro smokers 


Total 

Marlboro 

smokers 


Number of respondents 565: 

CIOO96.) 

YES 60 

WINSTON (F) 13, 

VICEROY (KING F) 7 

VICEROY (REG.: F) I 

L Sc M (F) 8 

PALL MALL (K) 7 

KOOL (KING) 3 

KOOL (REG.) 2 

PHILIP MORRIS (Reg.) 3 

PHILIP MORRIS: (KING) 2 

CHESTERFIELD: (REG.) 3 

chesterfield: (king): 2 

PARLIAMENT 1 (KING F) 3 

PARLIAMENT (REG 1 .. F) 1 

LUCKY STRIKE! (R) 3 

OLD GOLD (F) 2 

OLE' GOLD (REG „) 1 

OLD GOLD (KING!) * 

CAMEL (R) 2 

HERBERT TAREYTON (F) 2 

HERBERT TAREYTON' (K) * 


*Less than .5 per cent 
(Continued:): 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752016 





ALL MARLBORO SMOKERS 
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(Continued.:) 

3 a. Are' there any other brands you smoke on certain occasions, or just, for a change? 

Answers of all Marlboro smokers 


Total 

Marlboro 

smokers 


Number of respondents 

565 

(ioc$) 

* 

KMT (KING Ej 

1 

KENT (REG. F) 

* 

RALEIGH (KING) 

1 

RALEIGH (REG.) 

* 

CAVALIER (K) 

* 

SAKO (F) 

* 

SANO (K) 

- 

DU MAURIER (F) 

- 

DUNHILL (K) 

- 

ENCORE (F) 

- 

REGENT (K) 

— 

REGENT (F) 

- 

SPUD (R) 

- 

VOGUE (F) 

- 

OTHER FILTER' TIP 

I. 

FILTER BUT NO: REGULAR BRAND' 

2 

OTHER. NON-FILTER TIP 1 

1 

NO 1 REGULAR BRAND 

2 

NO ANSWER 1 


NO 

33 . 

NO: ANSWER 1 

jr 


*Less than .5 per cent 

Note: Sub-totals may add to more 1 than the group total because 
some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752017 


3b>. Why do you like to smoke Parliaments now and then?. 


Asked of cigarette smokers 1 who 
smoke Parliaments, on certain 
occasions but not. as a regular 
brand--!# of cigarette smokers 



- 

Analyzed by 


Total 

respondents: 


asked this 


who are: 


question 

Male 


Female 

Number of respondents 

58 ** 

19** 


39 ** 


( 100 #) 

(100#) 


(100#) 


* 

* 


$ 

THEY ARE MIL© 

26 

26' 


26 

FOR A CHANGE 

2 k 

26 


23 

FOR THE FILTER 

16 

16 


15 

Like the filter; nice filter 

Because they are filtered; like a filter 

9 

n 



cigarette once in a while 

2 

- 


3 

Has an effective filter 

2 



2 

Other (for the filter) 

3 

5 


2 

LIKE' THE TASTE, FLAVOR 

10 

- 


15 

LIKE 1 THE BOX; NIGER LOOKING; DOESN'T GET 1 CRUSHED' J 

_5 


_8 

THEY MAKS MS FEEL ELEGANT, FESTIVE; THEY ARE A 





CLASSY, LUXURIOUS CIGARETTE 

_? 

- 


10 

LIKE THEM; IT'S A GOOD CIGARETTE: (NO FURTHER 





INFORMATION) 


_5 


_8 

IT'S A SMOOTH CIGARETTE: 


_5 


_5 



M 


IT'S A COOL, FRESHER SMOKE 


11 

O 





O' 


THEY ARE: A SUPERIOR CIGARETTE: BEST ON THE! MARKET 1 B 


h* 

_5 


— 



FOR THE TIP 

_2 

- 

Cl 

<rc 

_3 

all OTHER 

DON'T KNOW 

_3 

_5 

0 

h* 

OD 

_3 


ll 

- 

NO ANSWER 

12 : 

16 


10 


^^Percentages based on less than 100 cases 1 are: often unreliable. 
Note; Percentages add to more than 100 # because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




3bWhy do youi like to smoke Parliaments 1 now and 1 then? 


Asked of cigarette smokers who 
smoke Parliaments on certain 
occasions but not as a regular 
brand--11$. of cigarette smokers 


Number of respondents 5 ©*’*' 13 ** 10 ** 

(l00$) (l00$) (100$) 

$ $ $ 

THEY: ARE MILD 26 15 30 

FOR: A CHANGE: 24 £3 ^0 

FOR: THE FILTER. l6 JL 10 

Like the filter; nice: filter 9 I 5 : 

Because they are filtered 1 ; like a filter 

cigarette once in a while 2 8 - 

Has. an effective filter 2 - - 

Other (for the filter) 3 8 10 

LIKE THE TASTE, FLAVOR 10 _6 20 

LIKE THE BOX; NICER LOOKING; DOESN'T GET CRUSHED _J_ - 

THEY MAKE ME FEEL ELEGANT, FESTIVE; THEY ARE A 
CLASSY, LUXURIOUS CIGARETTE _? - 

LIKE THEM; IT'S A GOOD CIGARETTE (NO FURTHER 
INFORMATION) J_ _& 

IT'S A SMOOTH CIGARETTE _5 20 

IT'S A COOL,, FRESHER SMOKE _3 - 

THEY ARE A SUPERIOR CIGARETTE; BEST ON THE MARKET 1 _3 - 

FOR. THE TIP _2 - - 

ALL OTHER: _3 _8 10 

DON 'T' KNOW' _3 Ip. - 

NO ANSWER; 12 _8 10 

^^Percentages based on less than 100 cases are 1 often unreliable.. 
Nbte: Percentages addl to more than. 100 $ because some 
respondents gave more than one answer. 



Analyzed by Questi 
respondents whose p: 
regular brand is 

on 2 : 
resent 

Total 

Nbn-fllter 

Filter 

asked this 

Regular 

King 

tip; 

question 

size 

size 

(R & K)i 

58** 

13 ** 

10** 

35 ** 

(l00$) 

(100$) 

(100$) 

(100$): 

$ 

$ 

$ 


26 

15 ;. 

30 

2£ 



2 k 

23; 

ko 

20 

16 

31 

10 

11 

9 

15. 

- 

~E 

2 

8 

- 

- 

2 

- 

- 

3 ; 

3 

8 : 

10 

- 

10 

8 : 

20: 

_9 

— 

— 



EiSDi _T 

- 

- 

11 

A 

_? 

— 

— 

11 

J_ 

8. 


_9 


1 




_ 

20 

_ 3 . 



—~ 


• 3 : 

- 

- 

6 


H* 6 

c — 


Cl - 
fC 

O ■- 

cr> ik 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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5 b. Why do you like to smoke Wools now and then? 


Asked of cigarette smokers who 
smoke Wools on certain occasions 
but not as a regular brand-- 
6 $ of cigarette smokers 


Total 
asked this 
question 


Analyzed by 
respondents, who are: 
Male Female' 


Humber of respondents 

301 

152 

149 

(lGG‘X) 

( 1 QC$> 

(l00£) 


* 

* 

1 ° 

LIKE, TO SMOKE K 00 IS WEEK I KAYE A COLD 

51 

h 6 ' 

56 



JUST FOR A CHANGE 

11 

12 

10 ' 



" — 


WOOLS, GOOD FOR THROAT, SOOTHING, 

RELIEVING (NO FURTHER INFORMATION). 

10 

12 ' 

_9 


‘ 


LIWE TASTE 

8 

7 

9 

Like menthol taste 

3 

3 

... 2 

Wools are refreshing; mild, cool taste 

2 

3 

1 

Like taste, flavor 

1 

_ 

2 

Other (like taste) 

2 

- 

k 

SMOKE WOOLS WHEN I HAVE A SORE THROAT 

_6 

_5 

_T 

SMOKE WOOLS FOR COUGH 


_5 

_k 

SMOKE WOOLS FOR SINUS, ASTHMATIC 

CONDITIONS 

k 




" 



WOOLS RELIEVE TENSION IN THROAT MUSCLES 

_1 

- 

JL 

SMOKE WOOLS ONLY OCCASIONALLY; NOT REGULAR 


- 

_i 

DON’T SMOKE: AS A. REGULAR. BRAND BECAUSE 

WOOLS GIVE: ME INDIGESTION^., ARE NAUSEATING 

l 

1 

i 


— 

— 


ALL OTHER 

jS 

_7 . 

_5 

DON’T KNOW 

l 

2 

l 

NO ANSWER 

_& 

_8 

_9 


c 

o 

M 

Cl 

rc 

o 

fC 

o 


Note: Group totals add to more than ICO^ and sub-totals may add to m o re 

than group totals because some respondents, gave more than one answer* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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3b. Why do you like: to smoke Kools now and then?; 

Asked of cigarette: smokers who 
smoke Kools. on certain occasions 
but not as a' regular brand-- 
6-fc of cigarette smokers 


Analyzed by Question 2: 
respondents whose present 



Total 

Non-fi 

Iter 


Filter 


asked' this 

Regular 

King 


tip 


question 

size: 

size 


(R & K) 

Number of respondents 

301 

134 

69** 


95 ** 


(100$) 

(lQG$)' 

(100^) 

(100$) 


$ 

$ 

* 


- $ 

LIKE 10 SMOKE! KOOLS WHEN I HAVE A COLD 

51 

51 

5 T 


46 

JUST FOR A. CHANGE 

11 

13: 

_T 


I! 

KOOLS. GOOD FOR: THROAT, SOOTHING, RELIEVING 






(NO: FURTHER INFORMATION) 

10 

10: 

_9 


11 

LIKE: TASTE 

8 

6. 

10 


8 

Like menthol taste 

3 : 

3 ' 

3 ' 


T 

Kools are refreshing; mild, cool taste 

2 

2 

4 


1 

Like: taste, flavor 

1 

- 

- 


2 

Other (like taste) 

2 

1 

3 


2 

SMOKE KOOLS WHEN I HAVE A SORE; THROAT 

_6 

_4 

J_ 


_T 

SMOKE KOOLS FOR. COUGH 

_4 

_3 

J_ 


A 

SMOKE KOOLS FOR: SINUS, ASTHMATIC CONDITIONS' 

4 

J. 



_6 

KCC 1 S RELIEVE TENSION IN' THROAT 1 MUSCLES 

l 


_3 


j. 





M 


SMOKE KOOLS ONLY OCCASIONALLY; NOT REGULAR: 

1 

_1 

- 

O' 

O 

1 

-L 

DON'T SMOKE AS A■ REGULAR BRAND BECAUSE 




.1 


KGOLS GIVE ME INDIGESTION,, ARE NAUSEATING 

l 

- 

1 

Cl 

1 

ALL OTHER 

_6 

_8' 

_k 

tc 

O' 

_3 

DON'T KNOW 

l 

_ 3 : 

- 

b± 

- 

NO ANSWER 

_8: 

_5 

_3 


IT 


**Percentages based on less than. 100 cases are often unreliable. 

Note: Group: totals add to more than 100 $, and sub-totals may add to more 

than group totals because some: respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



36 

3 b • Why do you. like to smoke Spuds' now and then? 


Asked of cigarette smokers who 
smoke Spuds on certain occasions 
but not as a regular brand— 

2/10 of 1$ of cigarette smokers 


Total 
asked this 
question 

Number of respondents 10 ** 

(lOOfo) 

* 

LIKE TO SMOKE' SPUDS WHEN I RAVE A COLD: 40 

SPUDS. ARE REFRESHING; MILD, COOL TASTE 10 

DON’T KNOW, 1(0 

NO answer; 10 


** Percentages based on less than ICO cases 1 are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752022 




3c • Why don 1 1 you smoke Parliaments as your regular brand? 



Asked of cigarette smokers who 
smoke Parliaments on certain 
occasions but not as a regular 
brand--1$ of cigarette smokers 


Total 
asked this 
question. 

Analyzed by 
respondents 
who are:: 

Male Female 

Number of respondents 

58** 

19** 

29 **- 


( 100 $) 

(100$) 

(10056) 


f 

$ 

*■ 

EXPENSE 

itl 

53 

Mi- 

Too expensive; cost more (no 




further information) 

L3: 

53 

39' 

Too expensive for me--heavy smoker 

k 

- 

5 

LIKE! OTHER BRAND BETTER; USED TO 




OTHER BRAND' 


_5. 

_8' 

HARD' TO FIND, GET PARLIAMENTS 


- 

10 ' 

DON'T LIKE FILTERS 


_5 

_3 

THE BOX IS BULKY, INCONVENIENT 1 


_5 

_3 

DON'T LIKE TASTE., FLAVOR: 

_ 3 ' 

_5 

_3 

BURNING, IRRITATION 

_2 

- 

_3 

ALL OTHER 


- 

_5 

DON ,! T' KNOW 

_5 

11 

_3 

NO ANSWER 

26 

21 

28. 


^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages, add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752023 
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3 c. Why don't you smoke Parliaments as your regular brand? 

Asked of cigarette smokers who 
smoke Parliaments on certain 
occasions but not as a reg ula r 
brand— 1 $ of cigarette smokers 


Number of respondents 

EXPENSE 1 

Too expensive 1 ; cost more (no 
further information:)' 

Too expensive: for me—heavy smoker 

LIKE QUEER BRAID BETTER; USED TO: 
OTHER BRAND 

HARD TO: FIND, GET PARLIAMENTS 
DON'T LIKE FILTERS 
TEE BOX IS BULKY,, INCONVENIENT 
DON'T LIKE TASTE, FLAVOR: 

BURNING, IRRITATION 
ALL' OTHER 
DON'T KNOW 

NO ANSWER 


Analyzed by Question 2: 
respondents: whose present 
regular brand is:_ 


Total 
asked this 
question 

Non-' 

Regular 

size 

filter 

King 

Bize 

Filter 

tip 

(R & K) 

58** 

13** 

10** 

35** 

( 100 $): 

(100$) 

(100$) 

( 100 $) 

$ 

i 

$ 

$ 

4? 

46 

50 

46 


' 


' _1 

43 

46 

50 

4:0 

4 

- 

- 

6 

7 

15 


6 





_? 

_ 

10 

_9 





_3 

8 

10 



‘ ' 

_LJ_L 


_3 

& 

10 



' 

“ 


_3 


- 

_3 

_2 

- 

- 

_3 

_3i 

- 

- 

_6 


15 


_! 





26 

15, 

30 

a 


c- 


^Percentages based on less than 100 cases are often unreliable. 
Note:: Percentages add to more than 10 C$ because some 
respondents gave more: than one answer. 


Cl 

K 

O 

10. 

rf* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




39 


3c.. Why don’t you smoke Kools as your regular brand? 

Asked of cigarette smokers who 
smoke Kools on certain' occasions 
but not as a. regular brand-- 
6# of cigarette smokers 



Total 

Analyzed by 
respondents 


asked this 

who 

arer 


question. 

Male 

Female 

Number of respondents' 

301 

152 

149 


(ICO#) 

(100#) 

(10c#)' 


* 

# 

£ 

DISLIKE KOOLS 

h9 

45 

52 

Don't like taste; tire of taste 

15 

12 

IT 

Too much. menthol, for regular 

enjoyment 

2i4 

14 

14 

Not satisfying; too: mild;; no 

cigarette" taste: 

ill 

12' 

9' 

Don’t like : Kools , tire of them 

8' 

9 

7 

Too many are nauseating 

2 


5 

Other (dislike Kools) 

1 

l 

1 

DON'T like: them except when i: 

HAVE A COLD, SORE THROAT 

O 

11 

ll 

like OTHER BRAND BETTER 

_8. 


_9 

MENTHOL EFFECT, ENJOYMENT IS LOST 

IF SMOKED: REGULARLY 

_3 

_2 

_3 

ALL OTHER 

_7 


_7 

DON "T KNOW 

1 

_5 

_3 

NO ANSWER 

20 

24 

16 


Cl' 


Note:: Group, totals add to more than ICO#, and sub-totals may add to more 

than group totals 1 because some respondents gave more than one answer'. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


100175202 
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3c. Why don't you . 1 smoke Kools as your regular "brand? 

Asked of cigarette smokers who 
smoke: Kools on certain occasions 
but not as a regular brand— 

6 $ of cigarette 1 smokers. 


Analyzed by Question 2 : 
respondents whose present 
regular brand is:_ 



Total 

Non-filt 

er 

Filter 


asked this 

Regular 

King 

tip 


question. 

size. 

size 

(R & K): 

Number of respondents 

301 

13^ 

69 ♦*' 

95** 


( 100 $) 

( 100 $) 

( 100 $) 

(ioc$) 


i 

$ 

$ 

$ 

dislike: KOOLS 

k9 

4:7 

57 

44 

Don't, like taste; tire of taste 

15 

13 

13 

W 

Too much menthol for regular 

enjoyment 

lb 

IT 

19 

7 

Not satisfying; too mild; no 

cigarette” taste 

11 

13 

10 : 

9 

Don’t, like Kools, tire of them 

8 ' 

7 

12 

5 

Too many are nauseating 

2 

1 

4 

3 

Other 1 (dislike' Kools): 

1 

1 

- 

2 

DON'T LIKE THEM EXCEPT WHEN I HAVE: 

A COLD, SORE THROAT 

11 

15 

13 

_5 

LIKE OTHER: BRAND BETTER 

_8 

10 

_9 

_5 

MENTHOL EFFECT, ENJOYMENT IS LOST 1 

IF SMOKED: REGULARLY: 

_2 

- 

- 

_9 

ALL OTHER 

_T 

_4 

k 

15 





DON'T KNOW 1 

_4 

_5 

J_ 

- 

NO ANSWER 

20 

22 

13: 

22 


♦♦Percentages based on less than 100 cases are often unreliable. 

Note 1 . Group totals add to more than I 0 C$, and sub-totals may add' to more 

than- group totals because some respondents gave 1 more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752026 






41 


1 

\ 

i 

1 

B 

1 

fl 

1 

B 

B 

I 

1 

1 

B 

B 

fl 

3 

1 

I 

1 

1 

I 


3c. Why don't you smoke Spuds as your regular brand 1 ?. 

Asked of cigarette smokers who 
smoke 1 Spuds on certain occasions 1 
but not as a regular brand— 

2/l0 of 1# of cigarette smokers 



Tbtal 
asked this 
question 

Number of respondents 

1C** 

(100$) 

HOT 1 SATISFYING;; TOO 1 MILD; NO 
"CIGARETTE" TASTE 1 

* 

40 

DON'T LIKE THEM EXCEPT WHEN' 

I HAVE A COLD:, SOBS: THROAT 

101 

ALL OTHER 

20' 

DON'T KNOW 

20 

NO ANSWER 

10 


^Percentages based on less than 100 cases are often unreliable:. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752027 
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3d. On the average, how many packs of Parliaments do you smoke in a. month? 

Asked of cigarette smokers, who 
smoke Parliaments, on certain 
occasions, but not as a. regular 
brand--1$ of cigarette smokers 


Tbtal 
asked this 
question 

Number of respondents. 56 ** 

(lOOf) 1 


LESS 1 THAN' 1 PACK 26 
1-2 PACKS! 26: 
3-5 PACKS. 20: 
6 PACKS OR: MORE J 
DON'T KNOW 2 

NO ANSWER 19 : 


^Percentages based on less 1 than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


820 ZS 1 X 0 OT 





3d. On the average, how many packs of Kocls do you smoke in a month? 


Asked of cigarette smokers who 
smoke Kools on certain occasions 
but not as a regular brand-- 
6$ of cigarette smokers 



Tbtal 

Analyzed by 
respondents 


asked this 

who 

are: 


question 

Male 

Femalf 

Number of respondents 

301 

152 

149' 


(iqq$) 

(100$)' 

(100$. 


* 

$ 

$ 

LESS THAN 1 PACK 

35 

28 

42 

1-2 PACKS 

27 

28 ' 

26 

3-5 PACKS 

10 

11 

8 

6 PACKS' OR MOKE 

8 

8 

7 

DON'T KNOW 

2 

4 

l 

NO ANSWER 

18 

21 

16 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


esossktooT 



3'cL On the average,, how many packs of Spuds do you smoke in a month? 


Asked of cigarette smokers who 
smoke Spuds on certain: occasions 
but not as a regular brand-- 
2/10 of l£ of cigarette smokers 


Total 
asked this 
question 

Number of respondents, 10** 

(HQ©#} 


t 

LESS THAN 1 PACK 50 

1-2 PACKS- 20 

3 - 5 PACKS: 10 

6 PACKS OR: MORE 

DON’T KNOW 10 

NO ANSWER DO. 


C 

C* 

M 

Cl; 

fC 

o 

CO 

o 


""Percentages based on less than 100 cases are often unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



I 

I 

a 

a 

a 

9 Number of 

respondents 

a 


X4a. How long have you been smoking, (present brand) 7 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tipi— 69 $' of cigarette smokers 


Total non- __ Analyzed by respondents who are; _ 

filter-tip Male: and whose ages are: _ Female and' whose ages are: 

cigarette 50 and 50 and 

smokers Total 18-24 25-34 35-‘*9 over Total 18 -24 25-34 35-49 over 

3433 2174 371 574 653 57 O 1256 262 ' 367 383 240 

(100$) ( 1 CC$) (100$) (100$) (100$) (lC0$>) (100>) ( 100 ^)) (ICC^) (l00$>) ( 100 $) 


$ % $ t 1 ° $ 


f f $■ $ 1° 


ft 


LESS THAN 3 MONTHS' 2 


1 2 ! 11 1 1 


2 3 3 *1 


3: MONTHS TO: LESS 
THAN 6 MONTHS 


1 2 ' 1 1 


12 12 


i 

a 

a 

a 


6 MONTES TO 1 YEAH 7 
OVER 1 YEAR: 86 

DON'T KNOW OR 

NO ANSWER! 4 


6 10 : 

87 8 l 

5 5 


6 5 

89 89 

3 4 


4 9 : 

88 83 , 

7 5' 


13 7 

79 ' 86 

3 3 


10 6 

84 Q3 

4 10 


1 

1 

I 

a 

a 


H* 

v 

C 

h*- 

01 . 

fv 

*Less than .5 per cent O 

CO 

h* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



X4a. How long Have you. been' smoking ('present brand] 

Asked of cigarette smokers whose 
present regular brand is non- 
filter tip— 69 $ of cigarette smokers 


Total nom- 
filter-tip 
cigarette 
smokers 

Humber of 

respondents 3^33 


Philip 


Analyzed by Question 2: 

respondents whose present (regular non-filter tip) brand Is: __ 

No 

Herbert regular 

.ip Chester- Lucky . Qld ..Pall Tarey- Other Other brand 

■is Camel field Strike Gold .Mall ton regular king; or don '1 
K) (R) (R & K) (R) (R & K) (K) (K) size: size know 


ton 

regular king; 

or don't 

(K) 

size: size 

know 

8 l** 

128 158 

58 ** 


( 10036 ) (. 10036 ): ( 100 $) ( 10036 ): ( 10056 ):(.ioo 36 )( 10036 .) ( 10036 ) ( 10036 ) ( 10036 ) ( 10036 ): 


LESS THAN 

36 

* 


$ 

36 

36 

36 

*■ 

36 

36 

* 

3 MONTHS 

3 MONTHS TO' 
LESS THAN 

2 

2 

1 

1 

l 

l 

2 

l 

3 

2 

12 

6 MONTHS 

6 MONTHS TO 

1 

2' 

* 

l 

l 

2 

1 

' 

2 

2 


1 YEAR 

T 

10 

b 

6 

6 

5 

8 

7 

16 

15 

10 

OVER 1 YEAR 

86 

8 b 

91 

87 

89' 

8? 

85 

87 

71 

80 

4o 


DON'T KNOW OR 
NO ANSWER 


*Less than .5 per cent 

■^Percentages based on less than 100 : cases are often: unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




X4b . What brand, did you smoke most often before you started smoking (present brand) ? 



Asked of non-filter tip cigarette 
smokers who have been smoking their 
present brand for less than 1 year— 

10 $ of non-filter tip cigarette smokers 



Total 

-- Analyzed by 
respondents 


asked this 

who 

are: 


question 

Male 

Female 1 

Number of respondents 1 

332 

176 

156 


( 100 $) 

( 100 $) 

( 100 $) 


i 

i- 

i 

CHESTERFIELD (REG.) 

17 

20 

13 

CHESTERFIELD; (KING) 

5 

3 

6 

CAMEL (R) 

14 

18 

10 

LUCKY STRIKE: (R) 

13 

15 

II 

PHILIP MORRIS (REG.) 

9 

6 

11 

PHILIP MORRIS (KING) 

2 

2 

I 

PALL. FALL (K) 

8 

8 

8 . 

OLD GOLD (REG.) 

4 

5- 

3 

OLD GOLD (KING): 

* 

l 

- 

VICEROY (KING F) 

2 

l 

2 

VICEROY (REG. F) 

* 

- 

1 

HERBERT TAREYTON (X) 

2 

1 

2 

HERBERT TAREYTON (f) 

* 

- 

1 

WINSTON (F) 

li 

- 

2 

KOOL (REG.) 


- 

1 

PARLIAMENT 1 (KING F): 

i 

I 

1 

RALEIGH: (REG.) 

* 

. 

1 

RALEIGH (KING) 

* 

- 

* 

CAVALIER (K) 

* 

1 . 

- 

MARLBORO: (F) 

* 

- 

1 

OTHER NON-FILTER TIP 

l 

1 

- 

NO REGULAR BRAND 

16 

14. 

19 

DON'T KNOW OR NO 1 ANSWER 

* 

* 

11 

STILL SMOKING SAME BRAND 

k 

3 

5 


Source: https://www.inc ^s^ydctehKMeraspfiisfcedtb/docs/mthkOOOO 


CC0SS4.I00I 



X 4 b. What brand did yon smoke most often before you started smoking (present brand) 1 ? 


Asked of non-filter tip cigarette 
smokers who have been smoking their 
present brand for less than 1 year— 

10$ of non-filter tip cigarette smokers 


Analyzed by respondents 



Total 
asked this 
question 

18-2L 

whose 

25-34 

ages are: 

35 - 4:9 

50 and 
over 

Number of respondents: 

332 

100' 

87** 

9 ;6** 

48 ** 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


$ 

$ 

$ 

$ 

*■ 

CHESTERFIELD (REG.): 

17 

16 

19 

16 

19 

CHESTERFIELD (KING) 

5 

3 

6 

4 : 

6 

CAMEL (R> 

Ik 

10 

13 

15 

23 

LUCKY strike; (r) 

13 

13 

15 

IT 

4 

PHILIP MORRIS 1 (REG.) 

9 

4 

ll 

15 

2 

PHILIP MORRIS. (KING) 

2 

1 

l 

3 : 

- 

PALL MALL (K) 

8: 

12 

8. 

3 

11 

OLD GOLD (REG.) 

4 

2 

5 

5 

6. 

OLD GOLD (KING) 

*; 

- 


l 

- 

VICEROY (king; f) 

2 

k 

l 

_ 


VICEROY (REG. F) 

* 

1 

— 

- 

- 

HERBERT TAREYTON (K) 

2 


l 

2 

2 

HERBERT TAREYTON (F) 

*: 

- 

- 

- 

2 

WINSTON (F) 

1 

1 

1 

1 

- 

KOOL (REG.) 

1 

1 

— 

- 

2 

PARLIAMENT (KING F) 

1 

- 

l 

1 

- 

RALEIGH (REG.) 

* 



1 


RALEIGH (KING) 

* 

- 

- 

1 

- 

CAVALIER (K) 

* 

- 

1 

- 

_ 

MARLBORO (f) 

* 

- 

- 

1 

- 

OTHER NON-FILTER: TIP 

1 

- 

2 

- 

- 

NO REGULAR BRAND: 

l6 

25 

10 

11 

19 

DON 'T KNOW. OR NO ANSWER 

* 

1 

- 

- 

2 

STILL SMOKING SAME BRAND 

4 

6 

5 

3 

2 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases are often unreliable. 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


10017512034 





1 

I 


X 4 ibv What brand did you smoke most often before you started smoking (present brand) ? 


49 


9 


a 


Asked of non-filter tipi cigarette 
smokers who have: been smoking their 
present brand for less than 1 year-- 
10 $ of non-filter tip cigarette smokers 


Analyzed by respondents who live ini 
Philip: Morris sales region: 


1 


Total 

asked 

this 

question 

#i 

North¬ 

east 

• #2 
Central 
Atlantic 

# 3 ' 

South¬ 

east: 

vr~ 

East 

North 

Central 

^5 

West 

North 

Central 

West 

Southi 

Central 

#7 

Mount ai 
and 

Pacific 

a 

IB 

Number of respondents 

332 

(ioo£) 

$ 

76 ** 

( 10 $) 

$ 

47 ** 

( 10 $) 

i 

27** 

(10$) 

$ 

79*-* 

(10$) 

$ 

36** 

(10$) 

i 

29** 

(10$) 

*■ 

38** 

(10$) 

t 

i 

CHESTERFIELD (REG.) 

17 

28 

17 

7 

19 

14 

n 

5 


CHESTERFIELD (KING) 

5 

11 

4 


5 

3 

- 


a 

CAMEL (R) 

14 

5 

6: 

19 : 

17 

28. 

21 

13 

a 

LUCKY: STRIKE (R) 

13 ' 

9 

9 

15 

12 

14 

17 

26. 

1 

PHILIP MORRIS (REG.) 

9 

II 

9 

15 

6: 

3 

11 

11 


PHILIP MORRIS (KING) 

2 

- 

k 

4 

- 

5 

- 

- 

3 

PALL MALL (K) 

8 

7 

9 

7 

6' 

3 

11 

18. 


OLD: GOLD (REG..) 

4 

4 

2 

__ 

8 

8. 

3 

_ 

i 

OLD: GOLD (KING) 

* 

1 

- 

- 

- 

-■ 


- 


VICEROY (KING F> 

2 

I 

2 

7 

21 . 




a 

VICEROY (REG. F) 

* 

1 

- 


- 

- 

- 

~ 

■ 

HERBERT TAREYTON (K) 

2 

I 

4 


21 . 

3 



■ 

HERBERT TAREYTON (F) 

* 

- 

2 

- 

- 


- 

- 

B 

1 WINSTON (f): 

1 

3 

- 

k 

- 

- 

- 

- 

1 

KOOL (REG..): 

1 

- 

- 

- 

-• 

- 

3 

3 

81 

PARLIAMENT (KING F) 

1 

- 

- 

— 

1 

- 

3 

- 

i 

RALEIGH (REG.) 

* 

— , 

_ 


1 




a 

' RALEIGH: (KING): 

* 

- 

- 

- 

1 

— 

— 

- 

i 

CAVALIER: (K) 

* 

l 

- 

- 

- 

- 

_ 

_ 

M 

MARLBORO: (F) 

* 

- 

- 

- 

-■ 

- 

- 

3 

i 

OTHER NONl-FILTER TIP 

1 

- 

2 

- 

- 

- 

3 

- 


NO REGULAR: BRAND 

l6 

12 

26: 

18 

17 

17 

lk 

-13 

1 

DON'T 1 KNOW' OR NO: ANSWER 

* 

l 

2 

- 

- 

- 

- 

- 


1 


STILL SMOKING SAME: BRAND 


1 


*Le:ss than .5 per cent 

^Percentages based on less than 100 cases are often unreliable, 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


8. 


1001753035 
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50 

X4b. What brand' did you smoke most often before you started smoking (present brandi): ? 

Asked of non-filter tip cigarette 
smokers who have been smoking their 
present brand for less than 1 year— 

10* of non-filter tipi cigarette smokers 

Analyzed by Question 2: 



respondents whose 

present 

(regular 

non-filter 

tip) brandi is: 

Total 

asked 

Philip, 

Chester¬ 

■ Lucky 

Old 1 . 

Pall 

Other 

Other 

No 

regular 

brand 1 

this 

Morris Camel 

field 

Strike 

Gold 

Mall regular king 

or don 1. 

question (R & K) (R) 

(r & k); 

(R) 

(R & K) 

(k) 

size 

size 

know, 

Number of 

respondents 332 

36** 38** 

1+5** 

54** 

15 ** ! 

68 ** 

27 ** 

36** 

13** 

(100$) 

(ICO*) (10056) (10056); 

(ico$) 

(100$) 

(100$) (100$) (100$:) 

C10056), 

* 

$ $ 

* 

* 

* 

* 

*' 

* 

i 

CHESTERFIELD: (REG,) 17 ' 

17 21 

7 

26 

27 

15 

22 

8 

15 

CHESTERFIELD: (JCHJG) 5 

Ik 

- 

2 

6 

5 

- 

14 - 

- 

CAMEL (R) l 4 

8 

22: 

22 

33 

1L 

4 

14 

7, 

LUCKY STRIKE (R) 10 , 

lL 29 

18 ! 

- 

- 

18 

15 : 

8 

8 

PHILIP MORRIS! (REG.) 1 9 ; 

13 

11 

4 

7i 

16: 

7 

8 

- 

PHILIP' MORRIS: (KING) 2 

- 

2 

- 

- 

1 

-• 

8 

- 

PALL MALL: (K) 8: 

11 5 

l6 

5 

7 

- 

18 : 

14 

- 

old: gold: (:regl ): k 

8 5 

2 

4 

-■ 

3i 

4. 

6 

8 

OLD.GOLD (KING) * 

- 

- 

- 

- 

1 

-• 

-■ 

- 

VICEROY (KING F) 2 

3 


5 

_ 

_ 

4 


- 

VICEROY (REG. ?). * 

- 

- 

2: 

- 

- 

- 

-■ 

- 

HERBERT TAREYTCN' (k) 2 

- 

2 

2: 

13 ; 

_ 

- 

3 

- 

HERBERT TAREYTCN (F) * 

- 

- 

- 

- 

- 

- 

- 

8 

WINSTON (F) .1 

- 

- 

2 

- 

3 

- 

- 

- 

KCCL (REG.) 1 

3 

- 

- 

- 

1 

- 

- 

- 

PAPJTAMENT (KING F) 1 

- 

- 

- 

- 

I. 

4 

- 

- 

RALEIGH:(PEG.) * 

3 

_ 

_ 





- 

RALEIGH (KINS) * 

- 

2 

- 

- 

- 

- 

- 

- 

CAVALIER: (K) * 

- 

- 

- 

- 

H 

- 


- 

MARLBORO (F) * 

- 

- 

- 

- 

I 

- 

- 

- 

OTHER. NCN-FILTER 

TIP 1 

3! 

_ 

_ 



4' 


_ 

NO REGULAR ERATO 16 

Ik 13, 

18 : 

19. 

- 

15 

11 

17 

54 

DON’T KNOW OR NO: 

ANSWER: * 

2 

- 

- 

- 

2 

- 

- 

- 

STILL SMOKING SAME, 
brand k 

11 3 


7 

7 

3 

7 


_ 


♦Less 1 than, 

.5 per 

cent 






■^Percentages based on less 1 than 100 1 cases are often unreliable. 



Source: https://wwvogflustrydocuments.ucsf.edu/docs/mthkOOOO 
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1 

a 

a 

i 

i 

a 

■ 

i 

a 

a 

a 

i 

a 

a 

a 




a 

a 

a 

a 



X 4 b. What brand dJid you smoke most often before you started 1 smoking (present brand) 1 ? 

Asked of non-filter tip cigarette 
smokers who have been smoking their 
present brand for less than 1 year— 

10$ of non-filter tip cigarette smokers. 

Analyzed, by Question' 2 : 
respondents, whose present 
(regular non-filter 
_~ tip) brand is;_ 



Total 
asked this 
question 

Regular 

size 

King 

size 

No' regular 
brand or 
don't know 

Number of respondents 

332 

(ICO/;) 

* 

172 : 

(100$) 

147 

(100$)' 

$ 

13*.* 

(100$) 

$ 


CHESTERFHELD (REG.) 

IT 

19 1 

l 4 

15 


CHESTERFIELD (KING) 

5 ' 

1 

10' 

- 


CAMEL (R) 

14 

16 

11 

7 


LUCKY STRIKE (R) 

13 

15 

11 

8 


PHILIP MORRIS (REG.) 1 

9 

8 

10' 

- 


PHILIP MORRIS (KING) 

2 

- 

3 

-■ 


PALL MALL (K) 

8! 

6 

n 

- 


OLD GOLD' (REG.) 


4 

4 

& 


OLD GOLD' (KING) 

* 

- 

l 

~ 


VICEROY (KING F): 

2: 

2 

- 

- 


VICEROY (REG!. F> 

_* 

1 

- 



HERBERT TAREYTON (K) 

2 

2 

l 

- 


HERBERT TAREYTON (F) 

* 

- 

- 

8: 


WINSTON (F) 

1. 

1 

l 

— 


KOOL (REC.) 

1 

1 

l 

- 


PARLIAMENT (KING; F) 

1 

1 

l 

- 


RALEIGH (REG.) 

* 

1 

_ 



RALEIGH (KING) 

* 

- 

l 


© 

O: 

CAVALIER. (K) 

* 

_ 

l 

- 

h* : 

MARLBORO (f) 

* 


l 

- 

CT 

OTHER NON-FILTER: TIP 

1 

1 

- 

- 

tc 

© 

NO REGULAR BRAID 

l6: 

15 ' 

15 

54 

co 

DON'T KNOW OR NO: ANSWER 1 

* 

* 

1 

- 


STILL SMOKING SAME' BRAND' 

4 

6 

2 




*Less than »5 per cent 

^Percentages based on less than ICO cases are often unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



XVb. What brand did you smoke most: often before you started smoking (present brand) ? 

Asked: of non-filter tip cigarette 
smokers who: have been smoking their 
present brand for less than 1 year— 

10$ of non-filter tip cigarette smokers 

Analyzed by Question X 4 a: 
respondents who have been 


smoking present (regular non- 
filter tip): brand for: 



Total 

asked this, 

Less 1 
than' 3: 

3-6 

6 months 
to 


question 

months 

months 

1 year 

Number of respondents 

332 

49** 

40 ** 

243 

(100$) 

(100$): 

(100$) 

(100$) 


$ 

$ 

$ 

$■ 

CHESTERFIELD (REG,. ) 

17 

12 ' 

15 

18 

CHESTERFIELD (KING) 

5 

4 

5 

5 

CAMEL (R) 

14 

8' 

23 

l 4 

LUCKY STRIKE (l) 

13 

17 

313 

13 

PHILIP MORRIS (PEG.) 

9 

8: 

8 

9 

PHILIP MORRIS (KING) 

2 

4 

- 

l 

PALL MALL (x) 

8: 

6 

5 ' 

9 

OLD GOLD (REG,) 

4 


- 

6 

OLD GOLD (KING) 

* 

- 

- 

* 

VICEROY (KING F) 

2 

4 

2 

l 

VICEROY (REG. F) 

* 

- 


* 

HERBERT TAREYTON (k) 

2 

- 

- 

2 

HEPJBERT' TAREYTON (?) 

* 

2 

- 

- 

WINSTON (?) 

I 

- 

2 

1 

KOOL (REG.) 

1 

- 

-■ 

1 

PARLL 4 MNT (KING F) 

I. 

2 

r\ , 

- 

RALEIGH (REG. ) 

* 

— 


* 

RALEIGH (KING ). 

* . 

- 

- 

* 

CAVALIER' (K) 

* 

- 

- 

* 

MARLBORO (F) 

* 

- 

2 

- 

OTHER: NON-FILTER TIP 

1 

- 

- 

1 

NO REGULAR BRAND 

16 

23 

13 

l6 - 

DON’T KNOW OR NO ANSWER 

* 

- 

- 

l 

STILL SMOKING SAME BRAND 

4 

10 

10 

2 


*Less than .5 per cent 

■^Percentages based on less, than 100 cases are often' unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752038 



S3 


X 4 c. Why did you switch, to (present brand) from (previous brand) ? 

Asked of non-filter tip cigarette 
smokers who switched to their present 
brand less than 1 year ago--9$ of 
non-filter tip cigarette smokers 



Total 

Analyzed by 
respondents 


asked this 

who 

are: 


question 

Mate 

Female 

Number of respondents 

317 

170 

147 


(100$) 

(100$) 

(100$> 


$ 

$ 

* 

LIKED NEW BRAND 

35 

39 

31 

Present brand is milder 

IS 

15 

US' .. 

Liked the taste better 

15 

16 

12 

Present brand doesn't make me cough, 

irritate throat 

3 

4 

2 

Liked the package,, color of package 

3 

2 

3 

Other (liked new brand) 

10 

11 

8 

dissatisfied: with old brand 

30 

32 

28 

Old brand made me cough, irritated throat IB 

22 

II 

Didn't like taste 

3 

3 

4 

Other (dissatisfied with old brand) 

11 

9 

14 

JUST FOR A CHANGE; LIKE VARIETY 

15 

18 

12 ' 

- 


— 


SPOUSE SMOKES: THE! 1 ; AROUND THE HOUSE 

_7 

_4 

11 

FRIENDS SMOKED THEM; GIVEN ONE AND I 

LIKED THEM 

_7 

_6 

_7 

FINANCES, COUPONS 

_5 

6 

3 



— 


WANTED KING SIZE 

_ 3 > 

2 

_3 

COULDN'T GET 1 OLD BRAND 

2 

2 

1 


- - * 



HAD A BAD THROAT, COLD 

1 

2 ' 

1 


— 

— 

— 

BECAUSE OF ADVERTISING 

_1 

2 ' 

1 

ALL OTHER 

4 

_4 

4 


— 


— 

DON'T KNOW 

_4 

_ 3 , 

_6 

NO ANSWER: 

_9 

_5 

12 


Note:: Group totals add to more than 100 $', and sub-totals may add to more than 
group totals because some respondents gave more than one answer.. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


6C02S4J00T 



Xtc. Why did you switch to (present 


Asked of non-filter tip cigarette 
brand less than 1 year ago—9$ of 


Total 
asked this 
question' 


Philip: 
Morris 
(R & K) 


Analyzed by 
Camel 

i -ML 


Number of respondents 

317 

32** 


37 ** 


(100$) 

(100$) 


(100$ 


$ 

* 


* 

LIKED: NEW: BRAND 

35 

50 


35 

Present: brand is milder 

IS 

25 


11 

Liked the taste better 

15 

22 


2 k 

Present brand doesn't make me cough,, irritate 





throat 

3 

- 


5 ' 

Liked the package, color of package 

3 

13 


- 

Other' (liked new brand) 

10 

6 


5: 

DISSATISFIED WITH OLD BRAND 

30 

25 


27 

Old! brand made me cough,, irritated throat 

W 

IF 


“F 

Didn't like taste 

3 

- 


5 

Other (dissatisfied! with old brand) 

11 

9 


it 

JUST FOR A CHANGE; LIKE VARIETY 

15 

19 


22 

SPOUSE SMOKES. THEM; AROUND THE HOUSE; 

_T 

_9 


_5 

FRIENDS SMOKED: THEM; GIVEN ONE; AND I LIKED THEM 

_7 

19 ' 


- 

FINANCES, COUPONS 

_5 

- 


_2 

WANTED KINS SIZE 

J* 

- 


- 

COULDN'T GST OLD' BRAID' 

_2 

- 

H* 

- 




O'¬ 


HAD A BAD THROAT, COLD 

_JL 

- 

O' 

— 






BECAUSE OF ADVERTISING 

JL 


<5 





Cl 


ALL OTHER 

4 

_6 

zc 

- 

DON'T KNOW 

4 


N 

_8' 




W 


NO; ANSWER 

_9 

_9 


11 


♦♦Percentages based on less than 
Notec Group totals add to more than 100 $, and sub-totals' may add to 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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brand) from (previous brand) ? 

smokers who switched to their present 
non-filter tip: cigarette smokers 


Question 2 : 

respondents 

whose present 

(regular 

non-filter tip) brand is: 



Chester¬ 
field 
(R & K) 

Lucky 

Strike 

(R): 

Old 

Gold 
(R & K) 

Pall 

Mall 

(K) 

Other 

regular 

size 

Other 

king 

size 

No regular 
brand or 
don't know 

45 ** 

50 ** 

Ilf** 

65** 

25** 

36** 


13 ** 

(l00p) 

(lOO^b) 

(lOOjt): 

(10056) 

(IOO56:): 

(IOQ56) 


(10056) 

d 

p 

* 

f 

% 

1 ° 

* 



t0' 

30 

29: 

45 

20 

33 


' - 

2F 

“7 

IF 

2S 

TT: 

11 


- 

11 

26 

15 

12 

- 

6 


- 




2 

12 

8 



- 

4 

- 

2 

- 

3 


- 

18 

6 

- 

IF 

8 

ll 


- 

27 

38 ! 

50 

32 

36 

19 


15 

20 

IF 

29 

20 

3:2 

17 


15 

2 

12' 

7 

2 

- 

- 


- 

13 

18. 

14 

11 

8 

6 


- 

11 

14 

29 

- 8. 

8 

6: 


§9 


■ 






_9 

6 

14 

8. 

4 

6. 


8' 


— 


1 





_2 

_4 

- 

11 

J+ 

11 


_8' 

- 

- 

- 

- 

20 

25 


— 

_9 

- 

- 

_6 

- 

_3 


- 

_2 

_4 


- 

_4 

- 


- 

_2 

_2 

- 

- 

_4 

_3 

V* 

- 







O 


_T 

J+ 

- 

_3 

16 

- 

O 

£ 

- 


_6 

- 

_F 

_4 

11 

S{ 

ro 

0 

— 

_9 

12 

_ 

8 ! 

4 

6 


15 




■ 






100 : cases are often unreliable. 

more' than group totals because some respondents' gave: more than one answer . 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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XUc. Why did you switch to 


(present 


Ashed of non-filter tip cigarette 
brand less than 1 year ago—9$ of 


Analyzed by 
before their 



Total 

Philip 




asked this 

Morris 

Camels 


question 

(R & K) 

- 

(R) 

Number of respondents 

317 

34** 


46 ** 


(100$) 

(100$) 

' 

(100$) 


$ 

$• 


t 

LIKED NEW' BRAND: 

35 

3'5 


33 

Present brand is milder 

15 

2 S 


20 

Liked the taste better 

15 

6 


13 

Present, brand doesn't make me cough, irritate 





throat 

3 

6 


2 

Liked the package, color of package 

3 

3 


2 

Other 1 (liked new brand) 

10 

6 


7 

DISSATISFIED WITH OLD BRAND 

30 

38 


52 

Old brand made me cough, irritated throat 

15 

17 


39 

Didn't like taste 

3 : 

9 


Jr 

Other (dissatisfied with old brand) 

11 

12 


17 

JUST FOR' A CHANGE; LIKE VARIETY 

15 

_6 


11 

SPOUSE. SMOKES THEM; AROUND: THE HOUSE 

J_ 

12 


_9 

FRIENDS SMOKED THEM; GIVEN ONE AND: I LIKED THEM: 


_6 


- 

FINANCES, COUPONS 


_6 


- 

WANTED KING SIZE: 


_ 9 . 


- 

COULDN'T GET OLD: BRAND. 

_2 



A 




e 


HAD A BAD: THROAT 1 , COLD 

1 

_2 

a 

_2 






BECAUSE OF ADVERTISING 

1 







Cl' 


ALL OTHER 

_k 

_9 

rc 

c 

Jr 






DON'T KNOW 

A 


fO 

_2 


NO ANSWER. 


■**Percentage:s based 1 on less than 
Note: Group totals 1 add to more than 100$., and sub-totals may add to more 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




57 


brand): from (previous brand) ? 

smokers who switched to their present 
non-filter tip cigarette smokers 


Question X 4 b: respondents’ who: 

present (regular non^fliter tip) brand, used to smoke most often: 


Chester- 

Lucky 

Other 

Other 

Other 

No regular 

fields 

Strike 

regular 

king 1 

filter 

brand or 

(R & K) 

(R) 

size 

size 

tip ' 

don’t know, 

71** 

44** 

19** 

35** 

13** 


(100$) 

(10056.) 

(10096): 

(10096) 

(IOO96) 

(10096)1 

f 

* 

i 

* 

$ 

f 

41 

50' 

47 

37 

31 

15' 





11 

25 

37 

9 

~E 

5' 

23 

16 

16 

20 ■ 

15 

5' 

_ 

9 ' 


6 

_ 

_ i 

4 

2 

5 

- 

8 

- 

15 

9 ' 

- 

17 

8 

7 

27 

36 

26 

29 1 

46 

4 

w 






23 

5 

23 ' 

15 

2' 

3 

- 

11 

- 

15 

-■ 

8 

13 

16 

14 

23 

2 1 

21 

ll 

11 

14. 

38 

11 


— 


— 

* * 

_8 

_7 

16 

JS 


4 



■ 1 



-- 

10 

_7 

21 

_3 


_9 



1 1 ■ 



10 

2 


_9 

8 






— 



J7 

- 

- 

- 

- 

_3 

- 

J* 

J 

- 

- 

- 

_2 

- 

- 

- 

J 

J 


- 

- 

- 

- 

J 

- 

- 

_9 

- 

J 


_5 


_6 


11 







- 

_2 

- 

- 

_ 

47 . 


ICO cases are often unreliable. 

than group totals because some: respondents 1 gave: more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


CIOKSIIOOT 


X5a.. Here, is a list of popular brands of cigarettes. (Card shown respondent): 
As far as you know, has. the blend of tobaccos in any of these brands 
been changed in the last 6 or 8 months? (if "yes") Which ones 1 ? 

Asked of cigarette smokers whose 
present: regular brand is non-filter 
tip—6956' of cigarette smokers 



Total non¬ 



Analyzed by respondents who are: 




filter-tip 

Mhle: and 

whose 

ages are: 

Female and whose 

ages 

are: 


cigarette 

smokers 

Total. 

18-24 25-34 

35- l 9 

50 and 
over 1 

Total 18-24 25-34 

35 - 49 : 

50 and 
over 

Number 1 of 
respondents' 

3^33 

2174 

371 

574 

653 

570 ' 

1256 262 367 

383. 

240 


(IOC#) 

(10056) (lOC£)(lCO$)(iOC /0 (10056) 

(IOO56) (IOO56) (10056) (10056) (10056) 


f 

* 

* 

* 

* 

*■ 

* 56 * 

* 

* 

YES,. SOME HAVE 
BEEN CHANGED 

14 . 

15 

18 

14 

14 

13 

13 l 4 14 

11 

_2 

Philip Morris 

9 

9 

11 

9 

9 

9 

8 ll 9 

7 

7 

Chesterfield 

3 

3 

4 

3 : 

\ 

2 

2 

223. 

2 

2 

Camels 

l 

2 

2 

1 

2 

2 

1*1 

1 

1 

Lucky Strike 

l. 

1 

1 

1 

2 

1 

1-1 

1 

1 

Cavalier 

1 

1 

1 

1 

1 

1 

112 

1 

- 

Raleigh 

l 

1 

1 

I 

1 

1 

* - 1 

* 

- 

NO, NONE HAVE 
CHANGED 

30 

31 

31 

33 . 

31 

31 

27 30 30 

26 

24 






DON'T KNOW OR NO 

ANSWER 56 

54 

51 

58 

89 

56 

60 56 56 

63 

67 


M 

o 

O' 
h* . 

- 

Cl' 

K 

O 

*Less ! than .5 per 1 cent 

Note: Sub-totals may add to more than the group total because 
some respondents gave more than onw answer 1 . 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 





I 

I 


X5a. Here Is a. list of popular brands of cigarettes. (Card shown respondent.) 
As far as you know f has the blend of tobaccos in any of these brands 
been changed in the last 6 or 8 months? (if "yes") Which ones? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip— 69 $ of cigarette smokers 


I 

I 

I 

9 Number of 
respondents: 

i 


Total non- _ Analyzed by respondents who live in: _ 

filter-tip East West East West 

cigarette Nov Middle North North South South South Moun- Pa- 

smokers England Atlantic Central Central Atlantic Central Central tain 1 cific 


3433 253 967 

(100^) (10056'): (100^)1 


755 204 434 

(icc-56) (10056): (10056): 


155 233 T9** 353. 

(IOO56) (10056) (10056) (10056) 


B yes, some have 

BEEN CHANGED 


i 

14 


Philip Morris: 9 


$ f 

19 15 

10 10 : 


56 f 56' 


1 ° 1 ° 1 ° 


M 

8 : 


13 

9 


15 ' 

II 


15 ' 

11 


15 _4 10 

8 l 7 


Chesterfield 3 


Camels 


1 


| L»„ il£ e ! 


5 3 

3 1 

3 l 


2 : 

1 


3 

1 

l 


I 

2 : 

2 : 


1 

4 

l 


3 

2 

3 


3 

l 

l 


Cavalier 
9 Raleigh 

B kq, none have 

CHANGED 

IdOM’T' EH 05 J. OH 
MO AMSSER 

a 

a 

a 

a 

a 


1 

2 

1 

1 

- 

1 

1 

2 

1 

2 

1 

* 

* 

1 

- 

■* 

3G 

29 

25. 

31 

34 

28 

34 

33 

56: 

52 

60 

58 

53 

57: 

a 



*Less than .5 per cent 

^Percentages based on less than 100 cases are often: unreliable.. 
Note:: Sub-totals may add to more than the group total because 
some respondents gave more ijhan one answer. 


1 

*: 


32 37 


64 53 


hk 

O 

-C 

C/1 

fC' 

o 

C/I 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



X 5 a. Here is a list of popular brands, of cigarettes. (Card shown respondent) 
As far' as you know,, has the blend of tobaccos in any of these brands 
been changed in the last 6 or 8 months? (if "yes") Which ones? 

Asked of cigarette smokers whose 
present regular brand is, non-filter 
tip—69$ of cigarette smokers 


Analyzed by respondents who: live 



Total non- 


in places with a population of: 



filter tip 
cigarette 

Over 

250,000: 

to 

100,000 

to 

25,000 

to 

2,500 

to 


smokers' 

1,000,000 

fcr* 

O 

O 

O 

v* 

Q 

O 

O 

250,000 

100,000 

25,000, 

Number of respondents, 

3^33 

682 

702 

b30' 

693 

926 


(100$) 

(100$) 

(1001) 

(ioc$) 

(100$> 

(100$) 


$ 

f 

*: 

$ 

* 

i 

YES,, SOME HAVE: BEEN CHANGED 

lb 

15 

15 

12 

13 

13 . 

Philip Morr.is : 

9 

11 

10 

7 

7 

9 

Chesterfield 

3 

3 

3: 

2 

3 ' 

2 

CameIs ; 

l 

I 

2 

2 

1 

1 

Lucky Strike 

1 

1 

2 

2 

1 

1 

Cavalier 

l 

l 

1 

1 

1 

1 

Raleigh 

1 

1 

1 

1 

1 

* 

NO y NONE HAVE CHANGED' 

30 

29 

31 

28 

30 

30 

DON r T KNOW OR NO ANSWER 

5 § 

56 

5 b 

60 

21 

57 


Note: 


*Less than .5 
Sub-totals may add tc mere 
some respondents 1 gave more 


per cent 

than: the group total because 
than one answer. 


c 

o 

h* 

Cl 

fO 

o 

Cf> 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




61 


X : 5 a„ Here is a list of popular brands of cigarettes. (Card shown respondent): 
As far as you know, has the blend of tobaccos in any of these brands, 
been changed in the: last 6 or 8 months? (if "yes"): Which ones? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip--69$ of cigarette smokers 


Analyzed by respondents who live in 
Philip Morrls ! sales region:_ 



Total non¬ 
filter tip 
cigarette 
smokers 

#1 

North¬ 

east 

#2 

Central 

Atlantic 

# 3 : 

South¬ 

east 

#4 

East 

North 

Central 

#5 

West 

North 

Central 

#6 

West 

South 

Central 

#7 

Mountain 

and 

Pacific 

Number of' respondents 

3^33 

902 

494 

354 

689 

309 

253 

432 


( 100 $) 

( 100 $> 

( 100 $) 

(100$) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $> 

YES, some: HAVE BEEN 


* 

1 ° 

$ 

* 

* 

1 ? 

i 

CHANGED 

14 

IT 

14 

15 

12 

14 

15 

9 ' 


“— 


— 



— 



Philip Morris 

9 

11 

10 ' 

10 

8 ' 

10 

8 

6 . 

Chesterfield 

3 

4 

3 

1 

2 

3 

2 

3 

Camels 

l 

2 

1 

2 

1 

1 

3 

1 

Lucky Strike 1 

-7 

X 

1 

l 

2 

* 

1 

2 

l 

Cavalier 

l 

1 

1 

1 

1 

* 

2 

1 

Raleigh 

1 

1 

l 

*. 

* 

l 

* 

*: 

NO, NONE HAVE! CHANGED 

30 

27 

24 

30 

31 

29 

36 

3 § 










DON'T KNOW OR NO ANSWER 56 

50 

62: 

22 

57 

57 

49 

55 


*Less than .5 per cent 

Note: Sub-totals may add to more than the group total because 
some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752047 



62 


X 5 a. Here 1 is a list of popular brands of cigarettes. (Card shown respondent) 
As far as you know, has the blend of tobaccos in' any of these brands 
been changed in the last 6 or 8 months? (if "yes") Which ones? 

Asked: of cigarette smokers whose 
present regular brand is non-filter 
tip--69# of cigarette smokers 


Analyzed by Question 2 : respondents whose 

Total non- _ present (regular non-filter tip); brand is: _ 

filter tip Philip Chester- Lucky Other 

cigarette Morris Camel Cavalier field Strike Raleigh non- 

smokers (P. & K) (R) (K) (R! & K): (R) (R & K) filter 


Number of respondents 

3^33 

260: 


(10056:) 

(10056) 

YES, SOME HAVE BEEN 

$ 

* 

CHANGED 

lh 

2 &- 


. 


Philip Morris. 

9 

24 

Chesterfield 

3 

2 

Camels 

l 

1 

Lucky Strike 

1 

*: 

Cavalier 

l 

1 

Raleigh 

l 

2 

NO, NONE; HAVE CHANGED 

30 

29 




DON’T KNOW OF NO ANSWER 

56 

43 ' 


716 

(IOO56) 

18** 

(IOO56) 

576 

(10056) 

64 l 

(10056) 

101 

(IOO56) 

1121 

(10056) 

t 

t 

56' 

1° 

*■ 

*■ 

11 

11 

14 

11 

16 

12 

6 

6 

9 

8^ 

8 ' 

8 > 

2 

- 

4 

2 

2 

3 

3 

- 

1 

2 

- 

l 

1 

- 

2 

1 

2 

l 

1 

5 

1 

1 

2 

l 

L 

- 

* 

1 

4. 

* 

33 : 

17 

11 

33 : 

29 

26 

56; 

72 ' 

55 

54 

55 

62 


H* 

O 

o 

M 

Cl 

fo. 

*Less than. .5 per cent 

Note: Sub-totals may add to more than the group total because: 4 -* 

some respondents gave more than one answer. QD 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



X 5 a . Here is a list of popular brand's of cigarettes. (Card shown respondent ) 1 
As far as you know, has the blend of tobaccos in any of these brands 
been changed in the last 6 or 8 months? (if "yes") Which ones? 

Asked of cigarette smokers whose 
present regular brand is non-filter' 
tip—69$ of cigarette smokers 



Total non¬ 
filter tip 
cigarette 
smokers 

Analyzed by 

Questions 

ka,b-: respondents who: 

Within the 
Switched 
from 
Philip' 
Total Morris 

: past year: 
Switched Still 
from' smoke 1 

another present, 
brand brand 

Smoke 

present 

brand 

over a 

year 

Don't know 
(how long 
smoking 
present 
brand) 

Number of respondents 

3-33 

332 

31**: 

284 

14 ** 

2946 

in 


(100^) 

(100$) 

(100^) 

(1C01) 

(10c#): 

(1005b): 

(10o£) 


* 

i 

i 

* 

* 

*' 

t 

YES, SOME HAVE BEEN CHANGED 

14 

18 

29 

16 

14 

13 . 


Philip Morris 

9 : 

13 

291 

11 

14 

9 

5 

Chesterfield 

3 

k 

3 

4 

- 

3 

l 

Camels 

1 

1 

3 

1 

- 

2 : 

1 

Lucky Strike 

l 

1 

3 

* 

- 

1 

- 

Cavalier 

1 

1 

- 

l 

- 

1 

- 

Raleigh 

1 

- 

- 

- 

- 

1 

- 

NO, NONE! HAVE CHANGED 

30: 

27 

21 

27 

he 

31 

25 

DON'T KNOW OR NO ANSWER 


51 

50 

5 T 



68 


*Less than .5 per cent 

**Percentages based on less, than 100 cases are often unreliable. 
Note:: Sub-totals may add to more than the group' total because 

some respondents gave more than one answer. 


c 

•O 

M 

CT 

fO 

O' 

&■ 

CO: 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


X 5 b. Do' you: like the new blend better, about the same, or 

not as. well as the old blend, or haven' 1 1 you tried it.?' 

Asked of cigarette smokers whose 
present regular brand is. non-filter 
tip and who know that the blend of 
tobacco in some brands have been 
changed in the last 6 or 8 months 


Analyzed; by Question X 5 a: respondents who said that the 




blend of 

tobaccos 

have been changed in: 



Philip 1 

Morris 

Chester¬ 

field 

Camels 

Lucky 

Strike 

Cavalier 

Raleigh 

Number of respondents 

312 

90 ** 

5 l** : 

to** 

34 ** 

22 ** 


(100$); 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


i 

i 

f 

$ 

$■ 

$' 

Like new blend:: 

BETTER 

3:3 

28 

31 

25 

32 

32 

ABOUT THE SAME. 

14 , 

10 

10: 

12 

12 

9 

NOT AS WELL 

11 

34 ; 

31 

28 

l8 

23 

HAVEN'T TRIED 

26 

IT 

20 

20 

29 

23 

DON'T KNOW OR NO' ANSWER 

16 

li 

8' 

15 ' 

9 

13 


^Percentages based on less than 100 cases' are often unreliable. 


© 

o 

h* 

Ol 

to 

© 

Cl 

© 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



8 

I 

I 

B 

I 

1 

I 

i 

B 

1 

B 

i 

a 

a 

a 

3 


, 65 

Xoa. As far as you have seen, has the package design' of any 
of these brands been changed in; the hast 6 or 8 ' months? 

(if "yes") Which ones? (Card shown respondent) 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69$ of cigarette smokers 


Total non-_Analyzed by respondents who are: 



filter tip 

Mhle and 

whose 

ages are:: 

Female and whose 

ages 

are: 

Number of 
respondents 

cigarette 

smokers: 

Total 

18-24 

25-34 35-49 

5=0 and 
over 

Tbtal 

18-24 

25-34 35-49 

50 and 
over 

3^33 

2174 

371 

574 

653 ' 

570: 

1256 

262 

367 

383. 

24 0 


(. 10036 ): 

(Ioc^)(:ioo36):(:i0c^)'(:ioc^) (10036) 

(IOO36) (IOO36) ( 1O0?6 ) (100^6) (IOO36) 


36 


* 


1 

1° 

36 ' 

3 a 

36 

36' 

36 

5:4: 

YES, SOME HAVE 
BEEN CHANGED' 

63 

64 : 

80 

71 

6l, 

48 

63 

69 

66 

61 



' 

" " 

—— 

*“*“ 





Philip Morris' 

60 

60 

77 

68 

56 

44 

60 

68 

63 

58' 

51 

Cavalier 

3 

3 

4 

3 

3 

2 

2 

3 

3 

1 

3 

Chesterfield 

2 

2 

2 

2 

3 

2 

1 

l 

2 

1 

2 

Lucky Strike 

2 

2 

1 

1. 

3 

1 

2 

l 

2 

2 

3 

Camels 

2 

2 

2 

2 

2 

1 

1 

l 

2 

1 

* 

Raleigh 

1 

1 

2' 

1 

1 

1 

1 

l 

2' 

1. 

1 

NO', NONE HAVE CHANGED 12 

12 

_8 

_9 

13 

1? 

11 

12 

O 

13 

_8 

DON'T KNOW OR NO 

1 ANSWER. 25 

24 

12 

20 

26 

35 

26 

19 

23 

26 

38 


1 

a 

a 

a 

1 


*Less than .5 per cent 

Note: Sub-totals may add to more than the group total because 
some respondents gave more than: one answer. 


h* 

o 

c 

Cl 

rc 

o 

01 

h* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



68 


X6a. As fax as you have seen, has the package design of any 
of these brands been changed in the last 6 or 8 months? 
(if "yes”) Which ones? (Card shown respondeat) 


Asked of cigarette: smokers whose 
present regular brand is non-filter 
tip—69$: of cigarette smokers 


Total non-_Analyzed by respondents whp' live in: 


filter-tip 
cigarette 

New 

Middle 

Ehst 

North: 

West 

North 

South' 

East 

South 

West 

South 

Moun- 

• Pa- 


smoker s ; 

England 

Atlantic 

Central 

Central 

Atlantic 

Central 

Central 

tain 

clfic 

Number of 
respondents 

3433 

253 

967 

133 

204 

434 

155 

poo 

79** 

353 


(100^) 

(100#): 

(lOO#) 

(ICC-/:) 

(100#): 

(100#) 

(lCC/c) 

(100#)' (100#)(10G#) 


#■ 



f- 

# 

# 

#; 

i 



YES, SOME HAVE 

BEEN CHANGED 

§1 

69 

68 

59 

65 

59 

64 

57 

54 

§3 

Philip Morris 60 

65 

65 

57 

62 

56' 

62: 

52 

52 

59 

Cavalier 

3 

3 

2 

3 

2 

2 

5 

5 

1 

2 

Chesterfield 

2 

4 

2 

1 

1 

2 

- 

2 

- 

3 

Lucky Strike 

2 

2 

3 

1 

1 

1 

2 

3 

5 

1 

Camels. 

2 

4 

1 

l 

3 : 

1 


3 

3 

3 

Raleigh 

1 

2 

1 

1 

• 

* 

2 

l 

- 

2 

NO, NONE HAVE 

CHANGED 

1£: 

15 

_7 

14 

10 

n 

n 

22 

ij. 

15., 

DON’T KNOW OR 

NO: ANSWER 

25 

16 

25 

27 

25 

3o 

§5 

21 

35 

22. 


-o 

c 

*Less than : .5 per cent ^ 

^^Percentages based on: less than 100 ' cases are often unreliable.. fC 
Note: Sub-totals may add to more than the group total because O 

some respondents gave mure than one answer. C /1 

w 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




I 

3 

I 

B 

B 

B 

fl 

B 

B 

1 

B 

B 

fl 

fl 

B 

i 

I 


X6a. As far as you have seen^ has the pac kag e design of a ny 
of these brands been changed in the last 6 or 8 months?' 
(if "yes ") Which ones? (Card shown respondent) 


Asked of cigarette smokers whose 
present: regular brand is non-filter 
tip—69^ of cigarette smokers 



Total non- 


Analyzed hv respondents who live 
in places with a population of: 



fliter tip 
cigarette 

Over 

250,000: 

to 

100,000 

to 

25,000 

to 

2,500 
„ to 


smokers 1 

1,000,000' 1,000,000 

250,000 

100,000 

25 : ,000 

Number of respondents 

343:3 

682 

702 

430 

693 

926 


(;ioc$) 

(loot) 

(100$) 

(100$) 

(100$) 

(10C$> 


$ 

$ 

$ 

$ 

$ 

$ 

YES, SOME HAVE' BEEN CHANGED 

63 

IE 

65 

EL 

63 

59 





Philip Morris 

60 

69 

6l 

54 : 

60 

56 

Cavalier 

3 

2 

2 

4 

2 

3 

Chesterfield 

■ 2 

2 

2 

3 

2 

1 

Lucky Strike 

2 

2 

2 

2 

1 

2' 

Camels 

2 

1 

2 

2 

2 

2: 

Raleigh 

1 

1 

2' 

* 

1 

1 

NO:, NONE have: changed 

12 

_8. 

12 

1? 

11 

13 

DON'T KNOW. OR NO: ANSWER 

25 

22 

23 

26 

26 

28' 


a 

B 

B 

B 


Note: 


*Less than .5 per cent 

Sub-totals may add to more: than the group total because 
some respondents gave more than one answer. 


© 

■si 

CJ1 

fC 

© 

01 

co 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


X 6 a. As far as you have seem, has the package design of any 
of these brands been changed in the last 6 or 8 months? 
(if Ir yes") Which ones? (Card shown respondent); 

Asked of cigarette: smokers' whose 
present regular brand is non-filter 
tip:--69$ of cigarette smokers 


Analyzed by respondents who- live in 



Total non- 
filter-tip 
cigarette 
smokers 

IrX 

Northeast 

#2 

Central 

Atlantic: 

#3 

Southeast 

fX 

East 

North 

Central 

#5 

West 

North' 

Central 

#6 ; 

West 

South' 

Central 

#7 

Moun¬ 

tain 

and 

Paeifif 

Number of respondents 

902 

A9I: 

359 

689 

309 - 

253 . 

432 


(lOQfi) 

(lOOfo) 

(1GC1-) 

(100^) 

(100$) 

(lOOfs) 

(100$) 

(100^) 

YES, SOME HAVE 

* 

ft 

of 

T 


lo 

*■ 

$ 

f 

BEEN CHANGED: 

63 

70 

60 

61 

60 

64 

55 

60 




■ ■ 

■ * 

“““ 

■ ■' ■ 



Philip Morris 

6:0 1 

67 

59 

59 

57 

61 

50 

58 

Cavalier 

3 

3 : 

l 

2 

3 

2 

6 

2' 

Chesterfield 

2 

3 : 

1 

2 

l 

1 

2 

2 

Lucky Strike 

2 

3 ' 

2 

1 

l 

1 

2 

1 


2 

2: 

*: 

1 

1 

2 

2 

3 

Raleigh 

1 

1 

1 

1 

l 

* 

1 

2 

NO, NONE HAVE CHAI 

:ged 1 2 

n 

O' 

12 

_9 

ll 

_8 

27 

15 

B 0 IJi"T KNOW, OR 

NO' ANSWER 

25 

22 

28 

30 ' 

26 

28 

22 : 

25 


* ! Less than .5 per cent 

Note: Sub-totals may add to more than the group total because 
some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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X 6 a. As far as you have seen, has the package design of any 
. of these brands teen changed in the last 6 or 8 months? 
(if "yes”) Which ones?; (Card shown respondent ) 1 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69$ of cigarette smokers 


Total non- 
fliter-tip 
cigarette 
smokers 


Philip 


(R &: K) 


Analyzed by Question 2 : respondents whose 
present (regular non-filter tip), brand is: 

Chester- Lucky 


Morris Camel Cavalier field Strike Raleigh 


R & K 


(RV (r & k) 


Other 

non¬ 

filter 


Humber of respondents 

3433 

260 

VIS' 

l 8 ** 

5 T 6 ' 

641 

101 

1121 

(lOOfo) 

(100$;) 

ClQOjfi:} 

O 

O 

H 

(lQQ$) 

(100£) 

( 10 C£) 

(100#.) 

YES, SOME HAVE 

i 


t 

$ 

* 


* 

* 

BEEN CHANGED: 

6 3 


5;S: 

JT 

63: 

64 

63 

59 





' 




Philip Morris' 

60 

91 

53 : 

6t 

■ 60 

61 

62 

56 

Cavalier 

3 

1 

3 : 

39 

3 : 

2 

4 

3 ! 

Chesterfield 

2 

1 

2: 

- 

3 

2 

1 

2 

Lucky' Strike 

2 

1 

2 

- 

2 

1 

2 

2 

Camels 

2 

- 

5 ' 

- 

* 

*: 

- 

l 

Raleigh 

1 

- 

1 

6 

1 

1 

1 

l 

NO, NONE: HAVE CHANGED 

12 

_2: 

16: 

_6 

11 

13 . 

15 

11 









DON'T KNOW OR 

NO ANSWER 

25 

_4 

26 

IT 

26 

23 

22 

30 


*Less than .5 per cent. 

**Percentages based on less than 100 cases are often unreliable. 
Note: Sub-totals, may add to more than the; group total because 
son® respondents gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



70 


X 6 a. As far as you have seen, has the package design of any 
of these brands been changed in the last 6 or 8 months? 
(if "yes") Which ones?: (Card shown.' respondent): 


Asked of cigarette smokers whose 
present regular brand is non-filter 
tip--69$ of cigarette: smokers 


Analyzed' by Questions 4 a,b: respondents who:' '*'■ 



Total non- 
filter tip 
cigarette 
smokers 

Within the past yea 
Switched Switched 
from from 

Philip another 
Total Morris brand 

,r: 

Still 

smoke: 

present, 

brand 

Smoke 

present 

brand 

over a 

year 

Don't know 
(how long 
smoking 
present 
brand) 

Number of respondents 

3^33 

332 

3 b**: 

284 

ih** 

VO 
—t 
Oh 

CVJ 

111 , 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


i 

#■ " 

$ 

$ 

$ 

$ 

* 

YES:, SOME HAVE BEEN: CHANGED 

63 

6 y 

85 

63 

64 

6 k 

52 






— 

Philip Morris 

60: 

63 

62 

61 

6 k 

60 

51 

Cavalier 

3 

2 

3 

“2 

- 

3 

• • 

Chesterfield 

2 

2 

- 

2 

- 

2 

1 

Lucky' Strike 

2: 

2: 

3 

1 

- 

2 


Camels 

2 

1 

3 

1 

- 

2 

- 

Raleigh 

1 

1 

- 

1 

- 

1 

- 

NO, NONE HAVE CHANGED 

12 

10: 

- 

11 

— ,y 

14 

12 

_8 

DON'T KNOW OR NO AI.'SWER 


25 

15 

26 

22 

24 

4o 


© 

© 

ca 

fC 

© 

© 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases 1 are often unreliable. 
Note: Sub-totals 1 may add to more than the group total because 
some respondents gave more than one answer. 




71 


X6b. Would you say you like the: new package design better than 
the old package design, about: the same as the old package 
design, or not as well as the old package design? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip and who have seen the new package 
design of some brands 


Analyzed by Question X6a.: respondents 1 who in the 


last 6 

or 8' months have seen 

the new package design of: 

Philip 

Morris: 

Chester- 

Cavalier field 

Lucky 

Strike 

Camels Raleigh 


Number of respondents 

2060 

91**: 

65** 

63** 

53 ** 

34**: 

(loot) 

(.10056) 

(10056) 

(.10056) 

(10.056.) 

(10056) 

Like new package design: 

*■ 

f 

1 ° 

* 


f 

BETTER 

65 

52: 

23 

4:5 

36' 

29 

ABOUT THE SAME 

15 

19 

37 

14 

53 

18 

NOT AS WELL 

7 

5 

6 

ll 

4 

12 

DON'T KNOW OR: NO ANSWER 

13 ' 

24 

34 

30 ' 

7 

4 l 


O 

c 

si 

CT 

rc 

c 


^^Percentages based on less than ICO eases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 




X 7 a. Have you tried, any brand, in the last 6 or 8 months 
that you don't usually smoke? Any others? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69$ of cigarette smokers 


Number of respondents 

Total non- 
fiIter-tip 
cigarette 
smokers 1 

3*03 

WINSTON (F) 

(100$) 

1 ° 

11 

PHILIP MORRIS 1 (REG.) 

7 

PHILIP MORRIS 1 (KING) 

k 

L & M (F) 

7 

CHESTERFIELD: fREG.) 

5 

CHESTERFIELD: (KING) 

2 

VICEROY (KING F): 

5 

VICEROY (REG!. F) 

2 

MARLBCRO1 (f) 

6 

PALL MALL (rl) 

6 

LUCKY STRIKE (r) 

5 

CAMEL, (R) 

5 

OLD GOLD (REG.,): 

2 

OLD GOLD' (F) 

2 

OLD GOLD' (KING): 

1 

CAVALIER (K) 

3 

HERBERT TAREYTON (f) 

2 

HERBERT TAREYTON (k) 

1 

KCOL (REG.)' 

2 

KOOL (KING) 

1 

RALEIGH (KING): 

1 , 

RALEIGH (REG.) 

1 


(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


100175h058 



(Continued) 
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X 7 a. Have you tried any brand, in the last 6 or 8 months 
that you don't usually smoke? Any others? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip--69$ of cigarette smokers 


Total non- 
filter-tip 
cigarette 
smokers 


Number of respondents 

3433 

( 100 #). 

$ 

KENT (KING F) 

1 

KENT (REG 1 . F) 

1 

PARLIAMENT (KING F) 

1 

PARLIAMENT (REG. F) 

* 

DUNHILL (K) 

* 

SANO (K) 

* 

SANO (F) 

* 

ENCORE (F) 

* 

VOGUE (F) 

* 

REGENT (K) 

* 

REGENT (F) 

* 

SPUD (R) 

* 

DU MAURIER' (r ) 

* 

OTHER 1 FILTER: TIP 

* 

FILTER BUT NO REGULAR BRAND: 

1 

OTHER NON-FILTER TIE 

1 

NO: REGULAR' BRAND 

8 

NONE, DON 'T KNOW OR: NO ANSWER 

37 


*Less than .5 per cent 

Note: Percentages add to more than! 100 $ because some 
respondents gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


CSOnSkTOOT 



X 7 a* Have you tried any brand in the last 6 or 8 months 
that you don't usually smoke? Any others? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69$ of cigarette smokers 


Total non- _ Analyzed! by respondents' who are: _ 

filter-tip Male and whose ages are: _ Female and whose ages are: 

cigarette pO and 1 90 and 

smokers Total 18-24 2 p- 3 ^- 35~^9 over Total 18-24 25 ~ 3 ^ 35-^9 over 


Humber of respondents' 3433 21 7 4 371 574 653 570 1256 262 367 383 240 

(lOQf) (10G$)(100$)(100#)(100£)(lOO^)i (l00$)(l00$)(l00$)(l00^)(l00$) 


Have fried: 


* 

* 

$ 

* 

* 

* 

* 

$ 

■*' 

* 

PHILIP MORRIS ONLY 

PHILIP MORRIS: AMD 
ANOTHER NON-FILTER 

4 

4 

3 

3 

4 

4 

4 

3 

4 

4 

2 

TIP BRAND 

PHILIP MORRIS AND A 

3 

4 

5 

3' 

4 

4 

2 

3 

2 

2 : 

2 

FILTER-TIP BRAND 

PHILIP MORRIS AND ALSO' 

A FILTER AND A NON¬ 

2 

2 

2 

3: 

2 

2 

2 

2 

2 

2: 

2 

FILTER-TIP BRAND 

ONLY A NQNhFILTER TIP 
BRAND OTHER THAN 

2 

2 

2 

2 

2 

1 

1 

2 

1 

* 

2 

PHILIP MORRIS 

17 

17 

21 

18 

17 

16 

17 

19 

15 

17 

17 

ONIY. A FILTER-TIP BRAND 

A NON-FILTER TIP BRAND 
OTHER THAN PHILIP 
MORRIS AND A FILTER- 

21 

17 

19 

21 

17 

13' 

27 

27 

28 

27 

27 

. TIP ERA::!]) 

6 

7 

8 

9 

5 

6. 

5 

6 

5 

4 

4 

NO REGULAR BRAD 

NONE4 DON'T KNOW OR 

8 

9 

7 

8: 

10 

9 " 

8. 

8 

8 

8 

9 

NO' ANSWER 

37 

38 

33: 

33 ' 

39 

^5 

3 ^ ; 

30 

35 ' 

36 

35 


*Less than . 5 ' per cent 

1001752060 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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X 7 a. Have you tried ary brand in the last 6 or 8 months 
that you don't usually smoke? Any others? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69$ of cigarette smokers 

Analyzed by respondents who live in 

__ Philip Morris sales region: _ 

Total non- i =4 #5 fS jpf 

filter-tip $1 $2 #3 East: West West Mountain 

cigarette North- Central South- North North South and 

smokers _ east Atlantic east Central Central Central Pacific 

Number of respondents 3^33 902 497 35 : 4 689 309 253 1+32 

(100*) (100$) (100#) (10096'): (10096:): (10096:): (10096): (10096): 

t $ $' 1° 1° t ' 1° 

Have tried: 

PHILIP 1 MORRIS ONLY 4 34435 4 2 

PHILIP 1 MORRIS AND ANOTHER 

NON-FILTER TIP BRAND: 3 323434 4 

PE 1 LIP : MORRIS AND A 

FILTER-TIP BRAND 2 2 2 2 2 5 1 * 

PHILIP MORRIS. AND ALSO A 
FILTER AND A NON-FILTER' 

BRAND 2 ' 3*1113 2 


ONLY A NON-FILTER TIP' 

BRAND OTHER' THAN 

PHILIP MORRIS' 17 l8 17 11 lc 13 20 21 

ONLY A FILTER-TIP BRAND 21 24 l8 20 l6 24 21 21 

A NON-FILTER TIP BRAND: 

OTHER; THAN PHILIP 
MORRIS AND A FILTER- 

TIP BRAND 6 744779 4 . 

NO REGULAR BRAND 8 8 10 14 12 7 3 4 . 


NONE, DON'T KNOW' OR NO 

answer 37 32 43 4i 35: 35 35 g 42 

c : - 

Cl 

fC 

*Less than .5 per cent C : 

m 

h* 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



X 7 a. Have you tried any brand in the last. 6 or 8 

Asked of cigarette smokers, whose 
non-filter tip—69$ of 


Total non- Analyzed by Question 2 ;, 

filter-tip Philip Chester- 


Number of respondents 

Have tried:: 

PHILIP MORRIS 1 ONLY 

PHILIP MORRIS. AND ANOTHER NON-FILTER TIP 
BRAND 

PHILIP MORRIS. AND A FILTER-TIP 1 BRAND 

PHILIP MORRIS AND ALSO A FILTER: AND A NON- 
FIITER-TI? BRAND 

ONLY A NON-FILTER TIP' BRAND OTHER THAN 
PHILIP MORRIS 

ONLY A FILTER' TIP BRAND 

A NON-FILTER TIP BRAND OTHER. THAN PHILIP 
MORRIS AND A FILTER-TIP BRAND 

NO' REGULAR BRAND 

NONE:, DON'T KNOW OR NO ANSWER 


cigarette 

smokers 

Morris 
(R & K) 

Camel 

-(R) 

field 
(R & K) 

3433 

(l 0 O 5 t): 

260. 

(10056) 

VO ^ 

rH O 

t— O 

r—1 

576 

(10056) 

* 

* 

* 

i 

4 

- 

5 

k 

3 

- 

3 ' 

5 

2 

- 

l 

2 

2 


l 

1 


17 

IT 

IT 


15 

21 

23 

19 


24 

6 

7 

T 


5 

8 

10 

9 


9 




O 



43 


C 


37 

38: 


35 


Cfl 

fC 

o 

<75 

W 


*Less. than 

^Percentages based on less' than 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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months that you don't usually smoke? Any others? 

present regular hr and' is 
cigarette 1 smokers 


respondents whose present (regular non-filter tip) brand is i _ 

Lucky Old! Pall Herbert Other Other 

Strike Gold Mall Tareyton regular king 

(R) (R & k): (k) (k) size size: 


Ro: regular 
brand or 
don't know 


64 i 

(100$) 

l 84 

(100$) 

631 

(100$) 

8l** 

(100$) 

128 

(100$) 

158: 

(100$) 

58** 

(100$) 

#■ 

$ 

$ 

$ 

$ 

$' 

$ 

4 

3 ; 

4 

1 

5 

3 

- 

4 

4 

2 

3 

4 

2 

7 

3 

4 

2 

3 

5 

1 

9 

3 

* 

2 

2 

2 

1 

9 

18 

14 

19 

12 

13 

24 

10 

20 

20 

23 

28: 

17 

19 

7 

7 

5 

7 

5 

3 

6 

2 

8 

8 

8 

10: 

6 

6 

15 

33 

42 

33 

36 

45 : 

38' 

4 i 


•5 per cent 

100 cases are often.unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


{.•bony, toot 
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X'fb. We 1, re interested in why people try different brands and how, they 
feel about them. For example, why did you try Philip Morris? 

Asked of non-filter tip cigarette smokers who 
have tried Philip Morris in the last 6 or 8 
months, but do not smoke them as, a regular 
brand—lit of non-filter tip cigarette smokers 


Total 
asked this 
question 

Number of respondents 3&7 

(10C$) 


$ 

OFFERED, RECOMMENDED BY FRIENDS 24 

JUST FOR A CEANC-E 23 

NEW' PACKAGE' 13 

REGULAR CIGARETTES UNAVAILABLE, TOOK 
PHILIP MORRIS 11 

MEMBER OF 1 FAMILY SMOKES: THEM 6 

ADVERTISING 6 

NEW BLEND: 3 - 

TO FIND: A BETTER: TASTING CIGARETTE 2 

USED TO SMOKE THEM; SMOKE OFF AND ON 2 

ALL OTHER 9 : 

DON 'T KNOW OR NO ANSWER 1 5; 


Note: Percentages add to mere than ICOyo because some 
respondents, gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752064 
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XJc. Do you happen to remember about hew long ago that was? 

Asked of non-filter tipi cigarette smokers who 
have tried Philip Morris; in the last 6 or 8 
months: but do not smoke them as a regular 
brand—11 $ of non-filter tip cigarette 1 smokers 


Tbfal 
asked this 
question 

Number of respondents 367 

(ICO*) 


% 

1 WEEK OR: LESS 11 

OVER 1 WEEK - LESS 1 TRAN A MONTH. Ik 

1 MONTH: - LESS THAN 2 MONTHS l8 

2 MONTHS - LESS THAI'! 3 : MONTHS 13 

3 : MONTHS' - LESS THAN' 6 MONTHS 22 

6 MONTES OR: OVER H 

WHEN NEW' PACK CAMffl: OUT 1, 

ALL OTHER 1 

DON'T KNOW 5 

NO ANSWER k 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


1001752065 




XTd. Why didn't you continue to smoke Philip Morris as a. regular brand? 

Asked of non-filter tip cigarette smokers who 
have: tried Philip Morris' in the last 6 or 8 
months but do not: smoke: them as a regular 
brand-- 11 $ of non-filter tip cigarette smokers 


Tbtal 
asked this 
question 


Number of respondents 


JUST PREFER OWN BRAND; DON’T LIKE PHILIP MORRIS 


(lCC$) 

* 

31 


DISLIKE TASTE 21 

Didh't like the taste, blend:; own brand 

has better taste, flavor 17 

Philip Morris has medicated, sweet, sickening 

taste 2 

Other (dislike taste) 2 


TOO: STRONG; OWN BRAND: MILDER, NOT AS. STRONG 13 
JUST. LIKE' TO CHANGE: AROUND 10 
TOO: MILD _7 
CAUSES COUGH, THROAT IRRITATION _j> 
DOESN 'T SATISFY: AS WELL AS OWNi BRAND _4 
BAD: AFTERTASTE 2 
SMOKE NO REGULAR BRAND 2 
ALL OTHER 10 
DON'T. KNOW -3 


NO: ANSWER 


k 


Note: 


Percentages add to more: than 100 $ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


990ZSkT00T 




X 7 e. How, long did. you smoke Philip Morris altogether 1 ? 

Asked of non-filter tip cigarette smokers who 
have tried Philip Morris in the last 6 or 8 
months but do not smoke them as a regular 
brand—11-/; of non-filter tip cigarette smokers 


Total 
asked this 
question 

Number of respondents 36 ? 

(l00/>) 


$ 

JUST ONCE. 27 

2 - 3 DAYS 32 

k DAYS - 1 WEEK Ip 

OVER; 1 WEEK - 2 WEEKS 7 ' 

OVER: 2 ! WEEKS- - LESS THAN MONTH, 5: 

MONTH OR MORE 7 

DON'T KNOW 3 

NO: ANSWER 1 + 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


4.90r;GkT00T 



XOa. Have you noticed any cigarette; advertising recently that 
you particularly liked? (if "yes"): For what brand? 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69$ of cigarette; smokers 





Total non-__Analyzed by respondents who are: 



filter-tip 

Male and 

whose 

ages are:; 

Female and 

. whose 

ages 

are: 


cigarette 

smokers 

Total 18-24 

25-34 35-^9 

50 and 
over 

Total 18-24 

25-34 35-49 

50 and 
over 

Number of 
respondents 1 

3^33 

2174 

371 

57^ 

653 ' 

570 

1256: 

262 

367 

383 

240 


(100?&.) 

(100)6) (icc#) (10036) (100)6) (loot-) 

(100J6) (10056')'('100)6) (10056) (10056) 


% 

* 

$ 

i 

* 

i 

$ 

* 

* 

* 

$ 

YES,, NOTICED ADVERTISING 
PARTICULARLY LIKED' k 2 

40 ' 

49 

39. 

37 

35 

45 

52 

5 & 

43 

38 


1 " L 


Lucky Strike 

12' 

11 

12 

13 

ll 

8 

14 

16 

l 4 

14 

10 

Winston 

T 

6' 

8 

5 

6: 

7 

7 

6 

8 

7 

6 

Chesterfield 

6; 

5 

6 

5 

5 ; 

6 

7 

8 

7 

6 

8 

Philip Morris 

5 

5 

6 

6 

4 

4 

5 

6 

7 

4 

3 

Camel 

5 ' 

5 

4 

4 

5 

8: 

4 

2 

4 

4 

5 

L & M 

5 ' 

4 

4 

5 

4 

3 

6 

8 

8 

4 

3 

Pall Mall 

5 ; 

4 

8 

3 : 

3 

4 

5 

8 

5 

3 

4 

Old Gold 

4 

4 

5 

3 

3 

4 

5 

5 

4 

5 

5 

Marlboro 

3 ' 

2 

5 

2 

2 

2 

3 

4 

3 

3 

2 

Viceroy 

1 

1 

2 

N 

-L 

2 

1 

2 

l 

2 

2 

1 

Kent 

l 

1 

1 

1 

1 

J. 

1 

1 

2 

2 

1 

1 

Parliaments 

1 

1 

1 

1 

1 

1 

1 

2 

2 

1 

* 

He.rh.ert. Tareyton 

1 

1 

1 

1 

1 

1 

1 

2 

1 

* 

1 

Other 

2 

2 

1 

1 

2 

2 

2 

3 

3 

2 

1. 

NO,. HAVEN’T SEEN ANY 43 

46 

38 

48 

47 

48 ; 

4 c 

35 

39 

42 

42 

DON'T KNOW 

12' 

12' 

11 

ll 

12 

15 

12 

10 

_8 

14 

15 ., 










NO ANSWER 

3 

_2 

2 

_2 

_4 

_2 

_3 

3 

3: 

_1 

JL. 




*Le:ss 

than 

• 5 per 

cent 






Note: Sub-totals may add to more than the group total because 
some respondents gave more than one answer. 

1001752068 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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X8&. Have you noticed any cigarette advertising recently that 
you particularly liked? (if "yes") For what brand? 

Asked of cigarette smokers whose 
'present: regular brand is non- 
filter tip--69# of cigarette smokers 


Analyzed by Question 2 : 
respondents'whose present ('.regular non-filter tip) brand l's: 


ff] .. Total non- 

filter-tip 
§' cigarette 

| . smokers 

Philip 
Morris 
(R & K) 

Camel 

(R) 1 

Chester- Lucky 
field Strike 
(R & K) (R) 

Old Pall 

Gold Mall 

(R A k> (k). 

Herbert 

Tarey- 

ton 

00. 

Other 

regular 

size 1 

Other 

king 

size 

No 

regular 
brand 
or don 1 
know, 

Number of 
respondents. 

3^33 

260 

716 

576 

6 k 1. 

1 EU. 

631 

81** 

128' 

158' 

58*+ 

(ioo5t): 

(10056) (10056) (10056) ( 10056 )( 10056)(10056) 

(10056)' 

(IOO56)' (IOO56) (IOO56): 

f YES. NOTICED 

* 

* 

* 

i 

* 

f 

i 

f 

* 

_* 

i 

1 ADVERTISING; 

PARTICULARLY 

I "LIKED: 

42 

45 

37 

36 ; 

47 

44 ' 

4 ^ 

49 

38 : 

42 

32 

®Lucky Strike 

12 

12 

8 

10 

20 

11 

11 

11 

12! 

10 

3 

J I! Winston 

7 

8 

7 

3 

8 

4 

7 

11 

5 ' 

8 

7 

Chesterfield 

6 

4 : 

3 

14 

4 

4 

5 

5 

5 

5 

7 

| Philip Morri 

s 5 

15 

3 

5 

5 

2: 

5 

6 

2 

4 

2 

Camel 

• 

5 

2 

10 

4 : 

3 

4 

4 

1 

4 

3 

3 

t L & M 

5 

7 

5 

3 

5 

5 ' 

4 

9 

4 

6 

3 

. Pall Mali 

5 

3 

2 

4 

2 

1 

13 . 

5 

4 

3 

7 

1 Old Gold 

k 

3 

4 

3 ! 

3 

1 £\ 

3 

5 

4 ' 

2 

9 

« - Marlboro 

3 ; 

2 

1 

4 

3 : 

2 

3 

2 

3 

4 

2 

Viceroy 

X 

3 

1 

1 

1 

1 

2 

5 

2 

l 

- 

Kent 

1 

1 

1 

1 

2 

3 

1 

1 

1 

1 

- 

Parliament 

1 

2 

* 

1 

1 

- 

1 

1 

1 

1 

2 

§ Herbert. 

♦ Tare yt on 

i 

1 

* 

1. 

1 

- 

1 

4 

- 

1 

2 

« Other 

2 

1 

1 

2 

H 

2 1 

2: 

- 

5 

5 

2 

HiO, HAVEN’T 

m SEEN ANY 

43 

42 

it 9 

45 

ho 

4 o 

U2 

3 fi¬ 

44 

47 

38 

[| 

* 

“"" 



— 




— 



^ DON’T KNOW 1 

12 

11 

12 

14 

11 

12 

10 

ll 

16 

10 

21 

* '■ 

— 



— 

— 


’ 

— 

— 


— 

N 0 ANSWER 

_ 3 ! 

2 

2 

J, 

2 

JL 

_2 : 

2 

2 

1 



L 


♦Less; than .5 per cent 

♦♦Percentages: based on less than 100 cases are often unreliable.. 
Note: Sub-totals; may add to more'than the group total 1 because 
some respondents gave more than one answer. 


Source: https://wwwjQflustrydocuments.ucsf.edu/docs/mthkQOOO 


690RS<d. ! EOOT 




X 8 b. Have you noticed any cigarette 1 advertising recently you 
particularly dislike? (if "yes " 1 ) 1 For vhat brand? 





Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69^ of cigarette smokers 




Total non- 



Analyzed hy respondents 

who ai 

*e: 


^1 

filter-tip 

Male 

and 

whose 

ages are:: 

Femaie and 

whose 

ages 

are: v 

cigarette 

smokers 

Total 18-24 25-34 35-49 

50 and 
over 

Total 

18-24 25-34 35-49 

50 and ■ 
over ■ 

Number of 

respondents 3^33 

2174 

371 

574 

653 

570 

1256 

262 

367 

383 

.-.■■'Vi** 

240 I 

(100$): 

(100$) (100$) (10C$ ) C100$ ) (100$) 

(ioo$)(ioo$)(ioo$) (lo'ogt): Cioogt): 1 

f 

* 

$ 

* 

* 

* 

i- 

i 


* 

* 

YES, NOTICED ADVERTISING 
PARTICULARLY DISLIKED l 6 

18' 

24 

18 

15 

13 

16 

16 

19 

11 

16 ; 

*— 

— 

— 

—* " 



■ ■ 





Viceroy 4 

4 

5 

4 

4 

3 > 

3 

3 

2 

3 

k 

Chesterfield 2 

2 

3 

2 

2 

1 

1 

* 

3 

1 

* 

L,&;MI 1 

2 

2 

1 

1 

1 

1 

2 

1 

* 

1 

Old Gold 1 

1 

2 

1 

2 

1 

1 

1 

2 

1 

1 

Winston: 1 

1 

2 

1 

1 

l 

2 

2 

1 

1 

2 

Lucky Strike 1 

1 

1 

2 

1 

l 

1 

2 

1 

1 

2 

Camel 1 

1 

1 

2 

2 

l 

1 

2 

1 

1 

1 

Pall. Mall 1 

1 

1 

2 

1 

l 

1 

1 

1 

1 

2 

Kent 1 

1 

1 

1 

1 


1 

- 

2 

1 

2 

Marlboro 1 

1 

1 

2 

1 

l 

1 

1 

2 

* 

* 

Philip Morris 1 

1 

2 

1 

1 

* 

1 

1 

2 

* 

*- 

Herbert Tareyton * 

•¥: 

* 

* 

* 

* 

* 

1 

- 

- 

- 

Parliament * 

* 

* 

- 

* 

- 


mm 

- 

- 

- 

Other 2 

2 

4 

3 

2 

2 

2 

2 

2 

2 

1 ' 

NO, HAVEN'T SEEN ANY 63 

63 

2£ 

64 

66 

6 b 

§1 

66 

62 

66 

58 





- 


— 

— 

- ■■■ 

DON'T KNOW 16 

15 

lO 

14 

13 

19 

16 

11 

13. 

20- 

12 








NO. ANSWER 5 

_4 

4 

_4 

_6 

_4 

_5 

_5 

_6 

_3 

_1 

*Less 

Note:; Sub-totals may add 

than .5 per cent 

to more than the group tot 

,ali "because 




some respondents, gave more than one answer. 

1001752070 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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I 

I 

I 

a 

i 

a 

B 

i 

a 

a 


Number of' 
respondents. 


.. Have you noticed any cigarette advertising recently you 
particularly dislike? (if "yes") 1 For what brand?. 

Asked of cigarette smokers whose 
present regular brand is non-filter 
tip—69$ of cigarette smokers. 


Analyzed by Question 2 : 

_ respondents whose present (regular non-filter tip) brand is: _ 

No 

Total non- Herbert regular 

filter-tip Philip Chester- lucky -Old Pall Tarey- Other Other brand 

cigarette Morris Camel field Strike Gold 1 Mall ton regular king or don't 
smokers (R- & K) (R 1 ) (R & K) (iR) (R 1 K) (K) <N) size size know 

3^33 

DC? 

* 


260 716 576 641 184 631 81** 128 158 58** 

(100S&): (l 0 (#) (lOQ$) (:100$);(10£$):(100£)' (100$) (ioo^)(ioo$) (100^) 


* 


* 


a 

a 

a 

1 

1 

a 

a 

I 

a 

a 


YES, NOTICED 
ADVERTISING 
: ARTIC T JIARLY 
DISLIKED' 16 

Viceroy 4 

Chesterfield 2 

1 & M I 

Old Gold 1 

Winston I 

Lucky Strike 1 

Camel I 

Pall Mall 1 

Kent I 

. Marlboro: 1 

Fhilip Morris 1 

Herbert. Tarey- 
tcn. * 

Parliament 

Other 


HAVEN 'T 
SEEN' ANT 

DGN'T KNOW' 
NO ANSWER 


* 

2 

6^ 

16. 

_2 


16 

3 

3 

1 

2 

2 

3 

1 

2 

2 

2 

* 


* 

2 

l 4 


4 

2 

1 

1 

1 

1 

* 

1 

1 

1 

1 


12 

4 


_1 Jt _6 


$' 

16: 

3 

2 

2 

1 

2 

2 : 

2 

1 

2' 

1 

1 

* 

* 

2 ' 

62 

16 

6 : 


$ f 




*' 






11 

3 

1 

2 
2 
1 
1 
2 
1 
1 
1 
1 


16 

7 

l 

1 

1 


1 

1 


IT 

3 : 

2 

1 

1 

2 

1 

1 

1 

1 

1 

1 


21 

5 

4 

1 

l 

4 

1 
4 

2 


_8 

2 


1 

1 


18 

4 

3 

1 

3 

1 

1 

1 

2 
1 
1 


12 

7 


61 

II 

_2 


61 

18 


3 

22 

14 


22 

21 


_2 A 


66 

22 

4 


1 

2 

22 

16 


2& 

11 

12 


*Less than .5 per cent 

* ^Percentages based on less, than 100 cases are often unreliable. 

Note: Sub-totals may add to more than the group total because 

some: respondents gave more than one answer. 1001752071 

Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 



X 8 c. Have you. noticed) any cigarette advertising, recently that caused' 
you to want to try the brand? (if "yes") Fbr what brand? 


Asked of cigarette smokers whose 
present regular brand is non-filter 
tip— 69 $ of cigarette: smokers 


Total non-_Analyzed by respondents who are: 



filter-tip 

Male 

and 

whose 

ages are:: 

Female and whose 

ages, 

are::: 


cigarette 





5 0 and 





50 and 


smokers 

Total 18-24 25-34 35-49 

over 

Total 18-24 25-34 35-49 

over 

Number of 

respondents 

3433 

2174 

371 

574 

653 

570 

1256 

262 

367 

383 

240 

( 1005 &) 

(lOOjt )(10C$) (lQOjfe) (: 100?:) (10C$) 

(100Tb )(10C$) ( : 200jo ) (lOC$) ( lOC^J 

YES, NOTICED ADVERTISING 



$ 

* 

* 

* 

*■ 

t 

* 

* 

0E BRAND WOULD WANT 

TO TRY 

16 

15 

17' 

19 

15 

9 

17 

17 

21 

15 . 

IT 






' 

Winston 

4 

4 

5 

4 


3 

5 

4: 

6 

5 : 

4 

L & M 

2 

2 

3 

3! 

2 

1 

3 

4' 

3 

2 

3 

Marlboro 

2 

2 

3 

1 

2' 

1 

2 

2 

3 

2 

2 

Philip Morris 

2' 

2 

l 

3 

2 

2 

1 

2 

l 

1 

* 

Viceroy 

1 

1 

1 

1 

1 

1 

2 

2 

2 

1 

1 

Old Gold 

1 

1 

1 

2: 

2 

* 

1 

* 

I 

1 

* 

Lucky Strike 1 

1 

1 

* 

1 

1 

1 

1 

1 

1 


3 

Kent 

1 

1 

l 

1 

1 

* 

1 

-* 

1 

l 

1 

Chesterfield 

1 

1 

1 

1 

* 

* 

1 

I 

2 

l 

- 

Pall Mall 

1 

1 

1 

1 

1 

1! 

* 

* 

- 

l 

* 

Cameli 

* 

* 

* 

* 

* 

* 

* 

1 

- 

* 


Parliament 

* 

* 

- 

- 

* 

- 

1 

1 

1 

- 

1 

Herbert. Tareyton 

* 

* 

1 

1 

* 

* 

* 

- 

- 

- 

* 

Other 

1 

1 

l 

1 

1 

1 

1 

1 

2 

l 

1 

NO, HAVEN'T SEEN ANY 66! 

§7 

66 

66 

66 

70 

66 

68 

66 

69 

51 

DON'T KNOW 

12 

12 

12 

10 

22 

l6 

11 

10 

8' 

12' ' 

18 










r_l ~ 



NO: ANSWER 

_6 

_6 

_5 


J_ 

_5 

_6 

J7 

_5 

_4 

_8 


*Less than .5 per cent 

Note: Sub-totals may add to more than the: group total because 

some respondents gave more than one: answer. 

1001752072 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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X8c. Have you noticed any cigarette advertising recently that, caused 
you to want to try the brand? (If "yes”)', Fbr what brand? 

Ashed of cigarette smokers whose 
present regular brand iis ■ non- 
filter tip-of cigarette smokers 


Analysed by Question 2: 


1 Total non- 

filter- tip 
m" cigarette 

f ; smokers 

Philip 

Morris: Camel 
(R & K) (R) 

Chester- Lucky 
field Strike 

(r & k) Or) 

Old Pall 

Geld: Mall 

fe &jn M_ 

Herbert 

Tarey¬ 

ton 

(K) 

Other 

regular 

size 

Other 

king 

size 

No 

regular 
brand 
or don 1 ^ 
know 

Number of 

■^respondents 3^33 

260 

716 

576, 

641 

184 

631 

81** 

128: 

158 

58** 

1 (ilOGjt> 

(10056) 

(10056) (icoi; (10056) (10056) (10036) 

(10056) 

(10056), (10056): (10056) 

_ YES, NOTICED t 

* 

t 

* 

* 

* 

i 

*■ 

* 

* 

56 

I ADVERTISING OF 
* BRAND WOULD. 

. WANT TO' TRY 16 

18 

14 

16 

17 

11 

I91 

20 

9 

18 

18 

1 — 

— 

— - 

1 1 


‘ 

— 

— 


1 11 

— 

l ; , Winston 4 

3 

6: 

4 

4 

3: 

5 ; 

6 

2 

4' 

5 

| ' L ,& M: 2 

*3 

■J 

1 

2 

3: 

2 

3 

1 

- 

3 

2 

■ Marlboro 2 

1 

1. 

2 

3 

2 

2! 

- 

1 

2 

- 

| Philip 
[ Morris 2 

3 

1 

2 

2 

1 

2 

1 

1 

1 

2 

Viceroy 1 

3 

1 

2 

1 

1 

1 

3. 

- 

1 

3 : 

1 Old Gold 1 

2 

* 

I 

1 

1 

1 

1 

- 

- 

2 

■ - Lucky Strike 1 

1 

1 

*: 

* 

- 

1 

3 

1. 

1. 

- 

l- Kent, 1 

1 

1 

1 

1 

1 

1 

- 

1 

2 

- 

| ' Chesterfield 1 1. 

2 

* 

1 

1 

* 

1 

3 

- 

- 

- 

^ P all Mall 1 

* 

- 

1 

1 

-■ 

1 

- 

1 

2 

2 

Camel. * 

- 

1 

* 

- 

*■ 

* 

1 

1 

- 

- 

Parliament * 

1 

* 

1 

* 

- 

* 

- 

1 

1 

- 

| Herbert 

*- J Tareyton * 

1 

* 

* 

* 


* 

_ 




f Other 1 

2 

1 

2 

1. 

- 

2 

1 

- 

3' 

2 

■L 

NO, HAVEN'T 

| ;een ant 66 

65' 

70 

65. 

65 

66 

66 

59 

70 

67 ; 

48 : 

L “ 



— 


— 

— 




— 

DON’T KNOW 12 

11. 

12 

12 

12 

14 

_9 


16 

12 

20 

f ~ 









~ 


750 ANSWER 6 

_6 

_4 

J7 

jo 

_9' 


2 


Ji 

14 


L 


*Less than .5 per'cent 

**Percentages based.on less t han 100 1 cases, are: often' unreliable. 
Note: Sub-totals may add to more 1 than the group total because 
some: respondents gave more 1 than one answer. 


Source: https://wwwj^ustrydocuments.ucsf.edu/docs/mth^OOO 
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X9. If Philip Morris 1 came out with, a filter-tip Philip Morris in : addition 

Asked of cigarette smokers, whose 
non-filter tip-- 69 $ of cigarette 



Total 

Analyzed by Question 2 


asked this 

Philip. 


Chester 


question 

Morris 

Camel 

field 


“A" sample 

(R &. K) 

(*) 

(R & K) 

Number of respondents 

1693 

112 

368 

26 l 


(icoi) 

(IQQ 36 ) 

(ioc#) 

(lOO^): 


1° 

* 

* 

$ 

DON'T 1 LIKE FILTER TIPS 

26 

31 

26 

28 : 

Don't like filter tips (no further information) lF 

16 

17 

21 

Don't like filters--tasteless, too mild 

6 

8 

5 

4 

Don't like filters--they draw too hard 

2 ' 

4' 

2 

2 ' 

Other 1 (don't like filter tips) 

3 

4: 

3 

2 : 

INTERESTED IN FILTER TIPS 

22 : 

49 

21 

15' 

Would try it 

IT 

3b 

IS 

ll 

Would try because it's Philip Morris,- my 

brand; 




sometimes buy Philip Morris 

2 ' 

7 

2 

2 ' 

Would try if they cost the same 

* 

_ 

1 

- 

Might try—though don't like Fnilip Morris 




regular 

* 

l 

* 

1 

Other' (interested: in filter tips) 

3: 

3 

2 

1 

NO REACTION; INDIFFERENT 

15 

_5 

12 

1 & 

STILL WOULD SMOKE PRESENT BRAND 

10 : 

13 

12 

10 

NOTHING--DON'T LIKE PHILIP MORRIS 

10 : 

- 

11 

11 

WOULDN'T SMOKE THEM (NO FURTHER INFORMATION 

0 _4 

_ 2 _ 

_5 

8 



O' — 

ALL, OTHER: 

_2 

_1 

_1 

—i 

DON'T KNOW 1 

16 

_? 

15 

CT 

K 

C 

NO ANSWER 

4 

_i 

_4 

4 







*Lesa than 

^Percentages based on less than 
Note: Group totals add to more than. 100$, and sub-totals may add to more 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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to the present: non-filter Philip Morris, what would your reaction be? 


present regular brand is 
smokers 1 in "A” 1 sample 


respondents 

whose present (regular 

non-filter 

tip): brand 

is 


Lucky 

Strike 

(R) 

Old 1 

Gbld 
(R & K) 

Pall 

Mall 

(K) 

Herbert 

Tareytcn 

(K) 

Other 

regular 

size 

Other 

king: 

size 

No regular 
hrand or 
don’t know 

301 

104. 

323 

4l** 

70** 

88** 

25 ** 

(100$) 

(ioo$); 

(100$) 

(100$) I 

(100$) 

(100$) 

( 100 $) 

$ 

$ 

* 

$ 

$ 

$ 

$ " 

26 

21 

26 

27 

21 

16 

28 

16 

nr 

15 

20 

16 

" 6 ' 

20 ' 

7 

6 

6 

7 

4 

5: 

4 

2 

3 

3 

2 : 

1 

- 

- 

3 

l 

4 

- 

1 

5 

4 

23 

13 

20 ' 

20 

21 

23 

20' 

Id 

10 

15 

7 

20 

16 

16 

l 

2 

3 

3 ; 




l 

- 

- 

3 ! 

- 

1 

- 

* 


* 

_ 

__ 


_ 

3' 

1 

2 

7 

1 

6 

4 

16 

15 

14 

24 

20 

11 

24 



' 

" 


— 

" ' 

8 

12 

_9 

12 

10 

13 





' ' 




_9 

l8 

10' 

10 

4 

14 

_8 



1 ' 

— 

— 



_4 

_4 


_5: 

4: 


_4 








_2_ 

_4 

_2 

- 

_1 

_6 

- 

l£ 

1 6 

18 

11 

19 

19 

_4 

_5 

_4 

_4 

_5; 

_7 

_5 

20 


• 5 per cent 

100 cases are: often unreliable: 

than group totals because some respondents 1 gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


SkOZSitOOT 
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X9- If Philip Morris came out with a filter tip. Philip Morris in addition 
to the present non-filter Philip Morris,; what, would your reaction be? 

Asked of cigarette smokers 1 whose present 
regular brand is. non-filter tip.— 

69 $ of cigarette smokers, in "A" sample 

Total 

asked this Analyzed by 

question " respondents w.ho are; 

"A" sample Male Ffemale 


Number of respondents 

1693 

107 b 

618 


(100$) 

(100$) 

(100$) 


i 

$ 

i 

DON’T LIKE FILTER TIPS 1 

2 6 

28 

2 2 

Don't like filter tips (no further 



1 

information) 

16 

18 

12 

Don T t like filters—tasteless. too 

mild 

6 

6 

5 

Don't like filters--they draw too hard 

2 

2 

3 

Other (don’t like filter tips) 

3 

3 

3 

INTERESTED IN FILTER TIPS 

22 

21 

22 

Would try it. 

17 

IS 

17 

Would try because it's Philip. Morris; 
my brand;; sometimes smoke Philip 

Morris 

2 

2 

3 

Would try if they cost, the same 1 

* 

* 

* 

Might try—though don’t, like Philip 

Morris regular 

* 

* 

* 

Other (interested in filter tips) 

3 

3 

2 

NO REACTION; INDIFFERENT 

15;. 

15 

14 

STILL. WOULD SMOKE PRESENT BRAND 

10 

11 

A 

NOTHING —DON'T'LIKE PHILIP MORRIS 

ID 

_9 

11 

WOULDN'T 1 SMOKE THEM (NO 1 FURTHER 

INFORMATION) 

A 


_4 

ALL OTHER 

_2 

_1 

_2 

DON'T KNOW 

16 

A 

A 

NO' ANSWER 

b 

A 

_k 


*Lesr than. .5 per cent 

Note* Group totals: add to. more: Ghan 100$, and sub-totals may add to more 

than group totals because some: respondents gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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X9- If (regular brand) came out with a filter tip (regular brand) in addition 
to the present non-filter (regular brand)', what would your reaction be?. 


Ashed of cigarette smokers whose present 
regular brand is non-filter tipi— 

69 $ of cigarette smokers, in n B" sample 


Tbtal 

asked this 
question 
"B" samnle 


Analyzed by 
respondents who; are: 


Male 


Female 


Number of respondents 

1740 

1100 

638 

(IOC#.) 

( 100 #) 

( 100 # 


* 

* 

*■ 

DON 'T' LIKE FILTER TIPS 

35 

39 

28 



Don't' like filter tips (no further 

information) 

14 

15 

12 : 

Filter tip cigarettes are tasteless,, 

too' mild 

11 

13: 

81 

Filters; are too hard to draw on; 

3 

2 

3 

Filter tip cigarettes are not 

satisfying 

3: 

3 

2 

My brand has a filter and I don't like 

it 

2 

2 

2 

Other (don't like filter tips) 

4 

5 

3 

INTERESTED IN FILTER TIPS 


29 

32 

Would try it 

2 k 

21 

29 

Interested in filter tips; letter for 

yon;, less nicotine 

3 

3: 

4 

Would change if tasted like non-filter 

3 

3. 

3 

Would change if' filter drew more 

easily 

* 

- 

* 

Other ..(interested in filter tips): 

3 

2 

3 

WOULD STICK TO: A NON-FILTER BRAND 

16 

19 

n 

WOULD TRY, BUT. PROBABLY WOULDN'T LIKE 

THEM; GO BACK TO REGULAR BRAID 

4 

4 

4 




— 

DON'T CARE ONE WAY: OR TEE OTHER 

2 

_3 

2 ' 




L V 

ALL OTHER' 

2 

2 

2 


L 

" 

‘ 11 

DON'T KNOW 

10 

_8 

11 

NO ANSWER 

_? 

_6 

_2 


*Less than .5 per cent 

Note: Group totals add to more than IOC#., and sub-totalB may add to more 

than group; totals because some respondents gave more than; one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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X9. If (regular brand) came out with a filter tip (regular brand) in addition 

Asked of cigarette smokers whose ;• 
non-filter tip-- 69 $ of cigarette 





Total 
asked this 
question 

Analyzed by Question 2: 
Philip Chester- 
Morris Camel field 


"B" sample 

(R & K) 

(R) 

(R & K) 

Number of respondents 

1740 

(100$) 

1° 

14.8 

(100$) 

$ 

348 

(100$) 

$ 


315 

(100$) 

i 

DON'T LIKE FILTER TIPS 

35 

26 

34: 


34 

Don't like filter tips (no further Information) 15" 

~E 

13 


IS 

Filter tip cigarettes are tasteless, too mild 

11 

12 

11 


9 

Filters are too hard to draw on 

3 

1 

2 


3 

Filter tip cigarettes are not satisfying 

3 

4 

2 


3: 

% brand has a filter and I don't like; it: 

2 

l 

2 


l 

Other (don't like filter tips) 

4 

4 

4 


5 

INTERESTED IN FILTER TIPS 

32 

37 

29 


37 

Would try it 

2a 

23 

22 


30 

Interested in filter' tips 1 ; tetter for 1 you: 

less, nicotine: 

3 

6 

2 


3' 

3. 

Would change if tasted like non-filter 

3 

6 

3 


Would change if filter drew more: easily 

* 

l 




Other (interested in filter tips) 

3 

l 

2 


1 

WOULD: STICK: TO' A. NON-FILTER BRAND 

16 

17 

as 


l6' 

WOULD TRY, BUT 1 PROBABLY WOULDN'T LIKE THEM: GO 

BACK TO REGULAR: BRAND' 

_4 

_5' 

_5 


_3 

DON'T' CARE ONE WAY OR THE OTHER 

C. 

_2' 

-L 

c 

__3 

ALL. OTHER 

_2 

_JL 

_2 

c 

* 

DON'T KNOW 

10 

11 

11 


_8 • 





Cl' 

rc 


NO ANSWER: 

_7 

_6i 

JL 

c 

GO- 

_6 


*Less than 

^Percentages based: on less than' 
Note: Group totals add to more than' 100$, and sub-totals may add to more 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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to the present non-filter (regular brand), what would your reaction be? 

present regular brand is 
smokers ini "B" sample 


respondents whose present (regular 
Lucky Ola Pall 

Strike Gold Mall 

(r) (r & k) (k) 


non-filter 1 tip)' brand is; _ 

Herbert Other Other 

Tareyton regular king' 

(k) size size 


No regular 
brand or 
don’t know 


340 

80** 

308 

4o** : 

58** 

70**: 

33** 

(100$) 

(100$) 

(100$) 

(100$)' 

(100$) 

(100$): 

(100$) 

$ 

$ 

*■ 

$ 

$ 

$ 

$ 

4o 

19 

54 

33 

12 

63 : 

13: 

12 

5 

31 

nr 

24 

9 

13 

14 

11 

18: 

5 

7 

12 

3 

4 

4 

5 : 


4 

- 

4 

5 

3 

5' 

- 

2: 

3 

l 

14 

1 

20: 

- 

1 


3. 

9 

5 

5' 

2 

3: 

- 

30 ; 

23, 

5 

~T 

42 

29 

3, 

3, 

36 

22 

4l 

33, 

21 

12 

3, 

- 

4, 

_ 

7 

1 

3 

2 

- 

5 


3 

1 


* 

- 

- 

- 


_ 

_ 

2 

1 

5 

- 

5 

6' 

6 

17, 

23: 

12 

_8, 

10 

19 

_2 


1 

_4 

10' 

_3 



_3 

__5' 

0 



_i 

- 

_2 

_8 : 

JL 

- 

_7 

_i. 

_6 

_8 

_4 

_7 

_8 

11 . 

_9 

37 

_7 

_5 

_6 

10 

16 

_4 

12 


•5 per cent 

100 cases are often unreliable. 

than group; totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 
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XlQk Why hasn’t Philip Morris been one of the brands you tried recently?; 


Asked of non-filter-tip cigarette 
smokers 1 who have recently tried a ' 
brand.other than: Philip: Morris and 
are not Philip Morris smokers -— 48 $ 
of 1 nan*-filter-tip cigarette smokers 

T6tal 
asked this 
question 


Analyzed by 
respondents 

_ vho are: 

Male Female 


Number of respondents 


1659: iciA 6U1* 

ClQO#): ( 100 $) ( 100 #); 


DISLIKE PHILIP M 0 RSIS 
Taste 

Too it ron g 

Don’t like the t m te , flavor: (no further 
informal i on ) 

Too mild,, no ta«te 
To:o sweet 
To o d riy 

Do;n * t like new t ante;, ne:w b l end 
Other (dislike the taste) 


* 



6 


5 

2 

2 

2 

* 1 

5 


* 



4 


f 



9 


6 

3 

1 

2 


4 

1 

2 
11 


6 


5 


Never cared for them, don’t - like them 
(no 1 further information:): 5 

Irritate throat, mouth;; makes me cough 4 i 

Dislike the; smell 2 

Don't like Philip: Morris advertising; * 

All other (dislike: Philip Morris) 3 


5 

4 

1 

* 


6 

5 . 

3 

* 


3 2 


SATISFIED'WITH PRESENT BRAND; NO: REASON; TO: 

CHANGE 10 

HABIT;; BUY ONE BRAND: 

JUST. NEVER: THINK: CF ! THEM (NO FURTHER 
INFORMATION) _k_ 

HAVE' SMOKED: TEEM!, BUT NOT RECENTLY: (NO 
FURTHER: INFORMATION! 

NO REASON WHY HASN'T. TRIED' _jj 

LIKE PRESENT. BRAND BETTER THAN: P.HILIP : MORRIS 
(EAVE TRIED PHILIP. MORRIS) JJj 

NEVER DTD WANT TO: TRY: THEM: (NO: FURTHER 
INFORMATION); _l 

SPOUSE CEOOSES 1 CIGARETTES JL 

ADVERTISING! OF OTHER.BRANDS! IS EFFECTIVE; LACK. 

OF PHILIP. MORRIS. ADVERTISING *■ 

ALL,OTHER 5 

DON'T. KNOW 20 : 

NO: ANSWER is, 



20 

15 


J, 

20 

16 


*Less than .5 per cent 

Nbte? Group totals add to more, than 100$ ! , and sub-totals may add to more 

than' group totals, because some respondents gave more: than, one: answer. 


f 

f 


f 

1 

r 

1 

1 

1 

i 

1 

1 

1 

1 

L 

L 

l 

L 

t 

L 

L 


Source: https://ww% 4 Tidustrydocuments.ucsf.edu/docs/mthk0000 


O802S4.T00T 
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DISTRIBUTION! OF RESPONDENTS. 


Analyzed by 
resoondents who: 



Total 

Smoke: 

Do not 
smoke 


sample 

cigarettes 

cigarette:: 

Number of respondents 

9564 

4955' 

4603 

(100$) 

(100$)' 

( 100 $) 


$ 

* 

* 

Sex 

Male: 

50 

58 ' 

4:1 

Female 

50 

42 

59 

Not recorded 

* 

* 

* 

Age 

18-24 

15 

IT 

13 

25-34 

23 

27 

18 

3 : 5-49 : 

29 

33 

25 

50 and over 

33 : 

23 

44 

Not recorded 

* 

* 

* 

Economic Level 

A 

5' 

5 

6 

B 

15' 

15 

14 

C 

47 

48 

46: 

D 

32: 

32 

33 

Not recorded 

l 

* 

1! 

Race 

White 

90 ■ 

89 

91 

Negro 

9' 

10' 

8 

Not recorded 

l 

1 

1 

Occupation. 

Executive: and professional 

6 

6 

7 

Small business proprietor 

4 

5 

4 

White collar 

14 

15 

13: 

Personal, service and 

protective' 

8 

8 

8 

Factory labor 

14 

IT 

10 

Non-factory labor 

9 

11 

6 

Farm proprietor 

* 

■*: 

* 

Farm labor 

* 

* 


Housewife 

32 

26 

39 

Other 

12 

11 

13 : 

No answer 

1 

1 

* 

*Less 

than »5 

' per cent 



Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


Z80ZG6T00T 
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DISTRIBUTION OF RESPONDENTS' 




Analyzed by 


Total 

respondents who: 

Do not 

Smoke smoke 


sample 

cigarettes 

cigarettes 

Number of respondents 

9564 

4955 

4603 


(;ioo$) 

(100$) 

(100$) 


* 

* 

* 

8 

Geographic Area 

New England 

8: 

7 

Middle Atlantic: 

25 

27 

22 

East North Central 

22 

22' 

22 

West North Central 

7i 

6 

9 

South Atlantic 

ll 

13 

9 

East South Central 

5 

5 

5 

West South Central 

8 

8' 

9 

Mountain 

3 

2 

3 

Pacific 

ll 

10 

13 


Size: of Place 

Over 1,000,000 

18 

19 

17 

250,000 to 1 , 000,000 

21 

21 

23 

100,000 to 250,000 

13 

13 

12 

25 , 000 : to 100,000 . 

20 

20 

20 

2,500 to 25,000 

28 

27 

28 


Philip. Morris Shies Regions 
jfl Northeast 

25 

26 

24 

#2 Central Atlantic 

12 

14 

10 

fr3 Southeast 

10 

10 

9 

t? 4 East North Central 

20 

21 

20 

fp Nest North Central 

10 

9 

ll 

7 f 6 lest ■ South Central 

9 

8 

10 

#7 Mountain and Pacific; 

l4 

12 

16 . 


. O' 

c 

C7 

fC 

o 

<# 

Go 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 


i 




100175^084 


Source: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 






iSource: https://www.industrydocuments.ucsf.edu/docs/mthkOOOO 





















